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No matter what.

Canada pressing trade pact with EU 
in post-Brexit horizon

By Leo Ryan, AJOT

Prior to the shock Brexit referen-
dum vote in June which saw a small 
majority of UK voters opting to leave 
the European Union, things were 
moving steadily forward for the 
ratification process to start in ear-
nest this fall of a historic Canada-
EU free trade agreement. Amidst 
the subsequent uncertainty 
and complications, Cana-
dian ports engaged in mari-
time exchanges with the 28 
EU member bloc which is 
Canada’s largest trading partner after 
the United States are monitoring the 
situation closely while the Ottawa 
government continues to press – pos-
sibly too optimistically – for imple-
mentation by 2017. So are Canadian 
business circles, largely supportive 
of the Comprehensive Economic and 
Trade Agreement (CETA) concluded 
by negotiators in August 2014.

“The Brexit file is one we are 
keeping a close eye on for our mem-
bers, not just in terms of trade with 
Britain, but also for its implications 
for CETA,” said Wendy Zatylny, 
president of the Association of Cana-
dian Port Authorities (ACPA), which 
represents 18 ports handling the great 
bulk of Canada’s maritime trade.

“ACPA and its members are like 
many stakeholders,” she told the 
American Journal of Transportation. 
“We have to monitor how Brexit 
unfolds, but there is not much we can 
do to influence it.

“What we can do is ensure that the 
Canadian government is aware of our 
interests as it becomes more engaged 
with the UK directly on trade.”

This an important component, con-
sidering that the UK alone represents 
one third of Canada’s total trade exceed-

ing C$100 billion with the EU.
“There are a lot of unknowns 

with Brexit.” Zatylny continued.  
“Our role with our members, 
particularly those on the East 

Coast and inland waters, 
is to answer any questions 
they may have and also con-
nect them with appropriate 
Global Affairs Canada (for-

eign affairs department) officials if 
they have specific concerns.”

On Canada’s East Coast, the key 
ports focused on transatlantic trade 
with Europe are Montreal and Halifax 
as well as, recently, Saint John, New 
Brunswick. The largest Canadian port 
on the Great Lakes, Hamilton, is also 
eyeing opportunities with Europe in 
such areas as general cargo, break-
bulk and agricultural products.

According to an industry source, 
implementation of CETA could trans-
late into another 250,000 TEUs in 
annual container business for Cana-
dian ports on the eastern seaboard. 
Currently, container volume in these 
ports is just over 2 million TEUs.

Tony Boemi, vice-president growth 
and development for the Montreal 
Port Authority, points out that northern 
Europe continues to be the port’s “core 
market”  - accounting for two-fifths of 
total container throughput of 1.5 mil-
lion TEUs. One in every five containers 
transiting Montreal come from or goes 
to the Port of Antwerp.

An estimated 43% of total marine 
(PACT – continued on page 16)

Steel protectionism goes global 
as few can survive low price

From the U.S. to India, regulators 
around the world are pushing harder 
than ever to shield local steel indus-
tries from foreign competition.

Nations imposed 85 new duties 
and other taxes on steel imports in the 
first half, according to the Russian Steel 
Association, which counted preliminary 
and permanent measures. That’s 49 per-
cent more than a year earlier.

The trade frictions are the result 
of a saturated steel market and record 
exports from China, where producers 
are looking for new customers as the 
economy moves away from manu-
facturing. The cheap imports make it 
harder for U.S. and European steel-
makers to make money, leading to job 
losses and pressuring politicians to 
defend their local industry.

“The world is turning into a global 
trading war in steel because demand 

is weak, while the industry is in over-
capacity crisis,” said Kirill Chuyko, 
a strategist at BCS Global Markets, 
Moscow’s largest brokerage. Russia 
is targeted by tariffs because it’s the 
lowest cost producer and the weak 
ruble is seen as an “unbeatable advan-
tage,” he said.

Data from China showed that 
mills were still churning out sup-
plies. Output in July was higher than 
the same month a year earlier, and 
over the first seven months of 2017, 
nationwide production was down just 
0.5 percent. The country accounts for 
about half of worldwide output.

Dumping Disputes

The World Trade Organization 
said in July that it has seen a “sig-
nificant increase” in trade-restrictive 

Airline industry seeks crackdown 
on ‘rogue’ battery shipments

The world’s main airline trade 
groups and European and U.S. lith-
ium battery makers are seeking tighter 
product-quality and sourcing enforce-
ment, saying a ban on shipments 
in passenger airliners risks being 
extended to cargo carriers.

Governments need to enforce reg-
ulations more strictly against “rogue 
producers and exporters,” and impose 
stiffer penalties on companies that put 
shipments of improperly tested batter-
ies on cargo aircraft, the International 
Air Transport Association, Interna-
tional Air Cargo Association and three 
manufacturers’ or shipping lobbies 

said in a joint statement.
“We’ve had regulations in place 

for a long time, and they’re regularly 
strengthened but the frustration is the 
failure of some states to step in and 
enforce the regulations,” said Dave 
Brennan, an assistant director at IATA 
for cargo safety and standards, said 
by phone from the group’s Geneva 
headquarters. In some countries, 
manufacturing is outpacing overseers’ 
ability to check standards, while some 
nations’ aviation authorities lack the 
legal means to impose fines without 
going to court, he said.

(PRICE – continued on page 16)

(ROGUE – continued on page 23)
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Port of Montevideo, Uruguay 
and Liebherr partner again
The Port of Montevideo has major equipment 
plans for the port’s container facilities with 
crane manufacturer Liebherr again set to be a 
major contributor.

By Marty Pilsch, AJOT

The Port of Montevi-
deo is listed as one of nine 
major Uruguayan ports 
among a total of fourteen in 
the country. Over the last two 
years, however, Montevideo 
has also positioned itself to 
become one of South Amer-
ica’s most active container 
ports. At the least, equip-
ment acquisitions have the 
port poised to become one of 
the country’s most important 
import/export centers. 

Located along the La 
Plata River at the southern 
tip of the country, Monte-
video’s port facilities are 
protected by a coastal break-
water over 500’ in length 
and maintains anchorages 
with water depths from 23’ 
to 30’.  Depths range from 
30.8’ to just over 33’ at their 
container facility. Landside 
capabilities include a vari-
ety of terminals including 
Montecon, their major con-
tainer facility. Both the port 
and their partner, terminal 
operator Kateon Natie, have 
demonstrated an aggres-
sive style. The partnership 
has successfully acquired a 
$20 million loan to modern-
ize their container facilities 
including investing in new 
dockside equipment that 
will dramatically increase 
capabilities. 

monteviDeo port plans

Although classified as a 
medium size port by many 
standards, Montevideo has 
aspirations of maintain-
ing continuing growth in 
foreign trade to become a 
major international port of 
call in South America. To 
date, they have posted a 
steady annual increase of 
approximately 14% per year.  
The goals of the port also 
include increases in facility 
and operating efficiencies, 
which port officials feel will 
lower the overall costs asso-
ciated with vessel and cargo 
handling for its customers, 
attracting new business. 

While this may sound 
like the promotional materi-
als used by hundreds of ports 
around the world, Montevi-
deo stands out in their region 
and has accomplished many 
of these goals. The port’s 
major container handling 
facility, Montecon, is owned 
by Kateon Natie, a 162-year 
old international logistics 
service provider and port 
operator with facilities in 28 
countries on five continents. 
Founded in Antwerp, Bel-
gium in 1854, Kateon Natie 
employs over 9,300 people 
worldwide. 

The port, with the sup-
port of both Kateon Natie 
and the Montecon staff, has 
demonstrated a willingness to 
develop and maintain facili-
ties, which will serve a vari-
ety of customers.  With this 
objective in mind, they have 
been working closely with 
the mobile harbor crane divi-
sion of Liebherr since 2001 
to create an efficient, multi-
crane dockside container 
handling capability.  The 
first Liebherr mobile harbor 
crane, purchased in 2001, 

(PARTNER – continued on 
page 10) Liebherr mobile cranes at work at the Port of Montevideo, Uruguay.
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Latin America 2016: Bloc parties
Latin America has two different views on trade and not surprisingly, 
two competing trading blocs: Mercosur represents the older trade bloc 
while the Pacific Alliance is a newer regional trade agreement. In many 
respects, the struggle between these two trade groups epitomizes the eco-
nomic challenges of the entire region.

By Matt Miller, AJOT

In Latin America, there 
are two very different per-
spectives on trade. That seems 
only appropriate given that 
the region has two competing 
trading blocs representing two 
highly divergent economic 
groups. The trading blocs and 
their members are on very dif-
ferent trajectories.

The older and largely inef-
fective Mercosur bloc includes 
Brazil, Argentina, Uruguay, 
Venezuela and Paraguay. Chile, 
Colombia, Mexico and Peru 
constitute the newer and far 
more dynamic Pacific Alliance.

“The Pacific Alliance is 
a much more promising trade 
pact,” said Juan Pablo Fuen-
tes, an economist for Moody’s 
Analytics and analyst of Latin 
American economies. Merco-
sur “has been in decline since 
the early 2000s.”

As exemplified by the 
Pacific Alliance, some Latin 
America countries and their 
businesses see regional trad-
ing blocs as the wave of a 
shared economic future. They 
dismiss fears of a protection-
ist “contagion” that may blow 
in from United States or Brit-
ish shores. 

Through regional trading 
alliances, “very fast action 
can be implemented regard-
less of global trends,” said 
Fabian Gil, president of Dow 
Latin America, at a recent 
World Economic Forum on 
Latin America, referring to 
both Brexit and rhetoric from 
the likes of Donald Trump.

Other countries in the 
region, though, are finding 
it tough these days to peddle 
the benefits of freer trade. 
Brazil’s commodities-heavy 
economy, the largest in Latin 
America, contracted by more 
than 3% last year. It faces fur-
ther contraction this year and 
next as low commodity prices 
continue to stymie growth. 
That dismal performance has 
given the country’s strong 
protectionist forces even 
more ammunition. 

Smaller countries are 
facing difficult times as well 
and many domestic players are 
resisting more open trade. Then 
there are the outliers like Vene-
zuela, which are melting down.

“It’s hard to sell trade 
agreements when your 
economy is struggling,” said 
Fuentes.

Diverse economic 
patterns

The contrasting approaches 
not only underscore Latin 
America’s ambivalence toward 
free trade, but also the diffi-
culties in boosting commerce 
within the region. That trade 

flow remains extremely low, 
especially when compared to 
commerce with the US and 
China.

According to World Bank 
data, trade within Merco-
sur in 2013 
amounted to 
just 14.2% 
of its total 
trade, while 
intra-Pacific 
Alliance trade was a scant 
3.6% of total. By contrast, 
trade between Pacific Alliance 
member countries and the US 
was half total trade.

Several factors are work-

ing to thwart larger trade flows 
in the region, even among the 
most dynamic players. That 
includes two problems particu-
larly familiar with shippers: 
infrastructure and bureaucracy.

 “That is the big limita-
tion for us, moving prod-
ucts in the region,” said Gil, 
describing ships anchored for 

(PARTIES – continued on 
page 8)

“Mercosur must be reformed or 
dismantled,” Pablo Fuentes, an 
economist for Moody’s Analytics
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Yusen Logistics’ Bailey bringing passion 
for industry to IANA’s Intermodal EXPO

Adriene Bailey, chief strategy officer for NYK Group unit Yusen 
Logistics (Americas) Inc. and vice chair of the Intermodal Association 

of North America, is ready for IANA Intermodal EXPO 2016.

As chief strategy officer 
for Yusen Logistics (Ameri-
cas) Inc. and vice chair of the 
Intermodal Association of 
North America, Adriene Bailey 
exudes an undeniable passion 
for the intermodal industry.

With the trade associa-
tion preparing for Intermodal 
EXPO 2016, to be held Sept. 
18-20 in Houston, Bailey 
offers readers of the Ameri-
can Journal of Transporta-
tion insights into the industry 
she’s been pleased to be a 
part for three decades.

What exciting things 
can we expect at Intermodal 
EXPO 2016?

There’s been a real focus 
of the IANA board and staff, 
with some outside help, to 
reconstitute the event and 
fire up and energize it. I’m 
very proud of what the team 
has done, because we can see 
the attendance figures going 
up, and the event feels a lot 
livelier. Also, IANA commit-
tees have become a lot more 
active in producing more tan-
gible results, and that’s very 
exciting to see.

IANA’s 25th anniversary 
is a major theme of this year’s 
EXPO, and we’re celebrat-
ing this milestone throughout 
the program. This year also 
marks the 60th anniversary of 
the arrival of the Ideal X at the 
Port of Houston – the start of 
intermodalism as we know it 
today – so it’s very timely that 
our conference this year is in 
the great city of Houston.

The last three years have 
been an exciting time for 
EXPO, which has always 
been the place leaders and 
influencers in our industry 
come together to shape policy, 
identify recommended prac-
tices and work to improve the 
business. 

EXPO’s new design has 
added dynamic formats that 
increase the level of engage-
ment with attendees, expand 
the quality and breadth of 
the educational content, and 
provide more opportunities 
for attendees to network and 
build their business. 

This year, we have an 
impressive lineup of speakers, 
including a keynote address 
from Matt Rose, [executive 
chairman] of BNSF, followed 
by a “Merger Mania” general 
session with major 3PL [third-
party logistics] executives.

Perhaps something not 
everyone knows is how much 
IANA invests in building the 
next generation of transpor-

tation leaders. In addition to 
funding eight colleges with 
scholarship and program 
development grants, IANA 
hosts a student case study 
competition during EXPO. 
Seven schools will field 

u n d e r -
graduate 
s t u d e n t 
t e a m s 
who will 
compete 
over the 
course of 
E X P O . 
In addi-

tion, they will have access to 
all of EXPO for expanding 
their networks and exposure 
to our industry while provid-
ing a unique opportunity for 
our members to interact with 
the next generation.

How has intermodal 
become an increasingly attrac-
tive option for shippers, and 
how is Yusen Logistics (Ameri-
cas) Inc. – the Secaucus, New 
Jersey-based third-party logis-
tics arm of the NYK Group – 
involved in this regard?

Intermodal is such an inter-
esting piece of the industry. I’m 
very passionate about the fact 
that, if you look at what’s good 
for our country, intermodal is a 
very good solution. 

Intermodal is taking trucks 
off the road, which reduces the 
amount of infrastructure dollars 
we have to spend to support the 
highway system. It frees up 
traffic, which improves qual-
ity of life. It reduces air pollu-
tion. Every time we can take 
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Despite progress, most US companies 
still can’t sell to Cuba
The problem: the embargo is still in place. The embargo on Cuba is still 
an issue in the efforts to normalize trade relations with Cuba.

By Peter Buxbaum, AJOT

Last May, Caterpillar 
Inc. CEO Doug Oberhelman 
led a delegation of Caterpil-
lar executives and repre-
sentatives of RIMCO, 
the Cat dealer serving 
Puerto Rico, to Cuba.

The context of the 
visit was interesting, 
because the main 
event was held at 
the Cuban home of 
the late U.S. author 
Ernest Hemingway, where 
the Caterpillar Foundation 
announced that it will add to 
its previous $500,000 to sup-
port the construction of an on-
site conservation laboratory 
with archival storage facility.

Companies like Cater-
pillar are champing at the 
bit, waiting to do business 
in Cuba. The presence of 
RIMCO in May’s delega-
tion was interesting, as it was 
named the company’s distrib-
utor in Cuba, once business 
can get underway.

But the fact remains 
that for all the progress in 
the relationship between the 
United States and its island 
neighbor—and for all the 
many but limited steps taken 
by the Obama administra-
tion to jump-start business 
connections—full-blown 
business relationships are 
still prohibited under the 
embargo that was enacted 
in the 1960s. Only Congress 
can undo that state of affairs 
and that body appears to be 
in no rush to do so.

That’s why Caterpillar’s 
activities in Cuba are still con-
fined to the philanthropic. The 
company has been supporting 
Cuban hospitals since 1998, 
and has been involved with the 
project to preserve Heming-
way House since last March.

“We believe in the power 
of engagement, and our goal is 
to be both a business and cul-
tural partner in Cuba for many 
years to come,” said Oberhel-
man. “For nearly 20 years, Cat-
erpillar has called for an end to 
the unilateral embargo.”

un-sanctioning sanctions

In a nutshell, the easing 
of sanctions that has taken 
place so far has involved 
allowing companies pro-
viding approved services to 
Cuba—such as telecommu-
nications, mail, cargo, travel, 
and carrier services—to 
establish and maintain a busi-
ness presence on the island. 
In support of those activities, 
certain banking connections 
and transactions have also 
been allowed. Limited sales 
of food to Cuba have been 
allowed since 2000. On the 
travel front, people autho-

rized to travel to Cuba—such 
as for cultural, educational, 

or business purposes—no 
longer need a special 

license to do so. But 
travel for tourism—
or even for the busi-

ness of tourism—is still 
strictly prohibited.

Caterpillar is not 
the only company 
seeking entry to 
the Cuban market. 

Agricultural exporters are 
anxious to get in and the 
National Association of 
Manufacturers is on record 
calling for an end to the 
embargo. The energy sector 

could also benefit from the 
growing movement toward 
renewables on the island. 
State and local government 
officials are also moving to 
position their constituents 
favorably for an eventual 
lifting of the embargo. 

usacc looks to plant 
seeD for cuban business

Several trade groups rep-
resenting grain farmers and 
agricultural equipment manu-
facturers in the U.S. are eager 
to restore trade with Cuba. 
To advance their agenda, the 

(SELL – continued on 
page 9)

Governor, mayors visit Cuba to 
jumpstart economic ties

By Peter Buxbaum, AJOT

U.S. industry is not alone 
in advocating for broader 
commercial ties with Cuba. 
Officials of state and local 
government are also moving, 
within the limits of the exist-
ing embargo, toward estab-
lishing closer connections 
with the island.

During a visit to Cuba led 
by Virginia Governor Terry 
McAuliffe earlier this year, 
the Virginia Port Author-
ity signed a memorandum 
of understanding with the 
Cuban National Port Author-
ity to evaluate commercial 
opportunities between the 
Port of Virginia and Cuba’s 
Port of Mariel Special Devel-
opment Project.

The MOU establishes an 
information sharing mecha-

nism aimed at developing links 
between Cuba and Virginia to 
support waterborne trade and 
vessel services between the 
two. Under this agreement, 
the two port authorities may 
undertake initiatives including 
data interchange, market stud-
ies, training and technological 
interchange.

Cuba’s $1 billion port 
project will make Mariel the 
largest port in the Caribbean, 
with a capacity to handle 1.3 
million TEU a year.  It will 
also allow Mariel to serve as 
a transshipment hub for the 
region.

“I believe Virginia’s con-
tinued engagement will yield 
positive results in Cuba,” said 

(VISIT – continued on 
page 10)
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days at ports or trucks stuck 
on the roads.

Add to that steep tariffs 
levied between neighboring 
countries that are not mem-
bers of the same bloc. Accord-
ing to Gil, products moving 
from Argentina to Colombia 
are subject to duties that can 
reach as much as 50%.

Geography presents an 
enormous logistics challenge 
as well for the Pacific Alliance, 
whose countries are scattered 
throughout the region. (Four 
countries, for example sepa-
rate Chile from Mexico.) That 
makes land transportation from 
country to country extremely 
difficult and costly. Sea trans-
portation is pretty much the 
only game in town. 

“They need to upgrade 
ports and, in general, infra-
structure,” said Fuentes. 
“That’s been a deterrent to 
trade,” said Fuentes. 

In Chile, for example, 
some 95% of foreign trade 
was transiting its seaports, 
according to a US Com-
merce Department study a 
few years back.

The countries are attempt-
ing to boost their ports’ capac-
ity and each has earmarked 
money for new or improved 
facilities. Mexico is leading 
the way. Last year, the gov-
ernment announced it would 
invest a further $5 billion in 
ports improvement. 

However, road and rail 
access to ports in these coun-
tries must be improved as 
well and an OECD study 
criticized Chile last year for 
neglecting these links. It’s 
not cheap. Colombia has set 
an ambitious target of $100 
billion in transportation 
infrastructure for the decade 
ending 2021, including $25 
billion for roads alone. 

Foreign direct invest-
ment is certainly increasing 
in these countries and that 
includes some terminal oper-
ations. However, it’s been 
hard to attract the kind of 
capital necessary to improve 
transportation flows. 

Yet, despite challenges, 
the five-year-old Pacific 
Alliance is extremely prom-
ising. The much older Mer-
cosur, whose origins date 
back to 1991, is, by all 
accounts, a failure.

the mercosur mess

“Mercosur must be reformed 
or dismantled,” wrote Fuentes 
in a 2014 Moody’s Analytics 
study. “Mistrust within the bloc, 
a deficient legal framework 
and a lack of commitment from 
its members are to blame.”

If anything, it’s got worse 
since the study was released. 
Venezuela’s socialist econ-
omy is in free-fall, with food 
shortages and hyperinflation. 
Brazil’s commodities-based 
trade is in dire straits, with 
corruption scandals rocking 
big business and government 
alike. Argentina’s economy 

is at a standstill and econo-
mists project GDP will fall 
again this year.

Politically, Mercosur is 
a mess. Members are now 
fighting with each other. Con-
flict burst out into the open 
over the past few weeks.

Last month, Venezuela 
was in line to assume the 
group’s presidency, which 
rotates every six months. 
Paraguay blocked the move 
and other countries con-
demned Venezuela. It was 
allowed to join in 2012, but 
has yet to implement many 
free-trade protocols. Mem-
bers gave Venezuela a dead-
line of August 12, with the 
threat of downgrading mem-
bership. Venezuela’s hardline 
president Nicolas Maduro 
responded by calling the 
other leaders names includ-
ing “the triple alliance of tor-
turer presidents,” according 
to the South Atlantic News 
Agency, MercoPress.

Add to all this a structural 
policy impediment that crip-
ples Mercosur’s trade growth. 
It demands that member 
countries negotiate as a group 
when seeking other free-trade 
agreements, rather than nego-
tiate bilaterally. This severely 
limits what individual mem-
bers can do to expand their 
options. Mercosur has signed 
only four free-trade agree-
ments in its history, with 
Egypt, Palestine, Lebanon 
and Israel. It has been nego-
tiating for years with other 
blocs, most notably the EU, 
but there’s no end in sight.

pacific alliance looks to 
traDe for growth

The Pacific Alliance, 
on the other hand, embraces 
open trade and encourages 
bilateral agreements between 
its members and others. “The 
economies of the four coun-
tries are among the most lib-
eralized in the world,” wrote 

the Congressional Research 
Service in a recent study.

Its leaders support the 
need for more agreements 
to broaden trade. “Increas-
ingly, these trade agreements 
become an important tool 
not only to penetrate inter-
national markets, but also to 
create growth within each of 
our countries,” said Maria 
Claudia Lacouture, Colom-
bia’s commerce, industry 
and tourism minister, another 
speaker at the World Eco-
nomic Forum.

While Mexico accounts 
for the majority of both pop-
ulation and GDP, the Pacific 
Alliance is a deceptively 
large group. According to 
statistics compiled by the 
Inter-American Development 
Bank (IADB), the alliance, 
with a population of 200 mil-
lion, represents 35% of Latin 
American GDP and 50% 
of regional trade. The bank 
calls the Pacific Alliance the 

“eighth largest economy in 
the world and the seventh 
largest world exporter.”

The group has the poten-
tial to grow much larger. 

Panama and Costa Rica 
have applied to join the alli-
ance, although no date has 
been set for either. There 
are pockets of opposition 
in both countries, including 
farmers in Costa Rica who 
recently voiced disapproval 
of the proposed pact. This is 
understandable, given con-
cern about competition from 
larger countries.

“For small countries, it’s 
not as easy to see the eco-
nomic benefits” of free-trade 
alliances, said Fuentes.

mercosur: frozen in time

Meanwhile, the future 
of Mercosur is in serious 
doubt, and not just because of 
infighting with Venezuela. In 

(PARTIES – continued on 
page 11)

(PARTIES – continued from 
page 4)
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groups have formed a U.S. 
Agriculture Coalition for 
Cuba (USACC) “to advance 
trade relations between the 
U.S. and Cuba by re-establish-
ing Cuba as a market for U.S. 
food and agriculture exports.”

The USACC “believes 
that normalizing trade rela-
tions between the U.S. and 
Cuba will provide the U.S. 
farm and business commu-
nity with new market access 
opportunities, drive enhanced 
growth in both countries and 
allow U.S. farmers, ranchers 
and food companies to effi-
ciently address Cuban citi-
zen’s food security needs,” the 
organization’s statement read.

Speaking at a trade event 
in New Orleans, the new 
group’s co-chair, Paul John-
son, stated, “Our message to 
the administration and Con-
gress is simple: let us com-
pete. This not only helps U.S. 
ag producers, but also the 
Cuban people.”

Under current sanctions, 
U.S. food and agriculture 
companies can legally export 
to Cuba, but financing and 
trade restrictions limit their 
ability to serve the market 
competitively.

The National Association 
of Manufacturers is support-
ing efforts to achieve normal 
trade relations with Cuba, 
according to Linda Dempsey, 
the organization’s vice presi-
dent of International Eco-
nomic Affairs.

“Eliminating the trade 
embargo on Cuba will allow 
for increased economic activ-
ity between the two nations 
and provide manufacturers 
with new access to a market 
less than 100 miles from our 
shores,” she said.

The NAM recently formed 
the Cuba Policy Working 
Group to look into legisla-
tive solutions, including lifting 
current trade and travel bans 
between the two countries.

Forging ties between the 
United States and Cuba in the 
energy sector would benefit 
both countries, according to 
David Sandalow, a Columbia 
University fellow and a former 
State Department and Depart-
ment of Energy official. Cuba 
has long been dependent upon 
discounted oil from Venezu-
ela, a deal which may not be 
available for much longer, he 
noted. At the same time, Cuba 
has made progress in the area 
of alternative energy, boast-
ing its own factory that sells 
photovoltaic panels to solar 
power projects, which provide 
a growing proportion of the 
island’s electricity.

“Cuba’s domestic oil and 
gas resources are substantial,” 
said Sandalow. “Many billions 
of barrels are believed to lie 
beneath deep water off Cuban’s 
north coast. Onshore, Cuba 
produces roughly 50,000 bar-
rels per day of heavy crude oil, 
which supplies roughly a third 
of Cuba’s oil demand.”

Cuba’s renewable energy 
resources come in the form of 
abundant sunshine, prevail-
ing winds, flowing rivers, 
and fertile soil that produce 
biomasses that can be used 
in energy production. “The 
Cuban government aims to 
expand renewable energy 
from roughly five percent of 
electricity generation today 
to 24 percent by 2030,” 
said Sandalow. “New wind 
farms, solar plants, and bio-
electric stations are all under 
construction.”

All of this presents oppor-
tunities for U.S. businesses. 
“U.S. vendors could supply 
equipment, U.S. engineers 
could offer expertise, and U.S. 
banks could offer capital to 
help Cuba’s renewable energy 
industry grow quickly,” said 
Sandalow. “U.S. utilities and 
national laboratories could 
offer technical assistance on 
integrating variable renewable 
energy into power grids. A 

verting Cuba’s oil-fired power 
plants to natural gas would 
cut air pollution and diversify 
the island’s fuel sources,” said 
Sandalow. “Although the con-
versions would be expensive, 
fuel costs would likely to be 

(SELL – continued from 
page 7)
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U.S.-Cuba clean energy part-
nership could build bridges 
between the two countries 
and help modernize Cuba’s 
electric grid.” Cuba could also 
become a market destination 
for U.S. natural gas. “Con-

lower over the long-term.”
Of course, the biggest 

barrier to bringing all this to 
fruition is the same as ham-
stringing the rest of U.S. 
industry: the continued exis-
tence of the trade embargo.
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was a model LMH 400. Montecon 
now has two LMH 400’s, two LHM 
500’s, three LHM 600’s and now the 
latest, two LHM 800’s which are 
now on the water, heading for Mon-
tevideo.

Juan Olascoaga, general manager 
at Montecon, is looking forward to 
the arrival of the newest cranes.  “We 
are proud of being the first terminal 
worldwide which is going to oper-
ate the world’s largest mobile harbor 
cranes in container configuration,” 
he indicated recently. The two LHM 
800s will offer the ability to handle 
larger container vessels. Crane opera-
tors will be positioned at a height of 
40 meters. “No mobile harbor crane 
ever provided an eye level of more 
than 40 meters,” he continues, refer-
ring to the LHM 800’s cab position. 
In addition to the operator’s vantage 
point, the new cranes will provide 
an outreach of 64 meters, and the lift 
capacity to reach out over vessels with 
22 containers across.  “This forward 
looking investment underlines our 
pioneering role in South America,” 
continues Senor Olascoago. “Our cus-
tomers will directly benefit from the 
outstanding capabilities of this new, 
versatile cargo handling solution.”

the rostock connection

The new cranes have recently 
begun their 13,000 mile voyage, sail-
ing from Liebherr’s factory in Ros-
tock, Germany. While Liebherr’s 
major corporate facilities are located 
in Austria, the company shifted 
mobile harbor crane manufactur-
ing to Rostock to take advantage of 
the access to open shipping lanes. A 
similar strategy had been adopted for 
container cranes manufactured on the 
west coast of Ireland. 

Luther Berthold, managing direc-
tor of Liebherr’s newest facility, Lieb-
herr-McClec Rostock  indicated that, 
“The two LMH 800 Mobile Harbor 
Cranes, in their container handling 
mode, will be the newest additions 
to the Port of Montevideo’s existing 
fleet of Liebherr cranes.”  The first of 
the LMH 800’s was ordered in 2015 
and during a visit to discuss this new 
acquisition, the port ordered a second 
model 800 at that time. During a visit 
in 2012 by representatives of Mon-
tecon to discuss the progress of two 
LMH 600’s, the concept of a larger 
crane, eventually designated LMH 

800, was discussed.
The capabilities of the Liebherr 

Mobile Harbor cranes purchased by 
the Port of Montevideo for the Monte-
con terminal have steadily increased, 
culminating with the most recent pur-
chase of the LMH 800’s. 

Overall, the total crane heights 
of the Liebherr cranes range from 
33.5 meters for the LMH 400 to 57.5 
meters for the new LMH 800. The 
crane operator’s eye level ranges 
from 24 meters in the LMH 400 to 
40.4 meters for the LMH 800. The 
significant increases in the capability 
to handle increasingly larger vessels 
is also noteworthy, culminating with 
the LMH800’s ability to work vessels 
with 10 high deck stacks, reaching out 
to 22 containers wide. Another feature 
with the LMH800 will be the Port’s 
ability to handle twinlift containers. 
This crane, equipped with a 50 ton 
capacity twinlift spreader, will work 
up to an outreach of 58 meters. With 
a 60 ton twinlift spreader, the crane 
could handle a lift of 50 tons out to 
50 meters.

Leopold Berthold, managing 
director of Liebherr, Rostock suc-
cinctly sums up the Montevideo/
Rostock connection, indicating that 
it has steadily developed since 2001. 
He also added, “The Port has demon-
strated their confidence in Liebherr 
mobile harbor cranes since that time.” 

“The two LHM 800’s in container 
configuration,” he continues, “are a 
future-oriented addition to Monte-
con’s existing container handling fleet 
at Montevideo. Thanks to the exist-
ing Liebherr cranes at Montevideo, 
and the new 800’s, Montevideo will 
represent an attractive port of call for 
shipping lines with Super Post Pana-
max vessels. “ 

 

(PARTNER – continued from page 2)
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Virginia’s Secretary of Agriculture 
and Forestry Todd Haymore.

Last year, Cuba purchased $25 
million in agricultural exports from 
Virginia, all in bulk shipments.  “This 
agreement will help position Virginia 
to provide container service for agri-
cultural products,” Haymore added.

Since the Trade Sanctions Reform 
and Export Enhancement Act of 2000 
(TSRA) was passed, limited sales of 
food and agricultural products have 
been allowed to Cuba. Virginia com-
panies exported $400 million in food 

and agricultural products to Cuba 
over the last decade.

“Despite Virginia’s export suc-
cess to Cuba, there is currently no 
direct container service between Vir-
ginia and Cuba,” said Tom Capozzi, 
Chief Sales Officer of Virginia Inter-
national Terminals. “Our agribusiness 
companies that ship products in con-
tainers could benefit from enhanced 
cooperation between our port termi-
nals and the Port of Mariel.”

The trade mission included meet-

ings with prospective customers and 
partners for ten Virginia companies 
participating in the mission. Par-
ticipants included representatives 
from Smithfield Foods, Perdue Agri-
business, T. Parker Host, Mountain 
Lumber Company, Virginia Natural 
Beef, Forever Oceans, and Onduline 
North America.

McAuliffe has been on record 
since at least October 2015 calling 
for an end to the remaining trade and 
travel restrictions with Cuba when 
he joined eight other governors in a 
bipartisan letter to that effect to con-
gressional leaders.

In May, top officials of the U.S. 
Conference of Mayors (USCM) trav-
eled on an official mission to Cuba. 
The delegation included the USCM 
president, Baltimore Mayor Stepha-
nie Rawlings-Blake, vice presidents 
Mick Cornett, mayor of Oklahoma 
City, and Mitch Landrieu, mayor of 
New Orleans, and USCM CEO and 
executive director Tom Cochran.

The agenda included meetings in 
Havana with Cuban government offi-
cials and community leaders, as well 
as visits to some of Cuba’s political, 
economic, and cultural sites. These 
meetings and visits provided the 
U.S. mayors and Cuban officials the 
opportunity to share best practices 
for providing city services in educa-
tion, healthcare, infrastructure, and 
transportation.

The trip marked the first official 
mission of the U.S. Conference of 
Mayors since 1978.

(VISIT – continued from page 7)
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a truck off the road and put freight on 
the rail, that’s a bonus.

Many shippers have already 
become quite savvy about their intermo-
dal options and are using it within their 
networks where there is a good fit. Inter-
modal has become a lot more reliable 
than it once was. It looks and feels a lot 
more like a truck move, with a little bit 
of extra transit time. The price advan-
tage and the other advantages that 
come along with getting those trucks 
off the road make a lot of sense.

In this industry, you have asset-
based providers who have their own 
fleets, and the biggest one is J.B. Hunt 
[Transport Services Inc.], followed by 
Hub Group, and it trails off from there. 
So you really have two big fleets that 
are operated by single entities. The 
J.B. Hunt fleet and what we call the 
rail-box fleet – which is the combina-
tion of boxes that ride with CSX, the 
Norfolk Southern and the UP [Union 
Pacific] – are each somewhere in the 
88,000- to 90,000-container range.

We provide access for shippers 
to that rail-box fleet. Shippers need 
somebody to get that container to and 
from the door, to deal with the railroad 
and operations. That’s the product that 
started the industry out, this group of 
intermodal marketing companies that 
were bundling the drayage, the rail 
and the box to give the shipper a door-
to-door product. 

What evolved, really through the 
leadership of Hunt, were companies 
that decided to do the whole thing end 
to end, and I call those integrated oper-
ating companies – like a J.B. Hunt or 

a Hub Group or a Swift [Transporta-
tion] or a Schneider [National] – and 
they own the trucks, the box, they 
contract with the railroads, they get 
the door-to-door shipment as well. 

So there are two channels in 
the industry for how you can move 
freight on the rail. You can go to an 
integrated operating company or an 
intermodal marketing company. Both 
are very viable.

We at Yusen Logistics are one 
of the biggest and I think one of the 
best intermodal marketing companies 
out there. We know that our service 
door-to-door is equal to or better than 
the companies who have their own 
boxes. And the way we know that is 
from shippers’ scorecards, and we see 
where we rank.

We give shippers access to multiple 
fleets. They don’t want to put all their 
eggs in one basket, as they shouldn’t. 
If you’re a shipper, you always want to 
have somebody in your portfolio that’s 
bringing you that gigantic rail-box 
fleet of 88,000 boxes.

We are still seeing truck-to-rail 
conversion, especially in the East 
where the railroads have recently 
invested in opening up service in tra-
ditional highway-only lanes. We have 
recently seen some lanes where truck 
has won back share from intermodal 
on price driven by excess truck capac-
ity and lower fuel costs. 

Another emerging trend is ship-
pers looking for multiyear intermodal 
agreements with price adjustments tied 
to specific market indices. It is a clear 
sign that shippers rely on intermodal 
(PROFILE – continued on page 24)

(PROFILE – continued from page 6)

July, Mauricio Macri, Argentina’s new 
centrist president, called for a trade 
agreement between the two blocs. 
“We have to boost the Mercosur bloc 
and take it to the 21st Century and to 
do that we have to integrate with the 
Pacific Alliance,” he told business 
leaders at a Pacific Alliance summit 
in Chile. He criticized Mercosur for 
being “frozen for a long time.”

It’s more likely that Mercosur could 
wither on the vine or simply fall apart.

Uruguay is testing the alliance. 
Uruguay said it will sign a free-trade 
agreement with Chile in October, 
challenging Mercosur’s alliance-only 

approach to new agreements. More 
critically, Uruguay is considering an 
invitation by Peru and Chile to join 
the Pacific Alliance, something that 
could happen as early as 2017. While 
Uruguay is a small country, with a pop-
ulation of only 3.4 million, its govern-
ment and economy are far more open 
than other Mercosur members. What’s 
more, it is attempting to decouple its 
economy from traditional dependence 
on neighbors Brazil and Argentina.

The question now is whether 
other countries allow Uruguay to 
retain some status within Mercosur or 
boots it out, a move that could well 
hasten the alliance’s demise.

(PARTIES – continued from page 8)

Canada inks partnership with 
Pacific Alliance

The Pacific Alliance is one of the 
most important economic blocks in the 
Americas; now Canada has become 
the first observer country to enter into a 
strategic partnership with the Alliance.

On June 8th, Chrystia Freeland, 
Canadian Minister of International 
Trade, and counterparts from the Alli-
ance —Chile, Colombia, Mexico and 
Peru— signed a joint declaration.

The signing positions Canada as a 
privileged partner of the bloc.

Such agreement formalizes the 
Canada-Pacific Alliance relationship 
and provides a framework for longer-
term collaboration on a broad range of 
issues of mutual interest.

It will allow the development of 

concrete initiatives to support Can-
ada’s and the Pacific Alliance’s eco-
nomic players. On June 17th in Puerto 
Varas, Chile, site of the 2016 Pacific 
Alliance summit, three cooperation 
projects with the Pacific Alliance were 
announced by David Lametti, the Par-
liamentary Secretary to the Minister of 
International Trade, Chrystia Freeland. 
Totaling more than $21 million in fund-
ing over five years, the projects will 
seek to foster market access and export 
readiness for small and medium-sized 
enterprises; offer scholarships in sus-
tainable management and regulation 
of mineral resources; and strengthen 
technical and vocational training in the 
extractive sectors. 



12 American Journal of Transportation  ajot.com

Canadian ports maintain focus 
on widening horizons
Canada’s ports are spreading a wide net to help 
offset a slump in global commodity demand.

 Hapag-Lloyd containership, the Valencia Express, calls regularly at the Port of Montreal which is 
maintaining a robust pace in box traffic. (Photo courtesy of Montreal Port Authority.)

For Canadian ports on 
the east and west coasts, a 
common priority remains 
to expand horizons while 
protecting existing markets 
amidst volatile global eco-
nomic and trade trends.

High up on the radar 
screen for port officials is 
measuring the impact of 
slower demand in China for 
such commodities as iron 
ore which are vital for cer-
tain Canadian ports relying 
heavily on bulk cargo, such 
as Quebec and Sept-Iles cur-
rently experiencing declining 
business. Ports like Montreal 
and Vancouver, with very 
strong general cargo and 
container bases, are faring 
considerably better despite 
Canadian GDP growth this 
year hovering below 2%.

Among recent signifi-
cant new investment devel-
opments at Canadian ports, 
much industry attention was 
captured by the late July 
announcement of a long-term 
lease agreement between 
Port Saint John in New 
Brunswick and DP World for 
the operation, starting on Jan 
1 2017, of a container facil-
ity that for some 20 years had 
been managed by the steve-
doring division of Logistec 
Corporation. The latter has 
an extensive network of 40 
terminals in 30 ports in east-
ern North America.

long-term lease for Dp 
worlD at port st. John

The long-term lease with 
DP World will continue for 
about 30 years in the con-
text of the port’s ambitious 
expansion program slated 
for completion by 2021. DP 
World will introduce new 
assets including the revamp-
ing of terminal cargo han-
dling equipment to deliver 
exceptional customer ser-
vice, stated a Port Saint John 
press release.

Dubai-based DP World, 
one of the largest marine ter-
minal operators in the world 
handling more than 170,000 
TEUs per day, is already pres-
ent in Canada with terminal 
operations in Prince Rupert, 
Vancouver and Nanaimo. 
Saint John will represent 
its first presence on the east 
coast of North America.

The announcement fol-
lows the recent funding 
commitments for the C$205 
million West Side Mod-
ernization Project from the 
Federal and Provincial Gov-
ernments together with Port 
Saint John, which will see the 
container terminal revitalized 
and the container berths and 
main channel deepened over 
the next seven years.

Replying to the AJOT, 
Linda Kragnes, manager of 
corporate communications, 
disclosed that the DP World 
“initial investment will be 
about C$10-15 million, but 
we will continue investing in 
the future to further expand 
capacity and productivity of 
the terminal.”

CN is a key rail partner 
in the project as it is in DP 
World’s Fairview container 
terminal at Prince Rupert.

Mark Hallman, director of 
communications and public 
affairs, told AJOT: “CN is the 
sole Class 1 railway directly 

(FOCUS – continued on 
page 14)
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serving the Port of Saint John 
and offers the port the only 
single-line, double-stack con-
tainer train route to markets 
in eastern Canada with no 
border crossing and a single 
border-crossing to markets in 
the U.S. Midwest.”

A prime goal is to attract 
larger ships to the Bay of 
Fundy port at either high or 

low tides, thereby enabling 
Saint John to emerge as a 
bigger container player on 
the East Coast, notably com-
plementing its traditional 
north-south Latin America 
trades with more maritime 
exchanges with Europe.

Port Saint John is Eastern 
Canada’s largest port by ton-
nage and has a diverse cargo 
base, including dry and liquid 
bulk, break bulk, and cruise. 
Total traffic in 2015 was 26.4 
million metric tons. Present 
container traffic is relatively 
small but has nearly doubled 
since 2012 to 97,100 TEU 
thanks in part to the arrival of 
MSC (Mediterranean Ship-
ping Company).

On the lease agreement, 
Sultan Ahmed Bin Sulayem, 
Group Chairman and CEO, 
DP World, said: “We are 
delighted to further extend 
our presence in Canada to 
the Port of Saint John, New 
Brunswick. We believe that 
the future growth prospects 
for the port are strong and we 
are excited to be participating 
with Saint John Port Author-
ity in their expansion plans. 
Our investments and com-
mitment to Canada are for 
the long term, contributing to 
trade and the development of 
its national and local econo-
mies as well as providing 
employment for people with 
a leader of world trade.

“We are delighted to have 
a presence on the east coast of 

North America for the first time 
and see great growth potential. 
We are excited to work with 
the shipping community and 
our worldwide network and 
have been working with port 
management on our plans to 
build on the experience and 
success of our operations in 
Western Canada.”

Peter Gaulton, Chair of the 
Board of Directors, Port Saint 
John, said: “We are pleased 
to join together with a global 
trade partner who shares our 
vision for the growth poten-
tial of this Port based on its 
geographic location and rail 
optionality. When reviewing 
the proposal for terminal oper-
ations, we were impressed by 
the presence that DP World 
already has at three major port 
authorities in British Colum-
bia and the depth and breadth 
of their business in ports and 
terminals worldwide.”

Elsewhere on the East 
Coast, things are looking up 
at Nova Scotia’s Port of Hali-
fax– especially in the con-
tainer sector. Total traffic was 
down 3.4% in 2015 at 7.56 
million tons compared to the 
previous year, but container 
cargo climbed by 4.6% to 
418,359 TEUs. And the posi-
tive trend has continued with 
box throughput up nearly 
20% in the first six months of 
2016 at 236,000 TEUs versus 
a year earlier. Total volume 

DP World and Port Saint John officials present at recent signing 
of the long-term lease.

(FOCUS – continued on 
page 15)

(FOCUS – continued from 
page 12)

St. Lawrence Seaway 
fighting headwinds

By Leo Ryan, AJOT

The St. Lawrence Seaway, 
the waterway that links the 
Atlantic Ocean to the indus-
trial heartlands of Canada 
and the United States, is con-
tinuing to buck headwinds, 
with current shipping trends 
showing little improvement 
this year from 2015. And the 
slower than anticipated begin-
ning of the shipping season 
since late March has notably 
resulted in leading Canadian 
domestic carriers unable to 
operate at full fleet capacity.

“Overall tonnages are 
down in virtually all sec-
tors,” Wayne Smith, senior 
vice-president, commercial 
of Algoma Central Corpora-
tion, which operates the larg-
est Canadian-flag fleet of dry 
bulk carriers and product car-
riers, told AJOT.

He in particular alluded 
to the decline in iron ore 
shipments on the Great Lakes 
related to the difficulties 
of U.S. Steel in Hamilton, 
under creditor protection, 
and Essar Steel Algoma in 
Sault Ste. Marie, ON, under 
insolvency protection.

Smith was encouraged 
nevertheless by the recent 
firming up of steel prices 

in North America. Also, he 
foresaw a possible rebound 
of grain exports in the fall 
thanks to what looks like 
a promising harvest this 
summer in Western Canada.

In 2015, Seaway traffic 
fell by nearly 10% to 36 mil-
lion metric tons due mainly 
to a marked drop in iron ore 
and coal shipments stemming 
from weakening demand in 
global commodity markets, 
especially China.

In the period between 
March 20 and end June of this 
year, total volume amounted 
to 9.9 million metric tons, 
down 7.7% over the same 
period in 2015. The dry bulk 
category was down 8% at 2.8 
million tons despite strong 
growth in cement, potash 
and scrap metal. Iron ore was 
down 18% at 1.6 million tons, 
and coal was down almost 
17%. Grain at 2.5 million 
tons was down nearly 11%.

While the general cargo 
category was down 8% at 
832,000 tons, steel was up 
108% and other general cargo 
was up 131%.

When the 2016 Seaway 
(HEADWINDS – continued 

on page 16)
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Creating the Future, Now.

Saint John

was up 24%.
New investments and 

new services have played 
an important role. The most 
recent significant investment 
was announced this past 
winter by Halterm Container 
Terminal Ltd., a wholly-
owned subsidiary of Macqua-
rie Infrastructure Partners, of 
an additional outlay of C$4.5 
million to upgrade equipment 
in the terminal facility.

“The entire port com-
munity has been working 
to increase cargo volumes,” 
stated Patrick Bohan, Direc-
tor of Supply Chain Logistics, 
Halifax Port Authority. “This 
positive trend has been ongo-
ing since April of 2015, and 
while it is encouraging there 
is still much to be done.”

Since 2004, the Port of 
Halifax and its stakeholders 
have invested over C$250 
million in infrastructure, 
including deepening capacity 
at terminals and adding sev-
eral post-Panamax cranes.

The deepwater port was 
given a big boost last August 
when both Hapag-Lloyd and 
French carrier CMA CGM 
launched the first calls to 
Halifax of container vessels in 
the 8500-TEU category. For 
CMA CGM, this coincided 
with the addition of a Halifax 
call at Halterm to its Colum-
bus service between Asia and 
North America.

montreal continues with 
winD in its sails

On the St. Lawrence River, 
Montreal continues to have the 
wind in its sails as Canada’s 
second busiest port after Van-
couver on the heels of another 
record performance in 2015. 

Last year saw Montreal’s 
total traffic increase by 5.2% 
to 32 million metric tons 
while container cargo grew 
4.1% to 13.1 million tons, or 
close to 1.5 million TEUs. In 
purely North Atlantic con-
tainer trade, Montreal offers 
stiff competition on the East 
Coast to NY/NJ. 

Sylvie Vachon, president 
and CEO of the Montreal 
Port Authority, stresses: “This 
reflects the fact that, more 
than ever, the Port of Montreal 
is a real growth force.”

In the first half of 2016, 
Montreal’s box volume was 
down a few percentage points 
from a year earlier but total 
traffic was up nearly 13% 
at 16.8 million tons, thanks 
chiefly to a big increase in 
liquid bulk.

On the capacity expan-
sion side, a new container 
terminal is being developed 
in the Viau sector. As part 
of the port’s 375th anniver-
sary celebrations in 2017, 
the Alexandra Pier and Iber-
ville Passenger Terminal are 
being completely upgraded 
and renovated. And a fed-
eral environmental process is 
underway for future develop-
ment of a container terminal 

at Contrecoeur.
For its part, the Port of 

Quebec handled 21 million 
tons in 2015 versus 24 million 
tons in 2014. There has been a 
general drop in raw materials 
that was not offset by liquid 
bulk and agri-food products. 
And still awaiting environ-
mental approval as well as 
government and private fund-
ing is a proposed multi-pur-
pose terminal project called 
Beauport 2020 that could cost 
up to half a billion dollars.

west coast ports on the 
move 

On the cargo front, the 
Port of Vancouver remains, by 
far, Canada’s largest port, han-
dling 138 million metric tons in 
2015, just 1% below its record 
throughput of 140 million tons 

MSC is an important player in the surging container cargo of the Port of Prince Rupert in northern BC.

agri-products.
“In the last five years, the 

port has grown by the equiva-
lent of the annual volume 

of Canada’s largest port, the 
Port of Montreal,” points out 

(FOCUS – continued from 
page 14)

(FOCUS – continued on 
page 16)

in 2014. Sectors experiencing 
declines were offset by others 
hitting new records – notably 
containers, potash, grain and 
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CLOSER 5,000 miles and 20 days closer to Asia than gulf coast ports; 
5 miles to Interstate-5; located at Columbia River Mile 66

FASTER Liebherr Mobile Harbor Cranes; 45 MTs Reach Stackers; 
multiple heavy-lift forklifts and trailer options                                                               
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BETTER Served by U.P. and B.N.S.F.; Industrial Rail Corridor for direct 
access off mainline and 1,500 contiguous feet of on-dock rail                                                              
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(FOCUS – continued from page 15)

season opened following the winter 
closing, Terence Bowles, president 
and CEO of Canada’s St. Lawrence 
Seaway Management Corporation, 
suggested that the lower Canadian 
dollar could spur exports along with 
an increase of Canadian manufac-
turing activity and demand from the 
U.S. economy. But the hoped-for 
boost in Seaway tonnage has not yet 
materialized.

However, this past July, Betty 
Sutton, head of the Washington-
based Saint Lawrence Seaway 
Development Corporation, offered a 
relatively optimistic assessment of 
the present outlook.

“Although the overall cargo num-
bers remain down, when compared to 
the same period last year,” she said, 
“we were above the five–year aver-
age. About 45 ships arrived from 19 
different countries with high value 
cargo like windmill components, 
machinery, aluminum ingots, steel, 
sugar and general cargo. Prior to leav-
ing the System, vessels loaded with 
export cargos that consisted of wheat, 
corn, soybeans, potash and general 
cargo loaded in containers.”

(HEADWINDS – continued from 
page 14)

Robin Silvester, President and CEO. 
“And we anticipate growth to con-
tinue at about the same rate over the 
next five years, despite the current 
slowdown.”

Thanks to increased trade with 
Asia, container traffic rose by 5% to 
3.1 million TEUs. Grain and agri-
product exports jumped by 8% to 25.1 
million tonnes. Coal volumes were 
down by 8% due chiefly to reduced 
demand from China.

In the first quarter of 2016, con-
tainer cargo was down 4.2% from a 
year earlier at 704,387 TEUs. But the 
overall positive trend was reflected in 
container exports up 1.4%.

As part of ongoing efforts to expand 
infrastructure, the Port of Vancouver is 
backing plans to boost capacity by two-
thirds by 2019 at the Centerm container 
terminal in Burrard Inlet. Most of the 
gains would flow from enhanced rail 
capacity and a reshaped storage con-
tainer storage area.

On the other hand, environmental 
activists remain on the warpath against 
the proposed construction (still under 
federal regulatory review) of a three-
berth container terminal on a man-made 
island adjacent to Deltaport at Roberts 
Bank. This huge project would offer 2.4 
million TEUs of added capacity.

Corporate note: to provide clar-
ity for stakeholders and customers, 
the port this past spring made a name 
change - dropping Port Metro Van-
couver to simply become Port of Van-
couver and retaining its legal name of 
Vancouver Fraser Port Authority.

In northern British Columbia, the 
surging Port of Prince Rupert is main-
taining its robust growth in container 
cargo as the West Coast gateway with 
the shortest transit times to Southeast 
Asia and excellent direct CN rail ser-
vice to the Midwest. The trendline 
was strong with container throughput 
close to matching last year’s volume 
at the end of July.

Whereas total traffic in 2015 
dipped by 5% to 19.6 million tons due 
to declining commodity markets, a 
25% spike in container activity gener-
ated a new record at 775,442 TEUs. 

cargo of 8 million metric tons through 
the Port of Halifax is with European 
countries. Observers see strong growth 
prospects as tariff barriers would all 
but disappear under CETA and global 
shipping lines call at the Nova Scotia 
port with ever larger container ships.

For its part, the Port of Saint John 
has been gearing up for CETA by 
adding capacity and services and, this 
past summer, concluding a long-term 
lease deal with DP World to signifi-
cantly expand its container terminal 
(see separate report on page 12).

scenarios Difficult to pinpoint

What do the coming weeks and 
months have in store? Definitive sce-
narios seem elusive.

Among the few certainties worth 
mentioning is the fact that both 
Canada and the European Union are 
reluctant to reopen a landmark deal 
which could be put at risk if any of 
the toughly-negotiated terms are 
changed. Various concessions were 
made by Canada as worthwhile trade-
offs for unfettered access to a market 
of 500 million consumers.

Earlier this summer, International 
Trade Minister Chrystia Freeland sug-
gested during an interview with the 
Canadian Broadcasting Corporation 
that Canada and the EU could sign 
CETA even before the UK has time 
to trigger Article 50 – which would 
kick-start its withdrawal from the 
European bloc. This would launch a 
two-year negotiation period that could 
be extended.

Such negotiations, affirmed Free-
land, should not impact CETA which 
she described as a “gold standard 
agreement” that will be a model for 
the rest of the world.

Freeland maintained an optimistic 
stance, too, after the European Com-
mission recently reversed a previous 
approach to hold a vote (this fall or 
early 2017) to approve CETA in the 
European Parliament only. Ratification 
will now need to proceed in the legis-
latures of each EU state – a daunting 
task in light of the anti-establishment 
and anti-trade agitation prevailing in 
some European countries.

According to the EU Ambassador 
to Canada, Marie-Anne Coninsx, such 
a “mixed” agreement will not derail a 
timeline that would see 90% of CETA 
taking effect next year while Britain will 
remain bound by the treaty as long as 
it has not formally withdrawn from the 
EU. She stresses it is politically impor-
tant to deal with the anti-globalization 
forces in Europe by allowing individual 
parliaments to have their say.

Freeland has welcomed a Euro-
pean Commission warning to Euro-
pean legislatures that “the credibility 
of Europe’s trade policy is at stake.”

Meanwhile, Britain’s top repre-
sentative in Ottawa, Howard Drake, 
has underscored the willingness of the 
UK to conclude a separate free trade 
deal with Canada. “We’ll be look-
ing to make trade deals with other 
countries around the world, including 
Canada,” he stated in the aftermath of 
the Brexit vote.

But cold water has already been 
poured on such a scenario – at least in 
the short term - by Secretary of State 
John Kerry who in July clearly nixed 
the prospect of a trade deal between the 
U.S. and Britain until Britain actually 
exits from the European Union. One 
speculates there is similar thinking in 
the Canadian federal government. 

(PACT – continued from page 1)

measures generally, calling it “the last 
thing the global economy needs,” in 
an online statement. Complainants 
have accused exporters of selling 
steel below cost, a practice known as 
dumping, to push competitors out of 
business and grab market share.

It’s a theme that’s gaining political 
traction. Donald Trump, the Republi-
can nominee for U.S. president, vowed 
his administration would ensure 
“American steel for American infra-
structure” in a June speech outside of 
Pittsburgh, known as Steel City before 
the industry collapsed decades ago.

Earlier this month, Chinese and 
Russian producers of non-stainless 
cold rolled steels were hit by the 
European Union with five-year tariffs 
as high as 36.1 percent after the EU 
found that imports from the two coun-
tries unfairly undercut manufacturers. 
The U.S. has also imposed duties on 
certain hot-rolled steel flat products 
from seven countries including Aus-
tralia, Brazil and Japan.

There’s some evidence that the 
tariffs are working, according to Arce-
lorMittal, the top producer in Europe 
and the U.S. It said last month that 
steel prices recovered in those regions 
after trade measures were imple-
mented and the company reported its 
best quarterly profit since 2014.
steel sweet spot

“The U.S. steel companies have 
clearly been in a very sweet spot with 
tariffs,” said Alon Olsha, an analyst 

at Macquarie Group Ltd. in London. 
“The tariffs in Europe pale in compar-
ison, but there’s a lot of positive senti-
ment around the impact these tariffs 
could have.”

Chinese producers won’t be hurt 
by more tariffs in developed countries 
because the majority of exports are 
going to nearby Asian countries and 
they’re seeking new business in Africa 
and the Middle East, said Kevin Bai, 
a Beijing-based analyst at consultants 
CRU Group. 

For Russian producers, low pro-
duction costs mean they’re able to 
make money despite tariffs because 
they can reroute shipments to more 
distant markets, according to Chuyko.

However, the duties pose a risk 
in the long term, according to Peter 
Archbold, senior director at Fitch 
Ratings Ltd. If steelmaking costs 
increase, which could happen if the 
ruble strengthens and energy costs 
rise, then Russian producers may need 
to idle some production capacity that 
serves export markets, said Chuyko of 
BCS Global Markets.
‘Definitely worrying’

“Growing protectionism is defi-
nitely worrying,” said Dmitry Koloti-
lov, head of trading policy at Severstal 
PJSC, the fourth-largest Russian steel-
maker. “It limits the access to tradi-
tional markets.”

The extra duties are unfair to Rus-
sian producers and in some cases, the 
investigations violate WTO rules, 
Kolotilov said. 

(PRICE – continued from page 1)
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NEWS
Amazon – primed for flight 

Prime Air made its inaugural flight from New 
York to Seattle last night setting the stage for the 
possibility of chartering up to 40 Boeing 767-300 
jet freighters for integration within Amazon’s Flex 
Delivery System.

GeekWire broke the story announcing Ama-
zon’s plan to showcase the new plane at the Boeing 
Seafair Air Show in Lake Washington.

A subscription based service, Amazon Prime 
offers “next day” and in key cities “same day” delivery 
utilizing their Amazon Flex system. Flex combines in-
house trucking and Uber style drivers to deliver the last 
mile of purchases made through Prime. Prime Air will 
simply extend the reach of Amazon logistics allowing 
it to offer faster turnaround to more customers.

In house freighters and Uber drivers! Are they 
the next wave of product fulfillment?

Traditionally companies such as Amazon have 
turned to UPS and FEDEX to provide quick turn-
around of product. These package services have built 
their reputation on the reliability of their service, pro-
viding package insurance tracking and proof of deliv-
ery on behalf of their clients. In 2015 UPS moved 
18.3 million parcels 2.6 million of which moved by 
air. They maintain a fleet of 237 aircraft with an addi-
tional 305 jets on short-term charter. Running 940 
daily flights, they serve 382 domestic airports. Clearly 
Prime Air is not looking to challenge the domestic 
package express business and it does maintain con-
tracts with both FEDEX and UPS. Supplementing its 
rapid delivery system in house will however not only 
add flexibility but provide leverage when negotiating 
rates with the “Big Two”.

fight or flight! who’s got skin in the game?
Amazon is not the first to buck the system by 

holding its own cards when it comes to transporta-
tion. In 2011 Wal-Mart commissioned Maersk for 
15,000 TEU ships taken on charter. Carrying goods 
from China, the mega store shaved four days off 
the L.A. transit time offered by their ocean carrier 
partners. While the retail giant doesn’t charter air-
craft for cargo, Wal-Mart Aviation has taken exec-
utive air travel to the next level. Relying less on 
commercial flights, the aviation division is fighting 
the high cost of air travel by moving their execu-
tives worldwide. Perhaps air cargo freighters are 
not such a farfetched idea for the future.

e or omni finDing new ways to reach 
the consumers faster! 

While retailers are looking for ways to maxi-
mize their in house logistic capability whether by 
reducing the cost of freight or the movement of 
their executives, another concept is challenging 
the way we traditionally look at distribution. Today 
Wal-Mart is adopting an Omni Channel approach 
to marketing their products, offering consumers 
the ability to shop on-line or in retail outlets. Omni 
shopping gives the consumer flexible purchase, 
delivery and return options. It allows Wal-Mart to 
better control inventory by directing final distribu-
tion of merchandise through e-commerce, brick and 
mortar stores or fulfillment centers. Interestingly 
enough in 2015 Amazon opened its first pickup and 
delivery outlet on the campus of Purdue University. 
The firm plans to open between 300 to 400 stores 
primarily catering to student populations. This they 
feel is a unique way of trending the changing face 
of distribution.

Taking more freight out of the hands of the ser-
vice provider, drone delivery? Where do we go next?

By Matt Guasco, AJOT

UPS Worldwide Express Freight service 
expands globally

Brand new air cargo service 
for private customers 
thanks to myAirCargo

Whether it’s an urgent move, 
exotic antique or a larger-than-
usual sports accessory, Lufthansa 
Cargo now makes it possible for 
private customers to send bulky 
goods internationally by air.

This means that Lufthansa’s 
logistics subsidiary organises 
complete transport from door 
to door – taking care of customs 
formalities on the way. As such, 
large objects can be sent halfway 
around the world with minimum 
effort – for example, now you 
can send home sizeable souve-
nirs from your exotic holiday.

The new offer is only avail-
able via www.myaircargo.com 
and can be booked online in just 
five steps. As part of this process, 
the price for shipment as well as 

the expected customs fees are 
displayed directly and can be 
easily settled by credit card.

“We are excited that private 
clients can now benefit directly 
from our many years of air cargo 
experience. By doing so, we are 
occupying an innovative niche 
in the market between postal 
services and forwarders. Book 
air cargo quickly and easily 
online, at first hand – only we 
can do that”, said Peter Gerber, 
CEO of Lufthansa Cargo.

The new “myAirCargo” 
service is available immediately, 
between almost all European 
countries and the US. In coming 
months, Lufthansa Cargo is to 
extend the offer to countless 
other countries.

UPS announced the latest 
expansion of its popular UPS 
Worldwide Express Freight™ 
service to nine new countries: 
Bahrain, Bangladesh, Kuwait, 
Malta, Morocco, Pakistan, 
Qatar, Sri Lanka, and Tunisia. 
Together with the eight addi-
tional countries added within 
the past year, the service is now 
offered in 66 origin and 64 des-
tination countries and territo-
ries. UPS also expanded UPS 
Worldwide Express Freight™ 
service to over 2,110 zip codes 
in Mexico in June.

This specialized guaranteed 
service is designed for urgent, 
time-sensitive, and high-value 
international heavyweight ship-
ments over 150 lbs. (70 kg.), 
making it ideal for customers’ 
product launches, inventory 
shortages, and equipment fail-
ure replacement parts. Since its 
launch in 2013, the number of 
businesses using UPS World-
wide Express Freight™ service 
has increased more than 250 
percent. The service provides 
supply chain benefits including: 
• Reduced transit times 
• Improved visibility 
• Reduced inventory safety stock 
• Enhanced customer service 
levels 
• Shorter order fulfillment cycles/
times

UPS research has shown that 

customers who use UPS World-
wide Express Freight™ service 
have outperformed those who 
do not. In comparison to their 
peers, customers using this ser-

vice have higher growth rates to 
international markets, evidence 
they consider UPS Worldwide 

Lufthansa Cargo takes over 
time:matters

Lufthansa Cargo took over 
complete ownership of the 
time:matters Group, experts in 
global sameday delivery and 
time-critical international spare 
part logistics. The cargo airline, 
which spun off time:matters as a 
subsidiary in 2002, had already 
held a 49 per cent share. The 
majority 51 per cent sharehold-
ing had been held by financial 
investor Aheim Capital and 
time:matters management. Luf-
thansa Cargo and time:matters 
had already been cooperating 
successfully on express products. 
The takeover is in line with the 
Lufthansa Group’s “7 to 1: new 
concepts for growth” strategy.

“time:matters has established 
itself in recent years as the lead-
ing specialist for sameday deliv-
ery and emergency logistics in 
Europe”, said Peter Gerber, CEO 
and Chairman of the Executive 
Board of Lufthansa Cargo. “With 
time:matters, we are aiming to 
grow our business in the special 
segment as well. Our focus is all 
about maximum reliability, excep-
tional service and customized 
solutions,” said Gerber. 

The CEO of time:matters, 
Franz-Joseph Miller, added: “With 
its technology and service plat-
form, hardly any other logistics 
company can match time:matters 
in terms of service and flexibility.

(EXPANDS – continued on 
page 23)
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Deal announces Kia, rail provider partnership
Governor Nathan Deal has announced that 

Cordele Intermodal Services (CIS), Georgia’s first 
inland terminal, will partner with Kia Motors Manu-
facturing Georgia (KMMG), to handle up to 30,000 
TEU containers per year to supply the Kia manufac-
turing plant in West Point. This partnership will save 
more than 6 million truck miles each year.

“Kia has been a remarkably successful eco-
nomic driver for West Point and Georgia’s inland 
terminals provide a new efficient way for companies 
to transport goods throughout the state,” said Deal. 
“This partnership and use of the inland port will 
reduce congestion on our highways and lower trans-
portation costs, using new infrastructure to benefit 
both companies and the West Point area. The inland 
rail yards enable Georgia companies to grow to meet 
the demands of the Southeastern states, while bol-
stering economic development across the state.”

With this new partnership, KMMG will move 
auto parts via rail from the Port of Savannah to the 
inland terminal in Cordele and then to West Point 
via motor carrier. 

“Working with our state partners, as well as our 
suppliers, in this way not only benefits KMMG, but 
also increases efficiency, which adds value to the 
end product, ultimately benefiting our customers,” 
said Stuart C. Countess, chief administrative officer 
of KMMG. “We see this as another example of our 
company philosophy of continuous improvement.”

KMMG currently employs more than 3,000 
team members at the West Point location. Together 
with local suppliers, Kia has created more than 
15,000 jobs in the area. Following a $100 million 

expansion project in 2011, the plant has a produc-
tion capacity of 360,000 vehicles per year.

“There is a direct cost savings to the importer,” 
said CIS President Jonathan Lafevers. “Further-
more, storage and handling fees are reduced or 
completely eliminated by utilizing Cordele as the 
origin and destination location for the containers.”

On July 22, the Georgia Ports Authority (GPA) 
Board of Directors, in conjunction with the state of 
Georgia, approved $19.7 million to fund the state’s 
second inland terminal - the Appalachian Regional 
Port in Murray County.  

“Cargo can be loaded onto trains, moving hun-
dreds of containers in a single trip, staged at an 
intermodal yard, then trucked for much shorter dis-
tances,” said GPA Executive Director Griff Lynch. 
“This model drives out waste and redundancy in 
the supply chain, delivering greater efficiency for 
customers and environmental benefits through 
reduced diesel consumption.”

Previously, the automaker would have trucked 
containers from Savannah to West Point. This agree-
ment allows trucks carrying Kia parts to make much 
shorter hauls between Cordele and West Point.

Cordele Inland Terminal, served by short line 
rail providers, currently operates on 40 acres with 
an option to expand on additional available land 
nearby. Service areas include southwest Georgia, 
southern Alabama and western Florida. Cordele 
was recently designated as an official container 
yard by shipping lines Maersk, NYK, CMA-CGM, 
MSC and ZIM which will save time and transporta-
tion costs for port customers.

Intermodal growth streak ends 
in second quarter

Overall intermodal traffic 
recorded its first volume decline 
in Q2 2016 after 25 consecutive 
quarters of growth, according 
to the Intermodal Association 
of North America’s latest quar-
terly Intermodal Market Trends 
and Statistics report. Intermodal 
trailer volumes dropped 28.6 
percent, continuing a multi-year 
downward trend, while interna-
tional shipments fell 9.3 percent. 
Domestic container loads gained 
3.4 percent, tempering the over-
all loss to 6.1 percent.

“The Q2 intermodal volume 
numbers reflected current market 
conditions,” said Joni Casey, 
president and CEO of IANA. 
“Year-end projections are still 
tracking for growth in both the 
domestic container and interna-
tional volumes, however.”

The seven highest-density 
trade corridors, accounting for 
63.4 percent of total intermodal 
volume, collectively dropped 
5.9 percent year over year, with 
each corridor showing a loss. 
In the Southeast-Southwest and 
the Northeast-Midwest lanes, 

container performance offset the 
drop in trailer volumes, result-
ing in the smallest declines of 
all the corridors. Containers did 
the opposite in the South Cen-
tral-Southwest corridor which 
finished the quarter in negative 
territory by 17.6 percent.

Likewise, every region 
showed Q2 declines, ranging from 
-1.6 percent in Mexico to -14.9 
percent in the South Central. The 
fall in international shipments 
between the Southwest and South 
Central regions was enough to 
pull down the overall international 
numbers for the quarter. Regional 
results also varied by exposure to 
trailers. Regions that saw the least 
trailer activity, including Mexico, 
the Northwest and Western 
Canada, came the closest to 
breaking even.

Intermodal Marketing Com-
panies demonstrated clear gains 
in the highway sector, up 17.0 
percent from the previous year, 
thanks to excess trucking capacity. 
Intermodal loads fell 18.1 percent. 
The net result was a total volume 
decrease of 3.2 percent.

China’s $1.4 trillion Silk Road is 
bigger than the Marshall Plan

Amazon takes on Alibaba with Japan portal 
for Chinese shoppers

China’s ambition to revive 
an ancient trading route stretch-
ing from Asia to Europe could 
leave an economic legacy bigger 
than the Marshall Plan or the 
European Union’s enlargement, 
according to a new analysis.

Dubbed ‘One Belt, One 
Road,’ the plan to build rail, high-
ways and ports will embolden 
China’s soft power status by 
spreading economic prosper-
ity during a time of heightened 
political uncertainty in both the 
U.S. and EU, according to Ste-
phen L. Jen, the chief executive 
officer at Eurizon SLJ Capital 
Ltd., who estimates a value of 
$1.4 trillion for the project. 

It will also boost trading 
links and help internationalize 
the yuan as banks open branches 
along the route, according to Jen.

“This is a quintessential 
example of a geopolitical event 
that will likely be consequential 
for the global economy and the 
balance of political power in 
the long run,” said Jen, a former 
International Monetary Fund 
economist.

Reaching from east to west, 
the Silk Road Economic Belt 
will extend to Europe through 
Central Asia and the Maritime 
Silk Road will link sea lanes to 
Southeast Asia, the Middle East 
and Africa.

While China’s authorities 
aren’t calling their Silk Road a 
new Marshall Plan, that’s not 
stopping comparisons with the 
U.S. effort to rebuild Western 
Europe after World War II.

With the potential to touch 
on 64 countries, 4.4 billion 

people and around 40 percent 
of the global economy, Jen esti-
mates that the One Belt One 
Road project will be 12 times 
bigger in absolute dollar terms 
than the Marshall Plan. China 
may spend as much as 9 percent 
of gross domestic product—
about double the U.S.‘s boost to 
post-war Europe in those terms.

Just before the stores open in Tokyo’s Aki-
habara electronics district, buses pull up, unleash-
ing Chinese tourists and their credit cards to snap 
up televisions, rice cookers and other gadgets. 
Walk into any department store and there they are, 
buying mascara, t-shirts and other merchandise.

China’s infatuation with Japanese products is 
now discovering a new source of satisfaction: the 
internet. And Amazon.co.jp is responding.

On June 30, the web retailer quietly rolled out 
a Chinese-language version of its shopping site in 
Japan, along with new, reduced shipping rates to 

mainland homes and businesses. It’s another exam-
ple of how Amazon.com Inc. is evolving in Asia to 
open up new streams of revenue and make up for 
the lack of a bigger presence in China, where Ali-
baba Group Holding Ltd. dominates. Underscoring 
that potential, e-commerce demand from China to 
Japan is projected to almost triple to 2.34 trillion 
yen ($22.5 billion) in 2019, according to Japan’s 
Ministry of Economy, Trade and Industry.

“The opportunity is huge,” said Jasper Cheung, 
president of Amazon Japan. “We have already (BIGGER – continued on 

page 24) (PORTAL – continued on page 23)
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UPS drives 1 billion cleaner miles 
meeting goal early

UPS has announced the 
company has achieved its goal 
of driving 1 billion miles in its 
alternative fuel and advanced 
technology fleet one year earlier 
than planned, and marked more 
than 10 years of learning from 
its “Rolling Laboratory.” UPS’s 
long-term commitment to sustain-
ability is transforming commer-
cial transportation and logistics, 
spurring growth in the clean fuels 
market and powering critical engi-
neering advances. The company’s 
wider sustainability progress is 
detailed in the 14th annual Sus-
tainability Report.

“We had a big sustainabil-
ity goal as we set out to make 
the most of our rolling labora-
tory by driving 1 billion clean 
miles in alternative fuel vehicles 
– that’s the equivalent of well 
over 4,000 trips to the moon,” 
said David Abney, Chairman 
and CEO, UPS. “While attain-
ing this goal is new, our commit-
ment to seeking out alternative 
fuels actually dates back to the 
1930s when UPS tested elec-
tric vehicles. With more than 
100,000 drivers logging more 
than 3 billion miles per year, our 
future depends on our ability to 
meet the growing demand for 
global trade while reducing our 
impact on the environment.”

UPS deepened its com-
mitment to alternative fuels in 
2012, when it set the goal of 
reaching 1 billion miles driven 
with alternative fuels by the end 
of 2017. Shattering that goal 
one year early, about 12 percent 
of the conventional diesel and 
gasoline fuel previously used by 
UPS’s ground fleet is now being 
replaced by alternative fuels 
including renewable natural gas 
and renewable diesel.

“The question wasn’t should 
we make alternative fuels work?” 
said Mike Whitlatch, UPS’s vice 
president of global energy and 
procurement. “Instead, it was 
’What’s the best way to make 
alternative fuels work for UPS, 
and for the environment?’ After 
more than a decade of focus, we 
are now driving more than 1 mil-
lion miles globally each business 
day in our alternative fuel and 
advanced technology fleet.”

Recognizing alternative fuels 
and advanced technologies each 
have unique advantages depending 
on the routes and geographies in 
which they are used, UPS deploys 
the more than 7,200 vehicles in 
the Rolling Lab to determine 
what works best in each situation. 
From old-fashioned pedal power 
and electric-assisted bicycles in 
dense urban areas like London and 
Hamburg to electric and hybrid 
electric vehicles in the U.S., and 
natural gas, renewable natural gas 
and propane globally, UPS is put-
ting sustainability innovation into 
action, all over the world.

“Many congested cities 
around the world are implement-
ing zero tailpipe emissions zones, 
and UPS is keeping ahead of the 
curve by investing in advanced 
technologies and creating the 
commercial delivery fleet of the 
future,” said Abney. 

By the end of 2016, UPS 
will have invested more than 
$750 million in alternative fuel 
and advanced technology vehi-

cles and fueling stations glob-
ally since 2009. That continued 
investment, combined with sup-
portive government policies, and 
a collaborative set of partners has 
helped to expand development 
and utilization of alternative 
fuels, vehicles and infrastructure 
throughout the world.

Along the way UPS learned 
several lessons that can help 
other companies make sustain-
ability investments that create 
long-term payoffs:

Encourage innovation. What 
started out as an “approach” has 
become an ecosystem of innova-
tion and progress shaped by col-
laboration with suppliers, policy 
makers and other stakehold-
ers. UPS applied its expertise 
in logistics to the sustainabil-
ity challenge and leveraged the 
scale of its 100,000 vehicle fleet 
to drive technology, market, and 

infrastructure improvements that 
make cleaner fuels and technolo-
gies economically viable. 

Adapt and tailor the solu-
tion. The best solution is not 
always the perfect solution. The 
fuels and vehicles that work in 
one region or one setting may 
not make sense in another. 
Technology constraints, range, 
infrastructure availability, gov-
ernment policies and local air 
quality goals all play a role in 
determining vehicle deployment 
and fuel selection. 

There’s no substitute for 
real-world big data. UPS is able 
to see 30,000 delivery route opti-
mizations per minute through its 
On-Road Integrated Optimization 
and Navigation (ORION) system, 
which uses fleet telematics and 
algorithms to reduce the number 

Hertwig of FEC Railway wins 
top intermodal industry award

The Intermodal Associa-
tion of North America (IANA) 
announced that James Hertwig, 
president and chief executive 
officer of the Florida East Coast 
Railway, will be honored with 
the 2016 IANA Silver Kingpin 
Award at this year’s Intermodal 
EXPO in Houston, TX. Hertwig 
will receive the prize during the 
opening session on Sept. 19 at 
the George R. Brown Conven-
tion Center.

The Silver Kingpin Award, 
the intermodal industry’s most 
prestigious, recognizes an indi-
vidual’s long-term contribu-
tions to intermodalism. It was 
initiated in 1977 when it was 
presented by the National Pig-
gyback Association.

Hertwig’s career has spanned 
45 years in freight transportation. 
Prior to joining FEC Railway in 
2010, he served six years as presi-
dent of CSX Intermodal, Inc., and 
nearly nine years as president of 

Landstar Logistics. He has also 
held positions as president and 
CEO of Carolina Freight Carri-
ers Corporation and chairman and 
CEO of Red Arrow Freight Lines, 
two large regional LTL carriers. 
Before that, he spent eight years 
as president and CEO of Con-Way 
Intermodal, a multimodal truck-
load service provider and interna-
tional NVOCC. 

“Throughout his career, Jim 
has been a strong advocate for 
intermodalism and IANA,” said 
Joni Casey, IANA president and 
CEO. “His dedication and com-
mitment is evidenced by the 
partnerships he has encouraged, 
the infrastructure capacity he 
has promoted and the future gen-
eration of intermodal leaders to 
whom he has devoted his time.”

Hertwig served three terms 
on IANA’s board of directors and 
presently sits on the board of direc-
tors of the Transportation Institute 
at the University of Denver. 

(CLEANER – continued on 
page 23)
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With back-to-school merchandise on the shelves, 
retail imports turn toward holiday season

August should be the busiest month of the year 
for import cargo volume at the nation’s major retail 
container ports now that retailers have stocked up 
for back-to-school and are getting a head start on 
holiday season merchandise. That’s according to the 
monthly Global Port Tracker report released by the 
National Retail Federation and Hackett Associates, 
which said cargo volume for 2016 should end the 
year with a 1.6 percent increase over last year.

“Shoppers are right in the middle of buying 
back-to-school products but the retail supply chain 
is already preparing for the holiday season,” NRF 
Vice President for Supply Chain and Customs 
Policy Jonathan Gold said. “August is the peak 
month of the annual shipping season that builds up 
to the winter holidays, and a lot of the merchandise 
consumers will be buying this fall is already show-
ing up at the docks.”

Ports covered by Global Port Tracker handled 
1.58 million Twenty-Foot Equivalent Units in June, 
the latest month for which after-the-fact numbers 
are available. That was down 2.8 percent from May 

and 0.5 percent from June 2015. One TEU is one 
20-foot-long cargo container or its equivalent.

July was estimated at 1.64 million TEU, up 1.5 
percent from the same month last year. August is 
forecast at 1.68 million TEU, down 0.3 percent from 
last year; September at 1.61 million TEU, down 0.6 
percent; October at 1.63 million TEU, up 4.9 per-
cent; November at 1.52 million TEU, up 2.9 percent, 
and December at 1.47 million TEU, 2.5 percent.

Those numbers should bring 2016 to a total of 
18.5 million TEU, up 1.7 percent from last year. 
Total volume for 2015 was 18.2 million TEU, 
up 5.4 percent from 2014. The first half of 2016 
totaled 8.98 million TEU, up 1.4 percent from the 
same period in 2015.

Hackett Associates Founder Ben Hackett said 
much of the recent upturn in the U.S. economy is 
attributable to consumers, noting that the 5.1 per-
cent increase in year-over-year retail sales in June 
as calculated by NRF was nearly twice the 2.6 
percent increase in average hourly wages seen the 
same month.

First “Neo-Panamax” shipping vessel 
calls Port of Philadelphia

The MSC Sophie Celeste docked at Packer Avenue Marine Terminal at the Port of Philadelphia

On Wednesday, August 3, 
the first of a new class of “Neo-
Panamax” shipping vessels called 
the Port of Philadelphia to begin 
a new phase of transport along 
the Delaware River.  The MSC 
Sophia Celeste, an 8,800 TEU 
(Twenty-foot Equivalent Unit) 
vessel operated by the Mediterra-
nean Shipping Company, docked 
at the Packer Avenue Marine 
Terminal in South Philadelphia 
for the first time, making it the 
largest ship to ever call the Port 
of Philadelphia.

“This new service comes as 
a direct result of the opening of 
the Panama Canal Expansion,” 
said David Whene, President 
of Greenwich Terminals LLC, 
operator of the Packer Avenue 
Marine Terminal.  “Coupled 
with the near completion of 
the Delaware River Deepening 
Project, the Port of Philadel-
phia is poised to capitalize on 
this new service line as the only 
direct US east coast port of call 
between the west coast of South 
America and Europe.”

The MSC Sophia Celeste 
was completed in 2014 and has 
an on-board capacity of 8,819 
TEU’s, of which 1,462 can be 
used with refrigerated container 
plugs for transporting perish-
able cargo.  The ship is the 
first to trade on MSC’s newly 
redesigned South America West 
Coast-USA-Northwest Conti-

nent service line, which makes 
stops in Chile, Peru, Ecuador 
and the Bahamas, before calling 
Philadelphia and then heading 
to Rotterdam.  Holt Logistics 
projects this new weekly ser-

vice will not only produce more 
imports from South America 
through Philadelphia, but also 
increase volumes from the 
Midwest destined for export to 
Northwest Europe.

Paying the freight: 
accessorial charges - what’s fair? 

The British International Freight Association (BIFA) recently 
supported the latest challenge by UK shippers against ocean freight 
surcharges. For years the Global Shippers Forum (GSF), National 
Industrial Transportation League (NITL) and the ESC (European Ship-
pers Council) have also been complaining about carrier surcharges on 
behalf of their members. Let’s examine some of these charges, con-
sider why they were enacted and see if they have any merit.

putting charges in perspective

Historically, surcharges have addressed services over and above 
the carriage of goods. Strictly speaking, an Ocean Carrier is only 
responsible for moving your merchandise from point A to point B 
whether by ocean vessel or over-land conveyance, if you have not ten-
dered the freight at an ocean terminal. Most Original Bills of Lading 
cannot and will not guarantee a specific time of delivery. I guess, any 
attempt the carrier makes to speed your merchandise along is at their 
discretion, and may be subject to an accessorial charge. In fairness 
to the shipper when negotiating freight rates, the Beneficial Cargo 
Owner (BCO) should expect his carrier partner (and I stress the word 
partner) to provide certain “benefits” as part of their service offering. 
They should however be willing to fairly compensate the carrier for 
services rendered.

container repositioning

For years shippers and their trade associations complained bit-
terly about “REPO Charges” or container repositioning fees. It was 
unfair, they argued, that BCOs had to bear the cost of moving boxes to 
meet their shipping needs. Well they no longer have to pay reposition-
ing surcharges. Repositioning has taken on a whole new meaning. In 
an age when freight rates barely compensate carriers for moving cargo 
from point A to B, no line would dream of positioning equipment for 
an individual client unless it was discussed at contract time. 

The movement of “empties” is now in part delegated to the realm 
of domestic freight. The ocean carrier bears as little cost as possible 
reaping the benefit of empty movement to return units to ship side.

container seal fee

If after the container has been sealed it (and) is required to be 
opened by CBP or the terminal operator, should the carrier be respon-
sible for paying the cost of resealing the box? This is clearly a case 
that requires more thought than simply abolishing the charge.

chassis flip charge

The West Coast Marine Terminal Operators Agreement 
(WCMTOA) recently announced that as of September 1st they would 
charge $5.00 to service 3rd party chassis upon entering and leav-
ing the terminal. This fee falls into that gray area which needs to be 

By Matt Guasco, AJOT

(CHARGES – continued on page 21)
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Port of Oakland says July was 
busiest month in last 10 years

July was the busiest month in 10 years 
at the Port of Oakland.  The Port said it 
handled the equivalent of 223,619 20-foot 
cargo containers last month. That was the 
most since it lifted 227,996 20-foot con-
tainers in August of 2006. 

The Port said cargo volume was up 
across the board, perhaps signaling hope 
for the upcoming peak shipping season. 
“The numbers are encouraging and with 
holiday shipments set to commence, this 
could be the start of something good,” 
said Maritime Director John Driscoll.

Among the positive signs last month in 
Oakland: total container volume jumped 8.8 
percent from July of 2015; export volume, 
up 3.6 percent, increased for the sixth time 
in seven months, strengthening Oakland’s 
status as a leading gateway to Asia and 
empty container volume rose as shipping 
lines repositioned boxes to prepare for an 
anticipated uptick in peak-season cargo.

The Port’s total cargo volume is up 
6.4 percent through the first seven months 
of 2016.  Exports are up 9.1 percent in that 
span and imports have risen 8.6 percent.

explored directly with the terminal opera-
tors. As you know the ocean carriers are 
no longer in the chassis business.

“traDe” pushes to eliminate all 
extra fees

This month the Global Shippers Forum 
(GSF), which includes U.S. Asian and Euro-
pean trade associations called for the elimi-
nation of all container surcharges by 2020.

bunker aDJustment factor, baf
While there have been incidences 

where carriers held over the adjusted price 
of fuel to regain revenue, as of 2009 many 
carriers incorporated BAF into their rate 
to avoid further misunderstanding. When 
the need for price adjustment arises, the 
carrier could adjust bunker rates against a 
weighted average over the life of the con-
tract. But if you take away the line’s ability 
to adjust compensation as prices fluctuate, 
then pay the higher average rate without 
complaint when bunker prices fall.

currency aDJustment factor, caf
Expressed as a percentage of the freight 

payable, CAF is a surcharge made to account 
for fluctuations in the local exchange rate 
against the carrier’s ‘home’ currency. This 
provides for a more stable compensation 
for the carrier. What is the alternative? Per-
haps a mutually agreed upon value, but here 
again the BCO would have to accept the 
established value even in times when the 
devaluation is in their favor. As with BAF 
the shipper can’t have it both ways. 

terminal hanDling charges, thc
Terminal Handling has traditionally 

been a pass-thru charge collected either 
by the carrier or paid directly to the termi-
nal by the cargo owner. More common in 
Europe, the charge is meant to distinguish 
the carrier’s obligation from those of the 
buyer or seller of the goods depending on 

the terms of sale. If the shipper of record 
were required to negotiate these charges 
directly with the terminal then it would no 
longer be a surcharge.

unDerstanDing the variables 
If the purpose of surcharges is to com-

pensate the carrier for items outside his 
control then I would think that discussion 
of variables at the time the freight contract 
is negotiated would be the way to elimi-
nate any misunderstanding. Also an under-
standing of how carriers, terminals and 
accessorial service providers interact in 
the supply chain would also be helpful for 
determining who is responsible for what.

congestion surcharge

Transit time is one element while not 
guaranteed that should be agreed upon at 
time of carriage. Ocean Carriers in good faith 
make an effort to deliver containers to their 
destination with reasonable speed. Labor 
unrest or the force of nature does from time 
to time impact their ability to move cargo 
expeditiously. It is possible to eliminate this 
charge but at today’s freight rates the carrier 
would be hard pressed to make schedule 
adjustments to compensate for the delay. It 
is certainly something that both shippers and 
carriers need to address together as partners 
rather than adversaries. 

what’s the price of freeDom?
Okay, so we eliminate all the acces-

sorial charges; require the ocean carrier to 
internalize the cost of doing business over 
variable conditions, many of which are out-
side of his control. Transports Associations 
claim that there are shameful examples 
of surcharges but many have only named 
a few of the more common examples as 
listed above. I would want to be sure that 
the charges being considered are actually 
in the carrier’s hands to address. More 
importantly, should they have already been 
addressed at time of contract?

(CHARGES – continued from page 20)

Crane delivery signifies 
SCPA’s big-ship readiness 

The delivery of two super post-
Panamax cranes at South Carolina Ports 
Authority (SCPA) marked a significant 
milestone in the Port’s big ship readiness, 
to be followed in the coming years by the 
completion of the Wando Welch wharf 
project and harbor deepening to 52 feet. 

The cranes, produced by Shang-
hai Zhenhua Heavy Industry Co., Ltd. 
(ZPMC) in China, provide 155 feet of lift 
height from the dock to enable SCPA to 
work larger container cargo ships. The 
cranes will be located at the Wando Welch 
Terminal, which is undergoing a $44 mil-
lion project to strengthen and upgrade 
the wharf and infrastructure required 
for handling bigger vessels and cranes. 
Last month the SCPA Board of Directors 
approved the purchase of two additional 
cranes of this size for delivery at the end 
of 2017, coinciding with the completion 
of the wharf project.

“The delivery of the new cranes is a 
milestone for our Port,” said Jim New-
some, SCPA president and CEO. “They 

are integral to our future and represent a 
big step forward in our strategy to remain 
competitive in today’s big-ship envi-
ronment. Along with the Wando wharf 
strengthening project, the cranes will 
allow us to handle the upsizing of ships 
following the opening of the Panama 
Canal expansion in order to continue 
to meet the needs of our customers and 
enhance the crane productivity we are 
known for in the U.S. port industry.”

SCPA is already seeing the upsiz-
ing of vessels in response to the Panama 
Canal expansion, and expects to handle its 
first 14,000 TEU vessel call later this year. 
Charleston offers the deepest harbor in the 
Southeast, and upon completion of its deep-
ening project to 52 feet, Charleston will be 
the deepest harbor on the East Coast.

Beyond harbor deepening, SCPA has 
a 10-year, $1.3 billion capital expenditure 
plan that includes the construction of a 
new container terminal, the Leatherman 
Terminal, and the modernization of exist-
ing facilities and technology. 
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Terminal change for Hamburg Süd’s US East Coast 
to South America West Coast service

Hamburg Süd is changing terminals on their United States East Coast to South America West Coast 
service from Global Container Terminal in Bayonne, NJ to GCT Terminal in Staten Island, NY.

The last vessel calling at Global Container Terminal in Bayonne NJ will be: “Limari ” voyage 155 – 
September 8, 2016. 

The first vessel to call the GCT New York Terminal in Staten Island will be:  “Loa ” voyage 148 - Sep-
tember 15, 2016. 
Contact details for the new terminal are: GCT New York, 300 Western Ave., Staten Island, NY 10303 
Telephone: 1-718-568-170 Fax: 1-718-273-9121 Operations Support: 1-718-683-3210 Fax: 1-718-815-
8270 Email: customerservice-usa@globalterminals.com

Port Corpus Christi celebrates commencement 
of world class cable stayed bridge construction

Along with State and Federal Officials, Port 
Corpus Christi is excited to announce the begin-
ning of a truly momentous project. With a sym-
bolic turning of the dirt the official U.S. 181 
Corpus Christi Harbor Bridge Replacement Proj-
ect is set to begin. The groundbreaking ceremony 
took place at the Solomon P. Ortiz International 
Center on the afternoon of Monday, August 8, 
2016, in the shadow of the current Corpus Christi 
Harbor Bridge.

The U.S. 181 Harbor Bridge Replacement 
Project will result in the longest precast concrete 
cable-stayed span in the United States, the third 
largest of its kind in the world. The height of the 
new Corpus Christi Harbor Bridge will allow some 
of the world’s largest ocean-going vessels entrance 
to the Inner Harbor at Port Corpus Christi. With a 
draft of 205 feet, the current Corpus Christi Harbor 
Bridge could fit underneath the structure of the 
proposed new Harbor Bridge.

The six-lane structure with shoulders is 
scheduled to be completed in 2021 for about 
$930 million. Funding is being provided locally 
by Nueces and San Patricio Counties, and Port 
Corpus Christi as well as state and federal sources 
and includes a 25-year maintenance agreement 
with the developer.

“I would like to congratulate TxDOT, the City 
of Corpus Christi and the Port of Corpus Christi 
on this achievement,” said Governor Greg Abbott. 
“Today’s groundbreaking marks an important step 
in Texas’ goal of creating a 21st century infrastruc-
ture system that gives us an advantage on our global 
competitors. As one of the largest bridge projects 
in Texas history, the Corpus Christi Harbor Bridge 
will lead to an expansion in commerce, ultimately 
creating more jobs and enhancing Texas’ standing 
as an economic powerhouse.”

The governor was joined in the groundbreak-
ing event by U.S. Sen. John Cornyn, U.S. Rep. 
Blake Farenthold, Texas State Sen. Juan Hinojosa, 
Texas State Rep. Todd Hunter, Texas Transporta-
tion Commission (TTC) Chairman Tryon Lewis, 
members of the TTC, and Port Corpus Christi 
officials on the plaza of the Solomon Ortiz Center 

under the current Harbor Bridge.
“TxDOT is improving safety and connectivity 

in the area with a new bridge that is world-class 
in engineering and design,” Chairman Lewis said. 
“TxDOT employees and their partners have devel-
oped a project that is an outstanding combination 
of innovation, beauty and functionality.”

Port Corpus Christi Commission Chair, Char-
lie Zahn, said, “The groundbreaking of the new 
Harbor Bridge marks the beginning of a new mile-
stone for the Port and the Coastal Bend region. The 
new bridge will enhance the port’s competitiveness 
in global trade. We look forward to continue work-
ing together with TXDoT and FlatIron Dragados to 
assure the success of the project.”

The planned bridge will provide a clearance of 
205 feet over the Corpus Christi Ship Channel and 
replace the existing steel-coated, six-lane bridge 
that lacks shoulders. With a clearance of 138 feet, 
the existing bridge, built in 1959, prevents larger 
ships – including the much larger ships passing 
through the newly-expanded Panama Canal – from 
accessing the port. Hurricane evacuation and safety 
is improved with the addition of inside and outside 
shoulders and the new design features a full-length 
pedestrian walkway.

Flatiron/Dragados was awarded the design and 
construction contract for the replacement bridge. 
The bridge will have a main span of 1,655 feet and 
will span the entire width of the ship channel. Its 
two main towers will be 538 feet tall. When com-
pleted, the Harbor Bridge will have the longest 
precast concrete cable-stayed span in the United 
States. Using the precast option will keep the ship 
channel open to freight shipments while the new 
bridge is under construction. The precast concrete 
structure also provides greater durability over the 
existing steel structure in the corrosive coastal cli-
mate. When the new bridge is completed, the older 
Harbor Bridge will be demolished.

The project will also include construction of 
a new interchange at I-37, U.S. 181 and SH 286 
(Crosstown), reconstruction of about 1.6 miles of 
I-37, reconstruction of about 1 mile of SH 286 and 
demolition of the existing bridge.

Helen Bentley: Waterfront Rocky

Former Republican Con-
gresswoman Helen Bentley, 
who died on August 6th at the 
age of 92 years old, was a lead-
ing proponent of the U.S. Mer-
chant Marine, the Jones Act, the 
Port of Baltimore and an outspo-
ken opponent of U.S. trade deals 
that she believed outsourced 
U.S. jobs and technology. 

Helen Bentley was also the 
Chairwoman of the Federal Mar-
itime Commission, serving from 
1969 to 1975. She was appointed 
by President Nixon and was one 
of the most significant female 
appointees of that period.

Bentley served in the U.S. 
House of Representatives from 
1984 to 1994. In July 1986, in a 
protest against the surge of for-
eign imports displacing Ameri-
can products and workers, Helen 
Bentley took a sledgehammer 
and smashed a Toshiba radio 
outside the U.S. Capitol.

“It felt great,” she told 
reporters.

As a reporter for the Balti-
more Sun, Bentley had devel-
oped a capacity for amassing 
and analyzing economic data. 
The result was that whenever she 
championed an issue, she had a 
formidable base of factual infor-
mation to back up her arguments. 
This knowledge was enhanced 
by her relationships with leading 
figures in the maritime industry 
that dated back to shipping pio-
neers, such as Malcom McLean 
and Daniel Ludwig.

As a result, it was nearly 
impossible to dispute Bentley 
on key issues related to the U.S. 
maritime industry. The disputant 
would have been ill-advised, 
since he or she risked a barrage 
of angry, and sometimes unflat-
tering, characterizations.

A Baltimore Sun obituary 
describing Bentley’s relation-
ship with longshore labor on the 
Baltimore waterfront showed 
Helen Bentley in action:

“After a stint covering 
labor, she was dispatched to the 
waterfront to revive coverage 
of the port, a beat the newspa-
per had neglected during World 
War II. She had never seen 
a ship, or the ocean. It was a 
tough, male-dominated envi-
ronment, but she loved it.

‘I had to be as mean and as 
tough as I could be. And I was,’ 
she said in 2010. ‘I was thrown out 

of more union halls. I was kicked 
out and carried out of the halls.’

But it wasn’t long before 
the union bosses became her 
friends and sources.

‘I wore ‘em down because I 
was always fair and I was always 
honest with them,’ she said.

She found other ways to fit 
in. Once, a longshoreman made 
a disparaging comment about 
her nose. She slugged him.

Bentley was a Republican 
who still knew how to work with 
Democrats and labor unions. 
This made her a formidable 
coalition builder.

In 2007, Bentley helped per-
suade House Transportation Com-
mittee members to push through 
an authorization to fund Marine 
Highway shipbuilding, so that 
new U.S.-built ships could shift 
long-haul trucking off U.S. high-
ways and reduce emissions. The 
measure passed the U.S. House of 
Representatives with Republican 
and Democratic support, but was 
defeated in the Senate. 

In 2007, I worked with Bent-
ley to revive shipbuilding at the 
old Bethlehem Steel Shipyard 
at Sparrows Point, Maryland. 
She opened up many doors with 
State and local officials. Had 
the Marine Highway authoriza-
tion been approved, the shipyard 
might have become a reality.

Our shipbuilding team 
included two U.S. construction 
contractors, a Dutch terminal 
designer, a Canadian shipping 
executive and myself. Over din-
ners in downtown Baltimore, 
Bentley told us stories of how 
she had faced down U.S. Navy 
admirals, shipping executives, 
labor leaders and federal offi-
cials who she insisted did not 
adequately pursue the national 
economic interests of the United 
States. She was particularly 
scornful of admirals who she 
believed promoted wasteful mil-
itary programs that did little to 
advance national security. 

Frequently when I worked 
with her in 2007, I would receive 
telephone calls demanding to 
know why I had not done this or 
that and telling me that I needed 
to “Get off your … and get to 
work!” I thought I was working 
hard enough, but apparently never 
to Helen Bentley’s high standards. 

She was a fine public ser-
vant and she will be missed.

By Stas Margaronis, AJOT
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Bunker Procurement Analyst (Houston, TX): 
Perform simulation & evaluation of logistics systems in global 
bunker supply market; research & optimize shipping deployment 
& energy efficiency considering ECA regulations for strategiz-
ing shipping companies’ bunker management;  provide deci-
sion making in bunker volume/time/port selection & provide 
optimized risk management solutions; analyze & implement sales 
strategy towards clients & new market segments,  developing & 
retaining spot & long term bunker contracts; analyze & develop 
competitive pricing options w/ suppliers & design client pric-
ing & hedging solutions; evaluate oil market movement basis on 
Aspect, Platt’s, ICE & NYMEX Data; analyze & optimize inter-
nal long/short physical & derivative trading positions; perform 
financial modeling; design tendering strategy based on mathemati-
cal skills & bunker market analysis. Must have Master’s degree 
in Industrial Engineering &/or Operations Research & 2 years’ 
experience as Bunker Marketer w/exp in analysis of shipping & 
bunker fuel procurement to include experience w/ pricing, trad-
ing/hedging, sales & market research w/ technology noted.

To apply to World Fuel Services Corp. please visit 
https://www.wfscorp.com/Careers, click on Global Opportuni-
ties, click on Search Jobs, under job code “5236” click on “Submit 
your Resume to this job”

CLASSIFIED AD

Express Freight™ service a com-
petitive advantage to expanding 
their business internationally.

“Companies in the health-
care, retail and automotive 
industries have grown their 
international volume, 18, 11 and 
five times more, respectively, 
using UPS Worldwide Express 
Freight™ service than their 
peers over the last three years,” 
said Bill Seward, President, U.S. 
International Exports, UPS. 

“The growth of the UPS 
Worldwide Express Freight™ 
service in a relatively short time 
period shows it is fulfilling a crit-
ical market need for a reliable, 
urgent heavy freight international 
shipping service. We will con-
tinue to invest in service expan-
sions as customer and industry 
needs evolve,” added Seward. 

service reveals traDe 
lane trenDs

Usage data of UPS World-
wide Express Freight™ service 
also reveals trade lane trends. 
The Mexico-to-U.S. trade lane 
shifted from the fifth most used 
lane in 2013 to the second most 
used lane in 2015, second only 
to the China to U.S. lane. This 
progression is likely due to a 
growth in manufacturing in 
Mexico, increases in e-com-
merce and the rise in intermodal 
cross-border shipments between 
the countries. Earlier this year, 
UPS announced that it has 
strengthened its U.S.-Mexico 
cross-border trade services to 
support growth on the U.S.-
Mexico trade lane. 

(EXPANDS – continued from 
page 17)

of miles driven. The applica-
tion of this big data approach to 
the UPS Rolling Lab’s fleet has 
been a key enabler to improv-
ing performance and reducing 
costs. When fully implemented, 
ORION is expected to help UPS 
avoid 100 million miles driven 
every year, reduce greenhouse 
gas emissions by 100,000 metric 
tonnes annually, and avoid 10 
million gallons of fuel per year. 

It takes consistent, unwaver-
ing commitment from leadership. 
Long-term investments don’t 
always pay off in the short term. 
Economic and market forces 
are constantly changing, and the 
political environment that is nec-
essary to foster investment and 
infrastructure development can 
be unpredictable. It took UPS 
more than a decade to reach a 
point where the accumulation 
of miles driven by its fleet was 
rising nearly exponentially. That 
wouldn’t have happened without 
a long-term commitment. 

Sharing progress and learn-
ings with key stakeholders and 
partnering with alternative fuel 
and technology developers, 
non-profits, government agen-
cies and industry trade groups 
have been critical to the Roll-
ing Laboratory’s success. UPS 
reports its progress annually in 
its Sustainability Report, and 
includes key metrics such as 
CO2 emissions, energy con-
sumption, and alternative fuel 
and advanced technology miles 
driven, among others. Together, 
these metrics demonstrate the 
positive impact of the com-
pany’s sustainability and social 
responsibility programs. 

(CLEANER – continued from 
page 19)

increased the selection that we 
can export by the millions over 
the last several weeks.”

Chinese shoppers are looking 
for authentic Made-in-Japan prod-
ucts, spooked by tainted baby milk 
and fake merchandise proffered 
on web stores in China. While 
that’s helping to drive an influx 
of shoppers to Japan—3.08 mil-
lion Chinese tourists have visited 
the archipelago so far this year, 
up 41 percent—it’s also boost-
ing demand for Amazon.co.jp, 
Wandou and other web outlets 
featuring Japanese goods.

Rakuten Inc., the Japanese 
online store, also lets people 
shop for stuff from Japan in Chi-
nese, as well as in Korean and 
English. Amazon’s Japan web-
site has been available in Eng-
lish for years.

The new iteration of Amazon 
Japan’s shopping portal, in sim-
plified Chinese, offers millions 
of products with more coming, 
the company said. Consumers 
in Asia’s biggest economy are 
demanding access to authentic 
brands and quality, from cloth-
ing and cosmetics to baby prod-
ucts and health goods. That’s 
why Costco Wholesale Corp. has 
a shop on Alibaba’s Tmall.com, 
while Macy’s Inc. and other U.S. 
retailers are tapping into China’s 
dominant online-payments system 
by accepting Alipay on their sites.

“Things in Japan are well 

(PORTAL – continued from 
page 18)

North Carolina Ports completes 
turning basin project, welcomes 
8,200 TEU vessel to Wilmington

As part of its ongoing infra-
structure investment plan, North 
Carolina Ports has completed 
the expansion project of its turn-
ing basin at the Port of Wilm-
ington. The expansion allows 
the port to accommodate post-
Panamax vessels with a length 
of 1,150 feet (350.52 meters) 
and a breadth of 158 feet (48.16 
meters). On August 7, 2016 
the Yang-Ming Unity became 
the largest vessel to utilize the 
expanded turning basin and call 
the Port of Wilmington.

“This is an incredible accom-
plishment for us at North Caro-
lina Ports. We made a promise 
to our customers that this project 
would be done on time and we 
met that goal,” said Executive 
Director, Paul J. Cozza. “For this 
expansion to finish in just over 
six months and give us the capa-
bilities it has is unprecedented in 
our business.”

The turning basin proj-
ect included the removal of an 
existing bulk pier and dredg-
ing along the port’s side of the 
Cape Fear River to expand the 
turning basin from 1,200 feet to 

1,400 feet.  This expansion will 
typically accommodate vessels in 
the 8,000 to 10,000 TEU range, 
depending on the vessel’s profile.

The Yang Ming Unity tran-
sited the new locks of the recently 
expanded Panama Canal on its 
way to the Port of Wilmington. 
The vessel measures 1,101 feet 
in length and 140 feet in width. 
Carrying around 8,200 TEUs, 
the Unity is the largest vessel to 
call on North Carolina’s Ports.

Chief Commercial Officer, 
Greg Fennell said, “We are big-
ship ready and we will continue 
to handle these larger vessels 
deployed to the US Southeast.”

With best-in-class efficien-
cies, North Carolina Ports is 
able to handle an influx in con-
tainer volumes while completely 
avoiding congestion. With 45 net 
crane moves per hour in each of 
its post-Panamax cranes, coupled 
with average truck turn times of 
18 minutes for a single move and 
30 minutes for a dual move, the 
Port of Wilmington’s high vessel 
and terminal productivity keeps 
vessels on schedule and reduces 
inventory and logistics costs.

made and high quality, and the 
packages are cute,” said Qian Jing, 
31, an employee of an entertain-
ment company in Wuhan who has 
bought comic books, Pilot pens 
and tea from Amazon Japan.

Most shipping rates to China 
from Japan are 500 to 600 yen, 
about a third less than it costs to 
transport similar items to Aus-
tralia, according to the website. 
Regular delivery takes 2 to 18 
days. Before hitting the purchase 
button, Chinese shoppers can 
see a breakdown of the shipping, 
handling and customs costs, and 
pay in yuan.

“We used to have only one 
option for shipping to China, and 
we added a lower shipping cost 
to China as well,” Cheung said.

Amazon debuted in Japan in 
2000 as the company’s first web-
site in Asia, and now offers Prime 
members in the country video, 
same-day shipping and other 
add-on services for an annual fee. 
While the Seattle-based company 
doesn’t break out sales in Japan, 
international revenue made up 
33 percent of the total last year. 
A key priority for Amazon in the 
region now is India, where the 
company recently introduced its 
Prime program and is going up 
against homegrown web retailer 
Flipkart Ltd. 

Amazon also operates an 
online store in China, featuring 
local products, and even opened 
a shop on Tmall.com last year to 
reach more Chinese shoppers.

Growth of worldwide ship-
ments of lithium-ion batter-
ies, which power devices such 
as smartphones, laptops and 
toys, is projected to average 
20 percent annually for the 
next decade or so after reach-
ing about $16 billion last year. 
Three freighter blazes have 
been linked to lithium battery 
shipments, including the crash 
of a Boeing Co. 747 freighter 
in Dubai in 2010 that killed two 
United Parcel Service pilots.

icao move

The United Nations’ air-
industry regulator, the Interna-
tional Civil Aviation Organization, 
banned any shipments of recharge-
able lithium batteries as cargo on 
passenger planes earlier this year, 
following a warning in mid-2015 

by aircraft manufacturers Boeing 
Co. and Airbus Group SE. The 
interim prohibition is in force 
while ICAO works on a new lith-
ium-battery package-performance 
standard, expected by 2018. 
Non-rechargeable versions were 
already banned in 2004.

While smaller incidents 
involving lithium ion batteries 
must be reported to civil aviation 
regulators, both in the country 
where the airline is registered, 
and in the country from which 
the shipment came, they’re not 
necessarily publicized, IATA’s 
Brennan said.

“Airlines don’t necessar-
ily tell us: they tend to be fairly 
reluctant at sharing the informa-
tion,”’ he said. “They don’t want 
anything out in the public arena 
suggesting they carry dangerous 
goods, even though the blame 
isn’t with the airline itself.”

Maersk warns against 
US protectionism

A. P. Moeller-Maersk A/S 
is voicing concern as a potential 
shift in US policy threatens to 
reduce global trade.

While Maersk assumes that 
no matter how the US presi-
dential election ends, it prob-
ably “won’t have an effect on 
the contracts we have and the 
employment exposure we have 
in the US,” Trond Westlie, its 
chief financial officer, said 
any steps in a more protection-
ist direction would clearly hurt 
global economic growth.

“In general, trade barriers 
weaken global growth,” West-
lie said in a phone interview. 
“Low trade barriers not only 
help trade growth, but also eco-
nomic growth.”

With Donald Trump blaming 
China and Mexico for American 
job losses, the tone in the U.S. 
presidential race is more anti-trade 
than it’s been in decades.

Democratic party nominee 
Hillary Clinton is also toughening 
her stance on globalization, and 
has criticized the Trans-Pacific 
Partnership for failing to do 
enough to support American jobs.

Trump has gone so far as 
to call the pact a “disaster” for 
the US.

Westlie declined to com-
ment on either candidate or on 
any specific elements in their 
proposals as they vie for the 
presidency. But the govern-
ment in Maersk’s home coun-
try of Denmark has been less 
restrained in voicing its con-
cerns. Foreign Minister Kristian 
Jensen says he’s “worried about 
what Trump has said.”

There are two things “in 
particular” that are grounds for 
unease, according to Jensen. 

“His anti-trade rhetoric” is one, 
while “the second issue is his 
security and defense policy, 
where he’s questioning NATO’s 
Article 5,” the minister said.

Trump has implied NATO 
members would only get US 
assistance if they paid for the 
favor, while he has flirted with 
Russian President Vladimir 
Putin without providing much 
insight into how he would shape 
U.S.-Russian relations in prac-
tice. All the same, if U.S. voters 
end up making Trump their 
president, “we will find a way to 
work with him,” Jensen said.

The World Bank has iden-
tified trade as a key means to 
fight poverty. But since the 
global financial crisis, cross-
border commerce has slowed, 
and in a report this year, the 
World Trade Organization esti-
mated that trade grew less than 
3 percent for a fifth consecu-
tive year. It cited the “threat of 
creeping protectionism as many 
governments continue to apply 
trade restrictions,” in an April 7 
report. Trade growth will reach 
3.6 percent next year, compared 
with a 5 percent average since 
1990, according to the WTO.

Maersk transports about 
15 percent of the manufactured 
goods that are sent across the 
globe each year, making it the 
world’s biggest container ship-
ping line.

“Trade barriers should be 
reduced as much as possible,” 
Westlie said. “That opinion 
stands whether we’re talking 
about Brexit or the U.S., but 
also for tariffs in Africa or South 
America, for example. So it 
counts for all countries, not just 
individual ones.”

(ROGUE – continued from 
page 1)
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capacity and are looking for 
longer-term commitments from 
providers.

In what ways is your com-
pany increasing its presence in 
Mexico in particular, and why 
do you see this as a significant 
growth market?

Mexico is a place where 
we are doing a lot of investing. 
Mexico is one of the most impor-
tant logistics markets in our 
network, and we have been oper-
ating there with an experienced 
Yusen Logistics team since 1997.

In addition to the cross-bor-
der truck and intermodal, air and 
ocean freight forwarding ser-
vices we provide, we are invest-
ing in facilities and integrated 
supply chain services to sup-
port highly reliable just-in-time 
delivery capability for our auto-
motive and other manufacturing 
clients who rely on international 
inbound components to support 
their operations.

Yusen Logistics has recently 
opened new warehouses and 
air freight operating centers in 
Monterrey and Guadalajara to 
complement our existing opera-
tions in Mexico City and Celaya 
and at the border in Laredo, 
Texas. Guadalajara is quickly 
becoming the critical hub for 
automotive air freight shipments 
into Mexico.

Our Bajio Logistics Center 
near Celaya, Guanajuato, will 
be completed later this year and 
is dedicated to the automotive 
manufacturing logistics clus-
ter in the Bajio region. Yusen 
Logistics’ new 60,000-square-
foot warehouse sits on 17 acres 
inside the Amistad Industrial 
Park and will include container 
and trailer staging capability to 
provide a total logistics offering 
to our customers. Major automo-
tive manufacturers have already 
announced plant construction in 
the region, and we expect this 
trend to continue.

With all your duties as 
chief strategy officer for Yusen 
Logistics (Americas) Inc., how 
do you find time for your exten-
sive involvement with IANA and 
other industry entities, such as 
the University of Denver’s Inter-
modal Transportation Institute?

It’s always a balancing act 
and requires prioritizing sched-
ules and current projects need-
ing attention, but I think that’s 
normal for everyone these days. 
I just consider myself fortunate 
to be in a position where I can 
make a contribution and mean-
ingful positive impact on others 
and the industry. To be honest, I 
would not want it any other way. 

It is extremely rewarding 
to work with so many talented 
people in our industry, and I feel 
honored to be involved with not 
only IANA and the Transporta-
tion Institute at the University 
of Denver, but also local and 
regional organizations where a 
sense of community involve-
ment is both greatly needed and 
personally very gratifying.

As you have impressive cre-
dentials both in your education 
– with a bachelor’s in systems 
engineering from Princeton 
University, an MBA from The 
Wharton School of the Univer-
sity of Pennsylvania and post-
graduate work at Northwestern 
University’s Kellogg School 
of Management – and in your 
more than 25 years in logistics 
– including at CSX and Pacer 

International before joining 
Yusen in 2011 – which do you 
see as more important in prepar-
ing you for your present position 
in third-party logistics?

Education is important, no 
doubt, but the most important 
part of being prepared for any 
position is the experience you 
bring to the opportunity and 
your personal desire to learn and 
understand in a new role. 

I’ve had the opportunity 
to work in consulting, two U.S. 
Class 1 railroads, and for a U.S. 
domestic and now an interna-
tional logistics company. Every 
job has taught me new things and 
has given me perspective that 
helped me in my future roles. 

Asset-based and non-asset-
based businesses are very dif-
ferent, and understanding the 
difference from direct experi-
ence makes a third-party pro-
vider a more effective partner to 
both its clients and its vendors.

Realizing it may be a sensi-
tive question, are you encouraged 
by the growing number of women 
in a field that traditionally has 
been dominated by males, and, if 
I may ask, how did you find your-
self getting into this field?

My journey into transporta-
tion started in college working as 
a research assistant to [Princeton] 
professor Alain Kornhauser – the 
founder of ALK Associates – 
during a summer break. We were 
digitizing and analyzing bus routes 
for N.J Transit. My major was sys-
tems engineering, concentrating in 
transportation networks.  

After I graduated, I landed 
a job in Boston working for a 
consulting firm called Temple 
Barker & Sloane, which is now 
Oliver Wyman. 

I’m very grateful to have 
had great mentors and support in 
my career. 

You are right, we have not 
had the diversity we need in this 

industry, but you can feel and 
see it changing. Logistics is an 
excellent career opportunity for 
anyone who loves solving prob-
lems, and our industry will face 
a real talent gap in the coming 
years.   Companies that attract 
and retain the best talent from 
all sectors of the population will 
be the winners.

If you ever manage to get 
any nonwork time, how do you 
most enjoy spending it?

My husband, Tim, and I 
love to travel and spend quality 
downtime in the mountains of 
North Carolina.

I also enjoy cooking and 
experimenting with new food 
ideas and recipes. It’s a creative 
outlet that allows me to slow 
down and unwind and very grat-
ifying when people enjoy the 
end result. Relaxing with good 
friends and family over a meal 
and great conversation is one of 
my favorite things.

(PROFILE – continued from 
page 11)

“The One Belt One Road 
Project, in terms of its size, 
could be multiple times larger 
and more ambitious than the 
Marshall Plan or the European 
enlargement,” said Jen.

It’s not all upside. Under-
taking an expansive plan like 
this one will inevitably run the 
risk of corruption, project delays 
and local opposition. Chinese 
backed projects have frequently 
run into trouble before, espe-
cially in Africa, and there’s no 
guarantee that potential recipi-
ent nations will put their hand 
up for the aid.

In addition, resurrecting the 
trading route will need funding 
during a time of slowing growth 
and rising bad loans in the 
nation’s banks. Sending money 
abroad when it’s needed at home 
may not have an enduring appeal.

Still, at least China has a plan.

(BIGGER – continued from 
page 18)


