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FOREST PRODUCTS

Port of Houston builds on leadership 
in worldwide export of plastic resins

By Paul Scott Abbott, AJOT

With its proximity to production and 
packaging facilities, as well as its proliferation 
of global ocean carrier services, the Port of 
Houston is the natural preferred hub for U.S. 
exports of plastic resins.

It should come as no surprise, then, that 
the Port of Houston boasts a 75 percent share 
of the nation’s waterborne exports of polyeth-
ylene, or PE for short, according to John A. 
Moseley, senior director of trade development 
at the Port of Houston Authority.

“We are continuing to crush all other 
U.S. ports in polyethylene exports,” Moseley 
told the American Journal of Transportation. 
“Despite other ports’ and the railroads’ efforts 
to grab market share from Houston, we con-
tinue growing and expanding our share as the 

preeminent leader in resin exports.”
As Port of Houston economic analyst 

Jordan Frisby shared in detail with AJOT, the 
busiest U.S. foreign tonnage port is perfectly 
positioned to build upon this leadership role.

“Houston’s strength in exporting resin 
comes from its proximity to many of the 
nation’s PE plants located in southeast Texas 
and southwestern Louisiana,” Frisby said, 
adding that Houston’s well-developed export 
infrastructure features numerous plastics pack-
aging plants, including those of Belgium-based 
Katoen Natie, Germany-based DHL Supply 
Chain (formerly Exel), Pasadena, Texas-based 
Frontier Logistics LP and Houston-based Pack-
well Inc. Several of those operations are now 

Plastic resins are among goods exported through Port of Houston container terminal facilities.

(BUILDS – continued on page 21)

The Uberization of trucking: 
Why it might succeed
Last month Uber acquired a tech startup, Otto, that 
specializes in trucking transportation. Instantly 
the Uberization of trucking went from hypotheti-
cal to a working proposition. The question now is 
will it succeed?

By Peter Buxbaum, AJOT

It’s a question that has 
been on the lips of transpor-
tation types for the last few 
years. Could Uber work 
for trucking?

The question is no 
longer moot. Last month 
Uber, the enormously suc-
cessful ride-sharing app, 
announced it was 
acquiring Otto, a 
90-person technol-
ogy startup whose 
mission is to rethink transpor-
tation, starting with self-driv-
ing trucks.

What we’re talking about, 
really, is the uberization of 
transportation, a phenome-
non, which ironically, may not 
need to involve Uber itself. 
There are already a number of 
companies out there that pur-
port to offer online services 
and mobile apps to match 
trucks with loads. Whether 
they have been at all success-
ful is another matter.

The whole point of a 
trucking Uber would be to help 
short-haul truckers and local 
couriers. Long-haul lanes have 
lower empty-mile percentages. 

Digital Freight ManageMent?

By the way, the research 

firm Armstrong & Associ-
ates doesn’t think we should 

be calling this Uber for 
Trucking. They suggest 

Digital Freight Man-
agement (See sidebar 
on page 19).

Trucking currently 
runs on fairly manual 

processes, with 
people calling each 
other on the phone 
and sending emails 

and paperwork to arrange 
shipments and confirming 
deliveries. It’s a system that is 
ripe for automation. 

What these Uber-like apps 
do is to match companies that 
need goods moved with drivers 
able to move them. Like Uber, 
it solves the excess capac-
ity problem that many Silicon 
Valley app developers attempt 
to address. Truckers, like car 
drivers, often travel from Point 
A to Point B with room to spare. 
The apps let the drivers know if 
anyone is willing to pay them 
to occupy the free space.

The shipper logs into 
the apps, enters details about 
what the shipment is, its des-
tination, and when it needs to 

(UBERIZATION – contin-
ued on page 10)
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OUR CONNECTIONS RUN DEEP

Offering on-dock access to all six Class-I rail line partners. 
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Introducing the new Mississippi River Intermodal Terminal 
at the Port of New Orleans!

Rail executives see intermodal 
growth as infrastructure 
investments continue

By Paul Scott Abbott, AJOT

Leaders of North Ameri-
can railroads look to a solid 
future for intermodal activity, 
with their companies 
investing in infrastruc-
ture and expanding 
service offerings to 
accommodate grow-
ing volumes.

Thanks to the 
Obama administra-
tion’s war on coal, 
railroads find they can 
rely less and less on moving 
what has long represented a 
significant profit center for 
many, so they increasingly are 
turning to intermodal as a rev-
enue generator. 

Rail leaders appear to be 
remaining confident about 
future intermodal sector growth 
despite recent reports from 
the Intermodal Association of 
North America showing over-
all intermodal traffic falling 
6.1 percent in the three-month 
period ended June 30, 2016, 
compared with the second 
quarter of 2015, marking the 
first such decline after 25 con-
secutive quarters of growth.

As railroad officials are 
quick to point out, intermo-
dal offerings are providing 
shippers an efficient, reli-
able alternative to trucking 
in many lanes, averting high-
way congestion with envi-
ronmentally friendly moves, 
including for cargo arriving 
at ports on larger-than-ever 
containerships.

Executives of each North 
American Class I railroad, 
plus the Class II railroad most 
engaged in the intermodal 
sector, offered their respec-
tive companies’ input to the 
American Journal of Trans-
portation in response to three 
questions:
• How is your company cur-
rently enhancing its intermodal 
offerings, including infrastruc-
ture projects and new/enhanced 
services? (150 words)
• What impacts do you see 
related to the completion of 
Panama Canal expansion? 
(50 words)
• How do you view the future 
of North American intermo-
dal? (50 words)

To maintain balanced cov-
erage, replies have been edited 
and/or paraphrased where nec-
essary so that every railroad 
company is furnished oppor-
tunity for the same number of 
words in reply to each question.

Here’s what each had to 
say, with railroads ordered 
from east to west, based upon 
the location of the headquarters 
city of the respective company:

CanaDian national railway

Jean-Jacques Ruest, exec-
utive vice president and chief 
marketing officer of Montréal-
based Canadian National 
Railway Co.:

The latest: CN is invest-
ing in a $250 million intermo-
dal terminal in Milton, Ontario, 

west of Toronto, aug-
menting its existing 
Brampton hub, intend-
ing to create more 
inland freight capac-
ity to better connect 
domestic and global 
supply chains link-
ing Canada’s West 
and East coasts while 

meeting needs of the growing 
Toronto-Hamilton region.

“A CN team has been on 
the ground in the U.S. Gulf 
region for many months, 
working with customers and 

Canadian National Railway Co.’s intermodal terminal at Vancouver, British Columbia, is busy into the night.

INTERMODALISM 2016

(INVESTMENTS – contin-
ued on page 4)
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stakeholders to strengthen 
two key gateways in anticipa-
tion of new freight transpor-
tation opportunities flowing 
from the expansion of the 
Panama Canal. 

“CN, along with APM 
Terminals, the operator of the 
container terminal at the Port 
of Mobile gateway, have also 
been reaching out through 
meetings with beneficial 
cargo owners to review their 
service requirements through 
the Gulf. This reflects CN’s 
‘third-coast’ container strategy 
to draw increased volumes of 
container traffic entering the 
interior of North America via 
the Gulf of Mexico.”

(INVESTMENTS – contin-
ued from page 2)

(INVESTMENTS – contin-
ued on page 7)

A Norfolk Southern Railway train heads from the inland port facility at 
Greer, South Carolina.

Panama Canal: CN is 
“seeing clear steamship liner 
interest” in serving the Port 
of Mobile from Asia via the 
Panama Canal, with swift 
transits to Memphis and Chi-
cago. Agreements have been 
signed with Alabama State 
Port Authority and APM Ter-
minals, as well as the Port of 
New Orleans and its Class III. 

The future: Strong 
volume growth at Port of Hal-
ifax... Overall flat volumes on 
West Coast... New Panama 
Canal service opportunities 
from Asia to Port of Mobile... 
Strength in retail segment... 
Expanding cold supply chain 
reefer product... Pre-selling 
port expansion at Prince 
Rupert, Vancouver, Mobile 
and New Orleans... Benefits 
from weaker Canadian dollar.

norFolk Southern railway

Jeff Heller, vice president 
of intermodal and automotive 
marketing at Norfolk, Vir-
ginia-based Norfolk South-
ern Corp.:

The latest: “Norfolk 
Southern has spent the past 
10 years building its inter-
modal network making major 
investments in the Heartland 
Corridor, the Crescent Cor-
ridor and, most recently, 
enhancing the Premier Cor-
ridor – one of the busiest and 
fastest links on our network, 
connecting New York and 
Chicago – as well as con-
struction of four major inter-
modal facilities.

“Currently, we continue 
to make improvements to 
enhance existing facilities at 
three key points on our net-

Jean-Jacques Ruest, executive 
VP and chief marketing officer, 
Canadian National Railway Co.

Jeff Heller, VP of intermodal and 
automotive marketing, 
Norfolk Southern Corp.

work: Harrisburg, Pennsylva-
nia; Atlanta and Chicago.

“NS is also rolling out 
technology upgrades to make 
doing business with the rail-
road easier and faster. A sig-
nificant initiative is the new 
optimized intermodal terminal 
operating system, including 
an industry-first mobile app 
for drayage truckers.

“These improvements 
include express lanes and auto-
matic gate systems outfitted 
with high-resolution cameras 
and optical scanners...  In 2015, 
Norfolk Southern introduced 
ExpressNS, an app that speeds 
truck drivers’ pickup and deliv-
ery of trailers and containers at 
NS intermodal facilities...” 

Panama Canal: “There 
is not likely to be a large-
scale shift in traffic from 
West Coast to East, either in 
the short or medium term. 
Individual ports, however, 
may see changes in volumes. 
We expect that Panama 
Canal volumes will grow 
in line with the growth in 
global trade.”

The future: “As the econ-
omy recovers, intermodal will 
continue to grow. There are 
undeniable benefits of moving 
280 boxes on one train: elimi-
nating highway congestion, 
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Transplace: A technology company as a 3PL
In the 3PL business niche, technology is an important calling card, an 
enabler, the glue that binds all the other service offerings together.
No place is this more evident than with Transplace - The 3PL & Technology 
Company.

By George Lauriat, AJOT

It’s on the Transplace 
business card in plain 
view: The 3PL & Tech-
nology Company. It 
didn’t say Transplace, a 
3PL with technology ser-
vices or any number of 
permeations on the 
theme. There it is, 
as solid as a Texan 
handshake, Tech-
nology Company. 

Thomas “Tom” Sander-
son, CEO of Frisco, Texas-
based Transplace said in an 
interview with AJOT, “We’d 
thought about it for quite 
sometime…we like tag lines. 
‘The’, as in ‘The’ Home 
Depot, and “3PL & Technol-
ogy” we thought was a very 
good description of what we 
do.” Transplace: The 3PL & 
Technology Company.

Sanderson explained a 
little further the logic behind 
the tagline and indeed the 
company itself, “3PL means 
so many things to so many 
people and we thought it 
was a way to distinguish our-
selves from others [3PLs] 
and very reflective of what 
we offer in the market place.”

Indeed 3PL (Third Party 
Logistics) is an industry dif-
ficult to define. In many 
cases it is more an addition 
to an existing service base 
that is marketed to third par-
ties, like a forwarder adding 
trucking and warehouse 
management services or a 
warehouse company sell-
ing its own WMS married 
to other technology based 
transportation products. 
Generally the 3PL sector of 
the business is asset light 
and service high.

Sanderson, who has been 
CEO of Transplace for nearly 
13 years, has spent quite a 
few years in the “technology 
space” of transportation ser-
vices, which is reflected in 
the emphasis of technology 
solutions to management. 
Although in its very earli-
est beginnings, the company 
was part of J.B. Hunt (which 
itself ironically has transi-
tioned into an intermodal 
company with trucks from 
a trucking company with 
intermodal services). Trans-
place in its present form is 
a non-asset 3PL whose ser-
vices are technology based 
– a business model becom-
ing more the norm in the 
transportation/3PL service 
sector. The company’s basic 
service sectors are Trans-
portation Management, 
Intermodal Services, Truck 
Brokerage, International 
Logistics and Supply Chain 
Consulting, although all of 
these related services have 

overlaps and are combined 
and blended into other 

“products”.

the ChiCken & egg oF 
CuStoMer DiverSity

It is a bit of a 
chicken & egg situ-
ation when discuss-
ing the relationship 
between customers 

and services. Which came 
first, the seeking of a service 
solution or the service of a 
solution to the customer? 
Often the answer is nebulous 
as it is a little bit of both.

Sanderson says that the 
Transplace customer base 

includes manufacturing com-
panies in paper and pack-
aging to which they have 
added chemical industries, 
manufacturing companies of 
paper and building materials 
as well as retailers – primar-
ily inbound to retailer…sup-
plier DC rather than delivery. 
“Its great to have that breadth 
of industries we serve, one 
of the things that makes our 
technology so strong.”

According to Sanderson, 
the diversity of the client base 
helps build the “robustness” 
of the TMS (transportation 

(3PL – continued on 
page 17)
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lowering emissions and retain-
ing available drivers.” 

CSX tranSportation

Wesley Ann Brown, direc-
tor of intermodal marketing at 
Jacksonville, Florida-based 
CSX Transportation:

The latest: “CSX’s strat-
egy combines the efficiency 
of corridors for high-density 
lanes with a hub-and-spoke 
model anchored by our North-
west Ohio Intermodal Termi-
nal, which creates capacity 
and enables greater flexibility 
and connectivity.”

development is under way 
at East Coast ports, and effi-
cient rail connectivity will 
be a key to success. CSX’s 
broad, flexible network sup-
ports customer supply chain 
diversity and changes at both 
West and East coast ports.”

The future: “CSX is 
building the intermodal net-
work of the future, [includ-
ing] significant investments 
into new and expanded ter-
minals. CSX has invested 
more than $700 million [over 
five years] in its intermodal 
network, aimed at capturing 
additional share of 9 million 
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Our Service Doesn’t Stop 
at the Dock

The Port of New York and New Jersey provides 

shippers with rail services that bring goods to 
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the port’s three on-dock rail facilities, our six 

terminal operators provide shippers with 

access to all major world markets with 

unparalleled effi  ciency. That’s what we call 

delivering the goods. 

Visit our online rail transit tool at 
www.rail.portnynj.com
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A CSX train departs a terminal in Salaberry-de-Valleyfield, Québec, 40 miles southwest of Montréal.

Wesley Ann Brown, director of 
intermodal marketing, 

CSX Transportation

CSX is investing in the 
hub-and-spoke model by 
building a second hub, the 
$270 million-plus Carolina 
Connector, in Rocky Mount, 
North Carolina, providing 
increased local service as 
well as expansive connectiv-
ity across the CSXT-served 
intermodal network.

CSX also is building the 
Pittsburgh Intermodal Rail 
Terminal for Midwest-bound 
freight entering East Coast 
ports and linking Western 
Pennsylvania shippers with 
global markets.

Corridor-wise, CSX just 
introduced faster service along 
its I-95 corridor between the 
Atlanta market and the North-
east. The new truck-compet-
itive service offers third-day 
morning availability along the 
corridor.

“Infrastructure invest-
ment is also improving cross-
border shipping. The only 
steel-wheel intermodal ser-
vice between Montréal and the 

(INVESTMENTS – contin-
ued from page 4)

(INVESTMENTS – contin-
ued on page 9)

truckloads in the East [seen 
as] good candidates for inter-
modal conversion.” 

FloriDa eaSt CoaSt railway

Jim Hertwig, chief execu-
tive officer of Jacksonville, 
Florida-based Class II Flor-
ida East Coast Railway:

The latest: “Florida East 
Coast Railway has invested in 
infrastructure to support mul-
timodal shipping and global 
trade into and out of South 
Florida. This includes invest-
ments in on-dock intermodal 
rail at PortMiami and near-
dock at Port Everglades, run-
ning multiple daily trains to 
and from the ports, delivering 
speed to market for both import 
and export cargo. Investments 
by FECR and South Florida 
ports have resulted in the abil-
ity for cargo to reach 70 percent 
of the U.S. population in less 
than four days.

“FECR has introduced 
to its customers EZ Buy, an 

online price quote and book-
ing system for customers to 
buy door-to-door intermodal 
transactional freight between 
the Southeast U.S. and South 
Florida markets. EZ Buy is 
easy for customers as it allows 
users to receive access to 
dynamic price quotes, while 

Jim Hertwig, CEO, 
Florida East Coast Railway

U.S. is further streamlined by 
on-site customs inspections at 
the CSXT-served intermodal 
terminal in Salaberry-de-Val-
leyfield, Québec.”

Panama Canal: “Expand-
ing Panama Canal capacity is 
unlocking improved, big-ves-
sel efficiencies for steamship 
lines. Significant infrastructure 
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San Joaquin executive explains 
e-commerce logistics revolution in CA
Mike Ammann, president & CEO of the San Joaquin Partnership 
says there is revolution underway in warehousing and distribu-
tion and California’s San Joaquin valley is leading the way.

By Stas Margaronis, AJOT

Mike Ammann, president and 
CEO of the San Joaquin Partner-
ship based in Stockton, CA, says 
that there is a boom in new 
warehousing, and the size of 
warehouses, being driven by 
Amazon and other fast-deliv-
ery retailers that is having a 
revolutionary effect on the 
logistics industry. 

In a wide-ranging interview with 
the American Journal of Transporta-
tion AJOT, Ammann said the boom 
is occurring despite the fact that 
California has higher taxes, higher 
wages and more regulations than 
most other states. 

When AJOT interviewed Ammann, 
he’d just returned from a conference in 
Chicago where he met with a number of 
site selection consultants for major com-
panies. Ammann was able to promote 
locating warehouses in San Joaquin 
County because of improvements in 
infrastructure and the new economics of 
e-commerce. Under Ammann’s leader-
ship at the San Joaquin Partnership, new 
warehouse development in San Joaquin 
County has been on the rise.

low labor CoStS leSS iMportant

When Ammann was asked about 
claims by Nevada state officials that 
Nevada’s lower taxes, lower wages and 
fewer regulations provide a competitive 
advantage over California, he responded 
that these issues are not as important 
as in the past, “We’re not living in the 
1970’s anymore. New industries, such 
as the electric car industry, are being 
driven by just-in time factors, such as the 
requirement of Tesla that some suppliers 
be located within a radius of 125 miles 
of its Fremont, CA plant.” 

while maintaining profitability.” 
The projection is that distribution 

centers owned by Amazon, Safeway 
and Walmart will be servicing 
24 million consumers by 2040.

“It is faster for these dis-
tribution centers to reach their 
customers from the San Joa-
quin Valley than it is for them 
to reach their customers from 

Nevada, or even Mexico, because 
time is money. With automation and 
software, lower labor costs in Mexico, 
or even China, are less important than 
they once were. In California we have 
the people, and the people want their 
products fast.”

Mike Ammann, president and CEO 
of the San Joaquin Partnership

In addition, “As companies, such 
as Tesla and Amazon, automate their 
production and distribution processes, 
California’s labor costs are no longer 
the factor that they once were. And 
the same holds true for higher taxes 
and regulations. Northern California 
has a population of 12 million includ-
ing the northern San Joaquin Valley. 
This means that servicing consumers 
in Northern California requires a mas-
sive distribution infrastructure.”

He says, “The result is that because 
of the market size and wealth, San 
Joaquin County with its location and 
infrastructure to service 12 million con-
sumers [means that] the impediments of 
the business climate can be overcome 

Education skills remain a challenge for 
warehouse & logistics development

By Stas Margaronis, AJOT

Mike Ammann, president and 
CEO of the San Joaquin Partnership 
based in Stockton, CA, says that San 
Joaquin County is seeing an increase 
in highly-skilled logistics-related 
jobs, which in turn creates new edu-
cational requirements for workers. 
This requires increased emphasis on 
logistics education and training for 
students at community colleges, such 
as San Joaquin Delta College where 
Johnathan Cardiel is an associate 
professor of logistics and transporta-
tion.  The San Joaquin Partnership is 
“supporting his efforts to train and 
educate new students for the new 
e-commerce workforce.”

In addition, Ammann says, there 
is an increase in research being done 
to improve product handling which 
impacts the supply chain including 
California agriculture. For example, 

there is a new science, called Analyt-
ics, which companies use to predict 
market trends. Courses in Analytics 
are being offered at the University of 
the Pacific located in Stockton. Com-
panies use visual analysis of fruits 
and vegetables, so as to sort them 
by size and quality for loading and 
shipping to end-users. This comput-
erized system is making California 
agriculture, where growers in the San 
Joaquin Valley are major exporters, 
more automated. This sorting process 
requires a new level of analysis, more 
sophisticated software and trained 
people to operate and oversee the 
process. This system is beginning to 
replace hand sorting. And so, the typi-
cal farmworker will be somebody who 
increasingly needs to operate systems 

(EXPLAINS – continued on page 12)
(CHALLENGE – continued on 

page 14)
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having the ability to negotiate 
that price and book an order in 
one quick, easy transaction.”

Panama Canal: “The 
first neo-Panamax ships are 
now transiting the expanded 
Panama Canal and have begun 
to call on PortMiami and Port 
Everglades. We see those 
ships making South Florida a 
load center, discharging cargo 
for the entire Southeast and 
taking advantage of Florida’s 
dense population and back-
haul economics.”

The future: “Rail inter-
modal is increasingly becom-
ing the option of choice... due 
to shortage in truck drivers 
and increased road congestion. 
Shippers will utilize capacity 
advantages of shipping by rail 
from ports receiving neo-Pana-
max vessels, [facilitating] trans-
loading of international freight 
into fewer domestic containers 
for inland ‘truck-like’ moves to 
key U.S. markets.” 
kanSaS City Southern 
railway

Erik Hansen, vice presi-
dent of sales and marketing 
for intermodal at Kansas City, 
Missouri-based Kansas City 
Southern Railway Co.:

The latest: “In July 2015, 
KCS opened a new, state-of-
the-art intermodal terminal in 
Wylie, Texas, providing signif-
icantly increased capacity for 
our intermodal customers. The 
new Wylie Intermodal Ter-
minal provides an annual lift 
capacity of 342,000 containers, 
1,500 parking spaces and 400 
container stack spots. To maxi-
mize operational efficiency, the 
terminal utilizes an automated 
gate system with high-defini-
tion imagers, optical charac-
ter recognition and biometric 
driver identification.

develop expanded capacity 
and better service products in 
key markets. In Mexico, sev-
eral projects are under way to 
expand capacity and provide 
improved service, including 
but not limited to Sanchez 
outside Nuevo Laredo at the 
U.S.-Mexico border, where a 
new rail yard has been built 
and is being expanded now 
and over the coming years.”

A Florida East Coast Railway intermodal train plies the route paralleling Interstate 95 in the Sunshine State.

(INVESTMENTS – contin-
ued from page 7)

(INVESTMENTS – contin-
ued on page 10)

Panama Canal: “KCS 
does not anticipate a material 
impact to its rail traffic as a 
result of the widening of the 
Panama Canal but continues 
to offer Lázaro Cárdenas [on 
Mexico’s Pacific Coast] as a 
viable gateway to South Texas 
and beyond. Overall, North 
American intermodal patterns 
could change, though.”

The future: “Intermo-

dal will continue to provide 
capacity and service security 
for shippers. KCS is constantly 
investing in infrastructure 
build-out, technology and con-
tinued training and education of 
the workforce to ensure capac-
ity and overall performance 
keeps up with demand.” 

union paCiFiC railroaD

Kristen South, manager 
of media relations at Omaha, 
Nebraska-based Union Pacific 
Railroad:

The latest: “Union Pacific 
in partnership with Katoen 
Natie recently announced 
Dallas to Dock service, which 
provides plastic producers with 
a low-cost export solution for 
plastic pellets, expanding their 
reach overseas. 

“Dallas to Dock service 
transports plastic pellets in 
hopper cars from the Gulf 
region and ships the product 
to Dallas, where pellets are 
packaged and transferred into 

Erik Hansen, vice president 
of sales and marketing for 

intermodal, Kansas City 

intermodal containers, and 
shipped via UP’s premium 
intermodal service. 

Kristen South, manager of media 
relations, Union Pacific Railroad

“To support this ser-
vice, a state-of-the-art plas-
tic packaging facility will be 
constructed adjacent to UP’s 
Dallas Intermodal Terminal, 
with completion expected in 
third quarter 2017.

“With 32,000 miles of 
track, Union Pacific’s vast 

“Furthermore, KCS is 
working closely with our 
interline railroad partners to 
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network provides extensive access to 
intermodal ramps in growing popu-
lation centers across the Western 
United States.”

Panama Canal: “Union Pacific 
expects any impact from the expanded 
Panama Canal to be muted. West Coast 
ports are equipped to handle larger 
vessels, and transit time to U.S. mar-
kets is almost two weeks less through 
West Coast ports than through the 
Panama Canal. Additionally, Panama 
Canal fees aren’t yet fully defined.”

The future:  “Union Pacific’s 
intermodal network reaches more 
markets, more frequently than any 
other North American railroad. We 
continue to be optimistic about 
growth opportunities from highway 
conversions. On the international 
side, volumes will likely continue 
to be negatively impacted by excess 
ship capacity, ocean carrier financial 
challenges and resulting industry 
consolidation.” 

bnSF railway

Katie Farmer, group vice president 
for consumer products at Fort Worth, 
Texas-based BNSF Railway Co.:

The latest:  Beginning Sept. 12, 
BNSF began offering intermodal cus-

tomers a new service option to move 
freight between the Pacific Northwest 
and Texas. Shippers moving vari-
ous commodities and a wide range of 
consumer goods between Portland, 
Oregon, or Seattle and BNSF’s Alli-
anceTexas facility in the Dallas/Fort 
Worth area may reduce transit times 
by as many as two days compared 
with rail transit options that had pre-
viously been in the marketplace. 

One Union Pacific Railroad intermodal train passes beneath another at a bridge 
in Northern California.

Katie Farmer, group vice president for 
consumer products, BNSF Railway Co.

(INVESTMENTS – continued from 
page 9)

(INVESTMENTS – continued on 
page 11)

get there. Qualified drivers see the job 
pop up on their app, and the first to 
click “book it” gets the work.

CrowDeD FielD

There are 27 technology start-
ups that match truckers with loads, 
according to Armstrong & Associates, 
and they have raised more than $180 
million in venture backing in the last 
five years. Some of the biggest include 

Otto, Cargomatic, OMVS, ShipX, 
Convoy, Transfix, Cargo Chief, and 
Trucker Path. It’s clear that not all of 
them are success stories. 

The early scuttlebutt was that 
Uber and its cohorts could poten-
tially pose a threat to aspects of the 
3PL industry. These companies could 
eventually become 3PL businesses, 
by providing last-mile delivery ser-
vices, and becoming a small LTL car-
rier and taking business away from 
small-volume couriers. Some of these 
app providers have actually moved to 
one extent or another into the realm of 
transporting physical goods.

Uber’s plans for Otto appear to 
go way beyond matching loads with 
drivers. “More and more the world 
of atoms is interacting with bits,” 
said Travis Kalanick, Uber’s CEO, 
explaining the Otto deal. “In order to 
provide digital services in the physi-
cal world, we must build sophisti-
cated logistics, artificial intelligence, 
and robotics systems that serve and 
elevate humanity.”

The American Trucking Asso-
ciations recently published a forecast, 
which predicts the industry will enjoy 
a 29% increase in freight volumes by 
2026. The short-haul LTL business 
has revenues of about $77-billion-a-
year, on journeys of 200 miles or less. 

With the nation’s trucking indus-
try in the midst of a growth spurt, On 
the Move Systems (OMVS) says its 
upcoming on-demand platform, self-
described as a kind of Uber for truck-
ing, offers freight haulers what the 

(UBERIZATION – continued on 
page 19)

(UBERIZATION – continued from 
page 1)
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2<1
“This new BNSF service 

will be comparable in speed 
to single-driver, over-the-
road options.

“We regularly work 
with our customers to iden-
tify and offer new and 
better transportation solu-
tions to make their supply 
chains more effective. So we 
are constantly looking for 
opportunities to help meet 
consumer demands, and this 
new service checks all the 
right boxes for adding effi-
ciency to the marketplace... 
BNSF is focused on deliver-
ing options that strengthen 
the competitive advantage of 
U.S. companies through our 
country’s supply chain.” 

Panama Canal: “U.S. 
West Coast ports along 
with strong western inland 
transportation capabilities, 
including rail, will continue 
to play a critical role in the 
Asia/U.S. supply chain. The 
most direct and fastest access 
to U.S. markets from Asia 
will continue to be through 
the West Coast.”

The future: “We are 
confident that the demand for 
intermodal transportation will 
continue to rise. BNSF is work-
ing to become more ‘truck-like’ 
with our intermodal service, 
capturing every efficiency we 
can and leveraging the signifi-
cant investments we have made 
in our infrastructure to provide 
our customers with consistent, 
reliable service.” 

FerroMeX

Leónor Torres Dueñas, 
director of communications 
and public relations at Mexico 
City-based Ferromex:

The latest: Following 
its growth strategy, Ferromex 
has successfully launched 
new services in 2016, includ-
ing new international export 
service from the Coatzacoal-
cos area to the Port of Vera-
cruz. In its inter-Pacific 
realm, Ferromex has comple-
mented its existing service to 
Mexicali from Mexico City/
Guadalajara with a new stop 

in Culiacán.
Ferromex also is increas-

ing terminal capacity in mul-

tiple locations, including 
Monterrey, up 38 percent, 
to handle as many as 99,000 

containers per year; Silao, 
up 364 percent, to handle as 
many as 102,000 contain-
ers per year; and Chihuahua, 
up 187 percent, to handle as 
many as 43,000 containers 
per year.

Panama Canal:  “Ocean 
carriers have some routing 
changes and bigger vessels 
arriving to Mexican ports. 
Since we have strong opera-
tions on the Pacific (Manza-
nillo) and the Gulf of Mexico 
(Altamira and Veracruz), for 
us, this translates into more 
business opportunities.”

The future:  “Mexico 
has a unique geographi-
cal advantage which keeps 
attracting a lot of foreign 
direct investment. All these 
new industries are increasing 
the demand for transportation 
services. As an example, the 
cross-border service has been 
a great success for our com-
pany, growing from 8,000 
containers in 2008 to 70,000 

A BNSF train carrying intermodal containers makes it way through scenic Sandpoint in northern Idaho.

in 2015.”

CanaDian paCiFiC railway

Keith Creel, president and 
chief operating officer of Cal-
gary, Alberta-based Canadian 
Pacific Railway:

The latest: CP has 
shaved 20 hours off its regular 
Toronto-Calgary intermodal 

(INVESTMENTS – contin-
ued from page 10)

(INVESTMENTS – contin-
ued on page 12)

Keith Creel, president and COO, 
Canadian Pacific Railway



12 American Journal of Transportation  ajot.com

booM in San Joaquin 
County warehouSing

There has been a huge 
boom in warehousing since 
2013. “Since 2013, San Joa-
quin County has seen an 
increase of 6,959,171 sq/
ft for new warehouses and 
manufacturing. There is an 
additional 3.5 million square 
feet under construction and 
3.4 million square feet that is 
planned,” Ammann said.

He pointed out that ware-
house sizes are also on the 
increase, “Whereas a few 
years ago, a 500,000 square 
foot warehouse was consid-
ered huge, today, San Joa-
quin County is seeing new 
warehouses of 800,000 to 1.1 
million square feet. At the 
same time, California compa-
nies, such as Tesla, are taking 
advantage of the increased 
distribution capability to also 
add assembly and manufac-
turing to their operations.” 

The warehouse/distribu-
tion center development has 
a market that includes San 
Francisco, San Jose, Oakland 
and surrounding cities. 

e-CoMMerCe Market

Ammann says Amazon 
now operates three ware-
houses in San Joaquin County 
and “business is so good that 
warehouses are now being 
built on spec and rapidly 
finding new owners.” 

Amazon is becoming a 
vertically integrated logis-
tics company that adds to 
the need for transportation 
and logistics support. The 
expansion of warehousing by 
Amazon is accompanied by 
its expansion into other areas 
such as becoming a logis-
tics company that manages 
freight forwarding, trucking 
and the purchase of container 
space on ocean-going vessels. 
This is eliminating the role of 
freight forwarders, customs 
brokers and other logistics 
middlemen, he notes.

At the same time, 
“Amazon is now flying air 
cargo planes with the Prime 
Air logo in and out of the 
Stockton Airport. This is 
a company that has also 
acquired its own diaper ser-
vice and its own audio book 
service so that it owns and 
controls a vast amount of 
the supply chain… at highly 
competitive rates with next-
day and same day deliveries.” 

He says there is a huge 
change in the composition 
of the retail industry. Macy’s 
is closing 100 stores. The 
reason is that younger people 
are not going to the malls 
or stores the way their par-
ents did. Increasingly, they 
are ordering their products 
online (or from their phones) 
and expect those products to 
be delivered to them the next 
day. A young mother doesn’t 
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transit, now offering origin 
to destination in 61 hours.

“I think we’ll... inflect 
a positive year-over-year 
growth [in intermodal 
volume, including domestic]. 
I would have said six months 
ago that it would have been 
strong single-digit growth. 
Now maybe it’s low-single-
digit growth...

“The service is compel-
ling. The lanes are shorter out 
versus our competitors – sin-
gle-truck-driver-competitive 
– and we’re doing it faster 
than we ever have and we’re 
being reliable...

“Some of what has under-
performed is just the organic 
growth with our existing cus-
tomers... They’re facing the 
same headwinds everybody 
else is facing, but, through 
our initiatives selling in grow-
ing cross-border domestic, 
through our initiatives pick-

A Canadian Pacific Railway train speeds intermodal containers through the Canadian Rockies.

ing up additional wholesale 
customers, or our initiatives 
picking out customers we 
never enjoyed because we got 
service, we’re doing a little bit 
better than everyone else, but 
overall, obviously, the market 

is what the market is.”
Panama Canal:  (No 

comment on this question.)
The future:  “At the 

end of the day, consumer 
consumption drives intermo-
dal. I’m not going to suggest 

that it doesn’t...  I see what’s 
different and unique for this 
franchise is an ability to com-
pete with truck, the strength 
of our network. Again, we’ve 
got to get that reliability 
there, which we have...”

(INVESTMENTS – contin-
ued from page 11)

(EXPLAINS – continued 
from page 8)

(EXPLAINS – continued on 
page 14)
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The great inland sea: 
North America’s new port system
The rise of inland intermodal terminals is changing the 
logistics landscape in North America. The great inland sea 
is opening up a new port system.

By George Lauriat, AJOT

Decatur, Illinois is a long way 
from any sea, except the seas of 
grain surrounding the Midwest city. 
Not surprisingly, the city’s biggest 
employer is agri-business giant ADM 
(Archer Daniels Midland). The idea 
that a city along the Sangamon River 
(even among geography buffs, how 
many would recognize the Sangamon 
River?) could be an inland intermodal 
port seems unlikely, but nonetheless 
represents an emerging trend in North 
American logistics. 

ADM opened a 250-acre, Con-
tainer On Flat Car (COFC) terminal, 
ADM Intermodal Ramp12, in Sep-
tember 2013. The facility was estab-
lished as a key logistics asset of an 
economic development effort by the 
Decatur and Macon County Eco-
nomic Development Corporation in 
partnership with ADM and called the 
Midwest Inland Port. The basic con-
cept was to create a logistics hub in 
Decatur with North American reach 
through rail and road services. 

As with most logistics hubs, the 
Decatur facility had an anchor client 
base in Central Illinois soybean pro-
ducers. The terminal has a capacity 
for 150,000 lifts per year and pres-
ently handles roughly 50,000 lifts 
annually. This gives the terminal a lot 
of excess capacity to market.

What makes the idea work is 
access through a private switching 
company to three Class 1 railway 
companies: Norfolk Southern (NS), 
Canadian National (CN), and CSX. 
These railroads in turn have access to 
the entire North American continent. 
And by virtue of these rail connec-
tions a terminal in a small place far 
from the sea like Decatur can be part 
of an emerging set of inland ports.

DeCatur’S ConneCtion to the Sea

The CN connection is key. CN 
is transporting an increasing number 
of import containers from the Port 
of Montreal and the Port of Prince 
Rupert, B.C., to the Decatur facility 
via a thrice-weekly train service. 

ADM then reloads the empty 
40-foot import containers in Decatur 
with export loads of grain and pro-
cessed products destined for global 
markets via CN’s rail network and its 
Canadian port gateways. CN and ADM 
have a strong history of partnering 
together on other rail freight opportu-
nities including shipments to Mexico. 

JJ Ruest, CN executive vice-pres-
ident and chief marketing officer, said, 
“CN is a supply chain enabler and its 
collaborative efforts with ADM and 
MIP through the Midwest Inland 
Port Strategic Development Coali-
tion is forging new logistics chain and 
growth opportunities for ADM and 
other enterprises in Decatur and the 
surrounding region.” 

Dennis Whalen, vice-president - 
transportation, intermodal freight for 
ADM, said, “We are pleased to see 
rising volumes of imported containers 
arriving at our intermodal ramp via 
CN for area distribution in Illinois. 
The resulting empty container capac-
ity is essential to our efforts to grow 

exports of our products to global mar-
kets, especially in Asia.” 

Sea Change: rethinking rail

There has been a real sea change 
in railroad thinking in regard to inter-
modal. For many, it was rail-centric. 
It was all about rail origin-to-rail des-
tination with little effort to understand 
the rest of the supply chain. The dif-
ference now, as the establishment of 
the Decatur terminal and others sug-
gest, is a wider more comprehensive 
view of the supply chain, true origin-
to-true destination. This holistic view 
includes other considerations such as 

(SYSTEM – continued on page 16)

INLAND PORTS & 
LOGISTICS CENTERS 2016

Midwest Inland Port in Decatur, GA
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in order to deliver crops to market.  
Cardiel told AJOT: “More resources 

need to be invested in preparing entry-
level workers for the new jobs in ware-
housing and manufacturing.” 

Cardiel wants to encourage part-
nerships with warehousing and logis-
tics companies in San Joaquin County 
so companies will encourage their 
employees to attend classes at San 
Joaquin Delta College. In this way, he 
believes, the employees can improve 
their knowledge of the industry and 
be better-educated and more valu-
able employees. Cardiel is building 
“an advisory committee composed 
of executives from local companies 
to advise me on how to tailor logis-
tics classes to meet their needs. I call 
this demand driven curriculum. Input 
from industry is key.”

“We have a lot of good kids who 
want to do the right thing and are moti-
vated but have not had the educational 
support to take on a quality job.”

Cardiel says having good math 
skills is vital: “You need to have good 
math skills to be able to keep track of 
numbers, quantities and to make sure 
that orders are completed correctly. A 
lot of my kids want to learn and get 
a decent paying job. But our society, 
with this emphasis on phones, texting 
and staring at screens discourages 
them from reading and writing, so lit-
erary skills often suffer.”

Cardiel is teaching a class in Busi-
ness English because students lack the 
ability to communicate effectively. 
He wants them to be able to clearly 
write sentences so that, for example, 
they can respond to an inquiry from a 
supervisor in a coherent manner. 

Cardiel is an Iraq war veteran who 
recently retired from the U.S. Army. He 
sees a deterioration in values that dis-
courages kids from doing what would 
have been standard a generation ago. 
The result, he says, is that schools are 
trying to teach students so-called ‘soft 
skills’, or common sense skills, such as 

go to the store to buy diapers. She 
orders them online and they are deliv-
ered to her home. So, the rationale for 
going to the department store or shop-
ping mall is declining with a new gen-
eration of shoppers. This enhances the 
role of the warehouse, but it is going to 
lead to the abandonment of department 
stores and shopping malls, which will 
economically impact communities that 
relied on shopping malls for jobs, sales 
and taxes. 

(EXPLAINS – continued from 
page 12)

(CHALLENGE – continued from 
page 8)

“It is faster for these dis-
tribution centers to reach 
their customers from the 
San Joaquin Valley than 
it is for them to reach 
their customers from 
Nevada, or even Mexico, 
because time is money…” 
Mike Ammann, CEO San 
Joaquin Partnership

SEACOR AMH, dba SCF AMH, is part of SEACOR Holdings 
Inc.’s Inland River Services group, which owns covered and open 
hopper barges, tank barges, inland river towboats and smaller 
harbor boats; and provides ancillary services along the U.S. Inland 
River Waterways. By utilizing Inland River Services’ diverse fleet 
of marine assets and existing routes, SEACOR AMH has the  
ability to provide customers with cost-effective container-on-
barge shipping solutions.

CONTAINER-ON-BARGE TRANSPORT.  
COST-EFFICIENT. ECO-FRIENDLY. 

WWW.SEACORAMH.COM
Tel: 713 397-5717 • rtteubner@ckor.com

punctuality, responsiveness and being 
respectful to others. “I learned these 
skills as a young man and I taught them 
to others in the Army.”

Cardiel is also very concerned 
about the lack of focus on vocational 
education. He says the emphasis in 
high schools on encouraging students 
to go to college discourages them 
from thinking or training for skills in 
industries such as warehousing and 
manufacturing where they can make 
a decent wage and standard of living.

lington Northern Santa Fe (BNSF) 
intermodal rail facilities, the Port of 
Stockton and in roads and bridges: 
• The Stockton Metropolitan Airport

Ammann says that years of effort 
to modernize the Stockton Metropoli-
tan Airport is now coming to fruition, 
“I worked closely with Harry Mavro-
genes who was the Economic Devel-
opment Director for San Joaquin 
County. He assumed the leadership 
at the airport at a time when the road 
connection along Arch Road linking 
I-99 and I-5 was completed. He is 
now the Director of the Stockton Met-
ropolitan Airport. The new road link 
in front of the airport opened up 250 
acres of land for warehouse develop-
ment. There had been a 30-year battle 
about the direction and development 
of the airport that has finally been 
concluded. With Harry overseeing the 
airport, and with the (San Joaquin) 
Partnership in support, the airport was 
able to attract Allegiant Air, which 
provides air links to Phoenix, Las 
Vegas and San Diego. We are hoping 
to develop a link to a major hub, such 
as LAX (Los Angeles International 
Airport), very soon.”

An important development 
attracted Amazon to begin air cargo 
service at the airport, “At the same 
time, Harry and I met with Air Trans-
port International, which works with 
Amazon, and discussed air cargo pos-
sibilities. By January, we had an order 
for a new air cargo service and by 
February we had the first daily 757 
service for Amazon. This has forced 
us to fast-track upgrades with the FAA 
(Federal Aviation Agency), Homeland 

Security, improvements to the tarmac 
and building a fabric cargo handling 
building to accommodate the new ser-
vice. A second 757 service has been 
added by Amazon, and there is a pos-
sibility for a third. This is going to 
require construction of more sizeable 
cargo handling facilities. This com-
plements the growth of warehousing 
that can now be supported by the air 
cargo service. 
• Rail Connections

The two major railroads, BNSF 
and the UP, each handle 250,000 
lifts per year of 53-foot containers, 
Ammann notes, and new improve-
ments at their San Joaquin County 
intermodal facilities will double their 
current capacity and support new 
development, “Twenty and forty-foot 
containers arrive from the (Port of) 
Oakland and are reloaded into 53-foot 
containers at the two intermodal rail 
sites. These containers are then loaded 
onto trains in double-stack for trans-
port to eastbound destinations. Each 
intermodal facility is going to require 
room for major expansions in which 
each railroad expects to double its lift 
capacity to 500,000 lifts in the near 
future. The UP facility is in Tracy and 
the BNSF facility is located in Stock-
ton. This provides a second synergy 
for the growing distribution center 
presence in San Joaquin County. 

One big problem is that nearby 
localities have been attempting to 
acquire the nearby land for housing 
rather than allowing the land to remain 
available for these very essential rail 
expansions. This is a good example 

inFraStruCture Support

Ammann says that major infra-
structure investment in San Joa-
quin County has helped position the 
County for e-commerce growth. The 
County is seeing major new invest-
ments at the Stockton Metropolitan 
Airport, Union Pacific (UP) and Bur-

(EXPLAINS – continued on page 27)
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IN 45 MINUTES

OPEN  ROAD  LOGISTICS
Companies and industry leaders notice when something 

isn’t working efficiently and they fix it. Port Canaveral 

is Florida’s only deep-water seaport not plagued with 

congested roadways. That’s why we have begun 

designing and constructing new distribution centers 

along I-95. We are ready today. Room for tomorrow.

Ready today. Room for tomorrow. 321.394.3253 • portcanaveral.com

• 246,240 square feet (Divisible)
• On-site rail connectivity
• 22 truck bays
• Minutes from I-95
• Closest port to Orlando

ORLANDO

Port Canaveral Logistics Center 
at Titusville

now available

SEACOR serves petrochemical 
industry with container-on-
barge shuttle service

By Paul Scott Abbott, AJOT

For petrochemical indus-
try leaders like Exxon Mobil 
Corp., Shintech Inc. and The 
Dow Chemical Co., a recently 
launched SEACOR AMH 
LLC container-on-barge ser-
vice is providing an efficient 
means to get resin products to 
port for global shipping.

Relying upon the Missis-
sippi River as an alternative to 
highways, the weekly shuttle 
service offers resin producers 
an intermodal supply chain 
link that allows more resin to 
be moved per container while 
averting roadway bottlenecks.

“It’s a growing business 
that wasn’t there 10 years 
ago,” said Richard Teub-
ner, vice president of Fort 
Lauderdale, Florida-based 
SEACOR AMH LLC, which 
barges empty containers from 
Memphis to Baton Rouge, 
where they are stuffed with 
locally produced resin, and 
then barges the boxes farther 
down the Mississippi to the 
Port of New Orleans.

“The projections are pretty 
high,” Teubner added, noting 
that 1,500 loads moved on 
the service from its initiation 
in June through early Sep-
tember. “We are extremely 
excited about the level of 
interest so far.”

of Greater Baton Rouge, in 
Port Allen, Louisiana, on a 
slackwater canal off the Gulf 
Intracoastal Waterway near 
the river’s Mile Marker 228.

Each Thursday, those 
containers leave the Inland 
Rivers Marine Terminal 
filled with resin trucked from 
nearby facilities of Exxon-
Mobil, Shintech, Dow and 
others with petrochemical 
plants in the Baton Rouge 
area that churn out plastic 
resin products such as poly-
ethylene (PE) and polyvinyl 
chloride (PVC) that are in 
high demand worldwide for 
a broad range of packaging, 
consumer and industrial uses.

Resin-filled containers are loaded on a SEACOR AMH LLC barge for transit down the Mississippi River 
from Baton Rouge to New Orleans.

Richard Teubner, vice 
president of SEACOR AMH 

LLC, is enthusiastic about his 
company’s Mississippi River 
container-on-barge service.

From end to end, the 
endeavor covers more than 600 
miles of the Mississippi River, 
starting with the collection of 
empty containers at SEACOR 
AMH’s 70-acre riverfront ter-
minal just north of the Interna-
tional Port of Memphis.

Traditionally, such emp-
ties – import containers 
that had moved into Middle 
America by truck or rail – 
would likely have headed to 
New York or other East Coast 
port areas for stuffing for 
export, according to Teubner.

But the empty boxes 
accrued in Memphis by 
SEACOR AMH have a dif-
ferent fate. They are barged 
more than 500 miles from 
Memphis, at Mile Marker 
737 on the Mississippi, 
south to the Inland Rivers 
Marine Terminal of the Port 

(SERVES – continued on 
page 18)
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Fluff pulp niche growing against 
the grain
The  “fluff pulp” sector of the forest products is running against the grain, 
with anticipated growth averages forecast to be in the range of 3.6%-3.7% 
against less than 2% for other pulps products. This potential return has the 
paper giants angling for market share.

By Matt Miller, AJOT

In May, two forest prod-
ucts giants announced a sale 
that reverberated from the 
concrete canyon of Wall Street 
to the lush woods of the Pied-
mont Plateau and Appalachian 
Highlands. International Paper 
agreed to pay $2.2 billion in 
cash to Weyerhaeuser Co. for 
five cellulose fibers pulp mills 
in the southern US, and one 
each in Canada and Poland. 

This marked one of the big-
gest deals in recent years in an 
industry struggling to grow.

The object of Interna-
tional Paper’s affection is an 
oddly named product that 
most people wouldn’t recog-
nize: Fluff pulp. This fiber 
comes from bleached soft-
wood Kraft pulp, sourced 
from such wood as the slash 
pine. Fluff pulp is a vital 
ingredient in highly absor-
bent products, notably dis-

posable diapers and feminine 
hygiene. Demand for those 
items is growing and expand-
ing rapidly in emerging econ-
omies, notably China.  

FluFF pulp niChe

By any measure, fluff pulp 
is a niche product in the pulp 
and paper business. According 
to Benjamin Sirois, associate 
economist with the forest prod-

ucts indus-
try research 
group RISI, 
fluff pulp 
production 
in 2015 
t o t a l e d 

about 5.8 million metric tons 
globally, or approximately 
3.5% of global wood pulp 
consumption. 

RISI estimates annual 
growth over the next five 
years will average 3.7%, while 
Smithers Pira, a packaging and 
paper research and consultancy 
group based in Surrey, Brit-
ain, puts that number at 3.6% 
growth. While that kind of 
number doesn’t seem all that 
exciting, it’s a relatively bright 

star in a contracting universe. 
Paper-grade pulp is expected to 
only grow 1-2% annually and 
pulp used in printing is in seri-
ous decline.

Fluff pulp “has a very 
stable and moderate demand 
growth compared to paper 
grade products,” said Sirois.

North America domi-
nates fluff pulp production. 
With its latest acquisition, 
International Paper will dom-
inate the industry. After 
the sale is completed, most 
likely before the end of this 
year, International Paper will 
control about 38% of global 

Hardwood pulp

“Fluff pulp is one of the lowest cost 
and most sustainable fibers on 
earth,”  Phil Mango, consultant with 
Smithers Pira.
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(FLUFF – continued on 
page 17)

generating export loads and 
domestic repositioning which 
formerly existed only in 
logistic silos in the railroads 
processes. Understanding 
the supply chain has become 
essential to intermodal as 
international becomes a 
larger generator of freight and 
revenue. In 2015, intermodal 
accounted for around 23% of 
the revenue for the U.S. major 
railroads. In the case of CN’s 
intermodal, 62% is generated 
by international against only 
38% domestic. These num-
bers could rise dramatically 
as there is tremendous room 
for growth for inland hubs in 
North America.

In 1990, containers 
accounted for 44% of inter-
modal volume. By 2000, con-
tainers accounted for 69% of 
the volume and by 2015 the 
box share was a record 89%. 
There is an enormous advan-
tage to containers over trailers. 
Unlike trailers, containers can 
be “double stacked,” instante-
ously boosting productivity 
and building traffic density 
which keeps rail intermo-
dal cost competitive with all 
truck movements. Add in the 
fact containers can be moved 
to and from ships and trucks, 
and this produces other sav-
ings through modal flexibility.

Currently, international 
intermodal movements 
account for roughly half of the 
total U.S. rail intermodal traf-
fic share, down from closer to 
60% six or seven years ago. 
The domestic share of inter-
modal traffic has been rising in 
recent years, with much of the 
increase consisting of freight 
that used to move solely by 
truck but now has been con-
verted to rail intermodal.

Companies like J.B Hunt 
have more than embraced 
intermodal: they are inter-
modal. For years, J.B Hunt 
was described as a truck-

ing company with intermo-
dal services but now it is an 
intermodal company with 
trucking services. The dif-
ference is that the invest-
ment in intermodal yards 
along with deployment of 
assets and matching tech-
nology has made the former 
trucking company a model 
for intermodal services. The 
intermodal system allows for 
surges in demand with pre-
dictable schedules and scal-
able capacity. What was once 
an unlikely alliance between 
rail and road is now a funda-
mental business proposition. 

inlanD portS – DeFining 
the inDeFinable 

While inland ports are 
nothing new, cities like 
Albany, Memphis and Burns 
Harbor are all classic inland 
ports. But there is a new wrin-
kle in the port system, as the 
Decatur example illustrates. 
This involves marrying inter-
modal services with demand, 
site (generally forty acres or 
more for an intermodal ramp), 
rail mainline, and a port link.

In most cases, demand 
needs to be in the range of 
200,000 lifts annually, which 
requires an anchor shipper. 
The site itself is more than 
acreage, as the greater com-
munity has to buy into the 
value proposition of an inland 
port. Location is also criti-
cal as the more transportation 
services available the better. 
Major highways, waterways 
and Class 1 rail connec-
tions are critical to building 
a logistics center. Finally, the 
connection to the sea is what 
makes it work.

In the case, of Greer, 
South Carolina or Front 
Royal, Virginia the rail from 
the port to the inland termi-
nal is really an extension of 
the port itself. This model 
is attractive as it effectively 

(SYSTEM – continued on 
page 26)

(SYSTEM – continued from 
page 13)
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production. That will eclipse 
current industry leader Geor-
gia-Pacific, which has a 28% 
market share, according to 
RISI. Domtar Corp. is a dis-
tant third.

International Paper has 
spent heavily to bolster its 
fluff pulp manufacturing. Last 
year, for example, the Mem-
phis-based company said it 
would invest $135 million to 
convert a bleached board mill 
in North Carolina to fluff pulp.

International Paper isn’t 
alone. In late 2014, rival 
Domtar announced it would 
invest $160 million in con-
verting an Arkansas mill 
to fluff pulp, a project that 
should begin producing soon. 
In March, the Brazilian paper 
producer Klabin inaugurated 
a $2.5 billion pulp mill proj-
ect in Brazil, which includes a 
large fluff pulp facility. (The 
steep cost includes power 
generation equipment.) And, 
in Sweden, Stora Enso is 
investing about $30 million 
to add more fluff pulp capac-
ity to its Skutskär mill.

These four projects will 
add a total of almost 1.5 mil-
lion tons fluff pulp capacity 
to global production, bring-
ing with them some concerns 
of short-term oversupply 
and price reductions. And 
that equation doesn’t include 
an even bigger project now 
wending its way through 
engineering, environmental 
and permitting processes. 
China’s Shandong Sun Paper 
Industry signed a memoran-
dum of understanding ear-
lier this year to build a $1.3 
billion wood pulp mill in 
Southern Arkansas. Sched-
uled to come online in 2020 
or 2021, that mill will have a 
capacity of 700,000 tons, but 
it isn’t settled yet whether the 
mill will produce only fluff 
pulp or other pulp products 
as well.

FluFF MarketS: potential 
in eMerging nationS 

Sun Paper’s plans help 
explain fluff-pulp related indus-
try dynamics. Those differ from 
paper-related production where 
mills often integrate pulp and 
paper in one location.

In North America and 
Europe, the markets for femi-
nine hygiene and disposable 
diapers products are extremely 
well established, with decades 
of common utility. In these 
developed countries, demand 
is pretty much flat, and dia-
pers use less fluff pulp than in 
years past, although so-called 
adult incontinence products 
are gaining ground as people 
live longer. 

But in the emerging world, 
these are exactly the sorts 
of products that gain use as 
incomes and consumer buying 
power grow. 

The growth potential for 
these products in emerging 
markets is notable. Dispos-
able diapers constitute the 

single largest product usage 
of fluff pulp, about 40% 
of total according to RISI, 
35% according to Smith-
ers Pira. But as Phil Mango, 
an associate consultant with 
Smithers Pira, points out, dis-
posable diaper penetration in 
Europe and North America 
is between 80% and 90%. In 
Africa and Asia, that penetra-
tion is a scant 10-12%.

That portends enormous 
potential. According to Sirois, 
more than 90% of growth in 
fluff-pulp demand will come 
from emerging markets. Not 
surprisingly, China is the single 
biggest force. Sirois estimates 
that China accounted for 16% 
of the global fluff pulp market 
in 2015. By the end of 2020, 
China will consume 20% of 
world production. 

However, as Sun Paper 
demonstrates, that doesn’t 
mean fluff pulp production 
will necessarily move to 
China or neighboring coun-

tries in Asia such as Indonesia 
or Myanmar. While con-
sumer products production of 
diapers or feminine hygiene 
pads may be close to the end 
user, fluff pulp production is 
almost always located close 
to the fiber source. North 
American forests, dominated 
by the southeastern US, are 
the main source, with some 
sourcing in Northern Europe 
and South America.

After it is produced, fluff 
pulp is dried and rolled, then 
containerized for transporta-
tion. It now costs just over 
$1,000 a ton, delivered to 
port. In the US, several ports 
handle the export of fluff 
pulp, which is expected to 
grow over time. They include 
the Port of Virginia, Savan-
nah, and Wilmington.

While demand for fluff 
pulp is expected to rise steadily 
over the next half-decade, there 

(FLUFF – continued on 
page 27)

(FLUFF – continued from 
page 16)

management system). While 
Transplace might compete 
on a pure technology basis 
with the Oracles and Saps 
of the world, “they will also 
manage the freight transpor-
tation of their customers” 
which sets them apart from 
pure tech companies.

There is a mix and match 
approach to Transplace. The 
3PL will provide a soup-to-
nuts approach to choosing 
mode, carriers, pick up and 
delivery, freight claims and 
all the other real time aspects 
of the movement of goods 
between origin and destina-
tion. Alternatively, Trans-
place is setup to handle the 
entire technology side of the 
business as well. “We will 
blend anything from a pure 
technology offering to a pure 
outsourced offering,” Sand-
erson said.

In some respects the vari-

ety of service sectors and 
scale are the key to Trans-
place’s market success. For 
example, observe the truck-
ing side of the business. 
Because Transplace has a 
large network of truckers and 
customers, it can mix and 
match to the mutual benefit of 
all parties. One of the greatest 
challenges to trucking is suc-
cessfully getting the most out 
of every mile – maximizing 
space and efficient routing 
to make back hauls money 
makers. From a customer 
point of view, timely deliver-
ies at competitive costs are 
the name of the game. For 
both sides, making all the 
moving parts work produc-
tively and cost efficiently is 
the goal. That’s where a 3PL 
as a middleman can be a big 
advantage to both shipper 
and trucker.

As Sanderson explains, 
(3PL – continued on 

page 26)

(3PL – continued from 
page 6)
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Eschewing Interstate 10 
for the parallel river rout-
ing, the containers are deliv-
ered on Fridays to the Port 
of New Orleans, at Mile 
Marker 100, where they can 
be loaded on export vessels 
over the weekend.

“It’s a kind of synergis-
tic operation,” Teubner said. 
“It allows seamless logistics 
rather than having all these 
pieces beyond your control 
that could slow you down.”

Such impediments, he 
said, could include anything 
from an accident on a high-
way bridge to traffic for a 
Louisiana State University 
football game to flood-related 
issues to backups where 
trucks make their way from 
I-10 to New Orleans docks.

Many of the boxes are 
those of France-based con-
tainer line CMA CGM S.A., 
which is SEACOR AMH’s 
client, but some belong to 
other ocean carriers as well.

“It’s working well for 
us as a partner with CMA as 
our keystone client,” Teubner 
said, adding that containers 
can move on a through bill 
of lading from Baton Rouge 
to their international destina-
tion, whether it be in Asia, 
Europe or Latin America. 

The introduction of the 

container-on-barge service has 
timed well with CMA CGM’s 
launch of new services from the 
Port of New Orleans, including 
the weekly direct Med Americas 
offering begun in August from 
Port NOLA’s Napoleon Avenue 
Container Terminal to San Anto-
nio, Chile; Callao, Peru; and Bue-
naventura, Colombia.

In addition to averting 
roadway congestion, the con-
tainer-on-barge service offers 
shippers the benefit of being 
able to load as much as 15 per-
cent more cargo per container 
than allowed on highways, 
where trucks operated under 
restricted weight limits.

Greg Johnson, director of 
business development at the 
Port of Greater Baton Rouge, 
said this “could certainly help 
in reducing ozone levels in 
the Greater Baton Rouge area, 
which is vitally important to 
future economic development 
for the port region.”

The Port of Greater Baton 
Rouge’s executive director, 
Jay Hardman, noted that the 
project designation by the 
U.S. Maritime Administration 
of the shuttle service under 
its America’s Marine High-
way program should facilitate 
additional benefits.

“This designation will 
allow us to further our mis-
sion of moving commerce 
efficiently,” Hardman said. 

(SERVES – continued from 
page 15)Georgia ports launch rail initiative 

to reach into ‘new battleground’
By Paul Scott Abbott, AJOT

A new strategic rail initiative aims to further 
expand the market reach of the Port of Savan-
nah not only throughout the Southeast but also 
the Midwest.

Griffith V. “Griff” Lynch, 
executive director of the Geor-
gia Ports Authority, made the 
announcement Sept. 15 before 
a crowd of more than 1,400 
in the annual state of the port 
address hosted by GPA and the 
Propeller Club of the United 
States-Port of Savannah at the 
Savannah International Trade 
and Convention Center.

The rail initiative – dubbed 
GPA’s Mid-American Arc – 
includes a $128 million proj-
ect, backed by a $44 million 
U.S. Department of Transpor-
tation grant, to link the two rail 
yards now serving the Port of 
Savannah’s Garden City Ter-
minal and double the rail facil-
ity’s annual lift capacity to 1 
million containers.

Construction of the rail expansion project, 
forming the Port of Savannah International Mul-
timodal Connector, is slated to take four years.

The “mega rail terminal,” combining 
yards currently separately served by CSX and 
Norfolk Southern trains, will, according to 
Lynch, be “a state-of-the-industry facility the 

likes of which does not exist certainly on the 
East Coast and maybe all of North America.”

Lynch said the added rail capacity will 
enable the Port of Savannah to compete in “a 

new battleground” extending 
along an arc from Atlanta to 
Memphis, St. Louis, Chicago 
and the Ohio Valley, with abil-
ity to form unit trains as long 
as 10,000 feet.

Such capabilities should 
prove particularly fruitful 
with Savannah – already the 
fourth-busiest U.S. contain-
erport – further becoming a 
favored first-in and last-out 
port of call for supersized 
containerships transiting the 
newly expanded Panama 
Canal, Lynch said.

The rail development 
should “drive from the West 
Coast to the East Coast” addi-
tional containerized cargo traf-
fic to and from Asia, he said.

Lynch said the count of 
14 ships with capacities of 10,000 or more 
20-foot-equivalent container units calling 
Savannah in recent weeks matches the exact 
same number calling at each of the Port of 
Virginia and Port of New York & New Jersey 
during that time, adding, “We are a gateway 

Griffith V. “Griff” Lynch, executive 
director of the Georgia Ports 

Authority, enthusiastically delivers 
his state of the port address. 
(Photo by Paul Scott Abbott, AJOT)

(BATTLEGROUND – continued on page 26)
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SUCCESS STARTS WITH A WINNING TEAM!

FOR MORE INFORMATION 
CONTACT US AT:

J.H. STEVEDORING, INC. 
2147 South Columbus Blvd. 
Philadelphia, PA 19148
TEL: 215-218-3060
FAX: 215-218-3078
WEB: www.jhstevedoring.com

PENN WAREHOUSING & DISTRIBUTION, INC. 
2147 South Columbus Blvd. 
Philadelphia, PA 19148
TEL: 215-218-3000
FAX: 215-218-3043
WEB: www.pennwarehousing.com

MURPHY MARINE SERVICES, INC. 
One Hausel Road 
Wilmington, DE 19801-5852
TEL: 302-571-4700
FAX: 302-571-4702
WEB: www.murphymarine.com

Since our establishment in 1920, we 
have been providing our customers the 
best possible service through superior 
handling and performance, technological 
advancements, and a constant eye on 
customer satisfaction. We offer one of 
the most cost effective and reliable labor 
forces in the North Atlantic. 

We can accommodate a variety 
of automobile, bulk and breakbulk, 
container, perishable, and paper and 
forestry products. Our distinction lies 
in our ability to closely coordinate 
your stevedoring, warehousing, and 
distribution logistics. 

WE OFFER OUR CUSTOMERS:
•   2 million sq. ft. of warehouse space

•   Customer access to 24-hour  
inventory tracking

•   Container transloading, from / to rail 
or truck

•  17 berths, 3 RO-RO ramps

•   Specially engineered heavy lifting gear

•   On-site access to 2 class 1 rail systems

•  On-site intermodal facilities

•   Efficient distribution to two thirds 
of the United States and Canadian 
populations within 48 to 72 hours

Uber for trucking? It’s a misnomer, 
says Armstrong Report
Digital freight matching is a more apt description.

A report recently published by the logis-
tics research firm Armstrong & Associates, Inc. 
says the term Uber for Trucking is inaccurate.

Armstrong & Associates profiled 27 compa-
nies providing so-called Uber-for-Trucking solu-
tions. Its research concludes that Digital Freight 
Matching is a much more apt description. The 
findings are published in a new report, titled 
“Digital Freight Matching—Capturing Technol-
ogy-Based Efficiencies in the Trucking Industry.”

The principle is simple: Digital Freight 
Matching (DFM) companies use digital plat-
forms to match a shipper’s freight with avail-
able carrier capacity. The goal is to better utilize 
motor carrier capacity by offering a convenient 
digital app to connect shippers and carriers.

The numbers are compelling. The U.S. truck-
ing market is valued at $700.3 billion. Global 
investment in on-demand technologies soared to 
$18 billion in 2015. The Digital Freight Matching 
sector has attracted over $180 million in venture 
capital investment since 2011, including $67 mil-

lion in 2016 alone.
Empty miles estimates range from 10% 

to 23% while ecommerce fulfillment costs are 
increasing. The natural response is to improve 
efficiencies in the trucking industry with an 
Uber-like solution. After all, Uber addresses 
a similar problem with a similar solution—a 
mobile app matching demand and supply.

But one of the key components of Uber’s 
model is the commodity-like nature of the ride-
hailing service. A&A’s analysis shows the prin-
ciple behind Digital Freight Matching may be 
simple, but the trucking industry is not. Com-
plexities arise in the form of specialized equip-
ment types, shipments transported via multiple 
modes, and necessary exception handling for 
service issues such as equipment breakdowns. 
Placing an Uber-like app atop a complex indus-
try doesn’t truly address the problem. Shippers 
and carriers alike will be disappointed if this is 
the extent of the solution.

company’s CEO claims is 
“a cutting-edge technology 
based solution to keep the 
good times rolling.”

The outlook for freight 
transportation and the peren-
nial driver shortage in the U.S. 
trucking industry “indicate a 
real opportunity for a technol-
ogy solutions company like 
ours,” said Robert Wilson 
CEO of OMVS. “The pre-
dicted freight volume increase 
should drive demand for our 
shared economy platform, as 
firms will want to optimize 
these additional loads and 
routes.” Trucking compa-
nies will need drivers to haul 
these additional loads and the 
OMVS app can help connect 
companies with local inde-
pendent drivers who want to 
contract with carriers, Wilson 
added. OMVS was recently 
reported to be looking into 
acquiring an LTL company.

Recently launched to the 
commercial market, ShipX also 
provides an online less-than-
truckload freight exchange to 
connect shippers with freight 
carriers. ShipX aims its online 
exchange at small businesses 
that have little time to navi-
gate the LTL industry. A digi-
tal interface allows shippers 
to compare live quotes from 
dozens of carriers and enjoy 
volume discounts, regardless of 
the shipment size. This is sup-
posed to level the playing field 
for smaller shippers that rely on 
LTL for their business needs, 
according to ShipX founder 
and CEO Augie Grasis. 

“We were new to LTL 
shipping,” said Grasis. “We 
had a new set of eyes look-
ing at the industry. It didn’t 
take long to realize that we 
could provide real value for 
LTL shippers nationwide by 
creating this online LTL mar-
ketplace but would need to 
disrupt the traditional way of 
doing things.”

ShipX is one of the few 
online trucking exchanges 
that can point to shipper suc-
cess stories. “I thought I was 
getting a great volume rate 
from my local carrier,” said 
Mike Taranto, president of 
Solar Shade USA. “ShipX 
found me multiple carriers 
with lower prices and we 
have saved 80% over our 
contracted LTL rates.”

ShipX wants to make 
LTL shipping a convenient 
and efficient freight option 
for less-frequent shippers and 
small businesses,” said Grasis. 
“Adding technology to the 
booking process,” he added, 
“creates a transparent pricing 
model, saves time for users, 
and revolutionizes the way 
shippers buy LTL freight.”

The Cargomatic story 
contains perhaps the biggest 
object lesson for the industry. 
After serving Southern Cali-
fornia since 2014, the com-
pany opened New York and 
San Francisco operations the 
following year.

But after raising $20 mil-
lion in venture funding, Cargo-
matic may be heading for the 
exits. Recent reports indicate 
that the company is running out 
of money, that many of its top 
executives have fled the com-
pany, and that it has laid off half 
of its staff. In a bizarre twist, 
one report revealed that Car-
gomatic had secretly moved 
away from its original technol-
ogy centric mission and was 
operating as a traditional truck 
brokerage pursuing corporate 
accounts and using third-party 
software.

As it turned out, truckers 
were slow to adopt Cargomat-
ic’s core product. The company 
also suffered from ignorance 
of the LTL industry where 
density is required in order to 
succeed. The company’s bro-
kerage business apparently 
has sufficient revenue to make 
it attractive to a buyer, if the 
company doesn’t fold before a 
takeover can be arranged.

(UBERIZATION – contin-
ued from page 10)

(MISNOMER – continued on page 27)



20 American Journal of Transportation  ajot.com

AIR CARGO
NEWSAir CArgo

NEWS
Lufthansa, Air China sign agreement 
for China-Europe routes 

Deutsche Lufthansa AG and Air China Ltd. 
signed a cooperation agreement that will enable the 
Star Alliance members to take on competition from 
the rival Skyteam partnership on China-Europe 
routes and boost earnings.

The flag carriers of Germany and China plan 
to increase coordination on flight schedules and 
expand code-sharing on China-Europe flights when 
the venture takes off next year, Air China Chairman 
Cai Jianjiang said at a signing ceremony in Beijing 
Tuesday. The venture, pending regulatory approval 
in Europe and China, is the closest the two carri-
ers can get under restrictions on foreign control of 
Chinese airlines.

The agreement follows two years of negotia-
tions and is aimed at giving Lufthansa and Air China 
a better grip on China-Europe routes to expand their 
market leads on these destinations. Air France-KLM 
Group has joint ventures with rival Skyteam alliance 
partners China Southern Airlines Co.—the biggest 
Asian airline by passengers—and China Eastern 
Airlines Corp. that involve timetable harmonization 
and cost- and revenue-sharing on some routes.

“We expect our combined market share will 
expand as our capacity increases and thus we will 
see revenue increasing,” Air China Board Secre-
tary Rao Xinyu told reporters after the ceremony. 
“We made the decision to team up with Lufthansa 
given that we face the same threats.”

Market Share

Air China is the no. 1 carrier on China-Europe 

routes with a market share 22 percent, followed by 
Lufthansa with 17 percent, according to Rao. She 
said the market share figures and the partnership 
signed exclude northern Europe and Russia.

The deal will help Air China reduce its reli-
ance on the domestic market, which accounts for 
more than 60 percent of revenue. The partner-
ship, whose preliminary agreement was announced 
in 2014, will allow Lufthansa to extend its reach in 
a country poised to overtake the U.S. as the world’s 
largest air-travel market.

It also adds to Lufthansa’s network of revenue-
sharing agreements for major markets as it seeks to 
fend off threats including from Gulf carriers such 
as Emirates and Qatar Airways. The German car-
rier last year struck a similar revenue-sharing pact 
with Singapore Airlines Ltd. and already has other 
network partners including United Airlines, Air 
Canada and Japan’s ANA Holdings Inc.

Lufthansa fell 1.7 percent to 10.285 euros as 
of 10:55 a.m. in Frankfurt trading. Shares of Air 
China traded in Hong Kong fell 0.9 percent to close 
at HK$5.47.

The Air China agreement would mean close 
to half of Lufthansa’s long-haul capacity would be 
covered by commercial joint ventures, according to 
CAPA Centre for Aviation in London.

In addition to operating passenger flights 
under code-share agreements, Lufthansa and Air 
China also jointly own Ameco Beijing, an aircraft 
maintenance company they established in 1989 
that employs more than 11,000 people.

UPS sweetens pay for some 
of 95,000 holiday season jobs

United Parcel Service Inc. 
is offering bonuses and higher 
wages for holiday help in some 
parts of the U.S. as the package-
delivery company plans to hire 
about 95,000 seasonal workers 
amid tighter labor markets.

The sweetened compensa-
tion by one of the largest users 
of temporary Christmas-time 
employees reflects increased 
competition throughout the 
economy for a dwindling pool 
of available workers. U.S. 
incomes rose 5.2 percent in 
2015 to the highest since 2007, 
when the last recession began. 
The jobless rate fell below 5 
percent this year for the first 
time in almost eight years.

UPS is finding it particu-
larly hard to find workers in 
the Louisville, Kentucky, area, 
where its giant air hub com-
petes for warehouse help with 
a growing number of shippers 
and online retailers. The deliv-
ery company recently started 
a program offering tuition and 
housing assistance in the area to 
attract employees. Another dif-
ficult area is Manchester, New 
Hampshire, where the unem-
ployment rate is 2.9 percent.

“Couple that fact with 
the fact that the labor force is 
shrinking in those markets, 
and it definitely makes it a 
challenge to find talent,” said 
Paul Tanguay, global direc-
tor of recruitment strategies at 

Atlanta-based UPS.

large DiFFerenCe

An accurate gauge of peak 
season demand can make a large 
difference in performance for 
UPS. The company ended up 
hiring about 93,000 temporary 
workers last year and fared well, 
with few delays in delivering 
packages ahead of the Christmas 
holiday. That followed troubles in 
the two previous holiday seasons.

UPS primarily will add 
package handlers, drivers and 
driver helpers ahead of its busi-
est season this year, which starts 
in November and continues 
through January. While the posi-
tions are temporary, more than 
37 percent of handlers were 
hired for permanent jobs from 
2012 through 2014, the com-
pany said in a statement.

Starting wageS

Temporary package han-
dlers will receive starting pay of 
$10.50 an hour in some areas, 
compared with the $10.10 base 
nationally. Tractor-trailer drivers 
will get as much as $30 an hour, 
with some variation based on 
location. UPS will offer incen-
tives in as many as 80 markets 
this year, compared with fewer 
than 50 markets a couple of 
years ago, Tanguay said.

The level of incentives 

AA Cargo finalized agreement for 
global pharmaceutical handling certification

American Airlines Cargo 
has signed with The International 
Air Transportation Association 
(IATA) to obtain certification for 
the handling of pharmaceuticals 
and healthcare products targeted 
at supply chain participants. 
American obtains this certifica-
tion in an effort to promote the 
hard work and investments made 
over the last few years to enhance 
and evolve its cold-chain program. 
Initial stations will include Ameri-
can’s home base and key hub 
Dallas-Fort Worth International 
(DFW), and Miami International 
(MIA). As the largest airline at 
MIA, American’s certification 
will back the MIA Airport Pharma 
Hub initiative. American will also 
certify Philadelphia International 
(PHL) in support of its dedicated, 
25,000 square-foot pharmaceuti-
cal and healthcare handling facil-
ity that opened in 2015.

The IATA certification, 
known as the Center for Excel-
lence and Independent Validators 
(CEIV), impartially validates the 
capabilities associated with the 
proper transportation of delicate, 
temperature-controlled pharma-
ceutical shipments. In addition 
to the facilitation of critical train-
ing for warehouse handling staff 
on regulations and best prac-
tices, the certification includes 
the assessment and verification 
of properly-equipped facilities, 
processes and operational effec-
tiveness for the correct handling 
of these sensitive products—all 
efforts American has focused 

DHL and United Airlines 
expand services in San Juan

United Airlines (UAL) and 
DHL Global Forwarding, the 
air and ocean freight special-
ist within Deutsche Post DHL 
Group, announced several sig-
nificant growth and expansion 
initiatives in Puerto Rico. The 
two companies are working 
together to continue developing 
Puerto Rico’s life sciences and 
pharmaceutical industries by 
increasing widebody flights, and 
offering customers expanded 
cold chain storage solutions 
with three new temperature-
controlled chambers operating 
at 15 to 25° C (59 to 77° F) in 
San Juan. The additional United 
flights will also offer additional 
opportunities for tourism to 
Puerto Rico, further boosting the 
local economy. 

DHL will expand its 
San Juan warehouse to offer 
increased capacity for handling 
shipments that require strict 
temperature controls. 

United Airlines, in part to 
serve the increased demand for 
moving temperature-controlled 
shipments by air, will add wide-
body aircraft flights between 
San Juan and the airline’s New 
York/Newark hub.

The DHL facility expan-
sion will take place by divid-

ing DHL’s current 5,616 square 
foot warehouse in San Juan into 
three independently operated 
cold chambers with a combined 
capacity of 324 pallets using 
single pallet racks or 486 pal-
lets on double deep racks. Each 
of the three chambers will oper-
ate at 15 to 25° C (59 to 77° F) 
and have 100 percent redun-
dant refrigeration systems. The 
chambers will also have a hot 
gas injection system to maintain 
required relative humidity levels 
during operation. “Pharmaceu-
tical companies have increas-
ingly invested in Puerto Rico 
over the years, and they need a 
strong global network and cold 
chain infrastructure to handle 
their delicate medicines and 
pharmaceutical products,” said 
Frank Cascante, head of sales 
& marketing for DHL Temper-
ature Management Solutions, 
DHL Global Forwarding. “DHL 
Global Forwarding is investing 
in Puerto Rico by expanding to 
meet the growing needs of this 
important market by offering it 
our cutting-edge temperature-
controlled services.”

DHL has been present in 
Puerto Rico since 1958 and has 

American Airlines Cargo expands 
Asia network with new service 
from LA to HK

American Airlines Cargo launched a daily nonstop service 
between Los Angeles (LAX) and Hong Kong (HKG), connecting two 
of the world’s largest air cargo hubs. The new direct flight from LAX 
will complement American’s existing Dallas/Fort Worth (DFW) - HKG 
route which began in 2014. 

The flight will be operated on the Boeing 777-300, a fuel-effi-
cient, cargo-friendly aircraft, which is capable of carrying over 40 
LD3 containers.

With this new flight, customers in Hong Kong and surrounding 
regions will now have even greater access to American’s network of 
over 200 destinations in North America and Latin America. Connecting 
through LAX, one of American’s key U.S. hubs, allows customers the 
ability to ship cargo to various points across the continent and beyond.

LAX offers HKG customers direct access to fresh goods and pro-
duce, while the U.S. and connecting markets will benefit from access 
to high-demand commodities in Asia, such as mechanical parts, gar-
ments and electronics.

heavily on over the recent years.
ExpediteTC°, American’s 

premium temperature-control 
program, was developed for 
the best-in-class handling and 
shipping of pharmaceutical and 
healthcare commodities—such 
as vaccines, gene therapies and 
blood products—throughout the 
supply chain. Given the delicate 
nature of these products and the 
need to ensure the safe and effec-
tive transport for the end patient, 
American will invest in CEIV 
across its global network, start-
ing with key hubs, to validate its 
high-end, cold-chain offering.  
The certification will help pro-

mote the investments American 
has made toward facility, technol-
ogy and process enhancements, 
ensuring the highest quality com-
pliance, training and handling pos-
sible across its global cold-chain 
network, which reaches 157 cities 
in 45 countries around the globe. 

The demand for temperature 
management services continues 
to grow at a rapid pace due to 
market growth, necessary product 
requirements and stringent global 
regulations. With the increase in 
regulatory oversight of pharma-
ceutical logistics comes the indus-
trywide need to ensure quality 
handing from all stakeholders. 

(EXPAND – continued on 
page 27)

(SWEETENS – continued on 
page 27)
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(BUILDS – continued from 
page 1)
expanding.

Meanwhile, new and expanded 
plastics plants are springing 
up near the Port of Houston, 
advanced by such petrochemi-
cal giants as Exxon Mobil Inc., 
The Dow Chemical Co., Chev-
ron Phillips Chemical Co. LLC, 
Formosa Plastics Corp. and a 
joint venture of Sasol Ltd. and 
Ineos Group.

“The first of these is 
expected to come online this 
fall,” Frisby said. “Much of this 
new product is expected to be 
exported. We are anticipating 
an increase in PE exports in the 
hundreds of thousands of con-
tainers in the late 2016-to-2020 
timeframe. Exactly how much 
growth occurs depends on a 
variety of market factors.”

Frisby said the resin export 
market, including PE and related 
commodities such as polyvinyl 
chloride, or PVC, is “very vola-
tile,” commenting, “Small shifts 
in the exchange rate and foreign 
country spot markets can pro-
duce large swings in U.S. export 
volumes.”

That said, PE exports have 
been surging since early 2015, 
peaking in the first quarter of 
2016, while, according to Frisby, 
PVC exports “have rolled up 
and down around a more steady 
average over the same period.”

“The port has seen a major 
increase in plastic export con-
tainers since early 2015, but 
there has been no impact on our 
service level because we have 
invested significantly in con-
tinuing to build out and upgrade 
our container terminal facilities 
as needed,” he said, adding that 
Port of Houston infrastructure 
enhancements also include the 
almost-finished project to bring 
the ship channel to 45-foot depth.

Market volatility is a factor as 
well when it comes to where the 
resin is headed, Frisby said, noting 
that PE from Houston typically 
flows to Latin America and Europe 
but that East Asia is emerging as a 
receptive market with significant 
upside. PVC, he said, generally is 
shipped to Latin America, Europe 
and the Middle East.

Wherever the commodity is 
going, the Port of Houston has 
things covered with container 
services to all points around the 
world, including all-water ser-
vices running three times a week 
to East Asia.

These days, the majority of 
the product is exported in contain-
ers, often in 25-kilogram bags that 
are palletized and shrink-wrapped. 
Other options include container-
ized supersacks and a method 
known as “sea bulk,” through 
which pellets are blown directly 
into a container that has been fitted 
with a special waterproof liner.

In addition to the petrochem-
ical companies directly, exporters 
of the resin commodities include 
many third-party traders.

Frisby said he believes 
many resin producers are 
unnecessarily concerned about 
sufficient availability of empty 
containers in Houston. 

“In the period of 2006 to 
2014, loaded exports signifi-
cantly exceeded loaded imports 
in Houston,” he said. “However, 
in the past two years, this gap has 
closed, and loaded imports and 
loaded exports are very close.

“Historically, shipping lines 
imported high volumes of empty 
containers into Houston to serve 
surging resin exports when there 
was a big gap between loaded 
exports and loaded imports,” 
Frisby went on to say. “The lines 
are highly likely to import high 
volumes of empties again if and 
when needed.”

US Commerce Dept. urged to resolve 
Hanjin Shipping crisis

The National Retail Federation and other U.S. 
trade groups are urging the Commerce Depart-
ment to work with the South Korean government 
to resolve the Hanjin Shipping Co. crisis, which 
stranded an estimated $14 billion of goods at sea.

Last month’s bankruptcy of Hanjin, which 
moves huge containers of products to the U.S. from 
Asia, has roiled supply chains and delayed ship-
ments of everything from T-shirts to televisions. 
Companies are concerned that their goods may be 
seized by Hanjin’s creditors once the ships dock, 
the organizations wrote in a letter to Commerce 
Secretary Penny Pritzker.

“U.S. businesses rely on predictability in 
their supply chains, particularly during the busi-
est shipping season of the year,” the groups said 
in the letter. “The recent bankruptcy filing has 

caused widespread disruptions in freight ship-
ments worldwide.”

Hanjin’s bankruptcy idled container ships just 
as U.S. retailers were gathering supplies for the 
crucial holiday shopping season. Companies also 
are concerned about cargo stranded at overseas 
ports, according to the letter. And they’re facing 
increasing freight charges as they seek alternative 
transportation options.

Small and midsize businesses may be espe-
cially hard hit, the organizations said.

“We strongly encourage you to continue to 
work with the South Korean government to bring 
about a swift and economically beneficial reso-
lution that will allow cargo to move through the 
global supply chain and give certainty to U.S. busi-
nesses,” they said.

Raising crane – getting a leg up 
on ship-to-shore operations 

Over the last several years, 
ocean carriers have been seek-
ing to reduce operating costs 
through what they have termed 
“Economies of Scale”. This has 
included the recent round of 
mergers and acquisitions allow-
ing owners to increase their 
capacity by increasing their 
fleet. It has also meant an upsiz-
ing in the vessels they operate. 
Larger more fuel-efficient ships 
equate to lower unit costs on 
containers, thus reducing the 
overall cost of the voyage. 

looking over the horizon

The big ships are coming. 
The U.S. West Coast will con-
tinue to see a dramatic increase 
in the size of ships calling at ter-
minals from T-18 in the PNW to 
Pier J Long Beach. If you were 
touring L.A. in 2014, you would 
have seen ships from the Asia 
– So. Cal runs which were pre-
dominantly 8,500 to 9,500 TEUs 
in size. Today in that same trade 
lane, it’s not uncommon for 
12,000 to 14,000 TEU vessels 
to call at terminals in South-
ern California. 15,000+ TEU 
ships continue to be rotated into 
Asia, West Coast services with 
regular frequency. In March the 
CMA CGM Benjamin Franklin 
(18,000 TEUs) called at ocean 
terminals from SeaTac to So. 
Cal. With the opening of the 
new Panama Canal locks, ports 
along the East and Gulf Coast 
will be handling vessels in the 
8,500 to 13,000 TEU range. Big 
ships are here to stay, and may 
be getting bigger. 

Handling a Behemoth: A 
9,500 TEU container ship typi-
cally loads six containers above 
deck while an 18,000 TEU 
vessel will have nine stacked 
above the hatch cover. This adds 
an additional 25.5 feet to the 
top of the corner castings where 
the crane lifts the unit. In order 
to handle the next generation 

of mega ships, container termi-
nals around the U.S. will need 
to either buy new cranes with 
longer legs or raise the height of 
their existing ones. 

Terminals Gear Up for the 
Bigger Ships: In the Pacific 
Northwest the NWSA (Northwest 
Seaport Alliance) is laying the 
groundwork for handling larger 
ships. Planned improvements will 
upgrade cranes in several of their 
facilities and lengthened crane rail 
beams at T-46 will accommodate 
two new larger cranes to be pur-
chased for that terminal.

Last year the Port of Oak-
land announced a $13.95 million 
project to raise four gantry cranes 
26 feet to accommodate larger 

ships. The modified cranes at 
Oakland International Container 
Terminal reach 141 feet above 
the quay and have the ability to 
handle ships up to 14,000 TEUs, 
according to the port. ZPMC 
manufactured the new legs to fit 
their existing cranes. 

In Los Angeles APM Ter-
minals announced this month it 
will spend $40 million to raise 
cranes at their Pier 400 facility. 
Additional modifications will 
include advanced lighting to 
enhance the operator’s visibility 
while lifting or lowering con-
tainers. The planned extensions 
will allow Pier 400 to potentially 

By Matt Guasco, AJOT

(CRANE – continued on 
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22 American Journal of Transportation  ajot.com

CONECT Media Partners:

Thursday, November 10, 2016 • 8:00am-7:15pm

BILTMORE HOTEL, PROVIDENCE, RI
“CONECT” with Top Level Industry Experts on Latest News, Trends & Regulations

Sponsorships & Ads Are Available!  
Call 508-481-0424 or go to www.CONECT.org for details.

This event has been  
approved by NCBFAA  
for 6 CCS/7.5 CES points

Hotel Info: Biltmore Hotel, 11 Dorrance St., Providence, RI
A CONECT room block is reserved for November 9th and  
10th at $169 per night. Call (401) 421-0700 before 10/12/16 
to make room reservations. 

Topics to be Covered by the Experts 
•  Post-Presidential Election Projections from D.C. 
•  PGA Status Report: AES, CPSC, FDA, FCC, USDA, 

APHIS and CBP ACE Updates
•  PierPASS/Other Regulatory & Operational Requirements
•  Review of Global Supply Chain Security Programs
• Customs Reauthorization Legislation
•  Trade Policy Update: ACAS, Trusted Trader & E-Booking
• Global Economic Overview
• Review of Shipping Alliances and Ocean Freight Markets
• How E-Commerce Impacts Your Business
• Emerging Technologies in Logistics
• Reports on SOLAS/VGM, Zika and Other Hot Topics

2015 NECS Registration Fees
Regular Rate (9/26-10/26) Late Rate (After 10/26)

Members $349 $399

Non-Members* $499* $549*

*JOIN CONECT & SAVE $150 ON REGISTRATION
REGISTER NOW AT CONECT.ORG

Michael Vaccaro  
Vice President,  

Hyundai Merchant 
Marine

Walter Kemmsies 
Economist & Chief 

Strategist,  
Jones Lang LaSalle

Dale Kelly 
Chief of International 
Trade, U.S. Census, 
Dept. of Commerce

Trevor La Chapelle V. P. 
Global Transportation,  
BJ’s Wholesale Club

Brandon Fried 
Executive Director, Air 
Forwarders Association

Peter Friedmann  
CONECT Counsel

Lenny Feldman 
Attorney, Sandler,  

Travis & Rosenberg, P.A

John Reeve  
President,  

Reeve & Associates

Amy Magnus  
Director Customs 

Affairs & Compliance,  
A.N. Deringer, Inc 

Coalition of New England Companies for Trade 

CONECT PRESENTS THE 15TH ANNUAL

NORTHEAST CARGO SYMPOSIUM

REGISTER 
NOW AT

CONECT.ORG

Heidi Bray 
US and Global Customs 
Compliance Manager, 
FCA US (Fiat Crysler 

Automobiles)

Vince Iacopella  
Vice President, Business 

Development,  
The Janel Group & 

COAC Trade Co-Chair

October is National 
Breast Cancer 
Awareness Month

CARGO_2016v13.indd   1 9/15/16   4:16 PM

Tanked and heading South – 
The US truck load capacity gap 

Industry leaders warn that 2017 could 
be a tough year for domestic transporta-
tion. As states and the federal government 
tighten regulations on clean trucks, hours 
of service and comprehensive driver 
training, the effects will be felt throughout 
the trucking community.

Clean Trucking takes units off the 
road. The enactment of the clean truck pro-
gram in the L.A. and Long Beach harbor 
effectively took any vehicle older than 
1998 out of the queue for port drayage. 
Trucks no longer qualified for port work 
were reassigned to haul domestic loads 
until C.A.R.B. (California Air Resource 
Board) stepped in with statewide stan-
dards. In 2011 the California Air Resource 
Board adopted a comprehensive plan to 
remove all trucks with engines older than 
2010 from state highways by 2023.

In the Ports of New York and New 
Jersey a similar requirement was enacted 
to remove all pre 2007 vehicles from 
port work by January of next year. It’s 
worth noting that other ports and states 
are reviewing similar legislation so the 
ban on older working trucks is widening. 
While clean trucks are good for the envi-
ronment, ambitious plans to remove older 
models will continue to impact truckload 
capacity over the next several years.

Hours of Service (HOS) put a strain 
on capacity. Hours of service require-
ments initiated by the Federal Motor Car-
rier Safety Administration (FMCSA) have 
changed the way over the road trucks are 
dispatched. Drivers are now required to 
rest during a 14-hour shift and can only 
begin after 10 consecutive hours off duty.

Trucks which could once complete 
a long distance run in 2 days are now 
required to add more rest and off duty 
time to the trip. Many motor carriers have 
begun issuing customer guidelines as to 
how long a trip will take.

More hours means more cost to the 
operator in fuel, maintenance and driver 
pay. It also takes trucks out of the loop 
for longer periods reducing available 
units for other work. The result has been 
shorter runs and higher rates to compen-
sate owners for changes in the way they 
do business.

E.L.D.s (Electronic Logging Devices) 
tighten the loose ends. Mandatory require-
ments for Electronic Logging Devices 
have left no room for interpretation regard-
ing a driver’s hours. Logging units are 
integrated with the engine and have GPS 
tracking to provide seamless, tamper resis-
tant monitoring of the truck’s activity. 
Software allows roadside officers at weigh 
stations to analyze trucks as they enter. 
The E.L.D has forced drivers to be more 
compliant and we are achieving greater 
safety on our nation’s highways. Logisti-
cally however transit times have increased 
and capacity has been negatively affected. 
Younger drivers are accepting the new 
devices, but pushback from more seasoned 
professionals is causing many older driv-
ers to consider leaving the industry. Some-
times capacity is not only measured by the 
availability of trucks but by the accessibil-
ity of drivers to man them.

Driver training is it enough to fill 
the gap? The FMCSA has place strin-
gent requirements on today’s over the 
road drivers. In addition to instructions 
for hauling 53’ trailers, the modern driver 
must understand road safety, truck weight 
limitations and hours of service rules. 
Most are also given extensive training to 
earn Longer Combination Vehicle Cer-
tificates (LCV). One way to fill the gap 
in capacity is for motor carriers to piggy-
back trailers using one cab and one driver. 
It was rare to see tandem trailers on the 
highway as little as 5 years ago. Then it 
was usually a 53’er and what’s called a 

By Matt Guasco, AJOT

pup trailer of about 28 feet in length. Now 
it’s commonplace to see tandem 53’ trail-
ers on the interstate and more carriers are 
opting to move more volume this way.

The Gap is upon us. As states and the 
federal government press for higher stan-
dards in clean trucks, the pool of compli-
ant units will grow smaller. Prices for a 
new truck begin at around $80,000 and 
run upwards of $150,000 for a sleeper 
cab. Custom features, which give the 
driver some measure of comfort on the 
road, can reach $200,000 per unit. Some 
motor carriers are downsizing their fleet 
rather than buying more trucks, bidding 
on shorter runs and hoping for better 
turn-times. Hauling tandem loads will 
relieve some of the pressure as motor car-
riers turn to this alternative as well. One 
wonders however, has truck safety taken 
a step backward in the process? E.L.D.s 
leave no room for interpretation adding 

(GAP – continued on page 26)

Massport thanks Governor, 
elected officials for supporting 
revitalization of the Port of Boston

At an event at Conley Terminal, the 
Massachusetts Port Authority (Massport) 
thanked Governor Charlie Baker and the 
Massachusetts Congressional delegation 
for their significant support of the revital-
ization of the working port, particularly the 
$107.5 million commitment to support the 
construction of a new berth and the pro-
curement of three new cranes to handle 
larger ships at Conley Terminal and the 
$42 million FASTLANE grant. Each year, 
more than one million tons of cargo passes 
through Massport’s terminals in the Port of 
Boston, which provide the shipping facili-
ties for New England to connect to the 
global economy. 

“The Port of Boston is the main 
artery of Massachusetts’ consumer econ-
omy, with imports and exports serving as 
vital catalysts for growth, investment and 
opportunity,” said Governor Baker. “The 
work done every day by the hardworking 
men and women of the Conley Terminal 
ensures the Commonwealth continues to 

be a global economic power.”
Earlier this month, U.S. Department 

of Transportation Secretary Anthony Foxx 
officially announced that Massachusetts 
would receive a $42 million FASTLANE 
grant for renovations and improvements 
to Conley Terminal’s existing facility. The 
Department had received more than 200 
applications for $10 billion in infrastruc-
ture investments projects and awarded 
more than $800 million to projects in 
15 states. FASTLANE grant projects are 
chosen for having regional or national 
significance by reducing congestion, 
improving safety and the use of innova-
tive technology, moving freight more effi-
ciently and creating partnerships.

The event also recognized the people 
who are innovating every day to help 
fuel the Port’s revitalization. Senator 
Markey spoke to the fact that the Port 
needs to continue to evolve with technol-
ogy and improved methods. He presented 

(THANKS – continued on page 24)
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Savannah luncheon draws 1,400-plus to hear latest on Georgia port plans
By Paul Scott Abbott, AJOT

Hours before Griffith V. “Griff” Lynch took the stage to deliver his first state of 
the port address as executive director of the Georgia Ports Authority, with the gathering 
swelling to more than 1,400, hundreds of early-arriving industry leaders began informal 

discussions Sept. 15 at the Savannah International Trade and Convention Center.
The annual event, hosted by GPA and the Propeller Club of the United States-Port 

of Savannah, has become a must-go function for shipping brass and other public- and 
private-sector dignitaries from throughout Georgia and beyond. (For a report on the 
state of the port address, see page 18.)  (Photos by Paul Scott Abbott, AJOT)

(L to R) Bill Barrs – Georgia Ports Authority, Umesh Patel – SKAPS Industries, 
Kevin Kinsey – Kia Motors Manufacturing Georgia Inc., Jennifer Stephens – Kia Motors 

Manufacturing Georgia Inc., Robert M. Johnson – Hyundai/MOBIS Alabama LLC 
Georgia Plant, Ben Hunt – Kia Motors Manufacturing Georgia Inc., 

Maggie Fitzgerald Porter – Cordele Intermodal Services Inc.

(L to R) Lamar Paris – Union County Sole Commissioner, 
Jay Roberts – Georgia Department of Transportation, Steve Taylor – Bartow County Sole 

Commissioner, Jason Winters – Chatooga County Sole Commissioner.

(L to R) Wyman Haigler – Abbott Laboratories (retired), Colden R. Battey Jr. – Jasper 
County Port Authority, Tom Johnson – Jasper County (South Carolina) Council, 

Mills Morrison – Jasper Port Authority

(L to R) Ray Johnston – Mediterranean Shipping Co., 
Gregory Oltmanns – Ports America, 

Bernard Grozine – CMA CGM (America) LLC

(L to R) Shelly Tyson – WestRock Co., 
Kevin Bulman – WestRock Co., Cliff Pyron – Georgia 

Ports Authority, John Purcell – WestRock Co.

(L to R) Brendan Mazur – Averitt Express, Lou Stover – Outsource Logistics, 
April Groves – Averitt Express, Tony Allison – Averitt Express

(L to R) Ryan Pickhardt – Michelin North America Inc., 
Frank L. Young Jr. – B-H Transfer Co., 

Leo Beckmann – Georgia Ports Authority

(L to R) Mark D. Troughton – Georgia Ports Authority, 
Adolfo Blassino – Active Minerals International, 

Randolph Page – AJC International Inc.

(L to R) William L. Ralph – R.K. Johns & Associates Inc., 
Jack Drobnick – R.K. Johns & Associates Inc., 

Chris Logan – Georgia Ports Authority

(L to R) Kevin J. Migdal – Imperial Frozen Foods, 
Craig Higgins – Imperial Frozen Foods, 
Luca Da Ponte – Imperial Frozen Foods
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Port of Long Beach: After Slangerup 

The departure of Port of Long Beach 
CEO Jon Slangerup comes at a time 
when the port is facing a number of chal-
lenges related to the downturn 
in international trade, the cost 
of capital improvement proj-
ects and the implementation of 
a new energy program.

Slangerup had won good 
reviews for his stewardship of 
the port in the aftermath of the 2015 labor 
slowdown and the ramping up of port 
operations that followed. Slangerup also 
came to the port with an ‘outside the box’ 
vision that was developed at his previ-
ous tenure at FedEx which operated with 
a more coordinated supply chain that is 
lacking in the container shipping indus-
try. Slangerup was beginning to move the 
Port of Long Beach in this new direction 
at the time of his departure.

While the downturn in the interna-
tional container market has raised con-
cerns about the long-term viability of the 
port’s capital investment projects, there is 
good reason to believe that the initiatives 
of Slangerup, and his predecessor Chris 
Lytle, will ultimately be justified. 

For example, the port has made 
a $1.3 billion investment in the Long 
Beach Container Terminal (LBCT) that 
recently began operations and is not yet 
operating at full capacity. The new ter-
minal is the most automated in North 
America and is primarily powered by 
electrical sources, eliminating the depen-
dency on fossil fuel technologies utilized 
at older container terminals.

The arrival of 18,000 TEU ships at 
LBCT in 2017 will change this situation 
because there is no other terminal in the 
United States that can more efficiently 
handle these mega-container ships. 
Older terminals lack LBCT’s technologi-
cal edge.

At the same time, LBCT’s owner, 
Orient Overseas Container Line (OOCL), 
is entering a new alliance with COSCO, 
CMA CGM, China Shipping and Ever-
green called “the Ocean Alliance” which 
will rival Maersk and MSC’s alliance 
(2M) in scope and number of vessels. 
The combined fleet of the Ocean Alliance 
would offer over 40 services worldwide 
controlling 23.5% of the world’s ton-
nage, according to Matt Guasco writing 
in AJOT last week.

Together the 2M and the Ocean Alli-
ance would effectively control 51.2% 
of global ship capacity. Within the Asia 
– U.S. trade the alliance would cover 
over 20 routes with an extensive net-
work of origin and destination ports. This 
would give cargo owners a wide range of 
choices in a highly competitive trade lane. 
Operating over 350 container ships, the 
Ocean Alliance could consolidate chassis, 
handling equipment and operations and 
effectively improve economies of scale, 
according to Guasco.

So, the new Ocean Alliance and new 
18,000 TEU mega-container ships arriv-
ing in 2017 will dramatically improve the 
market share for LBCT and the Port of 
Long Beach, justifying this investment.

However, the new mega-container 
ships will create new congestion chal-
lenges on the I-710 and related Southern 
California freeways causing additional 
truck traffic and emissions that require a 
road alternative. That alternative could 
be the shifting of some containerized 
truckloads off roads and onto short-sea 
or marine highway ships. These ships 
can transport containers by water to ports 
such as San Diego, Oakland, Stockton 
and even Portland and Seattle/Tacoma, 
enhancing the reach of the Ocean Alli-
ance, LBCT and the Port of Long Beach.

U.S. ports have resisted the marine 
highway concept due to concerns about 
economics and viability, but the potential 
of deploying new U.S.-built ships with 

By Stas Margaronis, AJOT

hybrid technologies that lower emissions 
and reduce Southern California freeway 
congestion, as well as increasing the 

port’s market share, may be an 
idea whose time has come.

The deployment of hybrid 
ships, partly powered by bat-
teries that are being deployed 
on new ships in Scandinavia, 
is consistent with Slangerup’s 

“Energy Island” proposal to increase 
sustainability technologies at the Port of 
Long Beach. His proposal is designed to 
further reduce fossil fuel dependencies 
and reduce the threat of power disruptions 
to the port. The port has been developing 
its own solar capabilities for some time 
and looking to expand new capabilities 
that might also include offshore wind. 
As a result, the port was moving in the 
direction of becoming a major renewable 
energy generator. The departure of Slang-
erup places this initiative into question. (THANKS – continued on page 26)

(THANKS – continued from page 22)
an award to Bob Ledoux, President and 
CEO of Passport Systems. The company 
has created a2 cargo inspection system 
capable of detecting potentially danger-
ous materials and other contraband. 

“Boston Harbor is the economic 
engine for the entire New England region, 
and revitalizing the Port will help it retain 
its world-class distinction,” said Senator 
Edward J. Markey. “Improving the harbor 
to accommodate more and larger ships 
will bring more jobs, more investment, 
and more economic activity to Massa-
chusetts, extending Boston’s position as 
a shining city upon a hill as well as on 
the shore. I thank Tom Glynn, Governor 
Baker, and the entire Massachusetts del-
egation for their continued commitment 
to securing funding for this critical Port.”

More than 1,600 businesses across 
New England use the Port of Boston for 
importing and exporting goods. Lt. Gover-
nor Polito highlighted some of those busi-
nesses and presented awards to leadership 
at BJ’s, Jordan’s Furniture, Disston Tools, 
Autopart International and Steinerfilm. 

The event focused on innovations 

that help keep the Port of Boston efficient, 
secure and focused on the mission. Conley 
Terminal has achieved back-to-back 
record breaking years for volume in Fiscal 
Years 2015 and 2016, including double 
digit growth on both the import and export 
side this year. Following the opening of the 
expanded Panama Canal, Conley Termi-
nal is now servicing vessels 40-60 percent 
larger on the Asia to East Coast route.

Congressman Stephen Lynch, a former 
iron worker in South Boston, presented an 
award to members of the International Long-
shoremen’s Association (ILA) and staff at 
Conley Terminal for implementing the inno-
vative contract. Lynch also recognized Hank 
Miller, the ILA’s longest serving worker.

“Thanks to Governor Baker and our 
State legislature who have made critical 
infrastructure investments and the collab-
orative leadership of Tom Glynn’s team 
at Massport, including the International 
Longshoremen’s Association, Conley 
Container Terminal continues to break 
records for volume and reach new levels 
of productivity. With new investments 
allowing the Port of Boston to handle 
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(L to R)  Ronda Bryson – Dachser USA, Gary Winstead – A.R.C. Transit, 
Drew Brown –  A.R.C. Transit, Kristoffer Kuhn – Dachser USA, 

Gabriel Mendivil – Dachser

L to R  -  Tommy Long – Flexi-Van, Rodney Brockwell – Averitt, 
Jennifer Shuster – Averitt, Charlie McGee – Averitt

 (L to R)  Bill  Monahan – Direct Chassis Link , Victor 
DiPaolo – South Carolina Port Authority, Carl Varner – 

Fornazor International, Wes Leonard – Sea Corp.

(L to R) Brittney Knisley – MSC., Demetrick Swindler – MSC, Dana Finch – MSC., 
Alice Riva – MSC 

(L to R) Clay Kirkland – Roadrunner Intermodal Services,
Elizabeth Brabham – Wando Trucking, 

Chris Taylor – Roadrunner Intermodal Services

(L to R) Jimmy Yokeley – A.R.C. Transit,
Andrew Stevenson – Great White Fleet Liner Services,

John Painter – CEO Port of Nansha

(L to R) Susan Gardner – Navis, Gary Morelli – SSA 
Cooper, Millie Patton – Great White Fleet

(L to R) Paul Gigis – Crown Transportation & Logistics, Tobe Hester  – O.T.S. Astracon,
 Michael Hunt – Atlantic Trucking Co.

(L to R) seated: Taylor Jackson – Kuehne & Nagel, 
Denise Lee – Old Dominion, standing: Mary Katharine 

Bowen – Gildan, Judy Carr – Old Dominion

(L to R) Curtis Tambornino – Phoenix Transit & Logistics, 
Tobe Hester – O.T.S. Astracon

(L to R) Michael Chase – CMA-CGM (America),
Peter Straub – South Carolina Applied Research Center

(L to R)   Aimee Marshall – CaribEx Worldwide, 
Lauren Smith – CaribEx Worldwide

(L to R) Lisa Manus – Premier Logistics Solutions, 
Stewart Bauknight – Premier Logistics Solutions

The 43rd South Carolina International Trade Conference (SCITC) was held at the Wild Dunes Resort on the Isle of Palms, SC, September 12-14. 
Despite inclement weather cancelling the golf & tennis activities, the 500+ attendees made good use of their time learning from the conference’s indus-
try leading speakers and panel discussions . .  . and made good use of the exceptional networking opportunities!

43rd South Carolina International Trade Conference hosted at Wild Dunes Resort
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Daily Service Port of Boston
Serving: Conn., Maine, Mass., N.H., 

Rhode Island, Vermont
Also Serving Logan International Airport

M & S  EXPRESS
200 MYSTIC AVENUE
MEDFORD, MA 02155 

 (781) 395-8772/87
Fax (781) 395-7319

Bonded U.S. Customs Carrier

Radio Dispatched

Bonded Container Freight Station

Overwidth/Overheight Loads

Container-LTL
Piggyback Coverage

Consolidation-Distribution
Private Chassis Fleet

Fully Insured

A SERVICE B SERVICE J SERVICE
Cutoff Friday Cutoff Thursday Cutoff Friday

FROM NEW YORK LOLO RORO LOLO LOLO
TO Transit Time Transit Time Transit Time Transit Time

ANTWERP 12 16 10 –
BREMERHAVEN – – 12 –
GÖTEBORG 15 19 – –
HAMBURG 14 18 – 23
LE HAVRE – – – 19
LIVERPOOL 10 14 – –
ROTTERDAM – – 14 20
SOUTHAMPTON – – 9 26

ACL’S LOLO & RORO SERVICES

RORO Customer Service 877-918-7676

Export Customer Service 800-225-1235

Export Documentation 888-802-0401

Import Customer Service 888-802-0403

Logistics 866-821-7449

Credit & Collections 888-225-7747

port.”
He said that the Savannah 

Harbor Expansion Project, to 
deepen the Port of Savannah’s 
outer harbor to 49 feet at low tide 
(56 feet at high tide) and inner 
harbor to 47 feet at low tide (54 
feet at high tide) is moving for-
ward toward its scheduled 2020 
completion date.

Plans call for adding eight 
more ship-to-shore cranes at 
GPA’s single-operator con-
tainer terminal at Garden City, 
to bring such contingent to 30, 
Lynch said, adding that Georgia 
and South Carolina port boards 
are diligently working coopera-
tively with a joint authority to 
make a reality by 2030 a new 
deepwater port facility in Jasper 
County, South Carolina, about 
20 miles up the Savannah River 
from Garden City.

In addition, Lynch used the 
forum to announce that flooring 
retailer Floor & Decor, already a 
major Port of Savannah customer, 
plans to build a 2.5 million-square-
foot distribution center in Pooler, 
about 10 miles from GPA docks. 
He issued a “call to action” to 
developers to bring distribution 
center activity to some 21,000 
acres of fully entitled land proxi-
mate to GPA berths.

Also, Lynch, who in July 
assumed the helm at the Geor-
gia Ports Authority after five 
years as GPA chief operating 
officer, took the opportunity to 
introduce his newly appointed 
successor in the COO slot, Ed 
McCarthy, who comes aboard at 
GPA this month after serving in 
a similar position at CMA CGM 
Americas.

Before Lynch took the stage, 
Georgia Speaker of the House 
David Ralston, R-Ellijay, noted a 
proliferation of Peach State high-
way projects, including a direct 
link opened earlier this year 
between the Port of Savannah 
and Interstate 95 and I-16, that 
will help speed trucks between 
the port and inland destinations.

And James L. “Jimmy” 
Allgood, chairman of the Geor-
gia Ports Authority, cited the 
$50 billion annual direct impact 
of GPA operations upon the 
state’s economy, commenting, 
“Unprecedented opportunities 
stand before us.”
(A shorter version of the above 
first appeared Sept. 15 in a blog 
at www.ajot.com. For a page of 
reception photos, see page 23.) 

(BATTLEGROUND – contin-
ued from page 18)

increases the volumes that the 
port can handle. In both cases, 
the distance from the actual 
port is a little over 200-miles, 
considerably shorter than what 
is normally considered an eco-
nomically viable distance for 
container rail movements. How-
ever, as an extension of an ocean 
port with dedicated rail services 
these distances are actually an 
advantage, being outside of the 
ring of congestion normally 
associated with port cities. 
Already the model is being 
extended as Georgia, South Car-
olina and North Carolina have 
plans for similar facilities. 

With this model working 
well at 200 plus miles, would it 
work across State lines to 300 
miles to 400 miles? How far is 
too far? Is the era of the great 
inland sea upon us?

(SYSTEM – continued from 
page 16)

hours and or days to long haul 
runs. One carrier limits its driv-
ers to no more than 500 miles 
per day.

This definitely takes capac-
ity out of the market place. 
The demand for qualified driv-
ers is high and not likely to 
come down any time soon. The 
Bureau of Labor Statistics esti-
mates the net increase in Trac-
tor Trailer Drivers to be only 
5% annually between now and 
2024. Since 2015 fewer driv-
ers have entered the industry 
and it has been harder to keep 
seasoned professionals from 
retiring. Driver pay has been a 
contributing factor. The average 
pay for an over the road driver is 
about $41,000, more if he or she 
has their LCV certificate. Simi-
lar money can be made in other 
fields without the stress inherent 
in the job. Over the road truck-
ing requires a particular mindset 
and life style. New drivers are 
young and single with no chil-
dren or family ties. They view 
the open road as a challenge 
and a pathway to their future. 
Those that team up with a sig-
nificant partner usually find that 
the prospect of children changes 
their outlook on long haul and 
double team driving.

In the coming years the 
question you may be asking 
yourself is not how much will I 
pay for the freight but will I be 
able to find a truck to move it?

(GAP – continued from 
page 22)

(THANKS – continued from 
page 24)
more cargo on larger ships, 
Boston will continue to grow as 
a strategic port for international 
shipping on the Eastern Seaboard 
and remain an important part of 
the maritime economy,” said 
Congressman Stephen F. Lynch.

Congressman Michael 
Capuano presented an award to 
Conley employee Marlene Lio 
for her leadership on Forecast 
Mobile Lite App. The app lets a 
shipper or truck driverview and 
search for container availability 
at marine terminals in real time. 
The technology can save time at 
the terminal by detailing which 
containers are ready for pickup.

“Massachusetts’ role as 
a global center for innovation 
includes incredible technological 
advancements right here in one 
of America’s oldest ports,” said 
Congressman Capuano. “Adapt-
ing new technologies to create 

more time and cost-effective sys-
tems for the challenges involved 
with processing goods has been 
and will be critical to the contin-
ued success of the Port.”

The state delegation was 
instrumental in Massport secur-
ing funding for projects in the 
economic development bill. State 
Senator Linda Dorcena Forry and 
State Representative Nick Collins 
represent South Boston and advo-
cated strongly for this funding on 
behalf of their constituents and 
those that work at Conley.

“People rely on Conley Ter-
minal for goods we use every 
day in our homes, for our local 
businesses to grow and build 
our economy through imports 
and exports and as an impor-
tant source of employment for 
our residents,” said State Sena-
tor Dorcena Forry. “The work-
ing Port is truly working for the 
people of Massachusetts.”

State Representative Collins 

presented an award to members 
of the Tommy Butler Buffer Park 
Committee who were influen-
tial in its final design. The buffer 
park, to be completed in 2017, will 
serve as a significant noise and 
visual buffer for the residents as 
the new haul road will remove all 
Conley Container Terminal truck 
traffic from the residential streets.

“Both the new Thomas J. 
Butler bypass haul road and buffer 
park will greatly benefit the resi-
dents of East First Street and the 
adjacent community,” said Repre-
sentative Collins. “It is a signifi-
cant project and I want to thank 
the members of the committee 
who spent many hours going over 
each detail of the buffer park that 
will enhance South Boston.”

Shipping companies have 
their choice of working ports 
along the east coast, and it is 
essential for Boston and New 
England that the Conley Termi-
nal remains competitive. 

“We can use our proprietary 
TMS to dynamically scan across 
our network to turn LTL ship-
ments into truckloads. This pro-
vides favorable cost per pound 
savings to customer and typically 
is a little faster.”

But being able to success-
fully mix and match is a matter of 
scale. Without a large enough cus-
tomer base and Rolodex of truck-
ing and transportation resources 
(Transplace is a top ten trucker), 
it wouldn’t work. As Sanderson 
says, “We have the scale - bil-
lions of dollars flow through the 
system every year. If we didn’t 
have that [scale], you wouldn’t 
be able to find the opportunities 
[to match LTL shipments to truck 
network schedules].”

The technology aspect is 
the real glue to putting together 
the service offerings. As Sand-
erson says, “We are big believ-
ers in the cloud.” The difference 
for the customer is that the 
onus of technology is on Trans-
place, rather than themselves. 
In a sense the customer gets to 
concentrate on its core com-
petencies and leave the IT por-
tion to Transplace. “We put an 

update of our software out every 
month so there is an incremental 
improvement all the time.” The 
customer doesn’t need to con-
tinually upgrade their software 
or even hardware.

Building sufficient scale starts 
with customers. How a 3PL builds 
a customer base in the first place 
is critical to what follows in terms 
of service offerings. As mentioned 
above, sometimes that starts with 
a core competency within the 
supply chain. As service sectors 
are added so are customers, some-
times through acquisitions and 
other times strategic partnerships. 
But Transplace’s emphasis on 
technology has added a wrinkle 
to adding customers. Transplace’s 
technological expertise is becom-
ing a “go to” for information and 
skills beyond the pure realm of a 
transportation based 3PL. Cus-
tomers are using Transplace as 
their de facto IT department, quite 
aside from the normal range of 
services. 

Going hand in hand with 
this development is consultancy. 
As Sanderson explained at a 
SMC3 presentation in Chicago, 
“How to optimize a distribu-
tion network for our customers’ 
customer” involves answer-

ing questions like: “How many 
DCs do we need? Where should 
they be located? What types of 
[transportation] services do they 
need?” All of which are fed by 
the holistic overview and scale 
that the company has developed. 

viva la MeXiCo

Although Transplace is pre-
dominately a domestic opera-
tion (albeit it does have freight 
forwarding and NVOCC ser-
vices), it is heavily involved in 
the NAFTA markets, particularly 
Mexico. As Sanderson noted 
Mexico “intra and cross border 
freight management is the fastest 
growing” segment for the com-
pany. He says, “People underes-
timate Mexico” pointing out that 
Transplace’s main office in Mon-
terrey has the highest percentage 
of college graduates of any office 
in the company. “Mexico has 
very skilled labor, is very close 
to our markets, has affordable 
resources and is a great market 
for manufacturers.” Adding that 
Mexico is still challenging with 
“a complex border crossing with 
Customs brokerage and trans-
loading often required….it’s a 
great relief when you can step up 
and handle their freight.”

(3PL – continued from 
page 17)
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E-mail: dispatch@itz-ohlson.com

Still, the transportation industry will 
benefit from efficiencies offered through 
improved technology. A&A found most 
Digital Freight Matching companies 
aren’t simply mimicking the Uber model. 
Many even adamantly reject the term 
Uber for Trucking.

Instead, Digital Freight Matching 
apps incorporate technologies in novel 
ways, accounting for the complexities and 
nuances of the trucking industry. Apps 
include some of the functionality popular-
ized by Uber—algorithmic pricing, inte-
gration of maps, tracking and tracing, and 
mobile transactions—along with features 
specific to trucking, such as trip planning, 
digital document storage, and integration 
with transportation management systems.

(MISNOMER – continued from page 19)
are some potential competitors on the hori-
zon. Brazil’s Suzano Pulp and Paper last 
year inaugurated a 100,000 tons per year 
plant that creates pulp from eucalyptus 
trees, what is billed as the world’s first 
hardwood-based fluff pulp. Also, con-
sumer products giant Procter & Gamble 
developed both diapers and feminine 
hygiene pads that replace fluff pulp with 
a petroleum-based core. But as Mango 
points out, fluff pulp is still cheaper than 
the petroleum-based products, even with 
cheap oil. 

“Fluff pulp is one of the lowest cost 
and most sustainable fibers on earth,” 
Mango said. And, he added, fluff pulp is 
biodegradable and renewable.

(FLUFF – continued from page 17)

www.carotrans.com

Shanghai LCL
service

direct to NY
Two weekly 
departures

operations in San Juan with 35 profes-
sionals dedicated to servicing the island’s 
life sciences and health care industry. 

According to the Puerto Rico Indus-
trial Development Company (PRIDCO), the 
island has 49 FDA-approved pharmaceuti-
cal plants and 12 of the top 20 pharmaceuti-
cal companies have a presence there. It also 
is the fifth largest pharmaceutical manufac-
turing territory in the world. DHL Global 
Forwarding offers life sciences and health 
care customers a portfolio of services that 
includes transportation sourcing and man-
agement, shipment tracking, specialty cold 
chain packaging, RFID label application and 
temperature-controlled storage and fulfill-
ment, among other services. The company 
also adheres to strict processes, quality stan-
dards and services that comply with govern-
ment agencies’ requirements.

Beginning December 18, 2016, United 
will increase widebody service between 
San Juan’s Luis Munoz Marin Airport and 
Newark Liberty International Airport from 
one to six flights weekly. The route will 
operate with Boeing 777 aircraft offering 
customers 344 seats. “Building strong, col-
laborative relationships with United Cargo 
customers allows us to share innovative 
ideas and opportunities to ensure we meet 
the needs of the global health care commu-
nity,” said Jim Bellinder, United Cargo’s 
vice president of Sales Americas. “By 
expanding our TempControl service for 
temperature-sensitive patient care prod-
ucts into San Juan, United is improving the 
lives and health of people in Puerto Rico 
and around the world.” 

“For the last 25 years, United Airlines 
has been a proud member of the San Juan 
business community and has played a vital 
role in connecting Puerto Rico to the world,” 
said Millie Uriarte, United’s regional direc-
tor of Sales for Puerto Rico. “Today’s 
announcement is just the beginning and we 
look forward to continuing to do business 
with customers throughout the island.”

(EXPAND – continued from page 20)

(EXPLAINS – continued from page 14)

offered is “based on what kind of com-
petition are we facing in certain kinds of 
jobs and what are other people doing,” 
UPS spokesman Dan McMackin said. 
The company is also recruiting retired 
UPS employees to return for the season.

In Louisville, home to UPS’s airline 
unit and a 5.2 million square-foot distri-
bution facility, the company is encour-
aging people to move to the region and 
work at UPS by offering tuition and 
housing assistance. Many are expected 
to be part-time package handlers, who 
typically work three- to five-hour shifts. 
The employees there are expected to 
continue with UPS past the peak period, 
Tanguay said.

The company plans to provide a fore-
cast in late October for how many pack-
ages it will handle this holiday season.

Last-minute online orders overloaded 
UPS’s network in the 2013 peak season, 
causing some packages to be delivered 
late and straining the company’s relations 
with some retail customers. The follow-
ing year it overspent to prevent similar 
issues, which left some employees and 
equipment idle.

UPS was little changed at $106.78 at 
3:16 p.m. in New York. The shares had 
gained 11 percent this year.

FedEx Corp. declined to specify 
when it would release details of its hiring 
plan. The shipping company reports quar-
terly financial results on Sept. 20.

(SWEETENS – continued from page 20)

handle the next wave of mega ships up to 
20,000 TEUs in capacity. Over at TraPac 
the Port of L.A. is seeking board approval 
to raise three cranes 12 feet to accommo-
date vessels up to 14,000 TEUs. 

South Carolina also shows “Grow-
ing Pains”: Within the next two years 
Wando Welch Terminal will raise two 
HHI gantries and two ZPMC Cranes to 
accommodate vessels up to 13,000 TEUs 
which are anticipated on regular calls in 
the South Atlantic. 

Working their Magic: So you may ask 
yourself, how do you make these cranes 
higher? Well, simply put, they jack them 
up and weld on an additional length of legs. 
There are several firms in the U.S. who per-
form this work, providing technical engi-
neering and or actual fabrication. ZPMC, 
a leading supplier of Ship to Shore Cranes 
based in Shanghai, also manufactures leg 
extensions for their shore side units. Kalmar 
of Helsinki, Finland states in their brochure 
that a crane’s lifting height can be increased 
by up to four containers. The current gen-
eration of Post Panamax Cranes can handle 
ships between 16,000 to 18,000 TEUs. With 
an extension they could handle ships as large 
as 20,000 containers.

The cost of a new container crane is 
between 8 and 10 million dollars where as 
the Port of Oakland spent just under $14 
million to extend four cranes. There are a 
lot of factors that go into the decision to 
buy or extend: berth construction, height 
restrictions, the footprint of the existing 
units to name a few. It’s usually not a cut 
and dry choice.

With the extension of existing cranes 
and or the purchase of new units the ter-
minal is banking on the continued growth 
on “ships of the line” so to speak. Given 
recent events such as the takeover of 
APL and the demise of Hanjin Lines, will 
ship owners continue to put larger and 
larger vessels into the trade? Or, have we 
reached a saturation point at 15,000 to 
18,000 TEUs? 

(CRANE – continued from page 21)

of why the County needs to maintain a bal-
ance between economic development and 
jobs on the one hand and real estate devel-
opment on the other hand.”

UP is planning a $240 million expan-
sion at its site and BNSF is planning a 
$120 million expansion at its site.
• The Port of Stockton

The Port of Stockton is a deep-water 
port with the capacity to handle vessels of 
up to 40,000 tons. The port has just under-
gone a major upgrade to improve internal 
rail lines within the port property.

Ammann says, “The port will also 
benefit from the extension of the I-5 off-
ramp onto the Rough and Ready Termi-
nal. This will improve trucking access 
to the port and reduce congestion. This 
will also benefit the warehouse tenants 
on port property.”
• Roads and Bridges

San Joaquin County has benefitted 
from a half-cent sales tax that generated 
$3 billion to upgrade roads and bridges in 
the County. 



Exactly the point

The Port of Brownsville is the point 

where more steel crosses the border 

into Mexico than any other U.S. port. 

More to the point, it’s the largest land-owning 

port in the nation with 40,000 acres ripe for 

development. The U.S. LNG industry gets the 

point, too. Three LNG exporters are in the 

permitting process to build billions of dollars 

of infrastructure at the Port of Brownsville. 

Also pointing in the right direction is new 

legislation benefiting wind energy equipment 

providers and new unencumbered crude oil 

exports. The point is, the Port of Brownsville 

serves a growing consumption zone of more 

than 10 million people within a three-hour 

drive on both sides of the border with a cost-

saving heavy haul corridor and efficient 

rail. It’s the most important international 

cargo transfer point on the Gulf of Mexico.  

The port that works – the Port of Brownsville.  

Get the point?

portofbrownsville.com
1000 Foust Rd • Brownsville, TX 78521

(956) 831-4592
1-800-378-5395

The port that works


