
PRESORTED
FIRST-CLASSMAIL

U.S.  POSTAGE PAID
PROVIDENCE, RI

PERMIT # 558

  

American Journal of Transportation
116 Court Street, Suite 5, Plymouth, MA 02360

ajot.com may 22 - jUNE 11, 2017 ISSUE #649

Follow AJOT on these social platforms:

With weekly sailings and rapid transits between Asia and the Pacific North 
and South West – and the East Coast and Florida via both the Panama
and Suez canals – you can pick and choose. Get the benefit of our
famously attentive service, logistics expertise and cargo care in one
appetizing package – from Hamburg Süd.

Linking North America with Latin America, Europe, the Mediterranean,
Asia, Australia/New Zealand and the South Pacific Islands.

For more, visit our website.

Hamburg Süd’s ‘Asia a la carte’.
More courses, more sources!

www.hamburgsud-line.com

No matter what.

The global movement of wine
is both complex and exacting

US pork exports to China:
the silver lining and the cloud

Escalating US-Canada dairy conflict

Features in the next issue of AJOT:
Latin America Trade

Ro-Ro Transportation

North American Agricultural Trade

Page 4

Page 2

Page 6

Page  7

Trump Administration allows
importation of Argentinian lemons,
domestic producers freak out



2 American Journal of Transportation  ajot.com

It’s a brand new day
at PhilaPort.

A major revitalization is occurring
at The Port of Philadelphia.

 Customers from around the world tell us no other port delivers above-and-beyond service like PhilaPort. 

Now that we are doubling our container capacity, enhancing handling efficiency, doubling our auto import 

capacity, expanding our breakbulk infrastructure, and deepening our channel to 45 feet, our ability to say, 

“Yes, we can do that!” will be almost limitless. Next time, choose PhilaPort and see for yourself.

Learn more today at: PhilaPort.com

www.phi lapor t .com

NORTH  AMERICA N 
AGRICU LTURE 2017

US pork exports to China: 
the silver lining and the cloud
Domestic Chinese production is the wildcard 

By Peter Buxbaum, AJOT

U.S. pork producers have 
found themselves in something 
of a predicament in recent 
years. The United States has 
an expanding pig popula-
tion and sows are more 
productive than ever. All 
of this has put downward 
pressure on pig-meat prices 
and producers’ mar-
gins. Cheap grain 
prices have lowered 
feed costs for the 
producers—a posi-
tive development—but these 
lower costs have motivated them 
to expand, perhaps unadvisedly, 
accelerating the cycle of expand-
ing inventory and lower prices.

Robust export markets 
have kept the U.S. hog indus-
try afloat for the last few years, 
and exports to China, in particu-
lar, have expanded rapidly in 
the last two years, greatly ben-
efiting the domestic industry. 
As China’s economy has grown, 
demand for protein has boomed. 
China now consumes about half 
of all the pork produced glob-
ally, and its domestic industry 
comes nowhere near satisfying 
that demand.

China Pig ProduCtion & 
uS ExPortErS

But is there a cloud loom-
ing above this silver lining? U.S. 
exporters have a number of con-
cerns. For one thing, Chinese 
economic growth has slowed 
in recent years, leading to the 
possibility that demand for pork 
among Chinese consumers will 
flag. We’ve already seen small 
signs of that happening, but they 
have been attributed until now 
to higher pork prices in China, 
not to any lack of hunger for 
pig-meat among the Chinese.

Then, there is the state of 
China’s pork-producing indus-
try. These days, most Chinese 
domestic pork is produced inef-
ficiently by small-scale farmers 
and their production has actually 
decreased in the last two years. 
But some experts contend that 
this decline in Chinese domestic 
production—which has boosted 
imports—is thanks to a gov-
ernment investment program 
which aims to consolidate and 
streamline the domestic indus-
try, allowing it to produce more. 
If that program is successful, it’s 
possible Chinese requirements 
for imports will drop—even 
without a decrease in domestic 
demand for pork. The question 
which then will bedevil U.S. 
producers will be what to do 
with all their extra meat. 

So far this year, U.S. 
pork exports continue on the 
upswing. Pork exports reached 
197,025 tons in February, up 
15% year-over-year, with value 
up 17% to $486.7 million. For 
the first two months of 2017, 
exports totaled 399,692 tons, up 
18%, with value increasing 22% 
to $995.3 million.

U.S. pork exports in March 
reached 229,000 tons, 16% over 
February’s numbers and 17%, 
the 195,000 tons exported in 
March 2016. February exports 
accounted for 27.6% of total 
pork production, up from 23.8%. 

Mexico remains the big-
gest U.S. pork export market but 

China (including Hong Kong) 
continued to take large vol-
umes of U.S. pork in Janu-
ary and February, totaling 
42,881 tons, up five per-

cent year-over-year, valued 
at $83.2 million, up 12%. 

Two-month totals were 
up 10% in volume and 
15% in value. China’s 
total January-Febru-
ary imports were up 

35% from last year’s record pace 
at 532,600 tons.

“With trade deficits being 
a hot topic of conversation, 
especially with countries such 
as China, it’s important to high-
light the sectors in which U.S. 

(CLOUD – continued on 
page 13)
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Escalating US-Canada dairy trade issue
US-Canada dairy dispute brings NAFTA to the fore.

By Leo Ryan, AJOT

For decades, Canada and 
the United States have been 
sparring over dairy and poultry 
access. President Trump this 
spring waded into the agri-
cultural trade issue, notably 
charging that what Canada 
“has done to our dairy farm 
workers is a disgrace.” He 
has argued that “dairy 
farmers in Wisconsin 
and upstate New York 
are getting killed by 
NAFTA (North Amer-
ican Free Trade Agreement).”

In response, Canadian Prime 
Minister Justin Trudeau told 
Bloomberg News in an inter-
view: “Let’s not pretend we’re 
in a global free market when 
it comes to agriculture. Every 
country protects, for good reason, 
its agricultural industries.”

And in a letter to the gov-
ernors of New York and Wis-
consin, David MacNaughton, 
Canada’s ambassador to Wash-
ington, affirmed: “Canada does 
not accept the contention that 
Canada’s dairy policies are the 
cause of financial loss for dairy 
farmers in the United States. 
The facts do not bear this out.”

The envoy instead laid the 
blame on “US and global over-
production” and low world 
dairy prices. He has also pointed 
out that the current trade balance 
favors the United States by five 
to one. The US dairy trade sur-
plus with Canada is estimated at 
US$400 million.

At the center of the dispute 
is a regulatory decision impact-
ing on the substantial increase 
of US exports to Canada in the 
past few years of ultrafiltered 
milk, used to make cheese. 
These exports, in fact, are not 
governed by any tariffs under 
NAFTA. US dairy farmers can 
sell their ultrafiltered or diafil-
tered milk duty free to Cana-
dian processors. Such exports 
tripled between 2011 and 2016 
to nearly US$100 million. Large 
diafiltered production plants 
have been established along the 
Canada-US border in states like 
New York and Washington in 
recent years to service demand 
from Canadian processors.

KEy iSSuE ovEr 
ultrafiltErEd uS MilK 

The key issue of the conflict 
revolves around the implemen-
tation in April 2016 of a new 
class of milk (Class 7) autho-
rized by the Canadian Dairy 
Commission to price ingredients 
like protein concentrates, skim 
milk and whole milk powder.

The change in pricing 
meant that Canadian milk pro-
tein would be competitive with 
imported US products. In this 
regard, Australian, New Zealand 
as well as US dairy industry cir-
cles insist the new pricing class 
is driving them out of the Cana-
dian dairy market and want the 
new regulations challenged at 
the World Trade Organization. 
Canadian dairy industry circles 
counter that the regulations do 
not run against Canada’s WTO 
trade obligations.

Drawing considerable public 
attention was the announcement 
by a leading US producer, Grass-

lands Dairy Products, of cancel-
ling milk contracts with some 
75 Wisconsin producers starting 
May 1.

It is not the first time that 
Canada has been accused of 
being overly protectionist on 
agricultural issues. A supply 
management system in 

place since 1966 tightly 
controls production 
and imports to support 
prices. Farmers oper-
ate with determined 

quotas and guaranteed prices. This 
system has survived trade deals 
like NAFTA and the more recent 
Canada-European free trade 
accord expected to enter force by 
the end of this year.

dairy farMErS of Canada 
rESPondS to CritiCS 

Meanwhile, the Dairy Farm-

ers of Canada industry lobby 
group maintains that “Class 7 is a 
domestic policy, the sole purpose 
of which is to allow the Canadian 
dairy sector to be able to respond 
to a changing Canadian market 
environment.”

“To be clear,” says Isabelle 
Bouchard, the group’s director 
of communications, “the imple-
mentation of Class 7 does not 
block imports or restrict Ameri-
can access to the Canadian 
market. Canadian businesses 
are still free to choose their own 
suppliers, just like American 
companies do.”

Bouchard asserts that strug-
gling US dairy producers “incor-
rectly laying the blame on an 
unrelated Canadian domestic 
policy will not improve their 
situation.”
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FDA’s FSVP deadline shaping up 
as chaotic
Confusion reigns among importers over compliance.

By Peter Buxbaum, AJOT

Many U.S. importers are required 
to comply with the U.S. Food and Drug 
Administration (FDA) Foreign Supplier 
Verification Program (FSVP) rule by May 
30, 2017, and indications are that confusion 
and chaos reign in the trade. Comments on 
the FDA website indicate importers are 
less than thrilled with the experience of 
searching the agency’s databases for infor-
mation on suppliers—a required compli-
ance activity—and a major industry group 
wrote the FDA concerned over the lack of 
preparation among importers for compli-
ance with the regulations. 

Misunderstandings range from who 
is subject to the regulations, what must be 
done to comply, and when compliance is 
mandatory. What qualify as appropriate 
verification activities under the regula-
tion for a particular supplier depends on 
the types of foods being imported and the 
supplier’s compliance history. 

There’s also confusion over when 
the regulations kick in. The good news is 
that not all importers are subject to com-
pliance by the end of this month. Com-
pliance dates vary depending on the size 
and nature of the importer and its suppli-
ers, the commodities being imported, and 
other factors. Deferred compliance dates 
range from March 2018 to July 2019. 
(This page from the FDA website (https://
www.fda.gov/food/guidanceregulation/
fsma/ucm503822.htm) explains more.)

vErifying forEign SuPPliErS

Finalized in November 2015 under the 
Food Safety Modernization Act (FSMA), 
FDA’s FSVP rule requires FSVP Import-
ers to verify that foreign suppliers are pro-
ducing food in a manner that meets U.S. 
safety standards and that they are achiev-
ing the same level of food safety as domes-
tic farms and food facilities. In 2013, the 
US Department of Agriculture estimated 
that imported food accounted for about 19 
percent of the U.S. food supply, including 
about 52 percent of fresh fruits and 22 per-
cent of fresh vegetables. 

The FSVP rule mandates that import-
ers conduct verification activities—such 
as audits of a supplier’s facility, sampling 
and testing of food, and a review of the 
supplier’s relevant food safety records—
based on risks linked to the imported 
food and the performance of the foreign 
supplier. To approve a supplier, an FSVP 
Importer must consider the supplier’s 
compliance with FDA food safety regu-
lations, including whether the supplier 
is the subject of an FDA warning letter, 
import alert, or other FDA compliance 
action related to food safety.

Once the regulations kick in, a new 
section, titled FSVP Importer, will appear 
in the US government’s electronic cus-
toms system, the Automated Customs 
Environment (ACE). The information 
entered in this section will be compiled 
in a database and the FDA will send elec-
tronic records requests to FSVP import-
ers. The importers will be expected to 
provide the food safety data for the ship-
ment. If all the fields are not filled out, 
ACE will automatically reject the filing.

Comments on the final rule regarding 
verification requirements reflect industry 
concern that FDA’s website and compli-
ance databases can be hard to navigate. 
To evaluate a supplier’s compliance using 
FDA’s website, an FSVP Importer has 
to search each of FDA’s applicable data-
bases for each individual supplier. 

nBCfaa WEighS in
The National Customs Brokers & For-

warders Association of America (NCBFAA) 
has expressed concern about the trade’s 
readiness to meet FSVP requirements. 

NBCFAA “members report widespread 
misunderstanding and confusion about the 
FSVP requirements among their import-
ing clients and others in the supply chain,” 
NCBFAA President Geoffrey Powell wrote 
the FDA last month.

FDA’s former director of import 
operations Domenic Veneziano, now a 
consultant with the law firm Sandler, 
Travis & Rosenberg, said that a common 
misconception is that only large food 
importers are required to create a foreign 
supplier verification program. “Nothing 
could be further from the truth,” he added. 
“The statute does make some concessions 
for smaller companies, but there are still 
requirements to be met.”

Some are under the false impres-
sion that only the importer of record is 
required to comply with the regulation. 
“But the definition of importer under 
the Food Safety Modernization Act is 
much broader,” said Veneziano, “and can 
include the actual CBP importer, as well 
as the owner or consignee of food being 
offered for import, and even the U.S. 
agent of the importer.”

At the core of FSVP compliance is 
creating a plan that meets government 
requirements. “What you want to show 
the FDA,” said Veneziano, “is that you 
are taking steps to ensure that foreign-
produced food is safe and that the food 
entering the commerce of the United 
States is not adulterated or misbranded.” 

Key to such a program is selecting a 
qualified individual to perform required 
FSVP activities. “The individual creat-
ing the program must have the education, 
training, and experience necessary to con-
duct a sophisticated review of all records,” 
said Veneziano. “You need an expert who 
can not only develop the actual program, 
but conduct hazard analyses, evaluate 
risks specific to the food being imported, 
verify supplier activities, monitor correc-
tive actions, and maintain records.”

Labeling errors are a major cause for 
FDA actions, and the recipient of a warn-
ing letter could be disqualified as a sup-
plier to a US importer. Should an FSVP 
Importer become aware of non-com-
pliance by a supplier, the importer take 
corrective action, which could take the 
form of petitioning the FDA to rescind an 
action against a supplier. All this requires 
specific expertise.

For importers required to comply by 
May 30 and without a program in place, 
it’s now a little late to get things in order. 
But by taking action now, they can get 
their programs in place sooner rather than 
later, thereby minimizing enforcement 
actions that might be taken by the FDA. 

Trump Administration allows 
importation of Argentinian lemons, 
domestic producers freak out

By Peter Buxbaum, AJOT

On April 27, President Donald Trump 
met with Argentinian President Mau-
ricio Macri in the Oval Office. During 
that meeting, Macri raised the issue of 
the 16-year United States import ban of 
lemons from northwest Argentina and 
Trump said he would look into it. Four 
days later, on May 1, the US Department 
of Agriculture announced that Argentin-
ian lemons would be allowed in the coun-
try after May 26.

The details of the case show that it 
was not quite as simple as that. On Decem-
ber 23, 2016, before Trump ever took the 

oath of office, USDA’s Animal and Plant 
Health Inspection Service (APHIS) pub-
lished a final order allowing the importa-
tion of Argentinian lemons. The final rule 
became effective on January 23, 2017, 
but was stayed on January 25, 2017, for 
60-days, and again on March 17, 2017, 
for an additional 60-days. 

On May 1, APHIS simply refused 
to extend the stay. Imports now allowed 
must meet “numerous requirements,” said 
an APHIS statement, and “USDA will not 
permit entry of lemons from northwest 

Argentina until all requirements are met.”

lEMon aid?
So it’s not as if Trump ordered APHIS 

to do a favor for his new friend. APHIS has 
been studying the matter and working with 
Argentinian officials for a decade on ways 
to alleviate concerns over diseases such as 
citrus blackspot and Huanglongbing which 
have been found in Argentinian crops. 
The timing of the announcement may 
have been coincidence or maybe Trump 
did give someone a nudge, in which case 
APHIS merely announced earlier rather 

than later what 
they were going to 
do anyway.

Perhaps more 
interesting is why 
Trump went to 
bat for a foreign 
supplier at the 

expense of the domestic industry, given 
his protectionist rhetoric, a circumstance 
which drove US producers apoplectic. 

“It is evident that the California citrus 
industry is the pawn in a greater trade 
deal between the Trump administration 
and Argentina,” said Richard Pidduck, a 
citrus grower and chair of the U.S. Citrus 
Science Council. “The haste in which this 
announcement was made is nothing less 
than disrespectful and I am extremely dis-
appointed by the administration’s complete 

“It is evident that the California citrus 
industry is the pawn in a greater trade 
deal between the Trump administration 
and Argentina.” 

(LEMONS – continued on page 12)

In a commentary released this month 
by the Dairy Farmers of Canada, Matt 
Platt, a dairy farmer in Manitoba, goes 
into some detail with his personal expe-
riences. And while expressing great 
solidarity with US farmers coping with 
excess supply and turbulent markets, he 
encourages “every dairyman in the US, 
whether milking 30, 300 or 30,000 cows 
to look closely at implementing supply 
management.

“Why should farmers not have the 
same market power as other businesses 
do?” Platt asked. “Why not meet the 
market with the correct supply at a stable 
equilibrium price rather than depress your 
margins through overproduction?”

However, industry observers have 
remarked, so far, little political support 
south of the 49th Parallel to adopt the 
Canadian concept of supply management.

(DAIRY – continued from page 4)

(CHAOTIC – continued on page 12)
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Ethanol exports big winner 
for US agri-biz
Ethanol exports are a big winner for US agri-busi-
ness sector. But with trade controversies, will the 
ethanol export boom go up in smoke?

By Matt Miller, AJOT

American-produced ethanol keeps 
on chugging overseas, despite being 
embroiled in politics and trade disputes 
– current and potential -- that pretty 
much span the globe and threaten to 
upend sales. Ethanol exports for the first 
quarter of 2017 hit a record 387.6 mil-
lion gallons, according to data released 
by the Renewable Fuels Association. At 
that pace, export totals could eclipse 1.5 
billion gallons this year, the association 
said, which would make 2017 by far the 
biggest year on record.

Corn-based ethyl alcohol, used as a 
gasoline additive to boost octane, became 
an export of particular value about six 
years ago. In 2009, the US became the 
lowest cost ethanol producer and custom-
ers around the world took note. Exports 
jumped from 113 million gallons in 2009 
to 1.2 billion gallons in 2011, with a value 
in excess of $3 billion. “It went from a 
small component of business to a signifi-
cant portion,” explained Ed Hubbard, the 
association’s general counsel.

Ethanol holds two advantages: It sells 
for a discount to gasoline, although the 
collapse in petroleum prices has meant 
that difference has narrowed. And, it’s by 
far the cheapest additive, which is neces-
sary to boost octane in gasoline. (Ethanol 
has an octane rating of 113. The use of 
biofuel is mandated in the US through the 
Renewable Fuel Standard.)

Feedstock costs account for about 70% 
of a biofuel plant’s total costs. With corn 
prices stuck at about $3.70/bushel in the 
US, ethanol’s production costs remain low. 
Last year, American producers exported 
1.05 billion gallons of ethanol. That repre-
sented the second highest total ever and a 
healthy 27% increase over 2015.

According to the Renewable Fuels 
Association, some 70% of ethanol is 
transported by rail from biofuel plants in 
the Midwest. Trucks carry another 20%, 
while barges up and down the Missis-
sippi carry pretty much the remainder. 
A single pipeline transports ethanol in 
the US, a 110-mile, 16-inch pipeline 
that stretches from Tampa to Orlando in 
Florida. According to Hubbard, no other 
dedicated pipelines are in the works. “It 
would require significant investment,” he 
said, and “rail works so efficiently.”

Ethanol ExPort ControvErSiES

US producers export ethanol to more 
than 50 countries. Ethanol to both Mexico 
and Canada is carried by rail. Rail carries 
ethanol to the ports of Houston and San 
Francisco, where it is loaded onto tankers 
bound overseas. 

Three nations – Canada, Brazil and 
China – have emerged as primary des-
tinations and last year accounted for 
two-thirds of all exports. Trade discord 
endangers all three markets. 

China is the most serious. In 2016, it 
looked as if China would overtake Canada 
as the biggest destination for American 
ethanol. Then, early this year, Beijing 
raised its 5% duty on American-produced 
ethanol to 30%, effectively shutting down 
the market. The Chinese allege dumping 
and unfair subsidies, which American 
ethanol producers deny. 

The dispute appears aimed at an etha-
nol byproduct called dry distillers grain, 
which is used as animal feed. China has 
been America’ biggest market for dry dis-
tillers grain exports. However, a record 
corn harvest in China last year propelled 
its domestic producers to push for a 
bigger share of the animal feed market. It 

seems to have prompted the Commerce 
Ministry to take action against American 
corn-based exports in general, sweeping 
up ethanol.

Brazil accounted last year for 26% of 
American ethanol exports. It’s the single 
largest market, but also the most compli-
cated one. Brazil is a major ethanol pro-
ducer, although its feedstock is sugar. 

According to Hubbard, “we’ve had 
a cooperative trading relationship with 
Brazil,” and both the US and Brazil sus-
pended import duties. Brazil mandates 
ethanol use in gasoline. American ethanol 
fills Brazil’s own production deficiencies, 
especially when, as recently, sugar prices 
increase and domestic producers opt for 

(WINNER – continued on page 8)

The global movement of wine 
is both complex and exacting
Wine is a multi-billion dollar business and the logistics of 
wine tests more than the pallet.

By Matt Miller, AJOT

Vinters Logistics trucks ply the back 
roads of the Pacific Northwest, drop-
ping off French oak barrels to wineries, 
picking up grapes from vineyards, trans-
porting cases and cases of wine to its 
sophisticated warehouse. The trucks form 
part of a complex supply chain that marks 
the US wine industry, a logistics network 
that is both extensive and exacting.

“We take care of a little more than 
1,000 wineries,” said Robert Thompson, 
Vinters Logistics owner, by telephone, 
from his office in Kennewick, WA. 
“That’s a lot of cats to herd.”

Wine is big business. According to 
the San Francisco-based Wine Institute, 
retail sales last year in the US of both 
domestic and imported wines in the US 
topped $59 billion. That equaled a tad 
below 400 million cases.

It’s also a business that is highly dif-

fused. For every giant producer, such as 
E&J Gallo or Robert Mondavi, there are 
hundreds of smaller wineries tucked into 
the hills of Napa and Sonoma counties in 
California or the valleys of Washington. 
There are more than 9,000 wineries in the 
US, according to the industry publica-
tion Wines & Vines. However, more than 
three-fourths of these are considered very 
small. Almost 40% make less than 1,000 
cases annually, and another 40% produce 
only 1,000 to 5,000 cases. 

Logistics handlers must deal with 
both extremes. “We go from our largest 
client, who produces 12 million cases a 
year to the guy producing 50 cases a year 
in his garage,” said Thompson.

Geography plays a role as well. As 
Thompson explains, the grapes are har-
vested in eastern Washington, but the 

(MOVEMENT – continued on page 8)
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(WINNER – continued from page 7)Hop Scotch 
Shipped to 182 different coun-
tries Scotch whiskey is one 
of the world’s most diverse 
exports 

By Matt Miller, AJOT

Scotch whisky travels well. It was 
exported from Scotland to 182 different 
countries last year, according to the Scotch 
Whisky Association. Bottled, blended 
whisky – which mixes different types of 
barrel-aged, malt whiskies together with 
grain spirits -- is, by far, the biggest seller. 
These bottles, including such well-known 
brands as Johnnie Walker, Dewar’s, Vat 
69 and J&B, accounted for almost 70% of 
the £4 billion (US $5.16 billion) worth of 
exports last year. Single-malt bottles added 
another £1 billion (US $1.29 billion). 

Then there are bulk whisky exports, a 
little-known part of the trade, but one that 
is critical to tipplers in many countries. 
Bulk whisky contributed £200 million 
(US $258 million) to 2106 export totals. 

One of the leaders in the field is Ian 
Macleod Distillers, perhaps best known 
for its Glengoyne and Tamdhu brands 
of single-malt whisky. “Bulk whisky is 
a significant part, not a major part of our 
business,” said Gavin Durnin, bulk sales 
director of Ian Macleod.

Bulk whisky is shipped overseas from 
Ian Macleod and other distillers in 25,000 
bulk liters, stainless steel ISO tanks. The 
20-foot tanks are framed to achieve the 
same shape and size of a 20-foot con-
tainer. Paltank and Stolt Tank Containers 
make these tanks.

Bulk whisky can be grain alcohol, 
but the vast majority is blended malt, 
explained Durnin. The biggest single 
market for Scotch bulk blended whisky 
is France, Durnin said. That stands to 
reason. In per capita terms, the French are 
the world’s leading consumers of whisky, 
and France, itself, now boasts of 42 dis-
tillers, most of which blend. 

talE of tWo MarKEtS: Brazil & india

Durnin cited two other markets as 
illustrative: Brazil and India.

In Brazil, the number one selling 
brand of Scotch is Teacher’s Highland 
Cream blended whisky. It’s shipped in 
bulk from Scotland and – with water 
added -- bottled in Brazil. That saves con-
sumers mammoth import taxes. It also 
saves the distiller money in shipment 
costs. Bulk whisky contains 65% alcohol. 
The bottled variety contains 40% alcohol. 
Water in Brazil is cheap. So is the glass 
used to make the bottles. 

India is by far the biggest consumer 
of what is called whisky, although that’s 
a bit of a misnomer. Indians drink more 
than 1.5 billion liters annually, according 
to Euromonitor, more than three times 
American consumption. But just a frac-
tion of what they drink – less than 1% 
according to the Scotch Whisky Associa-
tion – is actually Scotch. Sky-high duties 
of 150% serve to put a damper on that 
market.

Indian domestic whisky is called 
“Indian made foreign liquor,” which dis-
tinguishes it from native hard liquor such 
as toddy. Most of it is molasses-based, so 
it’s really rum. Teacher’s and 100 Pipers 
bottle in India, shipping in bulk whisky, 
and adding water. And some Indian dis-
tillers use grain whisky, shipped in bulk 
from Scotland, as an additive to their 
local concoction, carrying such Scotch 
sounding names as Royal Stag, Bagpiper, 
Imperial Blue and Officer’s Choice.

Durnin, for one, believes the global 
market in bulk whisky will shrink in the 
next decade or so as demand for “better 
quality products” – namely single malt 
and higher priced blends -- gain traction 
in countries around the world. “A lot has 
to do with demographics” he said. “As we 
get older, habits change.”

winemakers may reside in Seattle, 250 
miles to the west. 

Gallo or Constellation Brands staffs 
their operations with logistics specialists. 
But when it comes to smaller wineries, 
the personnel are craftsmen and artists, 
not logisticians.

“Their expertise is working the prod-
uct, not in transportation, not in logistics,” 
said Jakob Hervel, procurement and pric-
ing manager for JF Hillebrand USA, part 
of one of the most prominent beverage 
logistics groups in the world. “The guy 
who makes the wine sometimes is the 
sales guy and he’s the same guy I talk to 
about sending out cases.” 

Add to that the thousands of wineries 
that import into the US from Europe, South 
America, Australia and South Africa.

thE SEa of CoMPlianCE

“There’s a lot more competition. 
There are newer players in the market-
place,” said Alexi Curlee Cashen, co-
founder and CEO of T. Elenteny Imports, 
which provides logistical services for 
wine importers. “The industry is more 
robust and healthier.”

Wine-related logistics starts with 
an agricultural product and ends with a 
bottle that can be both extremely valuable 
and highly fragile. “You’re dealing with a 
living, organic product,” said Cashen. “It 
definitely has a lifespan of its own.”

The logistics is complicated because 
of handling, because of regulations and 
because of a multi-tiered distribution 
system. “It’s highly regulated, highly 
breakable, highly perishable,” explains 
Dave Dobrow, vice president of market-
ing and business development at Copper 
Peak Logistics.

In addition to federal regulations, 
each state has different rules govern-
ing the sale, distribution and taxation 
of wines. Warehouses must be bonded. 
Excise taxes collected.

“Navigating this sea of compliance is 
daunting,” said Cashen.

Add to that ecommerce. Direct-
to-consumer sales have opened up a 
huge market. A report issued in Febru-
ary jointly by Sovos ShipCompliant and 
Wines & Vines put that marketplace at 
more than five million cases for a value 
of $2.33 billion in 2016, an 18.5% jump 
over the previous year. 

But it’s made logistics all the more 
convoluted.

“We’re doing a two bottle pack, a 
four bottle pack, a 12 bottle pack,” said 
Dobrow, whose company handles direct-
to-consumer wine shipments from ware-
houses in Napa County, California and 
Saint Louis. For consumers, “it becomes 
a highly anticipated experience,” he said. 
“If something goes wrong, the whole 
experience can come undone.”

As it does with other specialist 
logistics endeavors, technology plays an 
increasingly important role. 

Take Vinters Logistics. According 
to Thompson, his temperature-controlled 
warehouse is constructed of phenol-free 
products to prevent mold and other con-
taminants and his fleet of trucks equipped 
with air-ride suspension to prevent wine 
barrels from rotating during transport. He 
offers clients inventory management soft-
ware that includes real-time GPS track-
ing or loading software that takes into 
account each grape varietal’s skin thick-
ness to reduce the possibility of overload-
ing and puncturing. 

In Northern California, wine ware-
houses such as Orion Warehousing Ser-
vices cool their operations through what 
is called night air induction. This tech-
nique allows storage facilities to pump 
in cold night air as a kind of natural air 
conditioner.

Software related to compliance, sales 
and inventory is becoming more and more 
sophisticated, and customer demands 
escalate proportionally. “When they want 
to look at their inventory at 2 in the morn-
ing, we have to be able to provide that,” 

said Thompson.
The wine industry utilizes some of 

the same technology that do other bev-
erage manufacturers in bulk moving. 
That includes flexitanks, which enable a 
20-foot container to be converted into a 
bulk liquid transportation system. These 
polypropylene sleeves or bladders are 
steadily eroding the use of steel tanks or 
containers, which are more expensive to 
use. “Over the years, [flexitanks] have 
definitely taken off,” said Hervel. 

nutS, BoltS and BulK

The nuts and bolts of wine trans-
port and storage reveal a balancing act 
between cost and effectiveness.

Bulk wine is being exported more 
and more from the US. “It’s about econo-
mies of scale,” said Hervel “Sending the 
wine in bulk to other countries and then 
bottling it there is cheaper.”

In this case, a Flexipack container 
contains 6,340 gallons of wine. Spoilage 
isn’t a major concern, either. “It would 
have to be in constant sun for 90 days,” 
said Hervel.

For smaller bulk shipments, the indus-
try uses intermediate bulk containers, also 
known as IBC cotes or pallet tanks. These 
are reusable plastic tanks, about the size of 
a pallet, which can carry 264 gallons.

Perhaps surprisingly, refrigerated 
trucks or containers aren’t the norm when 
it comes to transporting cases of wine.  

“What a lot of people don’t realize is 
that the majority of wine is being shipped 
in dry containers,” said Hervel. “Only 
high-end wine is shipped in reefers.”

JF Hillebrand, for one, developed 
something it calls “VinLiners.” These are 
protective liner foils, placed in dry con-
tainers. They help avoid the spike in tem-
perature that can cause thermal shock and 
damage the wine. 

(MOVEMENT – continued from page 7)
making cane syrup and sugar over com-
peting products. 

That cooperation is threatened. Brazil 
has had a 20% import tariff that has been 
suspended since 2010. Now, sugar pro-
ducers in the northern part of Brazil are 
clamoring for the resumption of that tariff. 
Producers in the southern part of the coun-
try, who are more open to free trade, have 
nonetheless proposed a 16% tariff, based 
on the fact that sugar as a fuel base pro-
duces less carbon dioxide emissions. 

In early May, an inter-ministerial panel, 
called the Chamber of Foreign Trade, put off 
a decision on any tariff increases until June. 

Western Europe was a very viable 
market in the past for American ethanol 
producers, Hubbard said. But in 2013, the 
EU levied a 9.5% duty on ethanol, alleg-
ing dumping. Exports collapsed from 174 
million gallons in 2012 to just 10 million 
last year. An EU court ruling last year 
annulled the duty. However, the European 
Commission appealed the ruling, with a 
decision not expected until later this year 
or next.

nafta and Ethanol 
Then there are markets that could get 

enveloped by the Trump administration’s 
own protectionist trade policies toward 
NAFTA. Canada took up 25% of Ameri-
can ethanol exports last year, the second 
largest single market. But as Trump ratch-
ets up anti-trade rhetoric, grain-related 
exports could fall victim to any escalation 
of conflict. 

So, too, with Mexico, a market “we 
have been working very hard to develop,” 
said Hubbard. Recent Mexican legisla-
tion allows the use of ethanol, and there 
was hope that the corn-based fuel source 
would replace methyl tertiary-butyl 
ether, or MTBE, as an additive. MTBE 

(MOVEMENT – continued on page 12) (WINNER – continued on page 12)
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Biggest vessel in Port of Virginia’s history calls 
The COSCO Development docked at the Port of Virginia

At 1,200 feet long and 158 feet wide, the con-
tainership COSCO Development is a behemoth. It 
is 100-plus feet longer that the U.S. Navy’s newest 
aircraft carrier, the Gerald R. Ford, and is bigger 
than any containership to call The Port of Vir-
ginia® and the U.S. East Coast. 

The vessel can carry 13,092 twenty-foot equiv-
alent units, or TEUs. The previous record was held 
by the MOL Benefactor when it sailed to Norfolk 
International Terminals (NIT) last summer. By com-
parison, the May 8th arrival of the COSCO Develop-
ment breaks the previous record by 3,000 TEUs. 

“We’ve seen nothing like her here,” said John. 

F. Reinhart, CEO and executive director of the Vir-
ginia Port Authority. “For years, we have been talk-
ing about the ‘next generation’ of vessels and the 
‘big-ship era’. This is what we have been preparing 
for: the talk is over, the big ships are here.” 

Tugboats eased the COSCO Development 
alongside at Virginia International Gateway (VIG). 
Soon after, crews descended on the berth, climbed 
into the ship-to-shore cranes and shuttle trucks 
and began the process of loading and unloading. 
During the course of her 30-plus hour stay in Vir-
ginia, multiple labor shifts will load and unload 
nearly 2,000 containers. 

In the wake of the Titanic - 
icebergs in the North Atlantic

By Matt Guasco, AJOT

On the evening of April 14th, 1912, the HMS Titanic was making 
her way from Southampton to New York. Steaming off the coast of 
Nova Scotia she collided with an iceberg at 11:40 pm. By 2:20 am 
after taking on water along her starboard side, the “unsinkable” vessel 
foundered, broke apart, and sank with over a thousand souls onboard. 
In response to this tragedy the International Ice Patrol (IIP) was set up 
to monitor the flow of icebergs within shipping lanes between Europe, 
Canada and the United States. 

iCEBErg allEy 
Greenland’s ice sheet contains almost 10% of the earth’s glacial 

ice. Breaking off the western shelf into Baffin Bay, massive pillars and 
smaller shards follow the Labrador Current along the northern coast 
of Canada reaching the Gulf Stream south of Halifax. This stretch has 
become known as Iceberg Alley. Between St. John’s, Newfoundland 
and about 400 miles south of Nova Scotia, icebergs intersect the busi-
est stretch of ocean in the Western Hemisphere, the Great Circle route 
between Europe and the United States. It was in this area 105 years 
ago that the Titanic met her doom, a tragedy which the IIP has been 
on guard against since 1913. 

thE intErnational iCE Patrol 
Headquartered in New London, CT, today’s IIP is an alliance of 

17 nations spearheaded by the U.S. Coast Guard. Based in St. John’s, 
the air reconnaissance unit maintains a fleet of four HC-130 aircraft 
which patrol the waters off Canada and the United States monitoring 
icebergs which intersect major shipping lanes. Tasked with identifying 
the largest and most hazardous formations, the planes drop buoys to 
track their movement, reporting daily as ice drifts further south. Cmdr. 
Gabrielle McGrath who heads up the reconnaissance unit noted that 
within the last 104 years since its inception all vessels which heeded 
IIP warnings have made safe passage through the region. 

iCE looMS on thE horizon

In a recent interview Cmdr. McGrath indicated the operations 
center is handling a fourth straight year of heavy ice flows. They typi-
cally see around 212 icebergs at this time, but that number has jumped 
to 660. In just one week reports went from 37 to 455 hazards. So far 
this April the Canadian Coast Guard has responded to 85 distress calls 
from ships in Iceberg Alley as ice continues to impact regional fishing. 

St. John’S undEr SiEgE 
Oceanex which operates general cargo and refrigerated service 

within the Canadian Maritimes has been forced to reduce speed 
to 3 to 4 knots as they return to their home port in St. John’s. This 
has added a day to the transit time and costly repairs to one vessel 

(ICEBERGS – continued on page 11)

Shipping industry submits proposal to IMO 
for greenhouse gas strategy

The World Shipping Council 
(WSC) on behalf of its member 
companies and other industry 
partners has filed a proposal for 
the International Maritime Orga-
nization (IMO) to consider as the 
IMO develops a comprehensive 
Greenhouse Gas (GHG) Strategy 
for maritime shipping.

The proposal takes a three-
pronged approach to: 
• Include a set of ambitious objec-
tives in the IMO’s GHG Strategy; 
• Establish a maritime research 
and development program to 
develop new technologies to sig-
nificantly reduce the carbon foot-
print of the sector (both in the 
long term and in the near term);  
• Establish a program designed 
to stimulate investment in energy 
efficiency improvements across 
the existing fleet. 

“Shipping companies under-
stand and support the need to 
reduce their carbon footprint. 
However, shipping operations 
are overwhelmingly depen-
dent on the use of fossil fuels,” 
explained WSC President & 
CEO John Butler. “To reduce 
carbon emissions for the long 
haul, new technologies will have 
to be developed, and the IMO can 
be a global leader in that effort by 
including an ambitious research 
and development program as a 

central part of its Comprehensive 
GHG Strategy.”

The IMO will consider the 

WSC proposal along with other 
proposals at it its next meeting in 
early July 2017 (MEPC 71).
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Intermarine expands Mediterranean 
to Americas liner service

Intermarine, LLC, the global 
leader in the transport of project, 
breakbulk and heavylift cargo 
has announced the expansion of 
its liner service from the Mediter-
ranean to the Americas with the 
appointment of Hugo Trumpy as 
exclusive commercial agent in 
Italy for this trade lane.

Genoa-based Hugo Trumpy 
has more than 60 years of expe-
rience dedicated to this trade 
lane and customer base (as ex 
Nordana Line agent). Inter-
marine and Hugo Trumpy will 
increase the present liner service 
to the Americas and will ensure 
regular sailings from the Medi-
terranean to the Americas.

Intermarine Italy will remain 
Intermarine’s main local branch 
office and handle, on an exclu-
sive basis, all other regional busi-
ness and commercial activities 
ex Italy, and on behalf of Italian 
controlled cargoes, from and to 
worldwide destinations.

“The expansion of our 
monthly liner service between 

the Mediterranean and U.S. 
Gulf/North Coast South Amer-
ica will provide customers with 
the performance and reliabil-
ity Intermarine is known for,” 
said Al Stanley, President and 
CEO of Intermarine. “We have 
served the Caribbean, Mexico 
and North Coast South America 
region for more than 25 years 
and this expansion will provide 
additional access to the region.”

“We are happy to continue 
our long-lasting service in this 

trade lane and are proud to rep-
resent Intermarine,” said Andrea 
Boesgaard. 

Since 2014, Intermarine 
has operated a bi-monthly sail-
ing from the Mediterranean to 
Americas through a joint sail-
ing agreement with Marguisa 
- Spain. “We are looking for-
ward to collaborating with Hugo 
Trumpy in order to expand the 
frequency of this service,” said 
Francisco Duran, General Man-
ager - Marguisa.

Matson board appoints 
Cox Chairman

Matson, Inc. Board of Direc-
tors Chairman Walter A. Dods 
has announced the appointment 
of company President and CEO 
Matthew J. Cox to succeed him 
as Chairman of the Board. The 
appointment becomes effec-
tive at the end of the company’s 
annual shareholders meeting, as 
Dods retires from the Board in 
accordance with the company’s 
Corporate Governance Guide-
lines limiting board members’ 
age. Additionally, the Board of 
Directors designated Jeffrey N. 
Watanabe to serve as the Lead 
Independent Director of the 
Matson Board.

“In my nearly 30 years asso-
ciated with Matson, I’ve never 
felt stronger about its leadership 
and long-term prospects. Matt, 
this company and its Board of 
Directors are firmly focused on 
consistently generating income 
to support Matson’s continued 
investment in strategic growth 
and delivering strong shareholder 
value over time,” Dods said.

“I am honored by this 
appointment and will devote 
myself to fulfilling the Board’s 
vision for Matson as a lead-
ing carrier of the Pacific,” Cox 
said. “Walt has set us on a strong 
course and positioned the Board 
well to guide Matson’s contin-

ued growth and development for 
years to come.”

Cox retains his duties as 
CEO of Matson, Inc.

Concurrent with his appoint-
ment as Chairman of the Board, 
Cox announced the promotion of 
two senior Matson executives.

Ronald J. Forest, Senior Vice 
President, Operations, has been 
promoted to President of Matson 
with continued responsibility 
for all of the company’s opera-
tions, including vessels, terminals, 
equipment, labor relations, pur-
chasing and engineering as well as 
overseeing Matson’s investment 
in SSAT, a West Coast stevedoring 
joint venture with SSA Marine.

John P. Lauer, Senior Vice 
President, Ocean Services, has 
been promoted to Chief Com-
mercial Officer of Matson with 
continued responsibility for sales, 
marketing, customer service, 
pricing and government services 
for Matson’s ocean transporta-
tion division.

Cox joined Matson in June 
2001 as Senior Vice President and 
Chief Financial Officer. He was 
named Executive VP and Chief 
Operating Officer in 2005 and 
President in 2008. He became 
CEO in June 2012, and has been 
responsible for overseeing the 
entire Matson organization. 

Port of Virginia’s container volumes 
climb in April 

The Port of Virginia® moved 225,196 twenty-
foot equivalent units (TEUs) in April, which is 
growth of 4.6 percent when compared with the 
same month last year. The port has handled at least 
220,000 TEUs every month since October 2016. 

The continued growth came as Virginia’s 
governor, transportation secretary, commerce and 
trade secretary and representatives of the OCEAN 
Alliance’s members welcomed the COSCO Devel-
opment, which at 13,092 TEUs, is the biggest con-
tainership to ever call Virginia and the U.S. East 
Coast. After transiting the Panama Canal, the ship 
made its first East Coast port stop on May 8 at Vir-
ginia International Gateway where a ceremony was 
held to mark the historic event. Following the cer-
emony, more than 500 people from the across the 
region, industry and government toured Norfolk 
Harbor to see the vessel being worked. 

“Our volumes remain steady and we are on 
track to surpass the number of TEUs we handled 
in fiscal year 2016; through April we are up nearly 

7 percent” said John F. Reinhart, CEO and execu-
tive director of the Virginia Port Authority. “The 
new alliance networks went live April 1, and Vir-
ginia is the top East Coast port for deployed capac-
ity for Asia-U.S. East Coast alliance services. The 
big ships are coming to Virginia and bringing cor-
responding amounts of cargo -- and we are on the 
edge of peak season. Those realities coupled with 
our expansion projects, are resulting in a very active 
spring at The Port of Virginia. Our focus during this 
period of growth and transition is to maintain our 
efficiency, safety and levels of service.” 

March Cargo Snapshot
• Loaded Export TEUs – 85,623, up 4% 
• Loaded Import TEUs – 101,114, up 9.4% 
• Containers – 128,321, up 5.4% 
• Rail Containers – 46,367, up 4.3% 
• Barge Containers – up 3,749, up 41% 
• Truck Containers – 78,205, up 5% 
• Richmond Marine Terminal Containers – 1,967, 
up 39% 

US trade policy in transition?   
On May 10th, the Westconn 

International Trade Association 
hosted George Lauriat, Editor in 
Chief for the American Journal 
of Transportation. The topic of 
US Trade is complex, and George 
shared his views on Trade with 
Asia after the demise of the 
TPP. Cross-border relations with 

Canada and Mexico were also 
discussed as the US looks to 
renegotiate NAFTA.  A lively Q 
&A covered the recent soft wood 
controversy with Canada and the 
US auto industry’s job recovery. 

Westconn meets monthly 
from September to May at “The 
Water’s Edge” in Darien, CT.  

(L to R) Mark Bishop – Norseland, Ed Carey – CellMark USA, 
George Lauriat – AJOT, George Woods – Cargo Partners



may 22 - J U N E 11, 2017 MaritiMe Section 11

www.jfmoran.com  :  800.944.1041

customs brokers & freight forwarders
www.jfmoran.com  :  800.944.1041

customs brokers & freight forwarders

which hit a chunk of ice. The 
SeaRose, a floating drill rig off 
the coast of Labrador, had a 
near brush with an iceberg this 
week which almost shut down 
operations. Husky Energy Corp 
was forced to shut down their 
Henry Goodrich platform and 
tow it out of the path of impend-
ing ice while they decide future 
plans for the rig. IcebergFinder, 
a website sponsored by New-
foundland and Labrador, tracks 
and reports regional ice flows 
noting that 90% of the iceberg is 
underwater posing the greatest 
risk to mariners. 

thE SizE of thE ProBlEM 
Scientists agree while all 

icebergs are dangerous, smaller 
ones which are not as easily 
detected on radar are harder 
to avoid. The smallest called 
growlers and bergy bits are 
mostly under water. They’re 
about the size of a small ship 
and when submerged can cause 
a significant amount of damage 
to ocean going vessels. 

Changing CourSE

Ice is beginning to choke 
major trade routes causing some 
carriers to rethink their opera-
tions. More than 400 icebergs 
have drifted into the shipping 
lanes forcing vessels to reduce 
speed and or divert hundreds 
of miles to avoid danger. Aslak 
Ross, head of Marine Standards 
for Maersk Lines, noted that they 
operate their ships with the high-
est standards of safety. Avoiding 
areas of iceberg activity is some-
thing which needs to be consid-
ered for safe navigation, he said. 
Uncommon prevailing winds 
continue to drive ice further 
south into the Atlantic in what 
will become a record season. 
This week alone the International 
Ice Patrol identified 382 icebergs 
and peak season is not until May 
and June. Could this year’s level 
of activity cause a major shift 
in how freight moves across the 
North Atlantic? Changing port 
rotations to take vessels further 
south? Will transit times signifi-
cantly increase or may we see 
surcharges imposed to offset 
higher operating costs? 

(ICEBERGS – continued from 
page 9)World’s dirtiest fuel seen 

holding out even as ships 
clean up

Even as the owners of 
ships carrying everything from 
bananas to oil spend billions of 
dollars to meet tighter clean-air 
rules, demand to buy the dirtiest 
fuel will still hold out in some 
parts of the world.

In two and a half years, the 
International Maritime Organi-
zation will slash by 86 percent 
the amount of sulfur allowed in 
the fuel burned by the world’s 
cargo ships and oil tankers as 
they sail around the globe. Meet-
ing the new standards will cost 
the world shipping industry $60 
billion a year, according to con-
sultant Wood Mackenzie Ltd.

The IMO’s new standards 
that require ships to use fuel with 
0.5 percent sulfur or less—versus 
the current 3.5 percent—as of 
Jan. 1, 2020 should reduce heavy 
fuel demand by 2.3 million bar-
rels a day, according to industry 
consultant FGE. Changing fuels 
completely across the world will 
be difficult, as refiners will need 
to build units such as cokers. 
More than two-thirds of residual 
fuel use is in developing coun-
tries, according to International 
Energy Agency data.

“This assumption of resid-
ual fuel all of a sudden disap-
pearing is highly unlikely,” said 
Mikhail Shapiro, a marine fuels 
marketing manager for Glencore 
Plc. “The majority of the resid-
ual fuel, and where the cokers 
need to go, is held in places and 
in countries that simply don’t 
have the financial investment to 
do this.”

Today, ships burn bottom-
of-the-barrel bunker fuel—
what remains after every bit of 
more valuable gasoline, diesel 
and jet fuel has been squeezed 
out of crude. The upcoming 
regulations leave shipowners 
with two main options: switch 
to more-expensive diesel fuel 
or install a scrubber on the ship 
to clean up emissions.

The price difference between 
diesel and bunker fuel will proba-
bly increase, Shapiro said at a con-
ference in Stamford, Connecticut. 
“Take a look at scrubbers, because 
the gasoil/fuel oil spread will 
increase by default and you will 
have a lot of fuel oil displaced.”

Scrubbers cost about $10 
million for large container ships 
and $5 million for medium 
ships, according to Adrian 
Tolson, a consultant at 20/20 
Marine Energy. The “payoff is 
quick” after making profits from 
the wider spread between fuel 
grades, he said.

Some owners could strug-
gle to find financing for scrub-
bers, Paul Nix, general manager 
of terminal operations at Gulf 
Petrochem Pte. Ltd., said from 
Fujairah in the United Arab 
Emirates. “The shipping indus-
try is not in very good shape at 
the moment, and to get credit 
from the banks to install scrub-
bers will not happen in a large 
scale,” he said.

third oPtion

There’s a third option for 
shipowners: ignore the new 
rules and hope they don’t get 
caught. While that’s the least 
expensive, the legal and reputa-

tion risks will likely keep most 
shippers toeing the line, accord-
ing to JBC Energy GmbH.

“The big ship owners, they 
can’t afford to be non-compli-
ant,” said Alex Poegl, an analyst 
with JBC in Vienna. “There are 
smaller players who could ben-
efit from that on a cost basis.”

Since nobody has jurisdiction 
over the high seas, each country’s 
local port controllers, such as the 
Coast Guard in the U.S., would 
enforce the IMO’s rules.

“Flag states have to issue 
ships with appropriate certifica-
tion that they comply,” said Lee 
Adamson, the IMO’s head of 
public information in London. 
“Without that certification, other 
signatory states and other port 
states aren’t going to want those 
ships in.”

SMall PEnaltiES

The penalties for noncom-
pliance are small, compared to 
millions of dollars for scrub-
bers and cleaner fuel. The big-
gest civil fine the U.S. Coast 
Guard can impose is $71,264, 
although willful violations could 
be referred to the Justice Depart-
ment for criminal prosecution.

The light fines may tempt 
some owners to ignore the reg-
ulations, said Antoine Halff, 
a senior research scholar at 
Columbia University’s Center 
on Global Energy Policy.

“Non-compliance may be 
the No. 1 response to the new 
standards,” said Halff. “In terms 
of financial penalty or any other 
penalty it’s not effective. You 
make money by being non-com-
pliant even if you get caught.”

In February, Columbia 
hosted the heavy hitters of the 
shipping industry at a closed-
door meeting in London to talk 
about the future of their fuel 
consumption. The shipowners 
were comfortable to talk freely 
about their plans to blow off 
the IMO’s restrictions, accord-
ing to Halff.

Shareholders give consent for 
Hamburg Süd sale to Maersk

The shareholders and Advi-
sory Board of Dr. August Oetker 
KG have approved the Sale 
and Purchase Agreement made 
between Dr. August Oetker KG 
and Maersk Line A/S on the sale 
of Hamburg Südamerikanische 
Dampfschifffahrts- Gesellschaft 
KG (Hamburg Süd) including 
all subsidiaries and associated 
shipping companies.

“The due diligence process 
carried out in the past months 
confirmed that Hamburg Süd is a 
stable and excellently positioned 
company and will be an attractive 
addition to the existing business 
area of the purchaser, Maersk 
Line,” explains Dr. h. c. August 
Oetker, Chairman of the Advi-
sory Board of Dr. August Oetker 
KG. “The shareholders and the 
Advisory Board of Dr. August 

Oetker KG thank all employees 
of Hamburg Süd for their ener-
getic and constructive support of 
the sales process, which can now 
be taken to its final stage. We are 
confident that the Maersk Group, 
as an economically strong part-
ner, will successfully lead Ham-
burg Süd into the future and 
welcome its staff to the Maersk 
family with open arms.”

Competition authorities of 
the USA and EU have already 
approved the sale, partly with 
conditions attached. Authorities 
in other countries are still in the 
process of examining the docu-
ments. Execution of the Sale and 
Purchase Agreement (Closing) 
is to take place when all relevant 
approvals have been received, 
which is likely to be the case by 
the end of this year.

Maersk CFO says liner business 
`definitely’ improving

Jakob Stausholm, Maersk’s 
chief financial officer, said the 
company has seen “actually 
quite strong demand” in the con-
tainer business. “You haven’t 
seen that entirely in our results 
yet, but we definitely see better 
market conditions in container 
liner towards the end of the 
quarter than what we have seen 
throughout the quarter, so it’s 
an optimistic answer from my 
side,” the CFO said in an inter-
view with Bloomberg Televi-
sion’s Manus Cranny.

Maersk reported a 16 per-
cent increase in first-quarter 
profit, with net income at Den-
mark’s biggest company reach-
ing $245 million, missing the 
average estimate of $275 mil-
lion in a Bloomberg survey of 
10 analysts. Group revenue rose 
5 percent to $8.96 billion, the 
Copenhagen-based company 
said in a statement.

Maersk has given itself an 
end-of-2018 deadline to come up 
with a plan to separate its energy 

units, which include Maersk Oil 
and Maersk Drilling. The con-
glomerate wants to focus on its 
transport divisions, including 
Maersk Line, the world’s largest 
container carrier.

Stausholm said the com-
pany is “actually very pleased” 
with the macroeconomic envi-
ronment it operates in.

The company still expects 
the global container market to 
grow 2-4 percent in 2017, with 
the line unit seen improving its 
underlying result by more than 
$1 billion compared with 2016. 
Maersk Line reported an under-
lying loss of $80 million in the 
quarter, hurt by weak freight 
rates on north-south trade and 
higher fuel costs.

Chief Executive Officer 
Soren Skou said in the state-
ment that though the company 
“cannot be satisfied with the 
overall profitability in the first 
quarter, the result is as expected 
and we reiterate our guidance 
for the year for the group.”
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(L to R) former WTA President 
Robert Philpott –Specialty Freight, 

Alice Philpott

The Philadelphia Flyers organization, 
Brad March – President, Flyers Alumni Association and his family

(L to R) CBS-3 anchorwoman and 
Mistress of Ceremonies Jessica Dean, 

WTA President Miriam Borja-Fisher

The World Trade Association of Philadelphia’s 12th Annual Fundraiser for Autism 
Speaks was held on April 19th at the Cescaphe Ballroom in Philadelphia where $100,000 
was raised for support of autism research.  To date, through this event, the WTA has-
raised over $800,000 through attendance, ad book sales, donations, and support of the 
live and silent auctions.

WTA of Philadelphia hosts 
12th Annual Fundraiser for Autism Speaks

(L to R) WTA Board member Linda Gillis, 
Ann Gibbons – Senior Regional Director, 

Autism Speaks

(L to R)  Jessica Dean, 
Anthony Cancelliere – Event Chairman, 

Brad Marsh – Flyers Alumni Association

FMC rejects Tripartite Agreement
The Federal Maritime Commission 

(FMC) has rejected on jurisdictional grounds 
the “Tripartite Agreement” (FMC Agree-
ment No. 012475), an agreement between 
three carriers to form a joint container 
shipping service.

The Shipping Act does not provide 
the Federal Maritime Commission with 
authority to review and approve merg-
ers. After careful consideration, the Com-
mission determined that parties to the 
Tripartite Agreement were ultimately 
establishing a merged, new business 

entity and that action is among the type of 
agreements excluded from FMC review.

The Tripartite Agreement was filed 
at the Commission on March 24, 2017 
by Kawasaki Kisen Kaisha, Ltd (K Line), 
Mitsui O.S.K. Lines (MOL), and Nippon 
Yusen Kaisha (NYK). These parties were 
seeking authority to share information with 
each other in advance of a new business 
entity being formed under the agreement 
next year. Absent the vote, or a Request 
for Additional Information, the agreement 
would have gone into effect on May 8.

(MOVEMENT – continued from page 8)

Also, as is the case with other new regu-
lations, it’s possible the FDA will grant 
grace to violators for a limited period of 
time after the regulations become effec-
tive, although the FDA has yet to make 
any announcement to that effect. 

In any event, the time to act is now, 
and there are a number of consulting and 
educational organizations that can help 
importers put their programs in place and 
train their personnel.

For importers ultimately out of com-
pliance the consequences will be dire. “It 
could result,” said Veneziano, “in disrup-
tion of your supply chain, delays in entry 
processing and the exclusion of your 
products from the U.S.”

disregard for domestic citrus producers.”
It was doubly ironic that the announce-

ment came less than a week after Trump 
signed an executive order promoting US 
agriculture. “Allowing the importation 
of lemons from Argentina is a complete 
departure by the administration from its 
self-proclaimed stance against trade poli-
cies that place American businesses at a 
disadvantage,” said Joel Nelsen, president 
of California Citrus Mutual. “The rule 
will open the floodgates to pests and dis-
eases known to be in Argentina that could 
threaten our domestic lemon supply. It 
appears that to President Trump’s admin-
istration, the prosperity of the California 
citrus industry is not critical to America’s 
national security, stability, and prosperity.” 

But from what we know of this presi-
dent, he likes making new friends and doing 
favors for them to cement the relationship. 

JF Hillebrand offers data to its cus-
tomers that projects trade lane tempera-
tures based on historic weather patterns. 

Cashen said her shipments rely on 
refrigerated containers, with temperature 
gauges monitoring for excess heat. “We do 
a lot of consolidated shipping from Europe 
to Oakland via the Panama Canal,” she 
said. “We take it very seriously.” 

is thought to contaminate ground water. 
However, in August, the Mexican gov-
ernment declared that ethanol wouldn’t 
be allowed in the three largest metropoli-
tan areas in the country – Mexico City, 
Monterrey and Guadalajara. Now, with 
Trump’s threats against Mexican exports 
such as cars, American corn and corn-
based products could become sacrificed 
at the altar of anti-NAFTA rhetoric.

Pasha Hawaii announces shipyard 
for two new containerships

Honolulu-based Pasha Hawaii has 
announced that the company selected 
Keppel AmFELS in Brownsville, TX, a 
subsidiary of Keppel Offshore & Marine 
(Keppel O&M) for the construction of 
two new Liquefied Natural Gas (LNG) 
fueled containerships, with the option 
to order two additional vessels. Pasha 
Hawaii is in the process of finalizing con-
tract specifications.

The new U.S. Jones Act vessels will 
carry 2,525 TEUs, including a fully laden 
capacity of 500 45-foot containers, 400 
refrigerated containers, and 300 40-foot 
dry containers, with a sailing speed of 
23.0 knots. Delivery of the first vessel is 
expected 1Q 2020, with delivery of the 
second vessel in 3Q 2020.

“Keppel O&M’s technical expertise 
in LNG propulsion and commitment to 
customer service were two very impor-
tant factors in our selection decision,” 
said George Pasha, IV, President and 
CEO. “From the start, they went above 
and beyond and worked closely with us in 
customizing a vessel design that matched 
our requirements. Their experience in 

LNG vessel conversions will also prove 
to be very valuable as we build LNG 
dual-fueled vessels for the Hawaii trade.”

The new vessels will operate fully on 
LNG from day one in service, dramati-
cally reducing environmental impact and 
increasing fuel efficiency. Energy savings 
will also be achieved with a state-of-the-
art engine, an optimized hull form, and 
an underwater propulsion system with a 
high-efficiency rudder and propeller.

When compared to conventional 
fuels, LNG is a much cleaner alterna-
tive fuel for shipping and offers signifi-
cant environmental benefits, including 
the reduction of up to 95 percent sulphur 
oxides, nearly 100 percent particulate 
matter, up to 90 percent nitrogen oxides, 
and up to 25 percent carbon dioxide emis-
sions from engine exhaust emissions.

“As with the construction of our Jean 
Anne and Marjorie C, we look forward to 
working with an extremely qualified ship-
yard, based in the United States,” added 
Pasha, IV. “Pasha Hawaii is a firm believer 
in the Jones Act, and is proud to support 
our shipyards.”

(WINNER – continued from page 8)

(CHAOTIC – continued from page 6)(LEMONS – continued from page 6)
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Gulftainer wins logistics industry 
honors for technology milestone

Gulftainer, the world’s largest pri-
vately owned independent terminal oper-
ating and logistics company whose global 
divisions include GT USA in North 
America, has won a prestigious industry 
award for its state of the art Marine and 
Container Handling (MACH) Terminal 
Operating System (TOS). 

Gulftainer received the ‘Technology 
Implementation of the Year’ honor at the 
Logistics Middle East Awards 2017 for 
the company’s successful implementa-
tion of the terminal operating system, 
which marks a technology milestone for 
Gulftainer and the industry at large. 

Since 2016, Gulftainer has been roll-
ing out the system in association with Tata 
Consultancy Services (TCS) across its 
terminals in the United Arab Emirates and 
the United States.  GT USA utilizes the 
MACH TOS at Canaveral Cargo Termi-
nal in Florida. The customized software 
provides computerized control and man-
agement of container storage and move-
ment, enhancing the ability to proactively 
identify and solve problems. 

“Leveraging new technologies 
within our operations to enhance 
productivity has enabled Canaveral 
Cargo Terminal to provide the best-in-
class service that is a hallmark of all 
Gulftainer operations,” said Peter Rich-
ards, CEO of GT USA.

GT USA was selected to operate Port 
Canaveral’s first container terminal based 
on Gulftainer’s international leadership 
in innovation and efficiency. Canaveral 
Cargo Terminal received the first ocean 
carrier container service in 2016. Stream-
Lines, N.V., part of the Seatrade Group, 
launched its new Bluestream container 
service with Canaveral Cargo Terminal 

as its only U.S. port of call. The service 
ships refrigerated and dry cargo between 
Port Canaveral, Europe, the French West 
Indies and Central America. 

The terminal was developed at Port 
Canaveral on 20 acres with two berths 
and two gantry cranes to serve large ves-
sels, and has operations with a twenty-foot 
equivalent unit (TEU) cargo capacity of 
200,000 TEUs. Canaveral Cargo Termi-
nal is able to turn around cargo between 
Port Canaveral and the Orlando area 
within one to two hours, the fastest transit 
time when compared to other container 
terminals in the state.

As a startup, multi-purpose cargo and 
container terminal, GT USA’s Canaveral 
Cargo Terminal is bringing significant, 
growing and sustainable economic impact 
to the port in line with the Canaveral Port 
Authority’s vision to diversify its cargo 
base and become a trade gateway for Cen-
tral Florida and beyond.

Operating the terminal and moving 
cargo in and out of Port Canaveral, GT 
USA’s hiring now stands at over 100 
direct and indirect employees involved 
in administration, stevedoring, logistics, 
safety, security and IT.

In addition to containers, the ter-
minal also handles heavy equipment, 
vehicles and boats as well as breakbulk 
and heavy lift cargo. GT USA expanded 
its supply chain capabilities last year to 
serve domestic and international ship-
ping lines with the addition of more than 
40,000 square feet of covered storage 
at the Marlin Street Warehouse at Port 
Canaveral.  GT USA provides a full range 
of logistics services, including trucking, 
cross docking, storage and inventory con-
trol and last mile distribution.

Streamlines adds North Carolina ports 
to Blue Stream service

North Carolina Ports has  announced 
further expansion of its container ser-
vices with the addition of StreamLines.  
StreamLines, a division of Seatrade, is 
known for its specialized refrigerated 
container operations, reliable schedules 
and speed to market. The container carrier 
recently added the Port of Wilmington to 
its Blue Stream weekly service and will 
begin calling the port in June. 

“We’ve made a steadfast commit-
ment to better serve the Carolinas,” said 
Executive Director, Paul J. Cozza. “Agri-
culture exports are critical to our region’s 
economy and this service, along with 
other recent service additions, will con-
tinue to allow our farmers to use their 
natural gateway – North Carolina Ports.”

Since January of 2016, Stream-
Lines’ Blue Stream service has deployed 
five vessels on a weekly rotation touch-
ing 10 ports - including ports in Europe, 
the Caribbean, Central America and the 
United States. The service features ships 
with high reefer container intake and has 
become an important transportation link 
for perishable shippers moving seasonal 
and year-round product from Central 
America to the United States and Europe 
and from the southeastern United States 
to Europe.

“The addition of the Port of Wilm-
ington to the rotation allows StreamLines 
the opportunity to service North Caro-
lina’s important and ever growing sweet 
potato export market,” said StreamLines 
General Manager, Pablo Gonzalez. “Fur-
thermore, we open the Carolinas to one of 
the fastest and most direct services from 
Central America.”

The “Georgia Trader” is scheduled 
to load at the Port of Wilmington on June 
5, 2017 and will be the first vessel on 
this string to call North Carolina Ports. 
StreamLines will provide regional export-
ers with one of the industry’s fastest and 
most direct services to the U.K. and con-
tinental Europe. Loading each Monday 
in Wilmington, the service will provide 
9-day transit to Tilbury, 10-day transit to 
Rotterdam and 11 days to Le Havre.

“As we continue to expand our foot-
print, we see the trade lane between the 
southeastern United States and Europe 
as an emerging market for us,” said 
Chief Commercial Officer, Greg Fen-
nell. “We’re revamped to accommodate 
the large, post-Panamax ships but we 
also see opportunity for niche players 
like StreamLines to sail in as we gain 
market share.”

The StreamLines addition is the 
fourth container service announcement 
at the Port of Wilmington in the last 
three months. To prepare for this growth, 
North Carolina Ports has ordered two 
New Panamax ship-to-shore cranes with 
an option to purchase two more from 
designer Shanghai Zhenjua Heavy Indus-
try Co., Ltd. (ZPMC). Between the new 
cranes, turning basin expansion project, 
various berth improvements, and the 
expansion of the container yard, North 
Carolina Ports will pump over $150 mil-
lion into its infrastructure over the next 
few years. These investments, along 
with the operational efficiencies associ-
ated with North Carolina Ports, have led, 
in part, to recent service additions at the 
Port of Wilmington.

Similar to other recent service 
announcements at North Carolina Ports, 
the StreamLines’ Blue Stream container 
service could also attract more agricul-
tural exports through the Port of Wilm-
ington Cold Storage (PWCS) facility. 
The demand for sweet potatoes in Europe 
is particularly high and it is anticipated 
that the new Blue Stream container ser-
vice, dovetailed with the capabilities 
of the PWCS facility, will give North 
Carolina farmers the opportunity to sig-
nificantly grow their export business to 
Europe through North Carolina Ports. 
On the import side, new refrigerated ser-
vices in this corridor will also support 
cargo movements for North Carolina’s 
emerging grocery sector. The fruits and 
vegetables brought in via StreamLines 
will result in the expansion of cold chain 
models servicing the southeastern United 
States directly through Wilmington.

exports are thriving,” said Philip Seng, CEO 
of the U.S. Meat Export Federation. “Larger 
U.S. production has opened further export 
opportunities and generated positive returns 
for the entire supply chain.”

What’S nExt?
That is likely an accurate snapshot 

of the current situation, but analysts are 
looking to possible future developments. 
Justin Sherrard, an animal protein ana-
lyst at Rabobank, believes the market in 
China will continue to be favorable for 
U.S. pork exporters through the second 
quarter of this year, but he isn’t willing to 
commit beyond that.

“Steady, regulatory-driven relocation 
of pork production will support good price 
level and stabilize imports in the coming 
months,” he said. “Chinese local supplies 
will start to recover in the third quarter, 
as investments that have been made in the 
past few years will be coming online.”

In other words, the worst possible 
news for U.S. pig exporters could be 
coming about—an increase in domes-
tic Chinese pork production—and that 
rather soon. That should set U.S. pig 
producers on edge, especially in light of 
Rabobank’s estimate that U.S. inventory 
in March stood at six percent above last 
year’s numbers. Prices are still profitable, 
according to Sherrard, but are disappoint-
ing previous expectations. A decrease in 
exports to China would put further down-
ward pressure on prices and profits unless 
U.S. producers do something to correct 
the situation. But as of this point in time, 
that doesn’t appear to be the case, with 

new plants coming online and hog num-
bers continuing to grow.

“This has added a good deal of vola-
tility to hog prices,” said Sherrard, “which 
we expect to continue as two sizable pork 
plants come online” at the end of the third 
quarter of this year. “We expect U.S. pork 
supply to increase by three percent to four 
percent in 2017, which will require exports 
to keep the upward trend started in the first 
quarter in order for producers to enjoy 
another profitable year.” 

But Sherrard’s own analysis is non-
committal on that score with the possibil-
ity of a boost in production among China’ 
domestic industry. In short, the trajectory 
of U.S. pork exports to China remains a 
wild card.

How U.S. pork producers will fare for 
the rest of this year and beyond involves 
a number of moving parts. There’s the 
expected increase in U.S. domestic capac-
ity later this year and the as-yet unknown 
results of China’s reorganization program, 
raising the possibility that Chinese require-
ments for U.S. port exports will plummet.

There are other markets U.S. export-
ers can look to. Export volumes to 
Mexico, which accounted for one-third 
of total U.S. pork exports, grew 30% in 
the first two months of this year. Japan 
took in 14% more U.S. exports in Febru-
ary by volume and up 18% by value. Pork 
exports to South Korea gained 26 percent 
by volume and 29% by value in February. 
Observers note strong demand in both 
of these markets. But whether growth in 
these three markets can make up for a 
downturn in the world’s biggest market, 
only time will tell.

(CLOUD – continued from page 2)
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Intermodal & 
logIstIcs news

Intermodal bounces back in Q1
Intermodal freight volumes 

returned to growth in the first 
quarter of this year following 
declines during 2016, according 
to the Intermodal Association 
of North America’s Intermodal 
Market Trends and Statistics 
report. International and domes-
tic containers rose 2.9 percent 
and 1.3 percent respectively, and 
intermodal trailers posted mini-
mal gains of 0.3 percent.

“All intermodal market 
segments showed improvement 
in the first quarter,” said Joni 
Casey, president and CEO of 
IANA. “What’s notable about 
this is that it comes on the heels 
of 2.0 percent growth in the 
same quarter of last year, sug-
gesting real gains, not just a 
weak comparison.”

The seven highest-density 
trade corridors, accounting for 
63.4 percent of total intermo-
dal volume, collectively were 
up 2.1 percent in the quarter. 
Gains were varied, ranging from 
a 7.4 percent increase between 
Eastern and Western Canada, to 
a 1.3 percent loss in the South 
Central-Southwest corridor. The 
corridor with the highest vol-

umes, the Midwest-Southwest, 
grew 1.7 percent.

In a new rotating feature, 
the IMTS report will be high-
lighting additional information 
on specific corridors. During 
Q1, the focus is on international 
container growth. Of the top five 
corridors contributing to inter-
national volume growth, ship-
ment gains were in the East to 
West lanes. Midwest-Southwest 
moves increased 19 percent, the 
highest share of international 
volume growth, followed by the 
Northeast-Midwest at 13 per-
cent. The Eastbound Western 
Canada-Eastern Canada lane 
experienced 13 percent gains.

Intermodal Marketing 
Company reporting offers a 
view of rail-hauled quarterly 
performance side by side with 
highway results. Participat-
ing IMCs showed gains of 7.5 
percent in total quarterly loads, 
reflecting the continued strength 
of highway shipments. These 
increased 11.6 percent over the 
same quarter the previous year. 
Intermodal loads also gained 3.6 
percent after a double-digit drop 
for the full 2016 year.

CP, Vancouver Fraser Port Authority, 
Montreal Port Authority and terminal 
operators celebrate partnership

Canadian Pacific (CP) and senior officials from 
the Vancouver Fraser Port Authority, the Montreal 
Port Authority, Global Container Terminals Canada, 
Montreal Gateway Terminals Partnership, DP World 
Canada, Logistec Corp. and Fraser Surrey Docks 
met recently at CP’s head office in Calgary to dis-
cuss their commitment to working together in pro-
moting Canada’s largest and two most important 
gateways to the international supply chain.

Since 2012, CP has undergone massive opera-
tional and customer service improvements that 
have enabled the railway to be a leader in the North 
American rail industry and positioned the com-
pany for growth. In February of this year, CP made 
significant changes to its international intermo-
dal bench including the appointment of Jonathan 
Wahba as Vice-President Sales and Marketing, 
Intermodal and Grain.

“The meeting with the Montreal Port Author-
ity, the Vancouver Fraser Port Authority and termi-
nal operators from both ports is a crucial step in CP 
enhancing these important partnerships to sell our 
fastest service in the largest corridors from Van-
couver and Montreal, to continue to improve our 
performance in other lanes and to grow our busi-
nesses together,” said Wahba. “CP’s international 
intermodal team is the strongest and most focused 
it has ever been.”

By leveraging CP’s competitive advantages and 
adding Trip Plan to its service offering, CP’s cus-
tomers enjoy the fastest service from Vancouver to 
Chicago and Minneapolis. CP continues to shorten 
transit times in other major corridors to provide its 
customers with reliable service from coast-to-coast. 
Supported by increased investments in infrastruc-
ture and service delivery, CP is primed for growth.

Schneider adds Baltimore 
ramp to intermodal network

Schneider, a premier truck-
load, intermodal and logistics 
provider, has begun offering 
inbound and outbound Intermo-
dal ramp service in Baltimore. 
The Baltimore ramp allows 
Schneider to provide customers 
with more efficient intermodal 
services by creating additional 
Mid-Atlantic southbound/north-
bound lanes previously unavail-
able in Schneider’s network. 
The new lanes connect Balti-
more directly to 10 U.S. ramps 
and two Mexico ramps:
Chicago 
Jacksonville, Florida 

Winter Haven, Florida 
Seattle 
Portland, Oregon 
Stockton, California 
San Bernardino, California 
Los Angeles 
St. Louis 
Savannah, Georgia 
Monterrey, Mexico 
Toluca, Mexico 

The ramp will result in 
improved transit times of up to 
two days by avoiding the need 
to go through Philadelphia and 
Portsmouth, New Hampshire. 
It will also provide favorable 
weekend accessibility.

TRAC Intermodal hits 
major milestone

TRAC Intermodal has 
announced that they have grown 
their “like new” refurbished 
chassis to over 30 percent of 
their Metro Pool fleet. These 
TRAC blue chassis have been 
refurbished to like-new quality 
with LED lights, new tires/rims, 
new electrical systems, new 
brakes, new airing systems and 
additional features making the 
TRAC fleet some of the newest 
and most reliable chassis operat-
ing in the Port.

TRAC’s Metro Pool has an 
extensive footprint covering all 
of the NY/NJ Port, Philadelphia, 
Baltimore, New England and 
western New York State. With 
over 17,000 chassis and more 

than 20 Start-Stop locations, 
TRAC’s Metro Pool is excep-
tionally well positioned to serve 
the needs of the entire regional 
Port Complex.

“Our customer base in the 
region is extensive and includes 
more than 20 Steamship Lines 
and over 800 Motor Carriers,” 
says Keith Lovetro, President 
and Chief Executive Officer at 
TRAC Intermodal. “The signifi-
cant size of our customer base 
creates a tremendous opportunity 
for our customers to interoperate 
our equipment on over 80 percent 
of the containers moving in the 
region. A motor carrier can use 
our chassis for the vast majority 
of customers in the market.” 

AAR reports weekly rail traffic for April
The Association of Ameri-

can Railroads (AAR) today 
reported U.S. rail traffic for the 
week ending May 6, 2017.

For this week, total U.S. 
weekly rail traffic was 515,305 
carloads and intermodal units, 
up 4.6 percent compared with 
the same week last year.

Total carloads for the week 
ending May 6 were 251,182 car-
loads, up 8 percent compared 
with the same week in 2016, 
while U.S. weekly intermodal 
volume was 264,123 containers 
and trailers, up 1.6 percent com-
pared to 2016.

Six of the 10 carload com-
modity groups posted an increase 
compared with the same week in 
2016. They included grain, up 
22.2 percent to 21,848 carloads; 
coal, up 17.7 percent to 73,386 
carloads; and metallic ores and 
metals, up 15.6 percent to 23,743 
carloads. Commodity groups that 
posted decreases compared with 
the same week in 2016 included 
petroleum and petroleum prod-

ucts, down 18.5 percent to 9,247 
carloads; motor vehicles and 
parts, down 6.4 percent to 17,160 
carloads; and farm products excl. 
grain, and food, down 1.3 percent 
to 15,723 carloads.

For the first 18 weeks of 
2017, U.S. railroads reported 
cumulative volume of 4,598,584 
carloads, up 6.4 percent from 
the same point last year; and 
4,703,804 intermodal units, 
up 1.6 percent from last year. 
Total combined U.S. traffic for 
the first 18 weeks of 2017 was 
9,302,388 carloads and intermo-
dal units, an increase of 4 per-
cent compared to last year.

North American rail volume 
for the week ending May 6, 2017, 
on 13 reporting U.S., Canadian 
and Mexican railroads totaled 
346,563 carloads, up 10.1 per-
cent compared with the same 
week last year, and 340,821 
intermodal units, up 3 percent 
compared with last year. Total 
combined weekly rail traffic in 
North America was 687,384 car-

loads and intermodal units, up 
6.5 percent. North American rail 
volume for the first 18 weeks of 
2017 was 12,325,029 carloads 
and intermodal units, up 4.9 per-
cent compared with 2016.

Canadian railroads reported 
81,374 carloads for the week, 
up 23 percent, and 67,137 inter-
modal units, up 12.2 percent 
compared with the same week 
in 2016. For the first 18 weeks 
of 2017, Canadian railroads 
reported cumulative rail traffic 
volume of 2,552,063 carloads, 
containers and trailers, up 10.2 
percent.

Mexican railroads reported 
14,007 carloads for the week, 
down 11.8 percent compared 
with the same week last year, 
and 9,561 intermodal units, 
down 13.7 percent. Cumulative 
volume on Mexican railroads 
for the first 18 weeks of 2017 
was 470,578 carloads and inter-
modal containers and trailers, 
down 2.2 percent from the same 
point last year.

AAR & GoRail honor Senators Thune and 
Nelson with Railroad Achievement Award

The Association of American Railroads 
(AAR), in partnership with grassroots advocacy 
organization GoRail, honored Senators John Thune 
(R-S.D.) and Bill Nelson (D-Fla.) with the first-ever 
Railroad Achievement Award. Recognized for their 
consistent, bipartisan leadership on issues affect-
ing U.S. railroads and the nation’s rail network, the 
inaugural winners were announced in advance of a 
panel discussion on Capitol Hill analyzing the rail-
road industry’s contributions to the U.S. economy. 

“A strong American freight rail industry 
plays an essential role in powering the nation’s 
economy, and leaders in Congress make this pos-
sible by supporting policies that allow railroads 
to invest for the future,” said AAR President and 
CEO Edward R. Hamberger. “As Chairman and 
Ranking Member of the Senate Commerce Com-
mittee, Senators Thune and Nelson play an instru-
mental role in shaping public policy that affects 
railroads tooth to tail, including major freight 
operators, short lines, Amtrak and the sizeable 

supply sector. Nowhere was this more evident 
than in 2015 when this bipartisan duo helped steer 
passage of the Fixing America’s Surface Trans-
portation (FAST) Act.”

The Railroad Achievement Award will be 
given periodically in the future to other members 
of Congress who AAR and GoRail believe have 
shown leadership on policies that help ensure the 
vitality of railroads in the United States. Award 
winners have particularly shown an understanding 
of the distinct role railroads play in the American 
economy and the need for safe and efficient opera-
tions made possible through sustained investment.

“Communities all across America reap the 
benefits delivered by an innovative freight rail 
industry that invests more than 40 cents of every 
revenue dollar back into the nation’s rail network,” 
said GoRail President Russell McGurk. “Making 
this possible are sound public policies and elected 
leaders like Senators Thune and Nelson with the 
foresight to enact and protect those policies.”
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news
American Airlines Cargo launches summer 
service for Dallas/Fort Worth-Amsterdam

American Airlines is adding more destinations 
to its international summer service for 2017. Top of 
the list this year is a new route between Dallas/Fort 
Worth (DFW) and Amsterdam Schiphol (AMS), 
which will operate on a Boeing 767-300 aircraft, 
starting May 5 out of DFW.  

The Dutch capital’s airport is the third largest 
in Europe by cargo volume and will offer Ameri-
can’s customers across the Benelux region new 
opportunities to send their shipments – notably 
pharma products – to the U.S. and beyond on the 
airline’s extensive network to South America.

Between DFW and Rome’s Fiumicino Air-
port (FCO), the airline will operate a newly recon-
figured Boeing 777-200, which offers enhanced 
widebody capacity. In addition to the fashion, auto-
motive and pharma business already carried from 
Italy, the European Cargo Sales team is also look-
ing to expand traffic between the Italian capital and 
Mexico and South America. This service will be 
complimented by an FCO-JFK service, which also 
begins in May.

The Ireland capacity will be significantly 
increased with spring and summer routes, includ-

ing Dublin (DUB)-Charlotte (CLT), DUB-Chicago 
O’Hare (ORD) and Shannon (SNN)-Philadelphia 
(PHL) being added to its year-round DUB-PHL 
Airbus A330-200 service. There continues to be 
strong demand for services linking pharma hubs 
globally and the Irish market’s direct link with 
Philadelphia proves the added value of the seasonal 
link from Shannon.  DUB-ORD, which has long 
been a popular cargo route in the summer, returns 
in 2017. The route will operate with a Boeing 767-
300 until August 5 when it will be upgraded to a 
787-800 through early October.

Barcelona (BCN) to ORD will provide a new 
summer link between Spain and the United States. 
Customers in the retail and fashion industries are 
already showing interest in the routing to take 
advantage of the new capacity provided on the 787-
800 flights.

“This is our biggest-ever summer schedule 
across Europe and shows our commitment to offer-
ing Cargo customers the widest possible access to 
our global network,” states Tristan Koch, regional 
managing director, American Airlines Cargo Sales 
– EMEA and ISC. 

Emirates SkyCargo and Cargolux announce 
landmark cargo partnership agreement

Emirates SkyCargo and 
Cargolux Airlines have signed a 
Memorandum of Understanding 
(MoU) for a strategic operational 
partnership in air cargo transpor-
tation. This unique and ground 
breaking agreement, the first of 
its kind in the air cargo industry 
between a mainline airline and 
a specialized freighter operator, 
will allow cooperation between 
two carriers with complementary 
strengths and shared values for 
customer service excellence. The 
agreement was signed at the Air 
Cargo Europe event in Munich, 
Germany in the presence of Mr 
Francois Bausch, Luxembourg’s 
Minister of Sustainable Develop-
ment & Infrastructure.

Under the terms of the 
agreement, Emirates SkyCargo 
and Cargolux will seek to work 
closely on a number of opera-
tional aspects including:
• Aircraft capacity: Emirates 
SkyCargo will utilise Boeing 
747F aircraft from Cargolux.  
Emirates SkyCargo will there-
fore continue to have access to 
Boeing 747F aircraft to service 
customers with heavy/outsized 
cargo that will require nose load-
ing or adding additional capac-
ity, complementing its own fleet 
of Boeing 777 freighters.
• Block space and interline: Both 
carriers will further develop 
block space and interline agree-
ments for use on each other’s 
networks permitting access to 
capacity on routes where they 
do not currently operate. This 
offers customers of both carri-
ers an enhanced global reach 
for transporting cargo from key 
production markets to consumer 
markets. Cargolux will have 
access to Emirates SkyCargo’s 
high frequency distribution net-
work through the belly-hold of 
passenger flights to over 150 
global destinations in 83 coun-

tries, whilst Emirates will have 
access to main deck 747 capac-
ity on Cargolux’s network.
• Hub connectivity and cargo 
handling: Emirates SkyCargo 
will commence freighter opera-
tions to Luxembourg from June 
2017. Cargo from both Emirates 
SkyCargo and Cargolux will be 
handled at the same facility in 
Luxembourg.  Cargolux will also 
increase the frequency of freight-
ers to Dubai World Central (DWC) 
from its current three times a week 
service to facilitate connectivity 
between the two cargo hubs. Addi-
tionally Cargolux freighters oper-
ating to Dubai World Central will 

be handled by Emirates SkyCargo. 
Handling cooperation at both 

hubs will facilitate seamless 
movement of cargo between the 
two operators. Transportation of 
products requiring special care 
such as pharmaceuticals will also 
be smooth given that both opera-
tors have EU Good Distribution 
Practices (GDP) certification for 
transportation of medicinal prod-
ucts for human use. In addition, 
hub connectivity between Dubai 
and Luxembourg will contribute 
to strengthening the position of 
both locations as major logistics 
hubs and distribution centres in 
their respective regions.

IAG Cargo expands wide body 
offering into Latin America and 
North America through LEVEL

IAG Cargo announces that 
IAG’s new long-haul low cost 
airline brand LEVEL will join 
its cargo operations from June 
2017. LEVEL was launched in 
March of this year and will be 
the fifth airline brand to join 
IAG Cargo, alongside British 
Airways, Iberia, Aer Lingus 
and Vueling.

LEVEL will open up a new 
long-haul, wide-body cargo 
gateway in Barcelona, offering 
three new routes into the Ameri-
cas. This is the first time IAG 
Cargo has provided long-haul 
services out of Barcelona.

The service will fly to Los 

Angeles (LAX) in the US, Punta 
Cana (PUJ) in the Dominican 
Republic and Buenos Aires 
(EZE) in Argentina and will be 
serviced by A330-200 aircraft.

IAG Cargo’s latest routes 
will provide 52 additional con-
nections in and out of Europe on 
its narrow body network, helping 
to meet rising customer demand 
for capacity into and out of the 
Americas. IAG Cargo’s new 
gateway provides customers with 
a useful alternative to the car-
rier’s hub operation in Madrid, 
and will save time for some ship-
ments by removing the need to 
truck goods to Madrid.

ANTONOV gears up 
for global expansion

ANTONOV Airlines will 
establish a presence in US and 
Hong Kong as part of ongoing 
expansion plans.

The Kyiv, Ukraine-head-
quartered carrier recently estab-
lished a new office at London 
Stansted Airport in the UK, and 
has appointed a General Sales 
Agent in Japan and Australia.

“We are excited to be grow-
ing our presence globally in some 
of the world’s most dynamic 
economies,” said Oleg Orlov, Vice 
President, ANTONOV Company.

“Ukraine has developed 
excellent links with the US 
as a result of an Open Skies 
Agreement, that has granted 

ANTONOV freedom to operate 
to and from the US without the 
need to obtain U.S. Department 
of Transport (DoT) statements 
of authorization.”

ANTONOV also announced 
that it is working with Ukrainian 
and western suppliers for its 
fleet modernization program.

ANTONOV Airlines oper-
ates a fleet of seven AN-124 
freighters, with a payload of up 
to 150 tons, as well as the biggest 
aircraft in the world, the AN-225, 
with a payload of 250 tons.

The heavy and super-heavy 
lift specialist has engaged with 
new suppliers for its fleet mod-
ernization program.




