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Consumer demand for fresh produce is at an all-time high. Generations of experienced,
dedicated workers means we get it to the tables faster and fresher! Centrally located in
one of the largest U.S. population centers, PhilaPort is a vital cold chain gateway.
We’re home to the nation’s leading buyers, sellers and packing centers. We have ample
refrigerated and freezer  warehousing including the Philadelphia Wholesale Produce Market
— one of the world’s largest enclosed, secure cold chain produce markets. It all adds up
to one East Coast U.S. port determined to change your expectations.

Fresh produce
is in our DNA.

Trump’s trade war squeezes 
perishables’ market
Although only in early stages, the tit-for-tat exchange 
of retaliatory tariffs is setting up a food fight of epic 
proportions that will impact businesses large and 
small around the globe.

By George Lauriat, AJOT

Global Food FiGht

At 12:01 AM EDT on 
the sixth of July, the Trump 
administration triggered 
the largest trade war in 
modern history by plac-
ing tariffs on $34 billion 
worth of Chinese goods. 
China retaliated by 
placing $34 bil-
lion in tariffs on 
commodities from 
a list of over 500 
items published in June. 

While the U.S. duties 
largely targeted industrial 
and electrical goods, China’s 
retaliatory tariffs were aimed 
at commodities exported from 
States that had supported 
Trumps election -  many of 
these targeted commodities 
were agricultural goods like 
soybeans and wheat but many 
more were perishables, such 
as fruits, vegetables, meats 
and seafood. In recent years, 
perishables have been a bright 
spot in the U.S.-China trade. 
For example, the U.S. ranks 
third among fruit exporters 
to China. In 2017 the U.S. 
exported $7.7 billion worth 
of produce to China, a 33% 
bump over 2016. U.S. Beef 
sales are also on the upswing, 
(or was before 6/7/18) follow-
ing the lifting of a 13-year ban 
on U.S. imports. 

Of course, this trade spat 
isn’t just between the U.S. 
and China. There also is fric-
tion between the U.S. and 
Japan and South Korea. Not 
to feel left out, the U.S is also 
engaged in trade disputes with 
NAFTA partners Mexico and 
Canada, as the agreement 
itself is being re-negotiated. 

While the big-ticket items 
like autos and electronics gath-
ered the ink, a real squeeze is 
choking the complex global 
perishable supply chain. Unlike 
capital goods, perishables are 
just that – perishable – and are 
volatile commodities whose 
pricing is dictated by factors 
that change like the weather. 

Although only in early 
stages, the tit-for-tat exchange 
of retaliatory tariffs is setting 
up a global food fight of epic 
proportions that will impact 
businesses large and small.

Cranberry red…
The tart little red cran-

berry is symptomatic of the 
complexities of a tariff war. 

The first production of 
cranberries came from small 
bogs (cranberries are grown 
in sand and wet harvested in 
water) located in Southeast-
ern Massachusetts (Plym-
outh, Bristol and Barnstable 
counties). Later production 
expanded to other New Eng-

land states and eventually 
spread throughout the North-
east. Eventually states like 

Wisconsin began grow-
ing cranberries on large 
scale farms eclipsing 
traditional production. 
In fact, cranberry farm-
ing became so success-

ful in Wisconsin, the 
berry became the 
State fruit. Wiscon-
sin, home to House 

Speaker R-Congressman Paul 
Ryan, accounts for around 
60% of the total U.S. crop 
with international markets tal-
(SQUEEZES – continued on 

page 5)
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Cranberry bog being harvested in Plymouth, MA
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CARING FOR  
YOUR CARGO  
FOR 50 + YEARS

fmtcargo.com | 704.714.4644
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Lake Charles, LA
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Port Manatee, FL

Tampa, FL
Thorold, ON

SAVE BY BRINGING YOUR
PERISHABLES THROUGH TAMPA

REROUTE YOUR THINKING™

• 135,000 square foot state-of-the-art facility with 102 reefer plugs
• 6,348 racked pallet positions using Interroll gravity fed rack system
• On-site dedicated temperature controlled fumigation services
• Safe, food-grade glycol refrigerant used throughout
• USDA approved for cold treatment services

Using Port Tampa Bay to deliver your perishables results in significant truck cost 
savings versus traditional routes. The Tampa Bay/Orlando I-4 corridor region is home 
to the largest and fastest growing concentration of distribution centers in the State 
and Florida’s center for the grocery/food and beverage sector. 
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SERVING FLORIDA’S
LARGEST AND FASTEST
GROWING CONSUMER MARKET
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Chiquita Brands International 
orders 2,500 Star Cool reefers

Chiquita has ordered 2,500 Star Cool Integrated containers.

Chiquita Brands Inter-
national has ordered 2,500 
Star Cool Integrated contain-
ers from Maersk Container 
Industry (MCI) with the units 
to be deployed on the banana 
producer’s shipping services.

One thousand integrated 
containers are equipped with 
MCI’s Star Cool Controlled 
Atmosphere (CA) system, 
which preserves the freshness 
of bananas during transit.

By controlling the rip-
ening, Star Cool CA aims to 
ensure an extended transpor-
tation window of up to 45 
days and the arrival of the 
produce in perfect condition 
for a prolonged shelf life in 
the supermarkets.

Chiquita is both a leading 
producer of bananas and an 
operator of its own substan-
tial shipping fleet through the 
premier ocean carrier, Great 
White Fleet Ltd.

President Stefano Di 
Paolo said: “From shipment 
to shipment, each load can be 
carefully controlled based on 
the needs of the cargo. This is 
essential to deliver best qual-
ity bananas to our customers 
and allows for a transporta-
tion window of up to 45 days.

“The CA technology is 
robust, effective and easy to 
control based on each indi-
vidual shipment.”

According to MCI, the 
Star Cool CA concept reduces 
the speed of ripening to a min-
imum allowing for extended 
travel distances, optimal 
freshness and longer shelf life 
without using supplementary 
third-party solutions.

In the new batch, the 
banana producer will also be 
able to take advantage of MCI’s 
StarConomy software, which 
can halve energy use without 
compromising the quality of 
the precious cargo, claimed the 
Danish manufacturer.

The new 40-foot high 
cube Star Cool Integrated 
containers are delivered 
directly from the company’s 
manufacturing facility in Qin-
gdao, China to be transported 
to Moin, Costa Rica for first 
loads of fresh bananas des-
tined for the US and Europe.

The containers are sup-
plied to Chiquita under a 
long-term lease managed by 
Sun Intermodal Ltd.
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Giving lobster the cold shoulder 
By Matt Guasco, AJOT

What better way to cel-
ebrate summer than with a 
barbeque?  Steaks sizzling on 
the grill and lobsters boiling 
in a pot, it’s an American tra-
dition. Last year China mir-
rored our taste for live lobster 
as export demand grew 7.4% 
to 55,500 tons at a value of 
over $126 million. In fact, 
total exports from Maine 
contributed around $1 billion 
to the state’s economy. 

lobsters Fresh or 
Frozen?

The demand for fresh lob-
sters in 2017 represented 64% 
of this export market, expand-
ing from around 13 thousand 
to 16 thousand pounds. With 
demand growing, the prepara-
tion of live lobsters for ship-
ment has undergone some 
unique changes. Traditionally 
they are shipped at between 
32 to 40 degrees and can live 
out of seawater for 4-5 days. 
The secret to keeping them 
alive is keeping them cold 
and moist, that way they use 
less oxygen. Packing them 
in ice produces a buildup of 
fresh water which can suffo-
cate them, and dry ice creates 
too much carbon dioxide. 
Live lobsters are packed 
in Styrofoam then covered 
with gel freezer packs.  Get-
ting them ready for shipment 
is the key. Lobsters are pre-
pared 2 to 3 days prior to 
shipment. Feeding is stopped, 
and they are kept at between 
48 and 50 degrees until 
shipped.  The less active they 
are, the better they ship. I’m 
told one lobsterman prepares 
his catch a bit differently. To 
quiet his cantankerous crus-
taceans, he places them in 
tubes, then floods them with 
ice water. The extreme cold 
puts them to sleep. This quasi 
state of suspended animation 
slows heart and lung func-
tions down so they require 
less oxygen, allowing them 
to stay fresh longer. Air ship-
ment in specially prepared 
containers speeds delivery to 
overseas destinations.  
PaCked to shiP 

FedEx provides inter-
national service for live and 
frozen lobsters. They recom-
mend overnight shipping, 
avoiding weekend layovers 

where possible. 
Commercially they offer 

one day air freight for ship-
ments weighing between 
151 lbs. and 2,200 lbs. A 
pamphlet entitled “Packag-
ing Perishable Shipments” 

explains various types of 
packaging options and label-
ing instructions.  They also 
offer what they call “FedEx 
Cold Shipping Packaging 

lobsters ready for shipping

(SHOULDER – continued 
on page 8)
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Discover what over 20 leading shipping lines already know: the fastest, most efficient course for perishables 
flows through Port Everglades. We’re Florida’s leading seaport in containerized cargo shipments, including 
handling nearly HALF of all refrigerated containers statewide. On-port cold storage facilities — and new 
opportunities for South America-to-South Florida fruit importing — gets produce to market faster, fresher 
and more efficiently by eliminating 2,000 miles and up to six days of transit time to Florida markets.

Put the power of Florida’s leading perishables port to work for you. Visit us at porteverglades.net  
or call 800-421-0188.

THE POWER OF
PERISHABLES 
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CHERRY
CROP VALUE

Year Total Export
2017 $1,005,060,711  $398,771,700 
2016 $905,972,719  $311,124,010 
2015 $826,724,492  $284,572,184 
2014 $880,277,144  $299,015,970 
2013 $670,914,353  $211,904,418 
2012 $759,505,935  $283,254,304 

lying 30% of the harvest. 
But the cranberry has 

remained Massachusetts’ larg-
est agricultural product and 
in recent years, a surprisingly 
successful export crop – now 
accounting for just over 30% 
of the harvest. There is an 
established market for Mas-
sachusetts’ cranberries in the 
EU (European Union) and 
exports are growing to Asia 
and even Mexico.

Around 95 million pounds 
of cranberries are annually 
exported to Europe, a majority 
coming from Wisconsin. Natu-
rally being an export commod-
ity from House Speaker Ryan’s 
home state, the EU decided 
to put cranberries (along with 
Wisconsin based-Harley 
Davidson’s motorcycles) on 
the list of commodities sin-
gled out for retaliatory tariffs. 

This made cranberry 
exports from Massachusetts – a 
decidedly blue state – collateral 
damage in the Trump Admin-
istration’s rapidly expanding 
trade war.

Massachusetts’ D-Con-
gressman William Keating, 
whose district encompasses 
the main cranberry grow-
ing counties in the state, 
began his own version of 
berry diplomacy engaging 
with the EU to remove the 
cranberry from the targeted 
list. Congressman Keating’s 
negotiations resulted in the 
exclusion of approximately 
two-thirds of the cranberry 
products from the tariff list, 
including prepared and pre-
served cranberry products. 
However, the EU tariff still 
applies to cranberry juice. 
The deal also includes a 
three-year time period, and if 
nothing has changed within 
the time period, the cranberry 
will again be on the tariff list.

Congressman Keating 
in a WGBH radio interview 
said he thought the cranberry 
negotiations were “a long 
shot” and explained, “You 
had to have 28 countries 
agree…It was a hard lift.”

Why the EU agreed to 
give a little on cranberries 
probably has more to do with 
Massachusetts voting record 
than the economic impact 
of the cranberry on the EU 
or the U.S. But it illustrates 
just how political even a 
cranberry can become under 
extraordinary circumstances. 

Of course, Congressman 
Keating’s efforts don’t apply 
to Canada, which accounts 
for around 7% of the exports 
or Mexico, a new market and 
more importantly China. 

In the case of Mexico, 
Keating may well find him-
self again negotiating on 
behalf of the cranberry. With 
the U.S. tariff announcements 
of July 6th, Mexico responded 
with retaliatory tariffs of 
between 15%-25% largely 
targeting agricultural goods, 
including apples, cheeses, 
potatoes, pork, whiskey… 

and cranberries, Massachu-
setts’ favorite crop. The tar-
iffs worth $3 billion are in 
response to steel and alumi-
num duties the Trump admin-
istration announced earlier 
this year.

China Cherry PiCks

China, like the EU, has 
cherry picked a list of prod-
ucts to apply retaliatory tar-
iffs, and perishables figure 
prominently. Take cherries 
for example. China is the 
third largest export market 
for U.S. fresh cherries. In 
2017, the U.S. exported $119 
million worth of fresh cher-
ries to China, considerably 
less than $605 million worth 
in 2016. Contributing to the 
decline in cherry (and straw-
berry) exports to China was 
the 15% tariff from the previ-
ous round.

Like Massachusetts’ cran-
berries, the tariff on cherries 
hurts some regions more than 

others. Washington State and 
the Pacific Northwest as a 
whole stand to be hit hard by 
the tariffs. China is Washing-
ton State’s largest trade part-
ner. Last year Washington 
State exported $18 billion 
worth of goods and imported 
$14.6 billion. 

In the case of cherries, the 
Pacific Northwest accounts 
for 8% of the production 
and 83.5% of the exports. 
According to statistics from 
the Northwest Horticultural 
Council, 35.2% of last year’s 
Pacific Northwest sweet 
cherry crop of 26,432,194 
boxes (approximately 20 lbs. 
apiece) was exported. The 
value of the cherry exports 
was $400 million in 2017. 
(see chart)

As of 2017, China’s still 
the largest export market 
at almost 3 million cases, 
although Canada is very 
(SQUEEZES – continued on 

page 9)

(SQUEEZES – continued 
from page 2)
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Gain a better understanding of 
your total landed costs with Yusen 
Logistics. As your third-party 
logistics partner, we can help you 
identify hidden costs, improve 
visibility and reduce inefficiencies 
throughout your supply chain. 
While you’re focusing on your core 
competencies, we’re managing all 
aspects of your complex logistics 
needs and delivering measurable 
bottom-line results.

www.yusen-logistics.com

DO THE NUMBERS 
ADD UP? FINDING  
HIDDEN SUPPLY 
CHAIN COSTS

We know the Virginia Ports!

Let us grow with you in the Mid Atlantic...
Dry & Refrigerated Drayage Transloading & Storage

Century Express Virginia
810 Ford Dr

Norfolk, VA 23523

757-494-9200
centuryexpress.commarilynn.ryan@audaxtrans.com

Returns, blockchain lead opportunities, 
according to presenters at SMC3 event 

By Paul Scott Abbott, AJOT

Logistics providers have 
hundreds of billions of dollars 
of opportunities related 
to returns of purchases 
and blockchain imple-
mentation, according 
to presentations at 
SMC3’s Connections 
2018 collaborative 
supply chain intelli-
gence conference.

Executives of FedEx 
Supply Chain, IBM, C.H. Rob-
inson, TOTE Maritime Alaska, 
DHL Supply Chain and TMW 
Systems were among indus-
try leaders sharing these and 
other insights at the event, 
held June 25-27 at The 
Greenbrier in White Sulphur 
Springs, West Virginia.

“The forward supply chain 
has been optimized in every 
way, but now reverse logistics 
can be seen in the same way,” 
said Brad Parrish, vice presi-
dent of FedEx Supply Chain. 
“Returns represent a $642 bil-
lion opportunity.”

That figure, Parrish said, 
is nearly double the $340 bil-
lion annual amount ascribed 
to all e-commerce activity.

“The rub,” as Parrish put 
it, is that only 48 percent of 

returns can be resold at full 
price, but that doesn’t stop the 

demand to get rejected 
goods back to retailers, 
and besides, he said, 
“Retailers build loyalty 
through returns.

“Return parcel con-
solidation by provid-
ing an in-store return 
option to address con-

sumer expectations creates 
a sizeable opportunity for 
LTL [less-than-truckload] 

and truckload carriers,” he 
said, encouraging a bringing 
together of e-commerce and 
brick-and-mortar returns.

Even more impressive may 
be logistics industry opportuni-
ties related to blockchain tech-
nology, according to presenters 
in a separate panel session.

Noting estimates that 
blockchain – the DNA of 
data – offers a $750 billion 

(OPPORTUNITIES – con-
tinued on page 7)

Brad Parrish, vice president of FedEx Supply Chain, points to the $642 
billion opportunity provided by reverse logistics. (Photo by Paul Scott Abbott, AJOT)

Evergreen Line buys 
3,000 Carrier Transicold 
PrimeLINE® System reefers

As one of the world’s 
leading shipping lines, Ever-
green Line, is enhancing its 
operations with 3,000 con-
tainers refrigerated by Car-
rier Transicold PrimeLINE® 
units, chosen for their refrig-
eration performance and 
power efficiency. Carrier 
Transicold is part of UTC 
Climate, Controls & Secu-
rity, a unit of United Tech-
nologies Corp.

“With its digital scroll 
compressor, the PrimeLINE 
unit has a reputation for 
energy efficiency and a value 
proposition that includes rapid 
pull-down, tight temperature 
control, high air-flow perfor-
mance and excellent cost of 
ownership,” said Andrew See, 
general manager, Global Con-
tainer Refrigeration, Greater 
China, Carrier Transicold. 
“Evergreen’s PrimeLINE units 
feature our LED control-dis-
play option, which the shipping 
line considers advantageous 
for ship crew members visually 
monitoring stacked containers 
onboard a vessel.”

The majority of Ever-
green Line’s PrimeLINE 
units are being installed on 

40-foot high-cube contain-
ers with the balance mounted 
on 20-foot containers, all 
acquired for replacement.

A Carrier Transicold cus-
tomer since 2002, Evergreen 
Line values Carrier Transi-
cold’s customer support, par-
ticularly in terms of service 
training. For example, Carrier 
Transicold instructors periodi-
cally provide refrigeration unit 
operation and repair programs 
in connection with other spe-
cialized training. This is pro-
vided for terminal technicians 
and ship crews at the Evergreen 
Seafarer Training Center in 
Taiwan near Taipei.

Evergreen celebrates its 
50th anniversary this year, just 
as Carrier Transicold commem-
orates the 50th anniversary of 
its invention of the front-wall 
refrigeration unit design.

“These are great mile-
stones for both companies, and 
we’re delighted that Evergreen 
Line places its trust and confi-
dence in Carrier Transicold and 
our popular PrimeLINE unit, a 
highly advanced model of our 
original front-wall unit and one 
that has led the industry in sales 
for the last 10 years,” See said.
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customization  
comes standard

1.877.775.7447  |  totemaritime.com

equipment that inspires confidence
TOTE Maritime offers you solutions tailored for virtually any cargo. We introduced the world’s 
first 53-foot tri-modal dry containers to provide optimal efficiency. Our CoolConnect service 
enables you to ship temperature-controlled cargo in smart refrigerated containers with 24/7 
real-time monitoring. TOTE Maritime designed innovative auto carrier racks to safeguard 
vehicles you ship. We even use patented Breakbulk Boxxes™ to speed transit, increase security 
and improve convenience for your non-containerized cargo. We go beyond shipping; we 
become your logistics partner. Experience the TOTE Maritime difference – contact us today.

 

Jacksonville Puerto Rico

opportunity in transportation 
in the United States alone, Ste-
phen Rogers, vice president 
of supply chain transforma-
tion at IBM, said the ability of 
blockchain to furnish a shared 
digital ledger significantly 
reduces conflict and risk.

Rogers, whose current 
initiatives include blockchain 
implementation for container 
shipping giant Maersk, said 
he sees blockchain and the 
internet of things as “a mar-
riage made in heaven.”

While climatic conditions 
and the 49th state’s sheer size 
continue to pose challenges, 
Hofeling said, a growing mili-
tary presence, abundant natu-
ral resources and impending 
recovery from a depressed-
oil-prices-spurred recession 
are factors boding well for 
providing logistics for Alaska.

Hartmann commented 
that both Alaska and a Puerto 
Rico steeped in recovery 
from last year’s Hurricane 
Maria, as well as Hawaii, 
provide particular opportuni-
ties for supply chain firms.

“When it’s done right,” 
Hartmann said, “there’s a 
huge opportunity in these off-
shore markets.”

Another opportunity to 
which attention was drawn at 
Connections 2018 is exercis-
ing the ability for “shipping 
less air,” according to a pre-
sentation by a pair of North 
American solutions design 
managers for DHL Supply 

Chain, which has developed 
algorithm-based tools for 
facilitating optimization of 
both shipping carton size and 
building of pallets.

Especially since the recent 
implementation of dimensional 
weight pricing, the chance to 
save money through such opti-
mizations has become signifi-
cant, they said.

“We’re not shipping 
air, we’re actually shipping 
money,” said Dr. Manjeet 
Singh, an industrial engineer 
who serves as research man-
ager for North American solu-
tions design at DHL Supply 
Chain, as he noted that a ship-
per might pay $60 to send 
an item in a too-large carton 
when it could be shipped for 
as little as $15 when better fit 
in a smaller box.

DHL Supply Chain col-
league Alex Jackson inter-
jected, “Applied math and 
science can add tremendous 
value to the supply chain.”

In yet another session, 
Timothy Leonard, executive 
vice president and chief tech-
nology officer at transporta-
tion management software 
company TMW Systems, said 
strategies for the blockchain-
enabled supply chain must bal-

ance data visibility and security 
for retailers and wholesalers.

With trust, transparency, 
integrity and respect as pillars, 
TMW’s objective, Leonard 
said, is “to create a complete, 

(OPPORTUNITIES – con-
tinued from page 6)

Stephen Rogers, IBM’s vice 
president of supply chain 

transformation, sees blockchain 
and the internet of things as “a 

marriage made in heaven.” (Photo by 
Paul Scott Abbott, AJOT)

Speaking on the same 
panel, Brian Glick, founder 
and chief executive officer of 
supply chain integration plat-
form firm Chain.io, cautioned, 
however, that many consul-
tants today are bandying the 
term “blockchain” simply to 
secure contracts – a practice 
he termed “blockwashing.”

In a featured address, John 
Wiehoff, chief executive officer 
of third-party logistics leader 
C.H. Robinson, said block-
chain provides lots of opportu-
nities for process improvement, 
adding that digital processes 
and analytics have helped 
facilitate “probably the best 
pricing environment we’ve 
had in a long time.”

“Both the opportunities 
and the threats are at all-time 
highs,” Wiehoff said.

john Wiehoff, CEO of C.H. 
Robinson, believes both 

opportunities and threats are at all-
time highs for logistics providers. 

(Photo by Paul Scott Abbott, AJOT)

Opportunities to serve 
offshore domestic markets 
such as Alaska, Hawaii and 
Puerto Rico were highlighted 
in a session led by Alex Hofe-
ling, director of marketing for 
ocean carrier TOTE Maritime 
Alaska, and Steve Hartmann, 
vice president of sales and 
marketing for Lynden Trans-
port, which offers trucking 
and related services with a 
focus on the Alaska market.

Dr. Manjeet Singh, research 
manager for North American 

solutions design at DHl Supply 
Chain, espouses cost-saving 

methods for shipping less air. (Photo 
by Paul Scott Abbott, AJOT)

Timothy leonard, executive vice 
president and chief technology 

officer at TMW Systems, 
emphasizes the balance between 
supply chain visibility and security. 

(Photo by Paul Scott Abbott, AJOT)

(OPPORTUNITIES – con-
tinued on page 12)
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US beef exports record in May 
According to data released by 

USDA and compiled by the USMEF 
(U.S. Meat Export Federation), beef 
exports set a new value record in May 
while also increasing significantly 
year-over-year in volume. However, 
the trade dispute with China could cut 
the record trend.  

Beef export volume was 117,871 
metric tons (mt) in May, the sixth-
largest on record, valued at a remark-
able $722.1 million, which surpassed 
the previous monthly high (March 
2018) by a healthy 4% and was 24% 
higher than a year ago. Through the 
first five months of 2018, beef exports 
were up 10% in volume to 547,157 mt 
while export value was $3.32 billion, 
21% above last year’s record pace.

Exports accounted for 13.6% of 
total beef production in May, up from 
13% a year ago. For muscle cuts only, 
the percentage exported was 11.1%, 
up from 10% last year. For Janu-
ary through May, exports accounted 
for 13.5% of total beef production 
and 10.9% for muscle cuts – up from 
12.8% and 10%, respectively, last year.

Beef export value averaged 
$313.39 per head of fed slaughter in 
May, up 18% from a year ago. The 
January-May average was $317.69 
per head, also up 18%.

May pork export volume was 
217,209 mt, down 2% from a year ago 
and reflecting smaller exports of vari-
ety meats. Export value was $562.5 
million, down 3.5%. For January 
through May, pork export volume was 
still 3% ahead of last year’s record 
pace at 1.08 million mt, while value 
increased 6% to $2.85 billion.

Exports accounted for 27.8% of 
total pork production in May, down 
from 29.5% a year ago, while the 
percentage of muscle cuts exported 
fell to 24%. For January through 
May, the percentage of total produc-
tion exported was slightly below last 
year at 27.5%, while the percentage 
of muscle cuts exported increased 
slightly to 23.7%.

May pork export value averaged 
$55.05 per head slaughtered, down 
6% from a year ago. The January-
May per-head average was $55.57, up 
2% from last year.

Japan and South Korea continue 
to be the pacesetters for U.S. beef 
export growth. In May, export volume 
to Japan totaled 30,117 mt (up 19% 
from a year ago) valued at $196.8 
million (up 22% and the highest since 
August 2017). Through May, exports 
to Japan were up 4% from a year ago 
in volume at 128,207 mt while value 
increased 13% to $822.9 million. This 
included a 6% increase in chilled beef 

volume to 61,178 mt, valued at $488 
million (up 18%).

May exports to Korea were up 46% 
from a year ago in volume (20,781 mt) 
and jumped 64% in value to a record 
$146.2 million. For January through 

Solutions”.  The cold pack which they 
offer avoids the use of gels, using 
instead a chilling unit. Continuously 
evaporating a small amount of water 
at low temperature, the unit keeps the 
shipment between 35.6 degrees and 
46.4 degrees for up to 4 days. FedEx 
claims their cold pack affords export-
ers consistent temperature and a high 
degree of shipment integrity, with no 
special training. For pallet load ship-
ments, thermal blanketing and tem-
perature-controlled trucks and aircraft 
provide additional solutions which 
help maintain constant temperature. 

China turns a Cold shoulder 

In response to our first round of 
tariffs, Beijing has answered with their 
own, targeting our nation’s ranchers, 
farmers and fisherman.  Heading into 
their prime season (July and August), 
lobstermen are especially hard hit 
by the 25% import tariff imposed by 
China. The Chinese market repre-
sents around 20% of their exports.  In 
anticipation of significant growth this 

(SHOULDER – continued from 
page 4)

year, Maine lobstermen had negoti-
ated contracts worth millions of dol-
lars. For the moment, these deals are 
canceled, or at the very least on hold.   

at the boilinG Point 

As the trade war heated up, the 
four Congressional delegates from 
Maine issued a statement regarding 
China’s punitive tariff on American 
lobster. “Maine’s lobster industry is 
an irreplaceable piece of our state’s 
economy that supports thousands of 
jobs and entire coastal communities… 
the Maine delegation heard directly 
from our state’s lobster industry about 
the economic hardship a trade war 
with China would cause them…” The 
delegates have outlined their concerns 
to the U.S. Trade Representative but 
to date no relief is in sight. 

a Warmer reCePtion 

Interestingly, among the top 
five trading partners, Canada is the 
number one importer of products 
from Maine at 48% of total market 
share. China is second, holding 8.8% 
(SHOULDER – continued on page 10)(RECORD – continued on page 10)
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It's not just cargo.
It's your cargo.

The business of shipping is not something we take lightly. Neither is 
personal service. In fact, your cargo is as important to us as it is to you. 
Which is why we work with you to fi nd solutions to meet your needs. 
Whether it’s keeping turn times low, increasing cold storage facilities, 
upgrading ultra-Panamax capabilities, or something specifi c to you, 
we’re always ready to help. And now, as the fi rst South Atlantic port 
in Phase Two of the USDA’s Southeast In-Transit Cold Treatment Pilot 
program, we can fi nish the treatment of refrigerated produce on terminal, 
allowing us to serve the grocery sector even better.

Give us a call and see what personal service can do for you.

NCP 12737 - No Drama - NotJustCargo_AJOT-8x10.indd   1 7/9/18   2:09 PM

TOP 15 APPLE IMPORTERS
BY COUNTRY      

Rank Country Tons
1 Russian Federation 1,352,347
2 Germany 658,442
3 United Kingdom 479,667
4 Netherlands 330,991
5 China 300,995
6 Mexico 274,978
7 Spain 240,068
8 France 239,386
9 Canada 233,575
10 U.S. 198,746
11 India 194,335
12 Saudi Arabia 189,295
13 Belarus 180,494
14 UAE 172,726
15 Egypt 160,712

close at 2.72 million cases. However, 
with the imposition of tariffs, a shift 
in both destinations and sourcing is 
likely to occur. In the case of cherries, 
with China canceling orders, farm-
ers are likely to look to the market to 
absorb the missing exports. The prob-
lem for the growers is a lack of refrig-
erated warehousing to accommodate 
the “extra” cherries. 

And it’s not just cherries looking 
for a home. 

The U.S. exported $872 mil-
lion worth of apples in 2017, with 
China buying $44 million of that 
total. Back in April, US Apple Secre-
tary Jeff Colombini representing his 
trade group hit on both the trade dis-
putes with China and NAFTA and the 
impact on apple exports. Colombini 
remarked, “NAFTA is critical to the 
economic health of both the Califor-
nia and U.S. apple industries. Under 
the agreement, the apple industry has 
quadrupled its exports to Mexico and 
doubled its exports to Canada with 
combined purchases of nearly $450 
million per year. It is worth noting 
that prior to NAFTA, Mexico had 
a 20% tariff on U.S. apple imports. 
Since the tariff was removed, Mexico 
is the U.S. apple industry’s largest 
export market. Colombini also said 
of the China trade dispute, “This is 
a tremendous concern as China has 
significant growth potential because 
it doesn’t grow the many apple vari-
eties we grow and Chinese consum-
ers are excited to experience those 
unique taste profiles… The retaliatory 
tariffs imposed by China will hurt 

apple growers’ ability to maintain and 
expand this emerging market.”

market Futures

Of course, it isn’t just the grow-
ers who are getting squeezed by the 
tariff battle. All the processors, such 
as juice makers, will also suffer. The 
real question is what will the industry 
do to avoid being caught as collateral 
damage in the trade disputes? 

For agribusiness, the obvious 
answer is to shift production. Thus, 
will other sources of perishables like 
Chile ($10.3 billion in exports), Peru 
($2.2 billion in exports), Ecuador 
($2.2 billion in exports) Mexico or 
increased production in China itself 
arise to avoid tariffs? How about Viet-
nam ($12 billion in exports), or Thai-
land ($7 billion in exports), which 
already are major fruit and produce 
exporters to China. Take Australia and 
New Zealand which shipped $3.4 bil-
lion and $3 billion in perishables to 
China last year – will their exports to 
China boom. And there are other con-
tenders like South Africa – or in fact 
a number of African nations could 
become bigger suppliers.

(SQUEEZES – continued from 
page 5)

Pasha Hawaii 
receives 
new reefers 

The Honolulu, Hawaii-based car-
rier will take on 600 new 40-foot high 
cube refrigerated containers and 400 
new 45-foot dry containers in 2018. 
Pasha Hawaii will cycle out older 
equipment, reducing the average age 
of refrigerated container fleet by 2.7 
years and 45-foot equipment fleet by 
2.4 years.

The newly built containers arrived 
on the Horizon Enterprise as she 
returned from her regularly scheduled 
drydock; the vessel will re-enter the 
CHX service this week. The Horizon 
Enterprise vessel drydock included 
modifications that will increase the 
vessel’s capacity for the high-demand 
45-foot equipment by 80 slots per 
sailing, similar to the updates made to 
the Horizon Pacific last year. Instal-
lation of additional reefer plugs on 
the M/V Marjorie C has been com-
pleted as well, bringing the total from 
150 to 220 on the ConRo vessel.

“The significant, ongoing invest-
ments in vessels and equipment for 
Pasha Hawaii illustrates our long-term 
commitment to providing best-in-
class service for the people and busi-
nesses of Hawaii,” said George Pasha 
IV, President and CEO. “We see the 
1,000 new containers and continued 
drydock investment in the Horizon 
Enterprise as a great way to mark our 
third year of expanded Hawaii service 
since the May 2015 deployment of 
the Marjorie C and the acquisition of 
Horizon Lines’ Hawaii service.
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May, exports to Korea climbed 34% 
to 91,875 mt, valued at $647.3 million 
– 49% above last year’s record pace. 
Chilled beef exports to Korea totaled 
20,365 mt (up 30%) valued at $196 
million (up 41%).

“Despite the intense competition 
U.S. beef faces in Japan and Korea, 
these markets continue to display a ter-
rific appetite for a growing range of 
cuts,” said USMEF President and CEO 
Dan Halstrom. “Beef items that are tra-
ditionally popular in Asia continue to 
perform and other items more suitable 
for thick-cut steaks and barbecue con-
cepts are gaining more traction, resulting 
in exceptional growth opportunities. But 
the enthusiasm for U.S. beef extends 
well beyond these two leading markets, 
and that’s how exports have reached this 
record-breaking pace.”

asian market

Exports to China/Hong Kong 
increased 20% in volume (57,186 mt) 
and 47% in value to $442.2 million. 
May exports to China were the larg-
est (834 mt) since the market opened 
in June of last year, pushing the Jan-
uary-May total to 3,133 mt valued 
at $28.7 million. However, effective 
July 6, China’s import duty rate on 
U.S. beef increased from 12% to 37%. 
The higher tariff will make it diffi-
cult for end-users to profitably utilize 
U.S. beef, especially with U.S. beef 
already priced at a premium com-
pared to imports from other suppliers 
and with Australian beef subject to a 
duty of just 7.2% through the China-
Australia Free Trade Agreement.

Coming off a record performance 
in 2017, beef exports to Taiwan con-
tinue to gain momentum. Exports 
were up 31% from a year ago in 

34,191 mt, down 31% from a year 
ago, while export value dropped 25% 
to $79.9 million. For January through 
May, exports to China/Hong Kong 
were 18% below last year’s pace in 
volume (187,439 mt) and down 6% 
in value to $436.4 million. Exports to 
China will face an even steeper chal-
lenge in the second half of 2018, as 
China recently hiked the duty rate on 

of the current market.  Malaysia, Ger-
many, and Japan make up the remain-
ing partners with a combined total of 
14.3% of Maine’s export products.  
It’s quite possible that given the cur-
rent favorable conditions of Canada’s 
trade relations with China, Maine lob-
stermen might see more of their catch 
going north before it goes west!  

What’s on the table? 
Having attended a few lobster 

bakes in my day, I can tell you that 
timing is everything.  We would load 
up an aluminum pot with layers of 
aerated seaweed and lobsters then 
drop a potato on top. When the pota-
to’s done, everything’s done. China’s 
25% tariff on U.S. imports is certainly 
today’s hot potato. Reciprocal tariffs 
have hurt many sectors of the Ameri-
can economy. Last year U.S. exports 
reached $45 billion. Rural America 
will be hardest hit as fishing, farming 
and ranching communities feel the 
pinch. China bought $14 billion worth 
of soybeans in 2017 and the National 
Pork Producers Council blames recip-
rocal tariffs for an $18 drop in hog 
futures. In Middle America, one in 33 
jobs will be affected by import tariffs 
imposed by China.  While our tariffs 
on Chinese goods were aimed at key 
issues such as unfair trading prac-
tices and Intellectual property rights, 
their unintended consequence may be 
doing more harm than good.  As we 
sit down to that summer lobster bake, 
will this administration in the end be 
forced to eat crow? 

volume (22,127 mt) and 43% higher 
in value ($209.9 million). Chilled 
exports increased 39% in volume 
(9,272 mt) and 52% in value ($116 
million), as U.S. beef captured 74% 
of Taiwan’s chilled beef market.

More reliable access to Indone-
sia has helped bolster beef exports to 
this promising market, with volume 
increasing 52% from a year ago to 
6,247 mt and value nearly doubling 
to $28.7 million. Due in part to the 
United States successfully challeng-
ing Indonesia’s import restrictions 
at the WTO, U.S. beef now faces 
fewer obstacles and a more consistent 
regulatory environment. Indonesia’s 
strong performance and solid growth 
in the Philippines helped push exports 
to the ASEAN region 17% higher in 
volume (18,472 mt) and 28% higher 
in value ($102.4 million).

Pork exports to the China/Hong 
Kong region were well below year-ago 
levels in May, due in part to the addi-
tional 25% tariff imposed by China on 
April 2 (the increase does not apply to 
product entering Hong Kong). May 
exports to China/Hong Kong were 

U.S. pork by another 25%. This means 
U.S. pork cuts and pork variety meat 
entering China now face a duty rate 
of 62%, compared to 12% for China’s 
other suppliers, including the Euro-
pean Union, Brazil and Canada.

“It is unfortunate that U.S. pork 
is caught in the crosshairs of a dis-
pute that has nothing to do with pork 
trade,” Halstrom said. 

(SHOULDER – continued from 
page 8)

(RECORD – continued from page 8)
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European ports are optimistic 
but fear trade war could disrupt 
shipping and cargo traffic 

By Manik Mehta, AJOT

Despite the optimism generally 
prevalent among most European ports, 
which have benefited in the past from 
the tailwinds accompanying world 
trade, representatives of these 
ports express concern over the 
possible impact of the U.S. 
steel and aluminum tariffs on 
Trans-Atlantic trade and ship-
ping.  They fear that a trade 
war, escalated by tit-for-
tat retaliatory tariffs, could 
easily disrupt the shipping 
and cargo movement on both sides of 
the Atlantic.  

These fears were heightened by the 
just-concluded G-7 summit meeting in 
Quebec which did not go according to 
script for the Europeans who fear that 
this summit, the worst in the history of 
the G-7 nations, could hit shipping and 
cargo traffic.  

The image of U.S. President Donald 
Trump, sitting with his hands crossed, 
and German Chancellor Angela 
Merkel standing with both her hands 
on the table and staring at him in a con-
frontational pose watched by Japanese 
Prime Minister Shinzo Abe, pretty 
much sums up the summit result.  This 
picture of disunity went viral on social 
media.  The image dramatically depicts 
the German leader in an assertive pose, 
planting both hands firmly on a crisp 
tablecloth as she addresses President 
Donald Trump, who is seated before 
her with his arms crossed wearing a 
dispassionate expression.

Beside Trump is his national secu-
rity adviser, John Bolton, apparently 
speaking above the locked eyes of the 
U.S. and German leaders. A seemingly 
unimpressed Japanese Prime Minister 
Shinzō Abe gazes at the group.

trans-atlantiC CooPeration?
Officials and businesspeople in 

Germany, in private conversations with 
this correspondent, emphasized that 
Europeans are not interested in start-
ing a trade war with the U.S; however, 
they felt the Trump’s administration’s 
plan to impose tariffs on European 
products, starting with steel and alumi-
num, violated the “letter and spirit” of 
trans-Atlantic cooperation, and could 
cause trade and shipping disruption.

The Europeans want the tariff 
exemption to continue, failing which 
they have threatened with retaliatory 
tariffs against U.S. products such as 
whiskey, motor-bikes, jeans, etc. 

European ports see these as omi-
nous signs of an imminent trade war 
that would severely cripple shipping 
and cargo traffic. Indeed, Germany 
based economists, including Dennis 
Snower, the President of the Kiel Insti-
tute for World Economy, warn against 
escalation of the trade conflict, and 
urge the EU to use the opportunity to 
present itself in these difficult times 
as the “voice of reason” and refrain 
from hitting back with tariffs.  These 
experts believe that competitive com-
panies and industries would not suffer 
and, in fact, benefit in the medium 
and long term because trade with the 
EU would continue to grow.

Port oF hamburG

Hamburg port sees the tariffs as 

“yet another setback” because these 
will, invariably, affect its trans-Atlan-
tic cargo traffic.  For the port, a trade 

war with the U.S. will be the second 
major setback after its shipping 
was already hit by EU sanc-
tions imposed in 2014 against 
Russia over the Ukraine crisis.  
Another uncertainty looming 

for it is the possible impact of 
Brexit on its cargo traffic. 

Hamburg’s economics 
senator Frank Horch, who 

criticized U.S. tariffs as a “violation 
of the prevalent regulations of the 
World Trade Organization (WTO)”, 
reminded that Europe, a strong eco-
nomic region embracing a 500 mil-
lion population, is one of the USA’s 

Hamburg Sud’s Santa Clara docked at the Port of Hamburg, Germany.

europe 
trade 
2018

(DISRUPT – continued on page 12)



12 American Journal of Transportation  ajot.com

PID June AJOT AD_2018_Layout 1  6/6/18  1:33 PM  Page 1

larry Minor, associate administrator for policy at the Federal Motor Carrier Safety Administration, 
left, looks on in agreement as Dan Horvath, director of safety policy at the American Trucking 

Associations, says the electronic logging mandate has not led to rampant driver workforce 
reductions. (Photo by Paul Scott Abbott, AJOT)

Discussing strategic analytics are, from left, Suzanne Grimes, senior strategic consultant for 
PROS; Chris Gordon, vice president of product management at AIMMS; and jason Dillavou, 

director of pricing and yield management at yRC Freight. (Photo by Paul Scott Abbott, AJOT)

end-to-end supply chain visibility 
platform that is entirely secure and 
fully traceable by any participating 
party member.”

When it comes to accountability, 
no recent development has been more 
significant than the federal mandate for 
truck driver logs to be maintained elec-
tronically, and government and indus-
try speakers in another Connections 
general session concurred that, while 
an extremely tight truckload capacity 
environment exists today, the electronic-
logging device, or ELD, mandate has 
not led to the rampant driver workforce 
reductions initially projected.

Larry Minor, associate adminis-
trator for policy at the Federal Motor 
Carrier Safety Administration, and 
Dan Horvath, director of safety policy 
at the American Trucking Associa-
tions, also were in agreement that 
putting ELDs in place, while saving 
industry well more than $1 billion 
a year in paperwork, has not caused 
financial hardships for truckers.

“You can achieve compliance 
and it’s not going to bankrupt you,” 

Minor said.
Horvath, who said ATA efforts are 

now centered on fine-tuning of hours-
of-service regulations, noted that the 
baseline cost for a no-frills ELD unit 
that provides mandate compliance is 
as little as $35.

Cost also is not an obstacle these 
days when it comes to data, accord-
ing to presenters on a strategic ana-
lytics panel. 

“The cost has come down, so the 
expense of data is no longer the hurdle 
it once was,” said Jason Dillavou, 
director of pricing and yield manage-
ment at LTL provider YRC Freight.

Chris Gordon, vice president of 
product management at software plat-
form firm AIMMS, noted that auto-
mation frees up the time of planners to 
work on such remunerative activities 
as price optimization.

And a third panelist, Suzanne 
Grimes, senior strategic consultant for 
cloud software company PROS, was in 
agreement, saying, “Having things auto-
mated makes your life so much easier.”

That said, Grimes pointed out that 
not all data is truly intuitive, warning, 
“The biggest issue with data is it’s data.” 

(OPPORTUNITIES – continued 
from page 7)

most important trading partners.
Hamburg port is the export outlet 

for steel from Salzgitter and aluminum 
from Trimet Werk shipped to the U.S.  

Matthias Boxberger, chairman 
of Hamburg’s Industry Association, 
described the U.S. tariffs as a “rude 
setback” for trans-Atlantic trade 
relations. “Such conflicts harm all 
(sides), including the USA itself,” he 

said, adding that lack of attractive-
ness of one’s own products cannot be 
resolved by tariffs against others; uni-
lateral tariffs are not a remedy for the 
global over-capacity of basic materi-
als such as aluminum and steel. 

Hamburg Port’s total export volume 
of steel and base iron metal accounted 
for two million tonnes, of which exports 
of steel and base iron metals to the 
United States accounted for roughly 
70,000 tonnes, according to a spokes-
man of Hamburg Port Authority. 

The prospect of tariffs is wor-
risome for Hamburg port which is 
already lagging behind other Euro-
pean ports, and is trying to maximize 
its ship loads. In the first quarter of 
2018, Hamburg port achieved total 
throughput of 32.7 million tons, down 
7.5% over the year-earlier period.

The port is keen to tap its full 
potential, keeping in mind that mega-
ships with larger box capacities are 
being deployed.  Hamburg port’s 
2018 first-quarter results show a sta-
bilization trend (+ 0.7%, 1.9 million 
TEUs) contrasting with Antwerp’s 
10.7% growth (2.74 million TEUs) 
and Rotterdam’s 6.1% growth (3.5 
million TEUs). 

The Elbe deepening project con-
tinues to languish in a state of slow 
motion, thus precluding the port from 
tapping its full capacity.  Although a 
German court in November cleared 
the Elbe deepening project, it has not 
made any headway so far. 

Hamburg port also faces another 

(DISRUPT – continued from page 11)

(DISRUPT – continued on page 13)
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challenge:  the empty container move-
ment at the port, which mirrors the 
overall trade flow, has recorded an 
18% decline year-on-year basis.  

The port’s joint chief executive 
Axel Mattern has been telling the 
media that a decline in empty con-
tainer movements was at this point 
unavoidable, given that ship opera-
tors had changed the way they used 
the port thanks to the Elbe deepen-
ing project.  Besides the declining 
empty container movement, the port’s 
services with the east coast of North 
America, the Baltic region and the 
Indian subcontinent had also been 
declining. 

China trade

The “bright spot”, as freight 
forwarders in Hamburg point out, 
is that the port’s trade with China, 
Hamburg’s biggest trading partner, 
remained strong with container traf-
fic rising by 4.5% year-on-year.  
Hamburg port also posted strong 
growth of 37.7% in container traffic 
with Brazil, 38.5% with Sweden and 
63.8% with Israel. 

Other European ports such as 
Rotterdam and Antwerp – these two 
ports are already bracing to absorb the 
impact of Brexit - are also monitor-
ing the Trump administration’s action 
on steel and aluminum tariffs.  Rot-
terdam Port, Europe’s largest port, 
recorded in 2017 a 1.3% growth com-
pared to 2016, with the tonnage rising 

from 461 million tonnes to 467 mil-
lion tonnes. 

Rotterdam posted strong growth 
in container traffic in 2017, with the 
number of containers at Rotterdam 
rising by 10.9% to 13.7 million TEUs. 
The growth in container handling con-
trasted sharply with a 2.6% decline in 
the case of dry bulk goods and 4.1% 
decline in the case of bulk liquid. 

Allard Castelein, the director gen-
eral of the Rotterdam port operating 
agency, stated that the throughput, 
driven by container sector, had “so 
far, been on the highest level”. 

Rotterdam port could also 
increase its market share to 31%, the 
highest level since the year 2000, 
thanks to the growth, particularly, in 
Asia and South America and imports 
from North America. 

Antwerp port achieved a freight 
volume of 58,328,678 tonnes in the 
2018 first quarter, up 7.1% over the 
year-earlier period.  This volume is the 
total sum of all freight categories with 
the exception of conventional break-
bulk. The main driver was container 
freight which posted a 10.7% growth 
over the year-earlier quarter, rising to 
2,744,226 TEUs.  Indeed, Antwerp set 
a new record in March with a container 
volume of 980,000 TEUs.

There was growth on all sailing 
routes, both incoming and outgoing. 
In the first 2018 quarter, a total of 
3,531 ships called at Antwerp port, 
up 0.7% increase over the year-ear-
lier period.

(DISRUPT – continued from page 12)

The Maersk enters into the Port of Rotterdam.

Merkel lauds China’s market opening 
in trade rebuff to Trump

German Chancellor Angela 
Merkel praised China for opening 
up to foreign investment, draw-
ing a contrast with trade conflicts 
burdening both countries’ relations 
with the U.S. 

Merkel’s positive take followed a 
meeting in Berlin with Chinese Prime 
Minister Li Keqiang, who presented 
himself as an ally in her defense of 
rules-based global trade. They also 
agreed that they want to preserve a 
nuclear accord with Iran that Presi-
dent Donald Trump has ditched.

At an event hosted by Merkel and 
Li, BASF SE signed a preliminary 
accord to spend as much as $10 bil-
lion on a second chemical complex 
in China, its largest expansion project 

yet. The German company will own 
100 percent of the site in Guangdong, 
the first foreign chemical maker to go 
it alone in China.

“This shows that China’s market 
opening in these areas isn’t just talk, 
but action,” Merkel said at a joint 
news conference. Combined with 
Chinese steps to open up to foreign 
financial companies, it’s a signal that 
multilateralism plays “a strengthen-
ing, bolstering role” for the world 
economy, Li said.

Two days before meeting Trump 
at a NATO summit in Brussels, 
Merkel expressed concern about 
trade conflict with the U.S. and said 
the European Union will retaliate if 
the administration expands tariffs on 
European exports.

“We should try to reach a deal, 
otherwise we will be forced to take 
action” as the EU did in retaliating 
against U.S. tariffs on steel and alumi-
num, the German leader said.

Globalization’s advanCe

“We hope that Germany and 
China won’t get caught up in a global 
spiral of protectionism,” Merkel said 
at a business forum with Li. “We 
have to express our conviction loud 
and clear.”

“I can’t imagine anyone can hold 
back the stream of globalization,” Li 
said.

Merkel said Germany’s goal 
remains a level playing field in eco-
nomic ties with China. At the same 
time, she said Germany reserves the 
right to block Chinese investments 
under existing laws that allow such 
restrictions for sensitive technology 
or on national security grounds. That 
doesn’t mean China is being singled 
out, she said.

“There’s no trade policy that’s 
specifically directed against China,” 
Merkel said.
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Kenya Airways revamps freight 
to boost E-Commerce volumes

China’s on the fast track to drone deliveries
The day after Chinese e-commerce giant JD.com 

Inc.’s mid-year sale, a company drone took off from 
a playground in the city of Xi’an to deliver one of the 
orders in a football-sized box to a village in the moun-
tains to the south.

The six-rotor craft is one of about 40 JD.com 
designed to cut delivery times for items such as 
smartphones and food to remote areas where land 
transport is too expensive or slow.

JD.com is racing companies from across the 
world to develop unmanned aerial vehicles with 
the strength, range and reliabil-
ity to deliver goods on a large 
scale and solve the expensive 
“last-mile” problem for couri-
ers. What sets China’s efforts 
apart is its ability to assemble 
all the other parts needed for 
drone deliveries, including the 
regulations, infrastructure and 
the world’s biggest e-com-
merce market.

And to make all those work 
together, it needs data.

So last year, the Civil Avia-
tion Administration of China 
(CAAC) gave the go-ahead for 
JD.com and SF Holding Co., 
the country’s biggest express-
delivery company, to start send-
ing packages by drone in certain 
rural areas.

The idea is to build a net-
work that includes not only small drones for final 
delivery, but a whole system, including large auton-
omous fixed-wing planes that take off from small 
airports or landing strips to ferry bulk shipments 
between warehouses.

China’s killer advantage is the market. The 
country has both the advanced drone technologies 
and millions of consumers living in remote areas 
that are hard to get to—sometimes impossible to 
get to—by truck. China had more than 590 million 

“rural” residents at the end of 2017, according to 
the statistics bureau.

“People living in mountainous regions hardly 
accessible by ground transportation also have the 
right to shop!” said Cui Zheng, a manager oversee-
ing JD’s drones program in northwest China. “We 
are giving them the same shopping experience, 
same price, by flying drones.”

The race for drone deliveries in China is being 
fueled by competition between JD.com and rival 
Alibaba. Alibaba’s lighter business model means 

it relies on partners to make deliveries, but its 
logistics division Cainiao has partnered with Bei-
hang Unmanned Aircraft System to develop cargo 
drones. One model being worked on by the drone 
company is capable of carrying a ton of goods 
more than 1,500 kilometers. Ele.me, Alibaba’s food 
delivery arm, gained approval in May to test drones 
in a large industrial zone.

In the U.S., the Department of Transportation 

Kenya Airways is revamp-
ing its profitable cargo busi-
ness to make itself attractive 
to e-commerce companies like 
Amazon Inc. and Ikea Group 
in an effort to double the unit’s 
contribution to revenue.

The airline is upgrading 
its warehouses to handle larger 
volumes and create an East Afri-
can hub that can facilitate direct 
imports and provide temporary 
storage facilities before the goods 
are moved to other destinations, 
Chief Operations Officer Jan De 
Vegt said in an interview.

Cargo, which currently con-
tributes 10 percent of the group’s 
revenue, should account for as 
much as 20 percent of the compa-
ny’s turnover in five years, he said.

The carrier, part-owned by 
Air France-KLM, is reviewing 
its network as it plans to add as 
many as 20 new routes over the 
next five years and buy as many 

as 10 Boeing Co. 737 Max air-
craft. This will include grow-
ing its fleet with two freighters, 
giving it capacity to support the 
government’s push to encourage 
use of the national airline known 
as KQ, according to De Vegt.

“I’m starting up a pro-
gram now to reduce weight on 
board,” he said, adding it would 
help improve KQ’s ability to 
carry more goods like fresh-
cut flowers to the U.S. The air-
line would also be able to use 
lighter trolleys, less paint and 
lighter containers. “This is espe-
cially important for the flower 
market,” De Vegt said.

Kenya supplies more than a 
third of the flowers sold in the 
European Union and the hor-
ticulture industry is one of the 
country’s biggest generators 
of foreign-exchange, accord-
ing to the Nairobi-based Kenya 
Flower Council.

jD.com is racing companies from across the world to develop unmanned aerial 
vehicles with the strength, range and reliability to deliver goods on a large 

scale and solve the expensive “last-mile” problem for couriers.

Kenya Airways is revamping its profitable cargo business

(DELIVERIES – continued on page 15)
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in May selected 10 state, local 
and tribal governments to test 
commercial drones in partner-
ship with companies including 
Intel Corp., Uber Technologies 
Inc. and Qualcomm Inc. One 
company not listed in the trial 
was Amazon.com Inc., whose 
Prime Air unit is a leader in drone 
delivery development. Amazon 
has been testing drone deliveries 
in the U.K. since 2016.

Drone use by JD.com and 
SF is still only a tiny fraction 
of their operations, but for the 
Chinese government, the tech-
nology offers a way to help 
alleviate poverty in rural areas 
and narrow the wealth gap with 
urban centers. It could also make 
China a model for other govern-
ments looking to draft regula-
tions for the coming swarms of 
civil drones.

This is “a key opportunity 
for CAAC to gain a greater say 
in international aviation indus-
try and overtake peers,” the 
civil aviation administration 
said in a written response to 
Bloomberg News.

JD.com, which has clocked 
up over 5,000 hours of drone 
flight time, said parcel deliv-
ery costs in rural backwaters 
can be five times as much as 
in cities. Neither JD.com nor 
SF would say how much could 
be saved by flying drones, but 
they expect costs to be less 
than those with human delivery 
once the technology is ready for 
wide-scale use.

In one extreme case, a cou-
rier has to climb up and down 
a mountain for four hours to 
deliver a package to a village on 
the edge of a cliff, said Cui. A 
drone can do the trip in minutes.

SF aims to integrate the 
small last-hop flights with 
bigger drones relaying goods 
to distribution centers and tra-
ditional cargo planes, to reach 
a goal of ensuring all deliveries 
within China are completed in 
less than 36 hours.

“Drones flying one or two 
tons of goods on regional routes 
could bring down transportation 
costs in underdeveloped areas to 
a level similar to ground trans-
portation on trunk routes,” said 
Li Dongqi, a group vice presi-
dent responsible for drone oper-
ations at SF.

Fixed-wing drones would 
typically operate from small air-
ports used by helicopters, light 
aircraft and private jets, or from 
purpose-built landing strips at 
company warehouses.

JD launched its first fixed-
wing drone during its annual 
mid-year shopping bonanza on 
June 18 and will use it to fly 
time-sensitive, high value-added 
goods. SF has been test-flying 
similar models since last year.

The CAAC released in 
March regulations for commer-
cial drones that require opera-
tors to apply for a license for 
craft used for aerial spraying, 
imaging and performances. 

However, the rules don’t apply 
to drones for deliveries or trans-
porting passengers, for which 
the regulator is still collecting 
data before drafting rules.

“It would be too much of a 
drag for bigger drones to be regu-
lated the same way as manned 
aircraft,” Cui said, adding that a 
lot of current safety requirements, 
such as life-saving equipment 
and display panels, wouldn’t be 
necessary for a UAV.

Governments in other coun-
tries are also developing rules, 
but huge challenges remain. In 
the U.S., regulators are trying 
to address how to create a low-
level air-traffic system to ensure 
drones don’t hit each other or 
traditional aircraft. Other prob-
lems include a standard for com-
municating with the craft, safety 
and privacy concerns.

Even in China, the CAAC 
doesn’t allow drones to fly at 
night, in the rain or in more than 
a light breeze.

“We need to look for more 
places for drones to fly to test 
its capability, identify risks and 
figure out how to respond to 
these risks.” said SF’s Li. The 
CAAC can only produce a clear 
set of rules for bigger drones 
from the troves of data collected 
from test flights, he said.

Cui said getting bigger 
drones up to the sky will be a 
priority for JD.com this year. 
The company also has trial ser-
vices for UAVs in Tanzania, 
Indonesia and Thailand.

Li said SF is seeking 
approval from the CAAC to 
launch more trials in sparsely 
populated regions, especially for 
bigger drones.

“We are exploring an area 
that has no rules,” said JD.com’s 
Cui. “There’s chaos and uncer-
tainty, but eventually there needs 
to be regulations.

(DELIVERIES – continued 
from page 14) 33’ twin trailers, the debate rolls on

Earlier this month the Transportation Interme-
diaries Association (TIA) held their annual meet-
ing with Congress to discuss various topics 
important to 3-PLs and cargo owners. On 
their agenda was the issue of nationwide 
approval for the use of twin 33’ trailers on 
our highways. There’s been much debate 
within Congress and among truckers 
over the road worthiness and economic 
value of twin 33’s and the disagreement 
appears to be growing wider.

keeP it rollinG

We are facing a crisis in our domes-
tic freight market. Data compiled by DAT Solu-
tions, a national freight exchange, indicates that as 
of this year only one in twelve truckloads will have 
equipment available to move the freight. This is 
the lowest ratio since 2005. Further, the American 
Trucking Association notes that America is also 
suffering from a lack of qualified drivers.

On top of an already critical situation, Gail Rut-
kowski, executive director of the National Shippers 
Strategic Transportation Council (NASSTRAC), 
stated in a recent article that within the next few 
decades over the road freight is projected to increase 
by at least 40%. What is the solution? More trucks 
on the road or more freight in the trucks?

biGGer is better

Shipper associations like NASSTRAC, TIA 
and the NIT League have publicly supported a 
change in our federal highway policy to allow 33’ 
trailers on all our nation’s highways. They see a 
significant benefit to less than truckload carriers 
who could increase load capacity by 18.6% hauling 
tandem 33’ trailers over the twin 28’ers currently in 
use. Arguably LTL truckers could simply revert to 
53’ trailers and loose only 3 feet of cargo space, but 
twin 33’s have been shown to provide 24.5% more 
space than a single trailer. According to FTR Trans-
port Intelligence, a leading research and consulting 
firm, twin 33’ trailers could reduce greenhouse gas 
emissions by 10% while reducing highway con-
gestion by 14%. This is significant considering the 
additional freight demand which will be placed on 
over the road trucking in the coming years.

A 2014 study commissioned by Americans for 

Modern Transportation (AMT) showed that national 
approval for tandem 33’ trailers could have reduced 
vehicle miles traveled by 3.1 billion, saved 255 mil-

lion gallons of diesel fuel and reduced hours of traf-
fic congestion by 53.2 million hours. The resulting 
effect of these increases in productivity would have 
been a $2.6 billion savings in freight costs accord-

ing to Dr. Ronald R. Knipling who con-
ducted the research on behalf of the AMT.

Parcel carriers such as FEDEX and 
UPS have been testing the effectiveness 
of 33’s trailers in selected markets find-
ing them safer and more efficient than 
the 28’ers currently in use.

So, who’s putting on the brakes?
Our national highway system has accepted 28’ 

twin trailers, which came into common use over 
the last 10 years.

Only four states (WA, WY, SD and UT) allow 
full access to tandem 33’ers. Eleven states includ-
ing New York and Florida provide limited access 
on interstate highways which cross their borders. 
Debate has raged in Congress over the last three 
years on the expanded use of larger trailers. In 
2015 FedEx testified at a congressional hearing 
on the national freight network. The data compiled 
by 8 LTL carriers supported safe and productive 
use of twin 33’ trailers across all interstate high-
ways. In 2016 the Senate Transportation, Housing 
and Urban Development Committee posted a bill 
which included a provision to approve their use. 
In opposition Senators Roger Wicker R -Mass, 
Dianne Feinstein D-Calif, and Chuck Schumer 
D-NY opposed this amendment which led to its 
being dropped. In a statement to the Albany Times 
Union, Sen. Schumer cited concern over larger 
trailers on our aging highways and state roads such 
as SR 20 which runs west from Albany. Counter-
ing this the New York State Motor Truck Associa-
tion stated that 33’ tandem trailers present no more 
weight than currently allowable configurations. 
“There is no push to put these on smaller roads…” 
the NYSMTA said.

In February, the Truckload Carriers Asso-
ciation (TCA) voiced their opposition to further 
consideration of twin 33’ trailers citing a presup-
posed equipment shift from 53’ers to double 33’s 

By Matt Guasco, AJOT

(DEBATE – continued on page 19)
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SMC3 draws 350 supply chain leaders to historic Greenbrier for Connections  
By Paul Scott Abbott, AJOT

Less-than-truckload transportation pricing data and technology solutions provider SMC3 
is already advancing plans for several more Connections conferences following conclusion of 
its 2018 edition, held June 25-27 at The Greenbrier in White Sulphur Springs, West Virginia.

This year’s event drew more than 350 supply chain leaders to the historic luxury 
resort, which dates back to 1858. The Greenbrier, which has hosted 26 U.S. presidents, 
has its own transportation history, as it was owned for 99 years by CSX and predecessor 
railroad entities, including the Chesapeake and Ohio Railway, which built much of the 
current hotel structure back in 1913.

SMC3’s next Connections conference is slated to be held June 24-26, 2019, at The 
Broadmoor in Colorado Springs, Colorado, with succeeding years taking the event to 
Boston, Seattle and San Diego, while SMC3’s next wintertime gathering, JumpStart 
2019, is set for Jan. 28-30 at the Renaissance Atlanta Waverly Hotel & Convention 
Center in Cobb County, Georgia.

In addition to informative business sessions, Connections 2018 featured numerous 
opportunities for informal interaction, including receptions preceding dinner concerts by 
bluegrass artists and former Foreigner lead singer Lou Gramm, during which more than 
a few attendees were captured by the AJOT lens. (See page 6 for SMC3 Connections 2018 
conference business session coverage. )

(l to R) Sarah Ruffcorn – Trinity logistics, Bill Forsman – FedEx Services, 
Stacey Howell – Trinity logistics, Patrick Gillihan – FedEx Services, Art Nourot – Hub Group, 

Amy Proctor – Trinity logistics, Curt Kouts – Trinity logistics

(l to R) Nick Cicerchi – Descartes, Tim Meyer – IBM, laurie Hurst – Roadrunner Freight, 
Frank Hurst – Roadrunner Freight, joe Toussaint – Roadrunner Freight, 

Tricia Toussaint – Ford Motor Co. 

(l to R) Paul levine – National Motor Freight Traffic 
Association Inc., john Bagileo – law Office of john R. 

Bagileo, Ed Guffey – Wilson Trucking (retired), 
Dr. Don Ratajczak – Georgia State university

(l to R) Danny Slaton – SMC3, 
Karin Slaton – Backstory Designs, Bill Shults – SMC3, 

Gail Shults – Shady Grove Hospital (retired)

(l to R) Bob Hitt – Xl, Scott Sundermeier – EXl, 
Neil Segall – Maplarge

(l to R) Alex Hofeling – TOTE Maritime Alaska, 
David Bytheway – Midwest Motor Express, 

Steve Hartmann – lynden Transport

(l to R) Connie Smith – Kennestone Hospital (retired), 
Greg Smith – Tech Mahindra, Danny Slaton – SMC3

(l to R) Bob Walsh – Averitt Express Inc., justin yaeck – 
Schneider logistics, Mike Parker – langberg & Co.

(l to R) Paul Dugent – FreightSnap llC, 
Rob Estes – Estes Express lines Inc., jean Estes.

(l to R) Kristin Porché – SMC3, Emma Shelnutt – Newnan 
High School, jason Shelnutt – SMC3

(l to R) Ryan Poynter – GlobalTranz, Andrew Dawson – 
GlobalTranz, Dave Brady – Dayton Freight lines
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Maersk says batteries 
could be deployed on 
container ships by 2020

Andrew McIntosh, senior 
innovation manager techni-
cal innovation for A.P. Moller 
Maersk, told conferees at 
the Electric and Hybrid 
Marine Expo in Amster-
dam that “lower battery 
costs and higher fuel 
costs related to cleaner 
marine fuel requirements 
could make the business 
case for batteries by 2020.”

McIntosh said that Maersk 
believes the case can soon be 
made for batteries reducing 
fuel costs on its container ships 
when ships enter and leave port 
as well as for optimizing engine 
efficiencies.

This will reduce the number 
of auxiliary engines utilized on 
vessels and allow for their sub-
stitution by batteries. The result 
will be less fuel consumption 
and emissions.

He cautioned that “batteries 
can’t do everything and there will 
still need to be a diesel engine” 
for the immediate future.

Dr. Susanne Lehner, head of 

hybrid battery systems for MAN 
Diesel & Turbo, said that the 
German marine engine maker also 

believes in the imminent 
use of batteries “for the 
drivetrain or to fulfill the 
hotel load” requirements 
of a ship.

She said that MAN 
was looking into mini-
mizing the degradation of 

batteries onboard ship. This will 
require selecting sufficient battery 
power to meet vessel requirements 
and best operational practices by 
crew members.

Dr. Ben Gully, senior engi-
neer for Det Norske Veritas 
(DNV) said “maritime battery 
market penetration is quickly 
accelerating in many areas.”

The Norwegian company 
is updating class rules for the 
deployment of batteries in ships 
and researching best practices 
to prolong the life of batteries. 
This will safeguard the invest-
ment by shipowners and ensure 
that the risk of a breakdown is 
minimized.

By Stas Margaranis, AJOT

NBA legend West tips off Connections 
at Greenbrier

By Paul Scott Abbott, AJOT

When it comes to true suc-
cess, basketball legend Jerry 
West and supply chain organi-
zation leader Heather Sheehan 
appear to be on the same team.

In opening sessions June 25 
at SMC3’s Connections 2018 at 
The Greenbrier in White Sul-
phur Springs, West Virginia, 
both West and Sheehan said it is 
not only alright to fail, but it can 
most assuredly be beneficial.

“Failure taught me things 
about myself I could never have 
learned another way,” said West, 
now 80, an NBA Hall of Famer 
and former standout for the 
West Virginia University and the 
Los Angeles Lakers, as well as 
highly successful Lakers execu-
tive and coach. “Be bold and 
don’t gamble, but take risks.”

coalminer set him on a humble 
journey for self-esteem and gen-
uine love.

“Pride makes us artificial,” 
he said. “Humility makes us 
real.”

West said that, to be suc-
cessful in life, one should “be 
impeccable with your words, 
don’t take anything personally, 
don’t make assumption and 
always do your best.”

In urgings applicable to 
sports, business and all of life, 
West made 17 recommenda-
tions: “Before you lead, follow. 
Before you add, subtract. Before 
you speak, listen. Before you 
take, give. Before you cry, smile. 
Before you succeed, fail. Before 
you touch, see. Before you run, 
walk. Before you believe, doubt. 
Before you start, prepare. Before 
you act, think. Before you judge, 
understand. Before you find, 
seek. Before you teach, learn. 
Before you hate, love. Before 
you cross, look. Finally, and 
most importantly, before you 
die, live.

“Do not die with your 
dreams still inside you,” he said. 
“Take what you do seriously, but 
don’t take yourself seriously. 
Life is too short.”

Sheehan, the conference 
chairwoman, who serves as 
executive director of Achieving 
Women’s Excellence in Supply 
Chain Operations, Management 
and Education – AWESOME for 
short – echoed such sentiments.

Sheehan,  a 30-year indus-
try veteran who formerly was 
vice president of indirect sourc-
ing and logistics for Danaher 

SMC3’s Connections 2018 
Chairwoman Heather Sheehan, 
executive director of Achieving 
Women’s Excellence in Supply 
Chain Operations, Management 
and Education, delivers remarks. 

(Photo by Paul Scott Abbott, AJOT)

Basketball great jerry West 
provides the opening keynote 

address at SMC3’s Connections 
2018 at The Greenbrier in White 
Sulphur Springs, West Virginia. 

(Photo by Paul Scott Abbott, AJOT)

Encouraging the more 
than 350 supply chain leaders 
in attendance to dream and set 
goals, West said growing up as 
an abused son of a West Virginia 

Corp., a Washington-based sci-
ence and technology innovation 
conglomerate, said the company 
has performed admirably, rely-
ing upon people, strategy and 
operations, “but we knew where 
all the flaws were.”

Supply chain success at 
Danaher, she said, stemmed 
from “a healthy paranoia that we 
were never good enough.”

“Continuous improvement 
is vital to business performance,” 
she said, imploring supply chain 
leaders to hire strategic problem-
solvers who come from diverse 
gender, race, age and personal-
ity backgrounds and are empow-
ered to develop and implements 
ongoing enhancements, includ-
ing eliminating wasteful activi-
ties that do not support top-level 
corporate objectives.

Largest containership built 
in US will serve Hawaii

Matson, Inc., a leading U.S. 
carrier in the Pacific, and Philly 
Shipyard, Inc. (PSI), the wholly-
owned U.S. subsidiary of Philly 
Shipyard ASA (Oslo: PHLY) 
christened the largest contain-
ership ever built in the United 
States in a ceremony at the Philly 
Shipyard on Saturday, June 30.

The new vessel is named 
‘Daniel K. Inouye’ in honor of 
Hawaii’s late senior U.S. Sena-
tor, who was a longstanding 
supporter of the U.S. maritime 
industry and its important role in 
supporting Hawaii’s economy. 
It is the first of two new ships 
being built for Honolulu-based 
Matson by Philly Shipyard at a 
total cost of approximately $418 
million for the pair, and the first 
of four new vessels that Matson 
will put into its Hawaii service 
during the next two years.

“This is a proud day for all 
of us at Matson,” said Matt Cox, 
Matson’s chairman and chief 
executive officer, at the ship-
yard ceremony. “Over our first 
136 years, Matson’s fleet has 
evolved from sailing ships to 
larger steamers to diesel power, 
consistent with changes in tech-
nology and always evolving in 
step with the needs of a growing 
Hawaii economy.

“This new vessel, designed 
specifically to serve Hawaii 
and built with LNG-compatible 
engines, is the next generation 
of vessel and sets a new stan-

dard for cargo transportation in 
Hawaii. It also symbolizes Mat-
son’s continuing commitment 
to serving our Island home in 
the most efficient, effective and 
environmentally sound way into 
the future,” Cox said.

Steinar Nerbovik, Philly 
Shipyard President and CEO, said, 
“It is with tremendous gratitude 
and pride that we celebrate the 
christening of ‘Daniel K. Inouye,’ 
alongside Matson, a returning cus-
tomer. When this ship is delivered, 
no matter where it travels, it will 
represent the finest craftsman-
ship of Philadelphia shipbuilders, 
and fulfill our promise to provide 
American built and owned ships 
that will safely and securely ser-
vice our nation.”

Matson invited Irene Hirano 
Inouye, Sen. Inouye’s wife, to 
officially christen the vessel by 
breaking a ceremonial bottle of 
champagne against the ship’s hull.

The ceremony included a 
gathering of approximately 350 
attendees including Matson and 
PSI executives, shipyard work-
ers and union leaders. Speakers 
included Dr. Peter Navarro, Assis-
tant to the President of the United 
States, Director of Trade and 
Industrial Policy and the Direc-
tor of the White House National 
Trade Council; Rear Admiral 
Mark H. Buzby, Administrator 
of the Maritime Administration; 

(HAWAII – continued on 
page 19)
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to remain competitive. Voicing their con-
cern to Congress, the TCA also indicated 
driver training and insufficient parking 
for twin trailers would be problematic. 
What wasn’t stated was the fact that the 
use of twin 33’ers would be embraced 
primarily by Less than Truckload Carri-
ers not the motor freight community at 
large. LTL carriers currently employ driv-
ers trained to handle twin 28’ trailers. The 
additional 10’ of overall length should not 
pose a problem within that driver commu-
nity. This March the AMT countered TCA 
objections by presenting a letter to mem-

bers of the House Committee on Trans-
portation and Infrastructure. The letter was 
addressed to Representatives Bill Shuster, 
Peter DeFazio, Sam Graves, and Eleanor 
Holmes Norton. It asks for the committee 
to consider expanded use of 33’ tandem 
trailers in future highway bills.

the road ahead

The debate rolls on. The TCA claims 
driver shortages would increase as carriers 
are force to retrain their operators to handle 
the new equipment. LTL carriers note they 
already train their staff to handle twin trail-
ers and the increased size could be easily 
absorbed. Legislators have stated “Allow-
ing the monstrous twin-33 trucks on our 
highways without a full understanding of 
the safety implications would be irrespon-
sible and dangerous.” The ATM counters, 
“Twin 33’ trailers perform better than 
many other truck configurations on four 
critical safety measures, including stability 
and roll over.” Research, they claim, shows 
that twin 33’ trailers would result in 4,500 
fewer truck accidents.

Proponents continue to lobby Con-
gress to adopt a national policy, hoping 
the current administration will endorse 
extended highway use. 

(DEBATE – continued from page 15)

General Darren W. McDew, commander 
of the U.S. Transportation Command 
(USTRANSCOM); and former Pennsyl-
vania governor Ed Rendell.

Weighing in at over 51,400 metric 
tons, the 850-foot long and 3,600 TEU 
capacity Daniel K. Inouye is Matson’s 
largest ship and the largest containership 
ever constructed in the U.S. It is also Mat-
son’s fastest vessel, with a top speed of 
nearly 24 knots, helping ensure on-time 
deliveries in Hawaii from Matson’s three 
West Coast terminals in Seattle, Oakland 
and Long Beach.

(HAWAII – continued from page 18)

Retail imports to set new record 
this month as consumers spend 
and tariffs take effect

Driven by increasing consumer 
demand and rising retail sales, imports at 
the nation’s major retail container ports 
are expected to set a new record this 
month even though new tariffs on goods 
from China just took effect, according to 
the monthly Global Port Tracker report 
released by the National Retail Federation 
and Hackett Associates. 

“Retailers cannot easily or quickly 
change their global supply chains, so 
imports from China and elsewhere are 
expected to continue to grow for the fore-
seeable future,” NRF Vice President for 
Supply Chain and Customs Policy Jona-
than Gold said. “As tariffs begin to hit 
imported consumer goods or the parts and 
equipment needed to produce U.S. goods, 
these hidden taxes will mean higher 
prices for Americans rather than signifi-
cant changes to international trade.” 

“July 6 was the beginning of the 
United States’ trade war,” Hackett Associ-
ates Founder Ben Hackett said, referring 
to U.S. tariffs on $34 billion in Chinese 
products that took effect on Friday. “There 
will be no winners, only losers – particu-
larly consumers – as costs increase.” 

Ports covered by Global Port Tracker 
handled 1.82 million Twenty-Foot Equiv-
alent Units in May, the latest month for 
which after-the-fact numbers are avail-
able. That was up 11.6 percent from April 
as the annual wave of summer merchan-

dise began to arrive and up 4.3 percent 
year-over-year. A TEU is one 20-foot-
long cargo container or its equivalent. 

June was estimated at 1.83 million 
TEU, up 6.8 percent year-over-year. July 
is forecast at 1.87 million TEU, up 3.8 
percent; August at 1.91 million TEU, up 
4.2 percent; September at 1.82 million 
TEU, up 2.1 percent; October at 1.89 mil-
lion, up 5.3 percent, and November at 
1.81 million TEU, up 2.6 million TEU. 

The June number tied the record 
of 1.83 million TEU imported during a 
single month set in August 2017, and the 
forecast for July would break that record 
while August should set yet another 
record. While cargo numbers do not corre-
late directly with sales, the record imports 
mirror strong results seen by retailers 
this spring and expectations of continued 
growth through the remainder of the year. 
Retail sales as calculated by NRF – exclud-
ing automobiles, restaurants and gasoline 
stations – were up 5.6 percent year-over-
year in May and up 4.6 percent on a three-
month moving average. NRF is forecasting 
that total 2018 sales will be up between 3.8 
percent and 4.4 percent over 2017. 

The first half of 2018 is expected to 
total 10.3 million TEU, an increase of 4.9 
percent over the first half of 2017. The 
total for 2017 was 20.5 million TEU, up 
7.6 percent from 2016’s previous record 
of 19.1 million TEU.

Tariffs make life even tougher for 
world’s biggest shipping company

A.P. Moeller-Maersk A/S may strug-
gle to make a profit this year after the U.S. 
and China descended into a trade war that 
promises to hurt the world’s biggest ship-
ping company.

Maersk, which is based in Copenha-
gen, has already lost almost a third of its 
market value this year as investors gird 
for more bad news. Trade protectionism 
means less demand, and history suggests 
the shipping industry will struggle to 
make the necessary supply cuts. What’s 
more, Maersk is now more exposed to 
shipping as the former conglomerate 
divests its energy business.

Per Hansen, an investment economist 
at Nordnet in Copenhagen, says Maersk 
is currently “in the eye of the hurricane” 

when it comes to the damage that will be 
inflicted by a trade war. He estimates the 
company’s shares could drop at least 10 
percent.Maersk is already bracing itself 
for lackluster demand in the second half 
of the year, due to what it says are sea-
sonal effects. The company said earlier in 
the week it will need to temporarily scale 
back its service between Asia and North 
Europe as a result.

“It’s highly likely that Maersk’s valu-
ations could sink to its trough valuations 
in the coming months as investors avoid 
shipping stocks until more excess capac-
ity is being removed,” said Corrine Png, 
chief executive officer and founder of 
Crucial Perspective, a Singapore-based 
research provider focusing on transport.



20 American Journal of Transportation  ajot.com

Shippers Are Hooked -
On The Port Of Boston

Direct 
Weekly Container 

Ship Services To Asia, 
Europe And Latin 

America

Easy Access
To 14 Million 
New England
Consumers

100% Credit
On Harbor

Maintenance
Tax For 

Massachusetts
Companies

Average
32 Minute
Turn Time

Low
Terminal

Congestion

Excellent
Highway
Access/

Connections

Consumers

For more information visit us at theportofboston.com


