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Muntgracht. The all-purpose vessels on Spliethoff’s CEE service frequently transit 
the St. Lawrence Seaway’s Welland Canal.

Wind power shipments 
surge in Canada
Windpower component shipments have boosted 
breakbulk totals for Canadian ports.

By Leo Ryan, AJOT

The global breakbulk 
market has witnessed a surge 
in shipments of wind power 
components in recent 
years, a trend that has also 
gathered momentum in 
Canada. Transportation 
providers on both water 
and land have been 
engaged in shipping 
components manu-
factured notably in 
Europe and domestic 
sources. And there is no sign 
of weakening demand for the 
immediate future, although 
sometimes opposition surfaces 
from local residents impacted 
by a wind power project.

Indeed, Canada in 2018 
continued to show strong and 
stable growth in this niche 
sector, reports the Canadian 
Wind Energy Association 
(CanWea). It finished the year 
with close to 13,000 megawatts 
of capacity, enough to power 
some 3.3 million homes or 6% 
of electricity demand. National 
installed capacity has doubled 
since 2012.

Robert Hornung, the Asso-
ciation’s president, asserts, 
“Each year, the wind energy 
industry provides more clean 
and low-cost electricity to 
Canadians and increases its 
contributions to a modern 
and reliable electricity grid. 
Wind is a success story across 
the country – helping to meet 
electricity demand in a way 
that is consistent with Can-
ada’s climate ambitions and 
that benefits landowners, rural 
and indigenous communities, 
and the economy.”

Last year saw the comple-
tion of six projects that added 
566 MW of new installed 
capacity, with Ontario and 
Quebec accounting for nearly 
9,000 MW.

Canada is home to the 
world’s ninth largest wind 
generating fleet. There are 
today some 300 wind farms 
operating from coast to coast, 
comprising 6,600 turbines, 
including projects in two of 
the three northern territories. 
Among Canadian provinces, 
the large bulk of capacity is 
currently located in Ontario 
(40%), Quebec (30%) and 
Alberta (12%).

For 2019, CanWea antic-
ipates 1,000 MW of new 
wind energy projects com-
missioned in Alberta, Ontario 
and Saskatchewan.

Positive outlook on 
st. lawrence seaway

In an interview, Bruce 
Hodgson, director of market 
development for the St. Law-
rence Seaway Management 
Corporation, offered an opti-
mistic outlook. “Project car-
goes are important to HWY 

H2O.  The Great Lakes St. 
Lawrence System competes 
vigorously with other gate-

ways such as the East Coast 
of the US and the US Gulf.  
Our ports, carriers and 
other supply chain stake-
holders work collabora-

tively to insure the 
seamless delivery.  It 
is a team endeavor! 

“We handle a 
wide variety of car-

goes, from wind turbines 
and blades to modules des-
tined to the oilsands in West-
ern Canada.  The volume 

(SURGE – continued on 
page 7)
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Northeast ports vie for piece 
of wind energy action
Investments in Connecticut, Rhode Island, and New York advance 
region as industry hub.

By Peter Buxbaum, AJOT

Wind energy is about to 
take off in a big way in the 
northeast United States, and 
owners and operators of 
port assets are readying 
their facilities to partici-
pate in the operations of 
this growing industry in 
ways that go beyond 
handling cargo and 
logistics. A trio 
of ports in New 
England and New 
York are poised to function 
as hubs for the wind energy 
industry—and that means 
assembling components and 
providing other operational 
support, and not just process-
ing freight.

the northeast, three miles off 
Block Island, Rhode Island, 

and equidistant between 
Narragansett, Rhode 

Island, and Montauk, 
New York. The private 
project, developed by 

Deepwater Wind with 
an investment of $300 

million, includes 
five turbines with 
a capacity of 30 
megawatts. 

In February of this year, 
Ørsted, a global leader in off-
shore wind based in Denmark, 
and Eversource, New Eng-
land’s largest energy company, 
announced a 50-50 partnership 
for several regional offshore 

mitting and final investment 
decisions but, if approved, 
could enter operation in 2022 
and 2023.

A key challenge for the 
U.S. offshore wind indus-
try is to develop efficient 
supply chain networks and 
port infrastructures to accom-
modate the challenging cargo 
requirements of these proj-
ects. A 2017 report from the 
University of Delaware’s 
College of Earth, Ocean, and 
Environment, concluded that 
it’s cheaper and quicker to 
install an offshore wind farm 
by building it at port than 
at sea—especially with the 
development of the bigger 
and more powerful wind 
turbines that will soon be 
deployed. It’s likely this is the 
approach that’s going to be 
taken by Ørsted-Eversource, 
making the robustness of port 
and associated infrastructures 
that much more important.

In New London, the State 
Pier is the likely focus of wind 
energy activity but it needs 
major investments to make that 
happen. The State of Connecti-
cut recently committed $30 
million for renovations, includ-
ing upgrades to cargo-handling 
capabilities, while the wind 
power industry has pledged 
$22.5 million. Ultimately, $100 
million will be needed for a 
complete upgrade, according 
to the Connecticut Port Author-
ity. Gateway Terminal, Con-
necticut’s largest port terminal 
operator, reached a 20-year 
agreement with the CPA at the 
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The growth of this new 
industry is likely to spread 
its benefit widely across 
the region and beyond, but 
three smaller harbors—New 
London, Connecticut; Davis-
ville, Rhode Island; and Port 
Jefferson, New York—are 
pushing to get their piece of 
the action.

Wind energy is not new 
to the region, but the latest 
developments—which involve, 
among other things, a joint 
venture between an experi-
enced Danish offshore opera-
tor and a major New England 
power company plus aggres-
sive plans among state gov-
ernments to increase reliance 
on wind energy—indicate 
that wind energy installations 
will be upscaled in a big way 
regionally in the near future. 
New York State has a goal 
to generate 9,000 megawatts 
from offshore wind power by 
2035. Proposals in Connecti-
cut call for anywhere from 
1,000 to 2,000 megawatts of 
electricity from offshore wind 
farms in the next decade. 
Rhode Island’s governor has 
a clean energy goal of 1,000 
megawatts by 2020.

The first commercial off-
shore wind farm in the United 
States—the Block Island Wind 
Farm, which opened for opera-
tion in December 2017—is in 

wind assets. Eversource paid 
$225 million for its half inter-
est in Ørsted’s Revolution 
Wind and South Fork Wind 
Farm projects, as well as a 
257-square-mile tract off the 
coasts of Massachusetts and 
Rhode Island. The first two 
projects are subject to per-

(PIECE – continued on 
page 11)

Live Cargo Logistics – 
moving livestock by ocean
The movement of  live animals by ocean carriage 
is a highly specialized  logistics niche, requiring a 
wide range of  supply chain expertise. 

(LIVESTOCK – continued 
on page 5)

By Matt Guasco, AJOT

It might be said that 
Noah was the first to ponder 
the logistics of moving live-
stock by ocean. Since antiq-
uity men and women 
have faced the chal-
lenge of moving 
animals, it’s an age-
old balancing act. 
Today specialized 
exporters, forward-
ers, ports, and car-
riers have taken 
up this challenge. 
Last year the U.S. 
exported 238,700 head of 
cattle to countries around the 
world, and this January and 
February alone the U.S. has 
already transported 64,967 
head of dairy and beef cattle.  

PreParing and 
transPorting livestock          

C. Gordon Thornhill Jr. 
has been exporting livestock 
for over 30-years as presi-
dent of T.K. Exports, Inc. He 
started the company in 1982 
after five years with the Vir-

ginia Department of Agricul-
ture. His firm has expertise in 
not only sourcing and prepar-
ing cattle for shipment, but 
also in transporting them and 
arranging for their initial 
care and integration into 
their new herds. 

“This business is a 
business that requires a 
specialty knowledge”, 
Gordon said, “Being 
a cattle breeder, being 
a cattle buyer or 
being a transporta-

tion specialist to me doesn’t 
cut it in this business; you’ve 
got to be a jack of many 
trades.” T.K. Exports has 
shipped everything from 
hogs to horses, but lately, 
the business has gravitated 
toward beef cattle. The firm 
has active markets in South 
America, Southeast Asia, 
Russia, and Eastern Europe. 

“Over the years I’d say 
we have sent animals to 

T.K. Exports has expertise in not only sourcing and preparing cattle for 
shipment, but also in transporting them and arranging for their initial care.
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around 50 countries. In some 
of these markets we’ve sent 50 
to 100,000 breeding females 
to perpetuate herds.”  When 
talking about target markets, 
Russia and Kazakhstan have 
large country-wide programs 
to increase their herds which 
have waned since the breakup 
of the Soviet Union. In 
Kazakhstan, for example, 
Gordon noted, “They went 
from something like 30 to 40 
million populations of beef 
animals and dairy animals 
down to less than 10 million 
animals.  They actually have 
World Bank loans and a huge 
undertaking in what they are 
trying to do. If you look at a 
map, they are right in between 
China and Russia, which they 
see as an end product for 
their meat.  They are trying 
to produce their own meat as 
opposed to buying it from us 
or Canada or Europe. 

Shipping to Kazakhstan 
has its own set of logistic 
challenges, Gordon noted. 
“The challenge here is how 
do we deliver directly to 
the farm? Again looking at 
the map, Kazakhstan has no 
seaport.  What we’re doing 
is crossing over two coun-
tries, we’re going to Russia 
and then we’re trucking to 
Kazakhstan. The challenge 
for me is that I’m in charge 
of all of it.  The shipments 
are based on D.A.P. Deliv-
ery at Point as opposed to 
CIF, which most people 
deal with.  We deal with the 
challenges of transporting 
over another country which 
involves more bio-security 
because you have to meet the 
health requirements of that 
country and then you have 
to line up the truck transpor-
tation which in this case is 
something like 2,000 miles 
over Russia.  You have to 
have various permits; you 
have to have CMRs, which 
is like an interstate permit 
here in the states.  You have 
to have places cleared by the 
government so that you can 
offload the animals, let them 
drink, then reload them for 
transport.”  

Within the Russian market, 
Gordon explained, “Russia 
probably has demand for 100 
million head; they have less 
than 25 million. There is a 
demand there for the future to 
improve the diets in Russia.”  

Specialized transporta-

tion is the name of the game 
for T.K. Exports, from the 
ports they choose to the spe-
cialty carriers like Livestock 
Express, which move their 
cattle. By the nature of this 
business T.K. Exports owns 
the animals they export from 
the time of purchase until 
delivery and integration into 
the import herd. “It’s not like 
delivering a container to some 
port.  Years ago we delivered 

Specialized transportation is the name of the game for T.K. Exports dowm to 
its specialty carriers like Glocester Express.

animals to some port and 
wiped our hands of it. Now 
we have advanced teams that 
go in and make sure they are 
ready to receive the animals 
and then after the animals 
arrive, we have another team 
that goes in to acclimate the 
animals to the situation.”
us Ports Play a 
significant role in 
exPorting livestock

T.K. Exports moves ten 
or more shipments per year 
through the port of Wilming-
ton, Delaware.  Wilmington is 
the leading seaport in the U.S. 
for cattle export. They have 
six open berths with a depth 
alongside of 35 to 38 feet. 

John Haroldson, director 
of Commercial Services for 
GT USA, the port’s manage-
ment firm, said, “We simply 
provide a berth for the ship 
to tie up, but the receiving of 

(LIVESTOCK – continued 
on page 6)

(LIVESTOCK – continued 
from page 4)

Choice Terminal bulk transfer 
facility opens on G&W’s San 
Joaquin Valley Railroad 

Genesee & Wyoming Inc. 
has announced the opening of a 
Choice Terminal™ bulk trans-
fer facility on its San Joaquin 
Valley Railroad Co. (SJVR) 
subsidiary in Millux, CA. 

Operated by G&W rail-
roads, Choice Terminals trans-
fer bulk materials, including 
agricultural, industrial and 
petroleum products, between 
railcars and trucks, provid-
ing customers that are not 
located directly on a railroad 
with the opportunity to reduce 
transportation costs by using 
rail. Customers can receive 
inbound, bulk raw materials 
via rail at the terminal, hold 
them on site and have them 
delivered via truck on a just-
in-time basis. Likewise, out-
bound bulk products can be 

transported to the terminal via 
truck for loading onto railcars 
to their final destinations. 

The new SJVR Choice 
Terminal is located roughly 20 
miles southwest of Bakersfield 
and close to Interstate 5. Ini-
tially serving clay customers, 
the facility accommodates 20 
railcars and features an on-site 
truck scale for weighing as well 
as flexible operating hours. The 
371-mile SJVR provides cus-
tomers with access to the North 
American rail network via mul-
tiple interchanges with BNSF 
and Union Pacific railroads. 

“We look forward to pro-
viding safe and efficient service 
to businesses in the San Joa-
quin Valley, Los Angeles Basin 
and Inland Empire,” SJVR 
President Brad Ovitt said. 
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Forest product exports robust 
at Canadian West Coast ports

By Leo Ryan, AJOT

At Canadian breakbulk 
ports on the West Coast, led by 
the Port of Vancouver, forest 
product exports remain at 
high levels thanks to sustained 
demand from trading partners 
in Asia sparking record vol-
umes in some instances. China 
and Japan are the strongest 
foreign markets followed by 
Taiwan, South Korea, India 
and the Philippines.

The numbers for the Port 
of Vancouver certainly tell 
the story. Forest products 
ranging from logs to lumber 
and wood pulp accounted 
for nearly 26 million metric 
tons of cargo out of total port 
throughput of 147 million 
tons in 2018.

Last year saw outbound 
shipments of logs from Van-
couver soar by 26% to 8.4 
million tons. And lumber, 
logs and wood pulp alone 
accounted for three quarters 
of overall export breakbulk 
volume of 12.5 million tons.

Canada’s largest port 
serves as the major consoli-
dation center for breakbulk 
cargo on the Pacific Coast. It 
is handled by two terminals 

at the port – Lynnterm and 
Fraser Surrey Docks.

At Nanaimo, biggest port 
on Vancouver Island, a new 
multi-purpose breakbulk ter-
minal is stimulating steady 
growth. Forest products and 
logs each contributed more 
than 2 million tons to total traf-
fic of 5.3 million tons in 2018.

Situated on a 25-mile 
inlet on the west side of Van-
couver Island, Port Alberni’s 
outbound cargo included 
536,546 tons of logs in 2018. 
“Raw logs from Port Alberni 
are being shipped to China, 
Japan and South Korea,” 
Mike Carter, director of 
operations, told the American 
Journal of Transportation.

Meanwhile, the mari-
time trade statistics suggest 
that at least Canadian ports 
on the West Coast have not 
been hurt significantly by 
the ongoing dispute with 
the United States which has 
slapped softwood lumber 
duties on Canadian producers 
on alleged subsidy grounds. 
In the latest development, the 

Timber waiting to be loaded for foreign ports from Lynnterm Westgate 
Terminal in North Vancouver. Credit: Vancouver Fraser Port authority

(ROBUST – continued on 
page 17)

the feed/hay and the loading 
of the cattle is handled by 2 
logistic partners on behalf 
of shippers.” Wilmington 
provides year-round covered 
storage for hay, feed, and 
bedding. They have 33 acres 
of staging area for transfer-
ring livestock via two loading 
platforms with multiple side-
port capabilities. GT USA 
noted Wilmington entered the 
livestock trade in 1987 load-
ing live cattle to Venezu-
ela, Egypt, and the Canary 

Islands. They are members 
of the Livestock Exporters 
Association (L.E.A.).  

In the Pacific North West 
(PNW), Olympia, Washing-
ton performs a similar role 
in the movement of live ani-
mals to Asia. Len Faucher, 
the marine terminal direc-
tor for the Port, summed it 
up as follows, “The Port of 
Olympia’s success with live-
stock is a great example of 
what makes this port unique 
and special.  The teamwork 
between labor, management, 
maintenance, stevedores, 
agents, USDA, Schorno’s 
Farm, feed suppliers, truck-
ing companies, and all the 
other stakeholders involved 
is collaborative, support-
ive, and driven.”  Over the 
past four years, the port has 
handled five shipments to 
Vietnam. When asked about 
future export destinations, 
Faucher said, “We have dis-

cussed a few other countries, 
but to date, all five cattle ship-
ments have moved to Vietnam 
as part of their glass of milk 
per child per day program.” 

Moving live animals 
always requires a unique logis-
tical plan as Len explains, “The 
biggest challenge remains in 
properly scheduling every 
aspect to load these vessels, 
making sure the humane treat-
ment of the cattle is the number 
one priority.  This takes great 
coordination prior to the load-
ing, a thorough pre-op meet-
ing, and the ability to think 
ahead and contingency plans 
for situations that do not go 
as planned.” Faucher recalls 
for example, “The port’s 
last cattle-loading was com-
pleted during a 2-foot snow-
storm.  This does not happen 
often in the PNW.  The deter-
mination of our team to get 
the job done was seen in full 
force as everyone took to the 
challenge and completed the 
loading; all to make sure the 
cargo was safely loaded and 
shipped.” The port is hoping 
the livestock market will 
grow as more countries take 
advantage of the higher pro-
ducing dairy cattle we breed 
in the U.S. “This market 
could help with nourishment 
needs across the world,” Fau-
cher said.  

Livestock is loaded from 
truck to ship by a unique con-
necting ramp that was built 
and is maintained by the port. 
As such, no hooves touch the 
dock in the loading process. 
The Port of Olympia is, in 
their own words, a unique 
niche port ready to handle 
bulk, breakbulk, cattle and 
heavy lift cargos. Their new 
slogan is “Succeed with us, 
Choose Olympia!” They are 
also members of the Live-
stock Exporters Association 
and hope to engage with 
other L.E.A. members at the 
July annual meeting to be 
held in Greenbelt, Maryland.   

John Haroldson – GT USa

(LIVESTOCK – continued 
from page 5)
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•  Quick transit time
•  Through bills of lading
•   Onward connections using Spliethoff’s 

European and Americas logistics network

•   Line-supplied containers, project, heavy lift, steel, 
forest products and bulk

•   Calling various Great Lakes ports, incl. Valleyfield 
and Ramey’s Bend

of project cargo moving 
through HWY H2O for the 
2018/2019 season was at a 
similar level to the previous 
year at 400,000 metric tons.  
This traffic was destined to 
a number of ports including 
Toledo, Cleveland, Thunder 
Bay, Duluth, and Detroit.  We 
also saw the export of locally 
manufactured wind blades 
from Duluth to Europe.”

“Looking forward,” Hodg-
son stated, “we see a robust year 
ahead, with wind cargoes fore-
cast to be up and a number of 
infrastructure projects coming 
on line.  We will be aggres-
sively continuing our sales and 
promotion initiatives in the 
project cargo/over-dimensional 
market, working with existing 
and new carriers explaining the 
ease of transiting our system.”

Also optimistic was 
Tim Heney, CEO of the Port 
of Thunder Bay on the tip 
of Lake Superior which in 
recent years has developed 
a growing business in proj-
ect and dimensional cargoes. 
He said he looked forward 
to another strong Seaway 
season in 2019 in the proj-
ect and breakbulk business at 
Keefer Terminal. 

The season began this 
spring with a return of steel 
and rail shipments destined 
for western Canada.

 “Steel shipments con-
tinue to increase and diver-
sify with beams, rail and 
pipe and we are also look-
ing at coil shipments for this 
season,” Heney said, “Other 
regular cargoes include wind 
turbines, electrical transform-
ers and pressure vessels.”

Otherwise, he added, 
“The big story is the construc-
tion of our new rail yard and 
heated warehouse building in 
partnership with the National 
Trade Corridors Fund and 
the Northern Ontario Heri-
tage Fund.  This project 
will increase cargo handling 
capacity and efficiency.”

valleyfield’s arctic 
cargo Horizons

Similarly, upbeat was 
the Port of Valleyfield, on 
the St. Lawrence Seaway 
near Montreal. 

“We are looking for-
ward to another busy season 
in 2019,” said Jean-Philippe 
Paquin, the port’s general 
manager. “Positioned mainly 
as a project cargo and regional 
bulk port, we continue to 

spring, work will also begin on 
our gate expansion project. We 
will be doubling gate capacity 
to accommodate traffic from 
our various users, adding gates 
and an automated check-in 
process for breakbulk deliver-
ies, as well as a second scale 
to accelerate bulk cargo truck 
movements.”

amHerst island wind 
energy Project

Among recent major 
wind farm undertakings in 
Canada, one worth highlight-
ing involved Ontario-based 
tug and barge operator McKeil 
Marine in the $272 million 
Amherst Island wind energy 
project that was completed 
and reached an operational 
stage last summer. The project 
was established in response to 
the Government of Ontario’s 
commitment to developing 
renewable electricity. A total 

Niche carrier BigLift calling the Port of Valleyfield near montreal which is expanding its breakbulk operations.
see a growing volumes of 
domestic Arctic cargo. Most 
notably NEAS, a leader in 
Arctic service, will increase 
its ship capacity in 2019 and 
is expected to have a banner 
year. Capital investment proj-

ects at Baffinland Iron Mine 
is also fueling growth for 
Desgagnés Transarctik.

“International breakbulk 
cargo is showing healthy 
growth on Spliethoff’s CEE 
service, in addition to the new 
monthly service from Com-
pass Logistics, inaugurated 
in September 2018, linking 
Rotterdam and Valleyfield. 
This added capacity on the 
growing Canada-Europe trade 
lane should allow us to fur-
ther increase our international 
breakbulk traffic.”

“The growth in project 
cargo is also pushing port 
limits.” Paquin indicated. “The 
new bulk terminal built in 2018 
is already committed to bulk 
cargo users, and additional 
space is needed to accom-
modate the growing break-
bulk volumes. The port has 
already started work to expand 
lay down area for breakbulk, 
adding approximately 215,000 
square feet of space. Later this 

(SURGE – continued on 
page 11)

(SURGE – continued from 
page 2)
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transit times even faster.

Quebec’s Desgagnés Group 
innovates with polar class 
dual fuel tankers

By Leo Ryan, AJOT

Based at the Port of 
Quebec on the St. Lawrence 
River, the privately-owned 
Desgagnés Group has been 
steadily raising its profile not 
only in North America but on 
various shipping lanes around 
the globe. Attracting industry 
attention especially has been 
the introduction of the world’s 
first polar class dual fuel oil/
chemical tankers.

The carrier took delivery 
in late April of the M/T Rossi 
A. Desgagnés, a state-of-the-
art, new-generation tanker 
whose construction was just 
completed. It was the last in 
a series of four custom-built 
tankers, based on an original 
concept developed by Des-
gagnés and ordered from the 
Besiktas Shipyard in Yalova 
near Istanbul, Turkey. The 
vessel will soon be leaving 
Turkey and is expected in 
Canada in mid-June.

The M/T Rossi A. Des-
gagnés joins the M/T Gaïa 
Desgagnés acquired this 
spring by the company. These 
two investments alone exceed 
C$100 million.

The major renewal plan 
for the company’s tanker fleet 
reaffirms its commitment 
to environmental protection 
and sustainable development, 
offers unparalleled service to its 
customers and creates unique 
career opportunities for sea-
farers young and old, wanting 
to work on avant-garde ships, 
stated a press release.

“The construction of the 
Rossi A. Desgagnés, as for the 
Paul A. Desgagnés, Mia Des-
gagnés and Damia Desgagnés, 
is the result of multiple inno-
vations and colossal work,” 
says Louis-Marie Beaulieu, 
Chairman and Chief Execu-
tive Officer of Desgagnés. He 
added that the ship was named 
Rossi A. Desgagnés to pay trib-
ute to Mario Rossi, who has 
been working at Desgagnés 
for 15 years and who played 
a major role in the design and 
supervision of the project.

A chartered account by 
profession, Beaulieu took over 
the reins in 1987 of an enter-
prise whose origins go back 
to the 19th century. Revenues 
have more than doubled in the 
past decade to C$300 million 
from operations in liquid bulk, 
general cargo, breakbulk, dry 
bulk and passengers. Capital 
expenditures have run in the 
hundreds of millions of dollars 
during this period. The Desgag-
nés fleet of 20 vessels trades 
in the Great Lakes, the St. 
Lawrence Seaway, the Cana-
dian Arctic, the east coasts of 
Canada and the United States, 
and all seas in the world.

The company now owns 
five dual-fuel/LNG tankers 

and is particularly proud of 
this fleet, unique in Amer-
ica, which focuses on safety, 
environmental protection and 
sustainability. Liquefied nat-
ural gas (LNG) offers unde-
niable advantages, allowing, 
among other things, a signifi-
cant decrease in greenhouse 
gas emissions and reducing 
particle emissions to practi-
cally zero.

The Rossi A. Desgagnés 
is double-hulled and holds 
a Polar 7 ice class, confirm-
ing her capacity to navigate 
in ice-laden waters. With a 
deadweight of 15,000 tons 

The M/T Rossi A. Desgagnés is a state-of-the-art, new-generation tanker.
(INNOVATES – continued 

on page 11)
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Full Circle: Brambles parlays 
pallets in the circular economy
For Brambles, sustainability is nothing new, it has been the com-
pany’s business model since 1958. The company’s unique han-
dling of  pallets points the way not only to sustainable practices 
but to the logistics potential of  Big Data.

(CIRCLE – continued on 
page 12)

By Matt Miller, AJOT

An Australian company 
has constructed a thriving 
global logistics business and 
gained a glittering interna-
tional reputation for sus-
tainable practices with that 
most basic of freight-related 
implements — the pallet.

Brambles, through its 
CHEP subsidiary, is the 
world’s leader in reusable 
pallets and a pioneer in reus-
able assets, what has been in 
recent years dubbed the shar-
ing or the circular economy.  

“Reuse different than 
recycle. If you want to 
amplify that to the nth degree, 
you share it. It’s been our 
business model since 1958; 
it hasn’t changed,” said Sean 
O’Sullivan, Brambles vice 
president of investor rela-
tions and corporate affairs. 
“It’s the convergence of the 
circular and the sharing econ-
omy, getting the best of both 
worlds in terms of maximiz-
ing the use of assets.”

O’Sullivan met with 
American Journal of Trans-
portation at Brambles’ head-
quarters, in Sydney’s city 
center. He was joined by 
Lachlan Feggans, the compa-
ny’s director of sustainability.

Publicly traded, Bram-
bles posted revenue of $2.856 
billion and a net profit of $320 
million for the first half of the 
fiscal year that will end June 
30. Brambles was earlier this 
year cited by Barron’s maga-
zine as second among the top 
20 international sustainable 
companies.

CHEP’s business works 
like this: 

Manufacturers pay Bram-
bles to access a set number 
of pallets, a charge called an 
“issue fee.” Manufacturers 
load the goods on the pallets, 
which are then transported to 
distribution centers and then to 
retailers. Brambles is respon-
sible for delivering and pick-
ing up empty pallets, repairing 
any that are damaged and then 
placing them back in the pool-
based system. Brambles now 
owns a tad under 300 million 
pallets.

Brambles sells manu-
facturers, and by extension, 
retailers on the simple propo-
sition that they don’t need 
a single-use pallet to move 
goods through the supply 
chain system. Brambles has 
found that one of its pallets 
can last for ten years and be 
used, at least in Australia, for 
about three times a year, or 
30 times in all. So, compa-
nies are able to piggyback on 
Brambles’ environmentally 

sustainable practice.
“That’s what our sustain-

ability story is all about,” 
said Feggans. “You start to 
get really significant num-
bers using our pallets versus 
a single use. We can say to 
a Kroger, ‘use of our pal-
lets in one year equates to 
saving X amount of carbon, 
X amount of tons of waste.’” 
Companies can use that data 
to underscore their own envi-
ronmental savings. 

sHared Pallets

Shipping containers offer 

the closest analogy to the 
Brambles model. The differ-
ence, though, is that each 
shipping line carries its 
own containers. Brambles, 
by contrast, dominates the 
shared-pallet industry. The 
only noteworthy competi-
tor is PECO, which operates 
only in North America and 
which is far smaller. Accord-
ing to O’Sullivan, in the US, 
reusable pallets have about a 
50% penetration rate. Of that, 
CHEP commands maybe 

Brambles, through its CHEP subsidiary, is the world’s leader in reusable 
pallets and a pioneer in reusable assets.
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AWO’S Allegretti “optimistic” 
Trump will uphold the Jones Act 
after proposed waiver rejected

Following a meeting with 
Republican U.S. senators, 
President Trump has decided 
not to go ahead with 
a proposal to waive 
Jones Act rules that 
would have allowed 
foreign flagged ships 
to transport natural 
gas from American 
ports to Puerto Rico and the 
U.S. Northeast.

The President’s decision 
was hailed by Tom Allegretti, 
president & CEO, The Amer-
ican Waterways Operators.

The day before the Presi-
dent’s meeting with the sena-
tors, Senator John Kennedy, 
a Republican from Louisi-
ana was quoted as saying: 
“I am going to go to the 
White House tomorrow to 
try to talk the President out 
of doing something foolish 
and that is trying to curtail 
the Jones Act protections…
If that is his inclination, then 
(Trump) has been receiving 
some bad advice.”

In response to questions 
from AJOT, Allegretti said, 
“We are therefore optimistic 
that when the President con-
siders the 650,000 American 
jobs supported by the Jones 
Act, and the importance of 
the Jones Act to maintain-
ing robust sealift capabilities 
and protecting our domes-
tic waterways from security 
threats, he will stay true to 
his commitment. He came 
through on that commitment 
just yesterday (May 1, 2019) 
in refusing to approve Jones 
Act waivers that were pro-
posed to him.”

The Jones Act requires that 
goods shipped between U.S. 
ports be transported on Amer-
ican-built ships that are owned 
and crewed by Americans.

Allegretti strongly objects 
to waivers of the Jones Act: 
“The use of Jones Act waiv-
ers undermines the Jones Act 
because it undermines confi-
dence in America’s long-term 
commitment to its maritime 
industry and workforce. Mari-
time businesses rely on that 
commitment and stability to 
make long-term investments 
in new vessels, additional 
employees, and expanded ser-
vices for customers. The Pres-
ident’s refusal to approve such 
waivers should send a clear 
signal to special interests that 
their anti-Jones Act proposals 
will not be approved in this 
Administration.”

The concern by U.S. 
senators about the Adminis-
tration’s current proposal to 
waive Jones Act provisions 
was based on past history.
• In September, 2017 the 
Trump Administration’s 

Department of Homeland 
Security (DHS) waived the 
Jones Act requirement for one 

week to allow oil and 
gas operators to uti-
lize foreign-flagged 
vessels to ensure fuel 
reached emergency 
responders during 
Hurricane Irma and 

following Hurricane Harvey.
• A second waiver, later in Sep-
tember of 2017, was approved 
by the Administration allowing 
foreign flag carriers to transport 
goods to Puerto Rico follow-
ing the devastation caused by 
Hurricane Maria. The Depart-

By Stas Margaronis, AJOT

ment of Homeland Security 
announced on September 28, 
2017 that the Jones Act would 
be temporarily waived. Report-
edly, DHS had faced pressure 
from U.S. Senators including 
the late Senator John McCain, a 
longtime opponent of the Jones 
Act, demanding that shipments 
be speeded up using foreign 
flag vessels.

Allegretti told AJOT there 
was never any question that 
U.S. carriers could do the job 
of supplying Puerto Rico. The 
real problem, he said, was port 

Over 22 million tons 
of wood pellets were 
shipped globally in 2018

Over 22 million tons of 
wood pellets were shipped 
globally in 2018, up 21% 
from 2017. The US, Canada, 
Vietnam, Latvia and Russia, 
accounted for 69% of global 
exports in 2018, reports 
the North American Wood 
Fiber Review.

Europe continues to be 
the major destination for 
globally traded wood pellets. 
However, Asia has increased 
its importation of pellets 
over the past three years, 
with Japan and South Korea 
importing a record volume 
of 4.5 million tons in 2018. 
A majority of the volume is 
sourced from pellet manufac-
turers in southeastern Asia.

Global trade of wood pel-
lets jumped more than 21% 
year-over-year in 2018 when 
a new record of 22.3 million 
tons was shipped, according 
to the North American Wood 
Fiber Review. The five major 
pellet exporting countries (the 
US, Canada, Vietnam, Latvia, 
and Russia) have remained 
the top exporters for over 
five years. They accounted 
for about 69% of the world’s 
export volume in 2018.

Following the “big five” 
in 2018 were Estonia, Aus-
tria, Malaysia, Denmark 
and Germany, in descending 
order. Pellet production in the 

(UPHOLD – continued on 
page 16)

(PELLETS – continued on 
page 16)
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of 26 wind turbines were 
installed on Amherst Island, 
located six miles west of 
Kingston on Lake Ontario.

“All materials, supplies 
and workers were transported 
from an assembled dock 
near Millhaven ON,” noted 
Jayson Stansfield, Manager 
Commercial. “McKeil was 
contracted to supply a com-
plement of tugs, barges and 
workboats. McKeil’s clients, 
Algonquin Power and Pen-
necon Limited, felt the firm 
was right after seeing our 
vessels in action on the Pave-
Al project at Billy Bishop 
Airport on Toronto Island.”

However, this was one of 
those projects that sparked con-
siderable controversy during a 
decade-long battle that saw 350 
of the island’s 420 residents 
oppose it. Nevertheless, 17 
landowners are today “hosting” 
the 26 turbines.

(SURGE – continued from 
page 7)

beginning of 2019 and started 
overseeing operations at State 
Pier on May 1, after outbidding 
the Montreal-based Logistec, 
which ran the pier for the past 
20 years. 

“We are looking at New 
London State Pier as being a 
world-class installation harbor 
for offshore wind projects 
coming down the pike,” said 
Ryan Chaytors, an Ørsted 
project development man-
ager. “We’re not talking about 
a two- or three-year period. 
This could be 15 to 20 years.”

“When you look at the 
proximity where much of 
offshore wind will be devel-
oped,” added Lee Olivier, an 
Eversource executive vice 
president, “it’s a good oppor-
tunity to bring the future into 
New London.” The State Pier 
offers a deepwater port with 
“easy in, easy out access,” 
Olivier added.

Ørsted and Eversource 
have pitched a project that 
would bring an operational 
facility to Port Jefferson, New 
York, on Long Island’s north 
shore, to support Sunrise 
Wind, located 30 miles east 
of Montauk Point, and part of 
their joint venture. The idea 
is to build an operation and 
maintenance hub that would 
include wharfage for a 250-
foot service operation vessel, 
as well as a warehouse and 
an office facility. The vessel 
would house workers as 
they take extended trips out 
to the wind farm and would 
return to shore periodically 
to resupply and swap out per-
sonnel. Sunrise Wind has yet 
to receive the go-ahead from 
the New York State Energy 
Research and Development 
Authority for the 800-mega-
watt offshore project.

Quonset Business Park 
and its Port of Davisville in 
North Kingstown, Rhode 
Island, played a key role in 
the development of the Block 
Island project. Wind turbine 
components arrived at the 
port, including steel jackets 
and 28 miles of cable. 

 Steven King, Quonset 
Development Corp.’s man-
aging director expects to get 
more wind business as addi-
tional offshore wind tracts 
are developed. “The ongo-
ing renovations at Pier 2 will 
be instrumental in creating 
the necessary infrastructure 
for continued offshore wind 
efforts,” he said.

The state is executing a 
$90-million modernization 
plan for Pier 2, which will 
increase the port’s capacity with 
a third berth. These updates, 
according to King, will enable 
Davisville to expand its role in 
the wind industry. 

“With several offshore 
wind projects in the late 
stages of approval,” he said, 
“Quonset is positioned to 
be the state’s leader in clean 
energy by facilitating the 
construction of these multi-

billion dollar projects. Access 
to our world-class infrastruc-
ture, qualified workers and 
the Port of Davisville stream-
line the process for wind 
energy companies looking to 
expand to the northeast.”

And, with words that 
should resonate with facili-
ties around the country, King 
added: “Modern ports are the 
key to growing the industry.” 

(PIECE – continued from 
page 4)

(INNOVATES – continued 
from page 8)
at 7.8 meters’ draft, her 
cargo tanks can hold up to 
17,505 m3 at 98% capacity. 
It is equipped with a Wärtsilä 
5RT-flex 50DF engine devel-
oping 5,450 kW power. To 
ensure outstanding maneu-
verability and to optimize 
safety, it features a variable 
pitch propeller, a 750kW 
bow thruster, a 550kW stern 
thruster and a dynamic posi-
tioning system.

 

Ports and terminals in St. Louis 
region still tops in efficiency

The latest data from the 
U.S. Army Corps of Engineers 
(USACE) reveals the St. Louis 
Regional Ports held onto the 
top ranking as the most effi-
cient inland port district in the 
nation in terms of tons moved 
per river mile during 2017, 
the most recent year for which 
final numbers are available. 
The St. Louis region’s barge 
industry handled 472,400 tons 
per mile. That was 1.6 times 
the efficiency of the Port of 
Pittsburgh, Pa., which ranked 
number 2 with 286,000 tons per 
mile. The port of Huntington-
Tristate, West Virginia, ranked 
a distant number 3, moving 
95,930 tons per river mile.

Adding to the impressive 
showing for the St. Louis 
region’s ports is the number 
of port facilities/river ter-
minals within the system. 

The 70-mile long St. Louis 
regional port system had the 
second highest concentration 
of port facilities per mile of 
all inland ports, with a port 
facility per mile ratio of 2.36, 
falling just a little below 
Pittsburgh’s 3.14. However, 
within the 15-mile stretch of 
St. Louis’ port system known 
as the Ag Coast of America, 
the port facility per mile ratio 
soars to 5.13, far higher than 
all other inland ports.

Those efficiencies trans-
late into an increasingly 
higher share of all freight 
tonnage along the section of 
the Mississippi River from 
Minneapolis, Minn., to the 
Ohio River near Cairo, Ill., 
being captured by the St. 
Louis region’s ports and 

(TOPS – continued on 
page 17)
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We can 
handle it...
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marine highway straight into the 
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provides shippers with easy access 
to a more direct route that delivers 
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thing of the past. 

Our System provides a safe and 
reliable transit for your heavy-lift and 
project-specific cargo. Highway 
H2O provides the dependability you 
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approach to your transportation needs. 
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The Great Lakes St. Lawrence Seaway Systemfour-fifths, while PECO has about 
one-fifth.  

Brambles now operates in 60 
countries under the CHEP brand. 
About 41% of its business is in North 
America, while 39% of its business is 
in Western Europe. The vast bulk of 
pallets are used for consumer-related 
goods including dry goods, fresh pro-
duce and beverages.

Most of the company’s growth 
is organic, that is, it builds new busi-
ness rather than acquiring exist-
ing business. During the interview, 
O’Sullivan draws a chart that dem-
onstrates a region’s penetration rate 
for reusable pallets versus the number 
of years such a practice has been in 
operation. They move up in tandem. 
Pioneers Australia and New Zealand 
are pretty much saturated, while in 
North America and Western Europe, 
about 50% of pallets in use are reus-
able. That usage drops precipitously 
in countries like China, India and 
Russia, which O’Sullivan termed 
“blue sky, embryonic at the moment, 
but with huge potential.”

One big problem in China, for 
example, is lack of uniformity. Pal-
lets may be a different size in North 
America compared to Europe, but 
they are standardized so that two pal-
lets equal the width of a truck and 
forklifts can move all pallets. But in 
China, neither trucks nor pallets are 
a standard size. That means workers 
must often load or unload boxes from 
pallets before they can be transported 
or stored.

Brambles believes that its busi-
ness in China is destined to grow. 
“The supply chain costs in China are 
amongst the highest in the world, so 
they’ll want to get them down,” said 
O’Sullivan. “When that happens, this 
model will take off because it works. 
We can’t tell you when it will happen, 
whether it’s two years-time or eight 
years-time, we don’t know. But we’re 
well positioned.” 

core Business

Brambles recently announced 
that it had sold IFCO, its reusable 
plastic containers business, for $2.51 
billion to private equity firm Triton 
and a subsidiary of the Abu Dhabi 
Investment Authority. The transaction 
should close this quarter.

The IFCO sale marked a renewed 
emphasis on Brambles’ core busi-
ness, O’Sullivan said. IFCO has 
accounted for less than 10% of the 
company’s total revenue. Brambles, 
however, will retain its reusable plas-
tic containers operations in Australia 
and New Zealand.

The origin of the pallet business 
is unique. American forces in World 
War II staged the Asia-Pacific cam-
paign from Australia. After the war 
ended, the US military left behind 
massive numbers of pallets, contain-
ers and handling equipment, which 
the Australian government took over. 
A decade later, Brambles acquired the 
Commonwealth Handling Equipment 
Pool, or CHEP, from the government.

With its distinctive blue-colored 
(CIRCLE – continued on page 14)

(CIRCLE – continued from page 9)
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P O R T  O F  N O  D R A M A .

Bulk storage.
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To put it simply, NC Ports offers unique solutions for bulk cargo and breakbulk 
that others don’t. Our ports have plenty of on-terminal availability and support 
for bulk shippers. And for breakbulk, we offer a number of features to help the 
most demanding cargoes – including paper, steel and lumber – get to market 
smoothly. Whether bulk, breakbulk, heavy lift, project or military cargoes, 
give us a call for the solutions that can help you move from start to fi nish. 

800.213.4430  /  NCPorts.com

NCPorts_12737_BulkStorage_AJT.indd   1 6/1/18   10:52 AM

The India aluminum paradox
Why exports and imports are both seeing healthy growth

By Peter Buxbaum, AJOT

Trade tensions between the United 
States and India have been on the 
increase of late, thanks primarily to 
the trade policies of the Trump admin-
istration. Some recently released num-
bers show the extent to which such 
policies can—and cannot—influence 
bilateral trade patterns.

This is a story about the trade 
in steel and aluminum between the 
U.S. and India—mostly aluminum. 
The numbers show that India’s steel 
exports to the U.S. fell by 49% last 
year while exports of Indian alumi-
num to the U.S. went up by an impres-
sive 58%.

The steel part of the statistic is 
easy to understand. President Donald 
Trump imposed an across-the-board 
25% tariff on steel imports, with 
some exemptions, making Indian 
steel more expensive in the United 
States. But Trump also slapped a 
10% tariff on aluminum imports. So 
why, then, did imports of aluminum 
from India increase, let alone by so 
much? And does it make sense that 
India’s imports of aluminum have 
also been increasing?

india’s aluminum exPort Boom

The answer lies in the particular 
conditions of the aluminum industry 
and trade in India, including the specific 
needs of domestic aluminum users. 
First, it’s important to note that India’s 
aluminum exports have been grow-
ing prodigiously for several years—to 
the entire world and not only the U.S. 
They leapt by nearly 16% during the 
second quarter of this year and by 
over one-third in 2018—increasing by 
440,000 metric tons to reach 1.66 mil-
lion metric tons. From 2015 to 2017, 
India’s aluminum producers’ exports 
rose by a whopping 83%. 

Indian aluminum represents only 
1.25% of U.S. imports of the metal, 
but six percent of India’s exports. 
South Korea, Turkey, Mexico, Italy, 
and Japan are India’s other major alu-
minum customers, together with the 
U.S. buying 65% of India’s exports. 

India was able to increase its 
exports of aluminum thanks to two 
unusual conditions. First, there existed 
a large surplus in domestic aluminum 
stockpiles, and, second, global alumi-
num supplies became scarcer thanks 
to the turmoil caused by the Trump 
tariffs as well as sanctions on alumi-
num producers such as Rusal.

At the same time, India’s imports 
of aluminum also grew mightily. In 
2018, India’s aluminum imports, 
including scrap, grew to nearly two-
million metric tons, continuing a 
growth trend of 12% per year on aver-
age since 2011. Imports claimed a 
54% share of the country’s total alu-
minum consumption last year.

lower Production costs

India is one of the cheapest coun-
tries in the world to make aluminum 
thanks to the government’s support of 
upstream producers, allowing them 
to double output since 2010. At the 
same time, aluminum prices in India 
are around 14 percent above London 
Metal Exchange (LME) prices, pro-
viding incentive for downstream alu-
minum users in India to import the 
material they need. LME aluminum 

prices have been falling of late, having 
peaked in April 2018 at $2,600 per ton 
and since sinking to the $1,800 per 
ton range. Prices have not crossed the 
$2,000 per ton mark since late Octo-
ber 2018.

So the picture that emerges from 
all this is of an India that is a low-cost 
producer of aluminum—making its 
exports attractive overseas—but not 
low-cost enough for domestic users 
who can find cheaper product abroad. 
Global trade turmoil is also making 
Indian aluminum more attractive 
overseas, including in the U.S.

These conditions have sparked 
calls by some in India’s aluminum 
industry for an increase in the coun-
try’s import duties on scrap and pri-
mary aluminum. Not surprisingly, 
domestic producers support that mea-
sure, seeking, as they see it, protection 
from low-cost imports. Downstream 
users of aluminum reject the notion of 
(PARADOX – continued on page 14)

C.H. Robinson deliver wind farm 
upgrade in difficult conditions

C.H. Robinson Project Logistics 
has recently shown their wind special-
ist expertise by delivering components 
for a wind farm upgrade in Iowa.

The components for the upgrade 
included 66 sets of blades, 13 drive 
trains, 13 hubs, 2 generator frame 
loads and 3 oil totes. Altogether, the 
components weighed 2,445mtns and 

made up a volume of 83,186cbm.
“The origin locations of the com-

ponents were at a distance of 514mi 
and 610mi from the wind farm and the 
blades alone required 18 trailers with 
each one needing a tractor and driver 
and, as required by the Department 
of Transportation, a private escort for 
each trip.

The sheer volume of the components meant that transporting everything required 226 truckloads 
and took over two months to deliver.



14 American Journal of Transportation  ajot.com

pallets, CHEP has gained a reputa-
tion for strength and durability. One 
Sydney-based warehouse manager of 
fasteners called them “the gold stan-
dard,” and said “we love when they 
come through.” 

Brambles doesn’t manufacture its 
pallets. Nor does the company own 
the fleets of vehicles necessary for 
pickup and delivery. “We’re supplier 
agnostic,” said O’Sullivan. “We deal 
with all the major trucking companies 
in each region.”

That can lead to greater transport 
efficiencies, and not just in moving 
pallets. Brambles terms this “trans-
port orchestration,” and it has begun 
to work with carriers and shippers 
in Europe. Brambles, which sits on 
a gold mine of data, knows that one 
company needs to move goods. It also 
knows that a particular truck, which 
has dropped off pallets, is now empty. 
So, it can play matchmaker. “We can 
match them up,” said O’Sullivan. “It’s 
a growing phenomenon as logistics is 
increasing but the efficiencies of loads 
are decreasing.”

Currently, CHEP pallets have no 
identifiers, not even barcodes. So, 
Brambles is now experimenting with 
technology to better track its pallets. 
According to O’Sullivan, these devices 
can simply allow the company to locate 
pallets or, with more sophistication, 
supply data on temperature, humid-
ity and load. Right now, O’Sullivan 
said, the devices are too expensive 
for mass use, but the costs will likely 
come down in the future and will lead 
to more widespread application.  

(CIRCLE – continued from page 12)
increased tariffs, desiring as they do 
cheaper aluminum.

The Commerce Ministry has 
taken up the cause of tariffs, urging 
the government to make it part of its 
industrial policy. The ministry is cur-
rently supporting a 10% rate on both 
primary aluminum and scrap—up 
from the current levels of 7.5% and 

domestic demand can be satisfied by 
local producers. That’s because the 
vast majority of India’s scrap alumi-
num buyers—many of them small- 
and medium-sized companies—are 
in the market for aluminum alloys 
that are not produced in sufficient 
quantities by domestic smelters. 
SMEs that produce manufacturing 
extrusions, rolled products, cables 
and conductors, auto casings, uten-
sils, and products for India’s growing 
construction and packaging sectors 
will see their already slim margins 
squeezed if the government imposes 
new import tariffs.

The numbers also indicate that the 
primary buyers for domestic smelters 
are outside of India. That explains 
why exports have been rising so 
strongly in recent years, not only for 
primary aluminum but also for certain 
specialty aluminum alloys.

It remains to be seen whether the 
government of India will impose new 
import tariffs on aluminum. If it does, 
the biggest effect will probably be to 
hurt domestic Indian manufacturers, 
while having little impact on overall 
import patterns. The failure of such 
a policy would also expose the fal-
lacy of viewing metals like aluminum 
as unitary products, when, in fact, it 
represents many dozens of products, 
not all of which, by a long stretch, are 
produced by every metal-producing 
country. Better to leave the market to 
its work, which, in this case, yields the 
result that, with the continued growth 
of the Indian economy, both alumi-
num imports and exports will likely to 
continue to rise.

Korea. That percentage is likely to 
increase if the government succeeds 
in concluding an FTA with the Gulf 
Cooperation Council (GCC). Bah-
rain, a GCC member, is the world’s 
eighth-largest producer of aluminum, 
accounting for 10% of the country’s 
economy. The kingdom has been 
taking steps to expand its aluminum 
production, but has been hit hard by 

(PARADOX – continued from page 13)

2.5% respectively. 
Critics of the proposed tariffs say 

it will not make much of a difference 
in the imports picture, because half of 
India’s aluminum imports originate in 
countries with which India has free 
trade agreements—including Malay-
sia, Thailand, Vietnam, and South 

the Trump tariffs. The bottom line 
is that an increase in import duties 
would likely result in more imports 
from countries with which India has 
preferential trade arrangements.

india’s domestic demand

In addition, not all of India’s 
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Ports of Call - Beaumont, Freeport, 
Jacksonville, Baltimore, Wilmington, Boston, 
Livorno, Beirut, Aqaba, Jeddah, Jebel Ali, Abu 
Dhabi, Hamad, Kuwait, Dammam, Karachi 
Transshipment - Mersin, Alexandria, Bahrain, 
Mumbai, Doha, Sohar

CONTACT US AT: 
Phone: 516-488-8800
Website: www.LibertyGL.com
For Rate Quotes: Sales@libertymar.com
For Bookings: Bookings@libertymar.com

Liberty Global Logistics (LGL), an owner and operator of RORO vessels in International Trades, announces it 
has  increased its sailings to three (3) per month from the U.S. into the Middle East and surrounding areas.

LIBERTY GLOBAL LOGISTIC'S llc

NOW OFFERING THREE SAILINGS  
A MONTH INTO THE MIDDLE EAST!
NOW OFFERING THREE SAILINGS  

A MONTH INTO THE MIDDLE EAST!

North Florida Warehouse FTZ expands 
Jacksonville capabilities

a newly acquired 99,000-pound-capacity SaNy reachstacker is a key feature of North Florida Warehouse FTZ’s 
expanded facilities serving Jacksonville cargo interests, including heavylift and breakbulk markets.

(EXPANDS – continued on 
page 16)

By Paul Scott Abbott, AJOT

With its recent Jack-
sonville facility expansion, 
adding 20 acres and a high-
capacity reachstacker, North 
Florida Warehouse FTZ is 
augmenting capabilities for 
near-port stevedoring, includ-
ing handling of overweight, 
oversized cargos.

“We’re positioning our-
selves as Jacksonville’s only 
off-port stevedoring site,” 
Robert Fox, chief executive 
officer and president of parent 
firm The JZ Expedited Com-
panies, told AJOT, noting 
that being situated even a few 
miles off port property makes 
it possible to offer more com-
petitive pricing.

Opened in February, the 
new North Florida Ware-
house FTZ site features 
250,000 square feet of ware-
house space and more than 15 
acres of paved storage area, 
plus a 99,000-pound-capacity 
SANY reachstacker, repre-
senting a total investment of 
more than $1.2 million.

Like the 3.7-acre facility 
opened by the Jacksonville-
based company a year ear-
lier as the Southeast’s first 
outdoor Foreign-Trade Zone 
installation managed by a 
third-party logistics concern, 
the new site is in the Imeson 
International Industrial Park, 
less than 5 miles east of the 
TraPac Jacksonville facility at 
the Jacksonville Port Author-
ity’s Dames Point Marine 
Terminal and within 8 miles 
of JAXPORT’s Blount Island 
Marine Terminal. Jackson-
ville International Airport is 
within 10 miles as well.

Chris Sloope, chief oper-
ating officer of The JZ Expe-
dited Companies, told AJOT 
that the need for more space 
became clear within a few 
months after opening of the 
initial 3.7-acre facility, as 
that facility rapidly became 
full and customers started 
asking for more outdoor 
storage offerings.

“We quickly realized this 
could be our global logis-
tics center for the foreseeable 
future,” Sloope said, referring 
to the recently added site. Move 
to the new site of corporate 

offices, as well as non-vessel-
operating common carrier and 
air freight operations, is being 
completed this month, aug-
menting trucking, warehousing 

and storage operations already 
in place.

“We really can handle 

Rhine River could run too low 
again for shipping in Germany

Germany’s Rhine River 
could be impassable to ships 
again this summer if Europe 
has another drought, a once-
rare weather phenomenon 
that’s become more likely with 
an increase in the temperature.

That’s the opinion of 
German and Swiss scientists 
who say that heavy snowfalls 
in the alpine regions at the 
river’s source are no guard 
against a repeat of low river 
levels, which blocked a key 
choke-point in October. Last 
year’s impasse was severe 
enough to dent German eco-
nomic growth and underlines 
how even advanced econo-
mies are feeling the impact 
of global warming.

Winter rains allowed the 
Rhine to re-open in March for 
the most heavily-laden ships, 
but water levels in Kaub, one 
of the shallowest parts of the 

river, are 20 percent lower 
than at the start of last year’s 
dry season. In addition to 
that, water tables in northern 
Germany are still recover-
ing from the 2018 heatwave, 
and the glaciers that help feed 
the river are shrinking. It all 
points to a repeat of last year’s 
conditions if there’s another 
drought.“The glaciers are too 
small now to compensate for 
a lack of rainfall,” said Wil-
fried Hagg, a glacier expert at 
Munich University. “Bottom 
line: anything is possible.”

While scientists say the 
prolonged 2018 heatwave 
was exceptional, the chances 
of another drought are rising 
and can’t be excluded for 
this year. Companies hit by 
last year’s low river levels, 
including chemicals giant 

(RHINE – continued on 
page 16)
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No spin, just results

just about anything on-site,” 
Sloope said, citing the reach-
stacker’s ability to lift loads of 
as many as nearly 50 tons.

North Florida Warehouse 
FTZ facilities currently 
handle cargo ranging from 
power generation equipment 
to paper rolls; consolidations 
and deconsolidations of out-
bound and inbound goods 
moving between Jacksonville 
and Puerto Rico; and com-
modities used on cruise ships 
calling Jacksonville.

Negotiations are being 
completed with CSX for 
opening a spur track from the 
Jacksonville-based rail firm’s 
line directly into the largest 
warehouse building on the 
new site, Fox said.

North Florida Warehouse 
FTZ facilities are proximate 
to rail lines of CSX, Norfolk 
Southern and Florida East Coast 
Railway and multiple north-
south and east-west Interstate 
highways. Furthermore, users 
can avail themselves of Cus-
toms-related benefits gained by 
being part of JAXPORT’s FTZ 
No. 64, the largest such zone in 
the Sunshine State.

The JZ Expedited Com-
panies date back to 2009 has 
since grown to encompass a 
broad spectrum of logistics 
interests.

(EXPANDS – continued from 
page 15)

BASF SE and steelmaker 
Thyssenkrupp AG, are pre-
paring for the worst.

Low Rhine river levels 
are expected to happen more 
often as glaciers continue to 
shrink. A study published by 
ETH Zurich found almost all 
Alpine glaciers could be gone 
by 2100, leaving the Rhine all 
but entirely dependent on rain 
during dry summer months. 
The study predicts half of 
Alpine glaciers will be gone 
in around 30 years time.

German authorities are 
starting to prepare for that risk. 
They plan to dredge the Rhine 
to increase flows, although 
engineering works could take 
as long as 10 years. The trans-
port minister for Germany’s 
heavily industrialized state of 
North-Rhine Westphalia said 
last week that dredging must 
be made more speedy due to 
increased drought risk.

With its source high in the 
Swiss Alps, the Rhine snakes 
more than 800 miles (1,300 
kilometers) through some 
of Europe’s most important 
industrial zones before emp-
tying into the North Sea at 
Rotterdam. Shipping heavy 
goods such as steel or oil 
drums by barge remains 
vastly cheaper than road or 
rail alternatives.

BASF, the world’s big-
gest chemical company, said 
the low waters cost it about 
250 million euros ($281 mil-
lion) after its main Ludwig-
shafen plant was cut off from 
export markets downriver 
and overseas.

A mix of glacial run-off 
and rain feeds the Rhine. The 
contribution from glaciers 
has dwindled in recent years. 
The most recent in-depth 
study by the Swiss govern-
ment found alpine ice flows 
shrank almost 30 percent 
between 1973 and 2010. The 
decline may be as much as 35 
percent now.

It would take “decades” 
of winters with above-aver-
age snowfalls to reverse the 
trend toward shrinking gla-
ciers, according to Stephan 
Bader of Switzerland’s fed-
eral weather agency.

That concerns German 
weather experts who say the 
chances of prolonged dry 
spells are increasing due 
to climate change. Warmer 
average global temperatures 
are disturbing the prevailing 
westerly winds that cause 
shifts in Europe’s weather, 
meaning dry or wet periods 
could last longer.

Hydrologists are also 
concerned that water tables 
haven’t been fully filled after 
last year’s drought.

(RHINE – continued from 
page 15)

(UPHOLD – continued from 
page 10)

US South continued at record 
pace, driven by a Euro-
pean move away from fossil 
fuels and towards renewable 
energy. From the 1Q/18 to 
the 4Q/18, exports from the 
region were up almost 50%, 
further manifesting US’s role 
as the world’s largest producer 
and exporter of wood pellets, 
reports the NAWFR. The 
United States ships practically 
all its pellets to three coun-

tries: the United Kingdom, 
Belgium and Denmark.

Only a small share of the 
pellet production in the US is 
consumed domestically.

Demand for imported pel-
lets in Japan and South Korea 
continued a three-year growth 
trend in the 4Q/18 when import 
volumes reached new record 
highs of 339,000 tons and 
993,000 tons, respectively. In 
2018, the total annual import 
volume for the two countries 
was just over 4.5 million tons, 
more than doubling in just 
two years. With the increased 
trade, prices for pellets landed 
in both Japan and South Korea 
have moved upward over the 
past three years.

In the 4Q/18, the price 
for pellets imported to Japan 
averaged $182/ton, up almost 
six percent from the 4Q/17. 
Pellet import prices to South 
Korea, which were nomi-
nally lower than those in 
Japan, rose almost 25 percent 
during the same period. The 
lower average cost for South 
Korea can be explained by 
that country’s reliance on 
pellets from low-cost coun-
tries in nearby Vietnam and 
Malaysia. This is unlike 
Japan, whose major pellet 
supplier is British Columbia, 
a more expensive producer 
of high-quality FSC and SFI 
certified pellets.

facilities and truck transport 
on the island were seriously 
damaged by Hurricane Maria.

“From the time Maria 
made landfall to today, 
American maritime has 
demonstrated that it is fully 
committed to Puerto Rico’s 
recovery and has the capacity 
to deliver badly-needed relief 
supplies, including millions of 
gallons of fuel, to the island. 
Unfortunately, in the imme-
diate aftermath of the hurri-
cane, Puerto Rico’s internal 
distribution capabilities were 
devastated, so that while the 
Jones Act fleet consistently 
delivered relief cargo to the 
island, that cargo was piling 
up in the port with no way to 
reach its inland destinations.”

(PELLETS – continued from 
page 10)
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BREAKBULK AND PROJECT CARGO. 
SAVANNAH AND BRUNSWICK. 
SMART MOVE.

EXPERIENCE, FLEXIBILITY AND RAPID MARKET ACCESS 
MAKE THE GEORGIA PORTS AUTHORITY 

THE PERFECT HUB  
FOR BREAKBULK AND PROJECT CARGO.

• Dedicated teams well-versed in the special handling requirements 
for each cargo type

• Rail options: CSX and Norfolk Southern

• Direct interstate access to manufacturing points throughout the U.S.

• Established relationship with the Georgia Department of 
Transportation for overweight and dimensional cargo permitting 
assistance

For additional information contact  
William “Bill” Jakubsen, Global Manager of Ro/Ro, Bulk, & General Cargo  

at (912) 964-3891, bjakubsen@gaports.com 

gaports.com/breakbulk

river terminals. According to 
the USACE, the 70-mile St. 
Louis regional port system 
represents only 8 percent of 
this 855-mile section of the 
river, yet carried 39 percent 
of the 2016 freight.

“These latest numbers 
go beyond reinforcing a key 
stretch of our port system 
as the Ag Coast of America; 
they underscore the St. Louis 
region’s critical role in the 
nation’s freight network,” 
said Mary Lamie, Execu-
tive Director of the St. Louis 
Regional Freightway. “Con-
tinuing investments in the 
St. Louis region’s ports and 
river terminals have created 
a highly competitive shipper 
and carrier market featur-
ing greater efficiencies and 
lower costs. We have every 
reason to believe the positive 
trends will continue, given the 
excess capacity at river termi-
nals and high concentrations 
of barges; exceptional inter-
modal connectivity; and the 
region’s unrivaled location in 
America’s heartland, provid-
ing the northernmost ice-free 
and lock-free access on the 
Mississippi River.”

Overall, as of 2017, St. 
Louis was the third largest 
inland port by total tonnage. 
While the region’s ports and 
terminals are widely recog-
nized for their role in moving 
agricultural products, water-
borne freight moving through 
our region is actually more 
diversified than the average 
inland port. As of 2016, soy-
beans, corn and cement were 
the top three commodities by 
waterborne tonnage (48% of 
all tonnage). Looking at just 
inbound commodities, as of 
2016, coal and nitrogen fer-
tilizer were the commodities 
with the greatest inbound 
flow by water to St. Louis, 
accounting for 34 percent.

“That bodes well for the 
region as the diversity within 
our commodity flows, and 
the ability of the freight net-
work to handle that diversity, 
means that even as coal con-
tinues trending down, the St. 
Louis port system should still 
fare well,” said Lamie.

The St. Louis region is 
among the top five of all U.S. 
ports for job growth in industrial 
employment, which includes 
transportation, wholesale and 
manufacturing employment. 
That growth is being driven in 
part by the ongoing investment 
in the region’s ports and river 
terminals. Both public and pri-
vate investment is underway 
or starting soon with all four 
of the region’s public ports 
advancing projects that will 
improve the bottom line for 
shippers and carriers.

American Milling is 
building a new barge loading 
facility in Cahokia, Ill., that 
will include two barge docks. 
Each dock will be served 
by a 60-inch conveyor belt, 
adding further capacity in 

this busy stretch of the river. 
Construction should be com-
pleted this summer.

Italgrani owns a four-mil-
lion-bushel grain elevator just 
south of downtown St. Louis 
and built a wheat mill next door 
in the 1980s. Its latest expan-
sion has grown to $55 million, 
as it has added a second mill 
and storage, and grown its local 
workforce to 65 employees. 
While Italgrani remains fully 
capable of handling barge traf-
fic, its recent growth has been 
on the grain milling side of the 
business, where the majority of 
the product moves in and out 
by rail in food grade rail cars, 
while some is trucked. About 
25 percent of its product moves 
via a pipeline linking the mill to 
a pasta company client across 
the street. This spring Italgrani 
will finish up a new bagging 
facility that will give it the 
capability to move bags in box-
cars by rail, too, as it takes full 
advantage of the region’s mul-

timodal offerings. 
“There is a tremendous 

amount of infrastructure and 
support in the St. Louis region,” 
said Jim Meyer, President of 
Italgrani. “The Ag Coast of 
America nickname is very 
much apropos. We’re very 
aware of others – Cargill, 
Bunge and more, moving 
significant quantities. The 
amount of commerce being 
done is incredible.”

For the St. Louis region 
to continue to maintain its 
large share of the current 
freight traffic and capture an 
even greater portion going 
forward, the investments by 
the ports and private industry 
will need to be augmented 
by additional infrastructure 
spending. U.S. Department 
of Agriculture reports suggest 
that, without improvements 
in U.S. infrastructure from 
the farm to ports, global agri-
cultural market shares will 
decline dramatically.

(TOPS – continued from 
page 11) BBC Chartering appoints 

Ulrichs as CCO
BBC Chartering, the mar-

ket-leading operator of multi-
purpose and heavy lift vessels, 
announces the appointment of 
Ulrich Ulrichs as Chief Com-
mercial Officer, effective May 
2, 2019.

Ulrichs will head the 
group’s global commercial 
business development activi-
ties, complementing the exist-
ing management team. As part 
of the group’s future succes-
sion planning, Ulrichs is sup-
posed to assume the role of 
CEO after a transition period.

Ulrichs is an experienced 
industry leader with a demon-
strated history in international 
shipping and the proven ability 
in managing and developing 
family-owned shipping busi-
nesses. Within his 20 year-long 
tenure in shipping, Ulrichs 

served AAL and Rickmers in 
various management positions, 
and last in the capacity of CEO 
of Rickmers-Line.

“We are very pleased to 
welcome Ulrichs to our team,” 
said Roelf Briese and Svend 
Andersen of BBC Chartering.

Canadian government said in 
April it will appeal a decision 
by the World Trade Organi-
zation (WTO) panel allowing 
the US to use “zeroing” to 
calculate lumber anti-dump-
ing tariffs. Zeroing calculates 
duties based on whether the 
domestic price of a product 
exceeds its US import price 
after it is adjusted for trans-
portation and handling costs.

(ROBUST – continued from 
page 6)
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In logistics, profitability, provability 
frame IoT adoption
With the implementation of  5G wireless, IoT’s B2B services will speed up, 
but will the logistics sector be ready for the ride?

(PIECE – continued on 
page 11)

By Matt Miller, AJOT

Technologies related to 
shipping and logistics tech-
nologies are accelerating. The 
rollout over the next few years 
of 5G wireless will bring 
with it the speeding up of the 
Internet of Things (IoT), an 
ability of machines to instan-
taneously communicate with 
us and with each other. 

So, it’s easy to get caught 
up in futuristic visions of logis-
tics where robots completely 
supplant humans, where auton-
omous trucks rule the roads and 
advanced drones fill airspaces. 
All these machines bring with 
them the promise of handling 
and delivering products at 
lightning speeds in a com-
pletely seamless fashion, sort 
of like some gigantic, global 
conveyor belt.

However, the logistics 
industry itself is moving 
toward technology at a veloc-
ity that is far less than super-
sonic. Emphasis is largely put 
on provability and reliability 
rather than dramatic leaps of 
technological faith. Part of 
this is cost. Part is resistance 
from many of the industry 
players who can be conserva-
tive, skeptical, hidebound or 
just inertia-laden. 

“It’s true for a lot of the 
technology involved with B2B 
logistics, we want to see it 
before we implement it, so that 
means often that we are wait-
ing on the answer to be proven 
and tried and true before our 
industry jumps on it,” said 
Charlie Midkiff, a senior vice 
president at Odyssey Logistics 
& Technology’s global man-
aged logistics services. Odys-
sey Logistics & Technology is 
one of AJOT’s 50 IOS Inno-
vators.  “In a lot of cases, the 
supply chain has been slow to 
come forward in some of the 
technology offerings.”

This tug-of-war within 
logistics between technology’s 
promise and its implementa-
tion won’t stop advances from 
coming, but it will determine 
the pace of change. 

Take, for example, Annexia 
International, the Montreal-
based manufacturer of Inter-
net of Things (IoT) devices 
for freight transportation and 
another of AJOT’s 50. Accord-
ing to its co-founder Kim Lim, 
the company has developed the 
technological devices to turn 
a passive chassis into a highly 
evolved smart chassis, which 
could provide everything from 
the temperature of an axle to 
the number and type of pal-
lets in a truck. But he believes 
that it will be two to three years 
before the industry embraces 
this advance. “Nobody wants 
to invest in it,” Lim said.

Instead, Lim said, his 
company is rolling out a 

first-generation product that 
will allow users to know 
where chassis are, their mile-
age and usage, but little of 
advanced capabilities.

Even within particular 
sectors, the response to new 
technology varies. David 
Correll is a research scientist 
at MIT’s Center for Trans-
portation and Logistics who 
studies the American truck-
ing industry. “There’s some 
real big players but there’s a 
long tail of smaller players,” 
he said. “Many of the com-
panies have full-on visibility 
solutions so that a shipper can 
see right where that truck is. 

Those that aren’t are feeling 
some pressure to invest in the 
technology.” 

Not all technology is devel-
oping apace. Analyzing data to 
determine what will occur is 
one technological domain that 
is gaining traction swiftly. Over 
the past two or three years, 
“you’ve seen a lot of people 
trying to come up with the 
next big thing especially in 
areas of tracking or predictive 
analytics,” said Midkiff.

Predictive analytics

Predictive analytics is tied 
(ADOPTION – continued on 

page 20)

50 IoS 
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Founded: 1987
Headquarters: Westlake Village, CA 
Category: Software Services
CEO: Robert M. Darroll

www.cheetah.com
Company Type: Private Company
Innovation: Logistics Operations 
Optimization Platform (LOOPTM),

Founded in 1987 by CEO Robert Darroll, Cheetah Software Systems offer realtime logistics and 
dispatch solutions for delivery, less-than-truckload (LTL), courier and fleet operations in the U.S. 
Logistics Operations Optimization Platform plans, dynamically manages, adapts and optimizes 
fleets and drivers, resulting in companies using less trucks, driving fewer miles and making more 
on-time deliveries. It is the only operations solution that not only plans delivery routes, but also pre-
dicts extremely accurate arrival times as it adapts, live and automatically, to changing operational 
conditions.

Cheetah Software Systems

Founded: 1978
Headquarters: Beaverton, Oregon 
Category: software information networks
CEO: Claude Pumilia

www.dat.com
Company Type: Private 
(subsidiary of Roper Technologies)
Innovation: DAT Solutions

DAT Solutions began with two fundamentals: brokers need trucks, and carriers need loads. In 2016 DAT 
and Getloaded combined networks to create one super-data base. Now, DAT Solutions offers freight load 
boards products for owner-operators, carriers, brokers, shippers, and 3PLs. The underlying framework is 
the DAT Network, the first electronic freight posting service, acquired in 2001 from the Jubitz Corporation. 
DAT Solutions began as Dial-A-Truck, a load board operated at the Jubitz Truck Stop in Portland, 
Oregon. It evolved to become the original and largest internet load board, a matchmaking service. DAT 
Solutions offers several load board products including: DAT Power, DAT Express and TruckersEdge. 

DAT Solutions

Founded: 1981
Headquarters: Waterloo, CA
Category: Logistics Tech Company
CEO: Edward J. Ryan  

www.descartes.com
Company Type: Public Company
Innovation: Global Logistics Network (GLN)

Formed during the dot com boom, Descartes is one of the pioneers in SaaS for logistics. In the past 
three years, Descartes has acquired ten firms building end-to-end depth to the company’s logistics 
offerings and making it an industry powerhouse. The strength of the Descartes system is the Global 
Logistics Network (GLN), a cloud-based logistics messaging system, which connects more than 
13,000 clients. Each year, the GLN carries more than 4.5 billion messages and manages more than 
30 million shipping routes.

Descartes Systems Group

Founded: 2019
Headquarters: Amsterdam, The Netherlands
Category: Association
CEO: Thomas Bagge

www.dcsa.orf
Company Type: Neutral and non-profit association
Innovation: Focus on standardization for technical 
interfaces and data across entire value chain

Founded in 2019 by MSC, Hapag Lloyd AG, A.P. Moller-Maersk and ONE with the purpose of 
driving standardization, digitalization and interoperability in the container shipping industry. Thomas 
Bagge is appointed CEO. First priorities are to focus on standards for technical interfaces and data 
to create an industry blueprint for processes.

Digital Container Shipping Association

Founded: 2018
Headquarters: Antwerp, EU
Category: Supply Chain Management
CEO: Michiel Valee

www.dockflow.com
Company type: Private company
Innovation: Dockflow Platform

Core features: documents sharing, vessel position information and temperature monitoring. Under-
pinned by blockchain and built with end users in mind. The easy to use, secure and flexible platform 
changes the way partners in maritime logistics chains collaborate. It provides a structured way for 
users to share documents, shipping information and monitor tradeflows in real-time.

Dockflow

Founded: 1999
Headquarters: Los Angeles, CA
Category: Software Services
CEO: Chen Ma

www.efreightech.com
Company Type: Private Company
Innovation: EFT-eCargo 

E-Freight Technology, Inc. (EFT) offers software solutions for Freight Forwarders to Suppliers 
and Importers. EFT has grown from offering strictly Freight Management software to become a 
diversified software provider including Freight Management, PO Management and Supply Chain 
Management and Customs Filing. E-Freight was the first Certified Software Vendor by US Customs 
Direct Filing for Automated Export System. EFT-eCargo is an innovative software package that 
provides a comprehensive Freight Management solution for Freight Forwarders and NVOCCs. It is 
a complete system that allows companies to manage all aspects of their business.

E-Freight Technology, Inc.

Founded: 2000
Headquarters: Austin, TX
Category: Software Solutions
CEO: Michael Farlekas

www.e2open.com
Company Type: Public Company
Innovation: Cloud-based, on-demand software

E2open is a leading provider of cloud-based, on-demand software solutions enabling enterprises 
to procure, manufacture, sell and distribute products more efficiently through collaborative planning 
and execution across global trading networks. Enterprises use E2open’s solutions to gain visibility 
into and control over their trading networks through the real-time information, integrated business 
processes and advanced analytics. E2open since being bought by Insight Venture Partners in 2015, 
has been aggressive in acquiring other digital assets – seven since the purchase including Inttra, 
the shipping platform.

E2open

Founded: 1999
Headquarters: Wayne, PA
Category: Software Solutions
CEO: John Blyzinskyj

www.elemica.com
Company Type: Private Company
Innovation: Digital Supply Network 
for Process Manufacturers

Elemica, Inc. provides supply chain operating network solutions for the process industries. The 
company offers SmartLink applications, such as customer management suite for sales order 
management, vendor managed inventory, terminal managed inventory, repeat order entry, rail 
car fulfillment, delivery schedule, and invoice management; logistics management suite for road 
transport execution, ocean transport execution, time slot booking/time slot optimization, terminal 
and warehouse visibility, carrier rate management, and freight invoice management.

Elemica, Inc.

Founded: 2017
Headquarters: Scottsdale, AZ
Category: Software
Founders: Andrew and Michael Leto (CEO)

www.emergetms.com
Company type: Private Company
Innovation: Emerge Private Freight Marketplace

Private marketplace connecting shippers to direct carrier rates, reducing operational costs and 
helping to improve service on everything from quote to delivery. The Emerge Private Freight 
Marketplace is designed to reduce freight spend by providing complete supply chain visibility, 
real-time carrier performance analytics and a suite of tools to accelerate productivity and decrease 
labor costs. 

Emerge

Founded: 2013
Headquarters: San Francisco, CA
Category: Forwarding
CEO: Ryan Peterson

www.Flexport.com
Company Type: Private Company
Innovation: Digital Freight Forwarding 

A startup, Flexport is the first purpose-built digital forwarder. It is a classic digital startup with VC 
capital. In February 2019, the software-centric forwarder reported a $1 billion in investment led by 
SoftBank and its Vision Fund. Existing investors include Founders Fund, DST Global, Cherubic 
Ventures, Susa Ventures and Japan’s SF Express. The cloud software and data analytics platform 
offers a full range of services, including ocean, air, truck and rail freight, drayage & cartage, ware-
housing, customs brokerage, financing and insurance.

Flexport

Founded: 2006
Headquarters: El Segundo, CA
Category: WMS Software
CEO: Andy Lloyd

www.3plcentral.com
Company Type: Private Company
Innovation: 3PL Warehouse Manager

3PL Central, LLC provides on-demand warehouse management software (WMS) for third party 
logistics (3PL), public warehouses, and warehouse operations worldwide. The company offers 
Warehouse Manager, an on-demand cloud-based solution that facilitates reporting and status up-
dates, billing functionality, e-Commerce, mobile barcode, EDI capability, warehouse management, 
and inventory management features for public warehouse operations.

3PL Central, LLC

Founded: 2002
Headquarters: Charlotte, NC
Category: Supply Chain Software
Founder/President: Phillip Marlowe

www.acuitivesolutions.com
Company Type: Private Company
Innovation: Web-hosted global 
freight management solutions

Acuitive’s global transportation management software was built to fix inefficient and inflexible pro-
cesses. The company’s cloud-based solution replaces emails and spreadsheets with rules-based 
workflows that allow supply chain partners to collaborate and manage shipments in real time, and 
without the shipper’s direct involvement. 

Acuitive Solutions

Founded: 1994
Headquarters: Seattle, Washington
Category: Cloud Computing
CEO: Jeff Bezos

www.amazon.com
Company Type: Public Company
Innovation: Moving cloud computing into logistics

Amazon’s influence has been profound by virtue of establishing e-commerce as mainstream 
retailing. Amazon kick-started the cloud revolution in August 2006, when it launched its Elastic 
Compute Cloud through its Cloud computing specific subsidiary Amazon Web Services (AWS). A 
major element of the Amazon strategy was being a “technology” company first rather than a retailer. 
In 2002 the company launched AWS which rented out “space” and internet processing services. 
This established the idea that companies need not own their computing resources – making cloud 
computing a business tool.

Amazon

Founded: 2002
Headquarters: Kirkland, Quebec
Category: Mobile Telemetric Cloud Technologies
Co Founder: Kim Lim

www.annexiaintl.com
Company Type: Private Company
Innovations: Ultra Low Power
 asset tracking devices

A manufacturer of advanced ultra low power consumption IoT devices for Freight transportation en-
vironment. A leader in unpowered asset management, temperature-controlled trailer and container, 
and intelligent cargo management. Expertise includes turnkey and system integrated solutions to 
customers and business partners worldwide. With years of experience in telecommunication, 
satellite communication, content delivery, asset management, and cargo monitoring.

Annexia International, Inc.

Founded: 1972
Headquarters: Manchester, UK
Category: Supply Chain Software
CEO: Andrew Kirkwood

www.blujaysolutions.com
Company Type: Private Company
Innovation: BluJay Global Trade Network

In 2017 Kewill and LeanLogistics rebranded as BluJay Solutions. Kewill had bought LeanLogistics 
in May of 2016. With the rebranding, the company unveiled the BluJay Global Trade Network 
which integrated supply chain execution and global trade management into one network of logistics 
applications, analytics and online services, creating the largest network of its kind. BluJay Solutions 
delivers supply chain software and services to retailers, distributors, freight forwarders, manufactur-
ers, and logistics service providers. BluJay has more than 40,000 universally connected partners.

BluJay Solutions

Founded: 1993
Headquarters: Pleasanton, CA
Category: Supply Chain Platform
CEO: Pervinder Johar

www.blumeglobal.com
Company Type: Private Company
Innovation: Blume Digital Platform 

Blume Global was founded in 1993 as REZ-1. The company changed its name to Blume Global 
in Sept. 2018. Blume Global established itself as a niche platform for rail and road services with a 
variety of clients including IMCs (Intermodal Marketing Companies) and draymen. The platform has 
expanded into the global supply chain with a suite of tools to support all their tracking, inventory and 
financial management. In March of 2019 Apollo Global Management acquired Blume Global Inc. (and 
Direct ChassisLink Inc.) from EQT Infrastructure.

Blume Global

www.cargo.one
Company Type: Private Company
Innovation: Platform for booking and 
marketing air freight

The German startup’s SaaS platform offers booking and marketing air freight. cargo.one focuses 
on offering and booking dynamic spot rates, making it the first platform of its kind. IATA air freight 
forwarders can search, compare and book these spot rates on the cargo.one platform in real time and 
receive immediate booking confirmation. Partner airlines gain access to a cost-effective, data-driven 
and fully digital distribution channel. cargo.one recently received $3.2 million in financing led by Cre-
andum and Point Nine Capital with the participation of Lufthansa Cargo.

cargo.one
Founded: 2017
Headquarters: Berlin, Germany
Category: Air Freight Booking
Founders: Moritz Claussen, Oliver T. Neumann and Mike Rötgers

Founded: 2000
Headquarters: Shatin, NT, Hong Kong
Category: Portal
CEO: Steve Shui

CargoSmart.ai
Company Type: Subsidary of OOCL
Innovation: Global Shipping Business Network 
(GSBN)

In 2000 CargoSmart was formed by OOCL as an alternative portal to Maersk’s Inttra portal. Over 
the years, CargoSmart services evolved to cloud based management software for ocean shipping 
for parties throughout the supply chain. In 2018 CargoSmart was the IT portion in the launch of 
the Global Shipping Business Network (GSBN) of CMA CGM, COSCO Shipping Lines, Evergreen 
Marine, OOCL, and Yang Ming; terminal operators DP World, Hutchison Ports, PSA International 
Pte Ltd, and Shanghai International Port.

CargoSmart Ltd

Founded: 2016
Headquarters: Philadelphia, PA
Category: Software Services
CEO: Brian Glick

www.chain.io
Company Type: Private Company 
Innovation: Chain.io Platform

Startup Chain.io is part of a new wave of cloud based providers that offer connectivity throughout 
the supply chain. In 2017 they released their cloud based “Chain.io Platform.”
The software platform allows shippers and logistics service providers (LSPs) to share data from 
many sources over a single portal by using open application programming, 
enabling clients to develop a one-time connection to the platform and instantly be connected 
to other partners in the supply chain, as opposed to building a number of one-on-one software 
integrations with each partner.  

Chain.io

Founded: 2004
Headquarters: Luxembourg 
Category: Air freight IT systems
CEO: Arnaud Lambert

www.champ.aero
Company Type: Private Company (subsidiary)
Innovation: Air Cargo Platform

Champ Cargosystems was founded by Cargolux (one of the best-known air freighter companies in 
the world) and in 2005 merged (49%/51%) with the Cargo Division of SITA a specialist in air trans-
port communication and information technology solutions. In 2011, Champ Cargosystems acquired 
Traxon Europe, a specialist provider of electronic communications to the air cargo industry. Champ 
Cargosystems now probably has the largest air cargo industry’s integration platform. It is now 
become a hosting company for companies in the air freight sector.

CHAMP Cargosystems
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Transporeon revolutionizes the way you communicate with your carriers and logistics 
partners. Enable shipper-carrier collaboration with transportation management 
platforms that provide true end-to-end visibility of all your connected logistics 
processes—from sourcing to delivery—for unparalleled effi ciency and operational 
control.

Info-X Software Technology: 
Technology for NVOs and Forwarders
An AJOT interview with Rishi Parti, founder of  Info-X Software Technology.

By George Lauriat, AJOT

AJOT: How did you come 
to specialize in the NVO, For-
warder market niche?

Rishi Parti: I started 
this company [Info-X] way 
back in 2001 right after the 
dot.com bust. So, [from 
the beginning] the DNA of 
Info-X Software was ... as a 
software development com-
pany. Just before the dot.
com bust, there was a lot of 
buzz, and there were a lot of 
companies which were doing 
a lot of web-based software 
applications because inter-
net was just happening then, 
right? Then right after the 
dot.com bust happened, I 
had a few projects which 
were in logistics and those 
were the ones which really 
survived. We built our entire 
business model in creating a 
complete software applica-
tion which is on the web and 
catering to NVOCCs, freight 
forwarders and BCOs [Ben-
eficial Cargo Owners].

AJOT: So, from the start 
Info-X was a web based soft-
ware company – you never 
went through the phase of 
sending physical discs and 
updates to your clients?

Rishi Parti: We never got 
the hard box installed into the 
client applications…from the 
beginning that is, our archi-
tecture was web based.

AJOT: The ocean trans-
portation intermediary [NVOs 
& Freight Forwarders] busi-
ness is complex, how did you 
decide what segment of the 
business to address first?

Rishi Parti:  So I’m taking 
you back from the start of 
Info-X’s journey. So, in 2001, 
2002 we had one customer 
and they needed a customized 
application. We said okay, 
make us understand the busi-
ness because in order to create 
a good software firstly you 
need to understand the busi-
ness model. Then and only 
then can you come up with 
great solutions. Over the next 
two to three years we were 
just developing our software 
to make sure that we stream-
line all the processes - under-
stand where actual problems 
lie. Why are all the data ele-
ments in separate areas? So, 
as we started to understand, 
our software engineer started 
to code on that basis. Well, 
what we found out was that 
one of the biggest problems, 
[which still do exist] is the rate 
management piece. It’s one of 
the most complicated, ever 
changing and not organized.

So, we created an entire 
solution for rate management 
for NVOs - wherein we said 
“you know what, you focus 
on your sales.” Your goal 
as an NVO is you guys deal 

good rates from the carriers, 
you give your good service, 
you add your profits, and you 
give it out to the customers. 
But these freight rates are 
always changing. So, that 
[ocean freight rates] was the 
first problem. We said, “let 
us manage your ocean rates.” 
We not only provide you the 
software but we will also 
give you the back-office team 
from India. My team will 
also manage your rate, keep 
the updates in place, and you 
guys can focus on sales. So, 
that was a game changer for 
us. From that [ocean freight 
rate] service we got a lot of 
traction. We never marketed 

our product till 2012, 2014. 
All the business was all 
through word of mouth. We 
also became the first com-
pany from India to be actu-
ally accredited by FMC also 
as a direct [ocean freight rate] 
publisher. And we were grow-
ing at a very good pace of 25 
to 30% per year. We started 
with four people. We’re up to 
300 people now.

AJOT: After the rate 
management solution, what 
was the next point of focus 
for Info-X?

Rishi Parti: From rate 
management, we moved on 

into tracking and tracing tech-
nologies that are now com-
monplace, especially since 
electronic logging devices for 
truckers was mandated by the 
US government. The data is 
available. It’s just a matter of 
collecting, collating and ana-
lyzing past performance to 
help determine future action.

“There are times when it’s 
as simple as [being] connected 
to a device in a cab,” explained 
Bob Boyle, a vice president 
with managed logistic services 
at Odyssey. Or, he added, con-
nection involves an app linked 
to a driver’s cellphone. 

This has obvious applica-
tions to performance. Technol-
ogy providers can aggregate 
the data and run them through 
algorithms that predict, in the 
most basic terms, whether the 
shipment will arrive in time. 
Other analytics enable driv-
ers and trucking operators to 

(ADOPTION – continued 
from page 18)

make more informed deci-
sions about time and route.

“We’re always looking 
for better efficiencies,” said 
Midkiff. “And in this world 
of data, now that we have col-
lected so much data how can 
we use it better. “there are 
many avenues out there that 
we’re currently exploring.”

5G can — and undoubt-
edly will — up the ante con-
siderably. Coverage outside 
metropolitan areas will be 
much more dependable. The 
amount of information that can 
be analyzed will increase sub-
stantially. Latency — the delay 
between the time a request for 
data is made and that data is 
transferred — will drop dra-
matically. “The ability to have 
greater visibility and transpar-
ency is probably the critical 
element that’s viable sooner 
rather than later,” Boyle said. 

This will benefit both 
(ADOPTION – continued on 

page 22)
(TECHNOLOGY – contin-

ued on page 26)
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Founded: 1995
Headquarters: Buckinghamshire, UK
Category: Temperature-control packaging
CEO: Richard Jones

www.softboxsystems.com
Company Type: Private Company
Innovation: Temperature-control 
packaging systems

Softbox is a temperature-control packaging innovator that has been designing and producing high 
performance passive temperature-control packaging solutions for over 20 years. Offering consistent 
quality to clients from strategically located global manufacturing sites throughout Europe, North 
America, Latin America and Asia Pacific. Have formed long standing partnerships with the world’s 
leading biotech, pharmaceutical, clinical research and logistics companies, and apply innovative 
thinking to overcome the challenges that clients face in managing the Cold Chain when shipping 
temperature-sensitive clinical trial and commercialized products.

Softbox Systems Inc.

Founded: 1994
Headquarters: Irvine, CA
Category: Software Solutions
CEO: Frederick Beckett

www.sunteckscm.com
Company Type: Private Company
Innovation: iLogisys 

Suntek Systems Inc. is a logistics software company offering management software solutions to 
logistics solution providers such as freight forwarder, NVOCC, customs house broker. Sunteck uses 
its own flexible supply chain platform to handle complicated logistics process from order to delivery. 
Suntek has been developing Logistics Management Software solution since 1994. Companies of 
any size benefit from logistics management software solutions. The flag ship solution, iLogisys, en-
ables customers and trading partners to control their extensive supply chain visibility and enhance 
the overall performance.

Suntek Systems, Inc

Founded: 1999
Headquarters: Seattle, WA
Category: SaaS provider of TOS
President: Thomas J. Rucker

www.tideworks.com
Company Type: Private Company 
(A Carrix Company)
Innovation: TOS

Tidework Technology is a provider of Terminal Operating Software (TOS). The terminal software 
provider is part of the Carrix group of companies that also includes SSA Marine and Rail Manage-
ment Services. While Tidework is largely known for creating TOS software, it has evolved from a 
small IT provider to a global software development company. Recently, The Port of Charleston SC’s 
Wando Welch Terminal deployed the graphical planning solution, Spinnaker®. This is the first phase 
of the Port of Charleston project and the second of Tidework’s TOS solutions. Inland Port Dillon 
went live with Intermodal Pro® terminal operating system in April 2018.

Tidework Technology

Founded: 1969
Headquarters: Hong Kong
Category: Portal
CEO: Andrew Jillings

www.go2tigers.com
Company Type: Private Company
Innovation: SmartHub:connect

Tigers, like many legacy e-space companies, was one thing before and has evolved into another. 
Tigers, a subsidiary of Jumbo Glory Ltd and GeoPost, completed the change from a logistics 
company to an e-Portal with the November launch of SmartHub:Connect, a combined freight, 
e-commerce, and logistics portal. The Cloud-based platform gives clients end-to-end supply chain 
visibility, from transport, to e-commerce fulfilment. The holistic approach even includes selling direct 
through the Tiger eShop. The eShop enables a client to trade products globally without needing to 
appoint agents or distributors.

Tigers Group

Founded: 2000
Headquarters: Frisco TX
Category: 3PL 
CEO: Frank McGuigan

www.transplace.com 
Company Type: Private Company
Innovation: Transplace TMS

Transplace Inc. was founded when six trucking companies, led by J.B. Hunt, merged their logistics 
divisions to create a tech based 3PL. In 2013, Transplace was sold to Greenbriar Equity and formal-
ly became a “technology company” that was also a 3PL, according to former CEO Tom Sanderson 
– itself an innovation in the way U.S. “transportation” companies viewed themselves. Transplace 
has built itself an expertise in vertical markets along with niche business in Mexico and Canada.

Transplace Inc.

Founded: 2000
Headquarters: Ulm, Germany
Category: Cloud-based logistics platform
CEO: Marc-Oliver Simon

www.transporeon.com
Company Type: Private Company
Innovation: Transporeon, Ticontract, Mercareon

Transporeon is a cloud-based logistics platform, linking manufacturers, retailers, and wholesalers 
with logistics service providers via a global network. The SaaS based logistics platforms include 
TRANSPOREON for transportation management; TICONTRACT for e-sourcing, procurement, and 
freight bill auditing; and MERCAREON for retail specific dock scheduling. The group digitizes the 
entire logistics supply chain, providing software-as-a-service (SaaS) solutions across the logistics 
lifecycle for transportation procurement and supplier sourcing, shipment execution and load assign-
ment, centralized management of global freight rates, dock scheduling and real-time visibility.

Transporeon GmbH

Founded: 1995
Headquarters: Cranberry Township, Pa
Category: EDI
CEO: Michael Cornell

www.truecommerce.com
Company Type: Private Company
Innovation: TrueCommerce Foundry

TrueCommerce Inc. has developed a niche in the market – solutions for small and mid-sized companies 
– through its EDI (electronic data exchange) solutions. The umbrella for TrueCommerce is called the TrueC-
ommerce Foundry. The TrueCommerce Foundry’s aim is to integrate commerce and supply chain solutions. 
TrueCommerce Foundry integrates all of the elements along with connected applications like multi-carrier 
shipping, business analytics and a suite of tools that manage key components such as orders, inventory, 
drop-ship vendors and product information. In March, TrueCommerce announced that its core solution – 
TrueCommerce Foundry – achieved product qualification for the SAP Business One Cloud hosted by SAP.

TrueCommerce, Inc.

Founded: 2001
Headquarters: FairLawn, NJ
Category: Systems Software
CEO: Nicholas Carretta

 www.ultrashiptms.com
Company Type: Private Company
Innovation: UltraShip TMS CORE

UltraShip TMS has grown from a “trucking-based” software platform provider to a cloud-based 
supply chain management software solution reaching through the entire supply chain. Inbound or 
Outbound across all modes, the CORE module automates rating, routing, tendering, carrier man-
agement, OS&D, Scheduling, alerts & notifications, EDI, wireless and telematics communications 
and more.  Included are online portals for all transportation stakeholders including carriers, vendors, 
customers and sales users.  Add additional modules to manage freight payment and audit, private/
dedicated fleet management, rate/route optimization, yard management.

UltraShipTMS

Founded: 2013
Headquarters: San Francisco, CA
Category: Bid and Tender Management software
CEO: Pete Cittadini

www.winmore.app
Company Type: Private Company
Innovation: Cloud-based Bid software

Winmore is a cloud-based Bid and Tender Management software for freight forwarders and brokers 
that provides visibility, accountability and proven practices that streamline and optimize bids. 
Winmore Corp provides cloud-based customer relationship management and workflow solutions. It 
offers sales and operations management services. The company also provides business develop-
ment solutions for third-party logistics provider and shipping data, interactive maps, and templates 
for ocean carriers. The company was formerly known as Lanetix Inc. and changed its name to 
Winmore Corp in February 2019.

Winmore Corp.

Founded: 1994
Headquarters: Sydney, Australia
Category: SaaS logistics services
Founder/CEO: Richard White

www.wisetechglobal.com
Company Type: Public company
Innovation: M&A

WiseTech Global is an innovative global developer of cloud-based software solutions for the 
international and domestic logistics firms. WiseTech’s main product, CargoWise One, provides 
a comprehensive end-to-end logistics solution, and forms an integral and scalable link in the global 
supply chain. The company also has BorderWise, a technical border and customs library. WiseTech 
has made numerous acquisitions in the digital space, including eight since July of 2018. This follows 
WiseTech’s strategy of accelerating long-term organic growth through targeted, valuable geographic 
foothold and technology adjacency acquisitions.

WiseTech Global

Founded: 1998
Headquarters: San Francisco
Category: TOS
President: Benoit de la Tour

www.Navis.com
Company Type: Private (subsidiary of Cargotec)
Innovation: Navis Smart

San Francisco-based Navis is a prototype for independent suppliers of terminal software. Navis 
4 is their well-known TOS platform. Now one of the largest providers of TOS in the world, the 
company’s new offering, ‘Navis Smart,’ provides new ways for container terminals and carriers alike 
to capture and process the abundance of available industry data to optimize planning, visibility and 
asset utilization. Navis Smart is a layer of technology that will enable and connect Navis solutions, 
applications and data from the ocean carrier and terminal side of the portfolio. 

Navis, LLC
Founded: 2012
Headquarters: Hong Kong
Category: Supply Chain Management
Founder: Zvi Schreiber

www.freightos.com
Company Type: Private
Innovation: Freightos Marketplace

Freightos was designed around the concept that the freight rate structure – especially for ocean 
carriage – isn’t working for the BCOs and in turn the rest of the logistics providers in the supply 
chain. The solution is to create a “Freightos Marketplace”. To that end, Freightos has gathered the 
world’s largest global database of multimodal freight rates, providing industry transparency with 
the Freightos International Freight Index. The main tools in the suite are Freightos AcceleRate™ 
and Freightos WebCargo™ which provide power rate management, automated pricing, and online 
freight sales for over 1,000 logistics service providers and carriers.

Freightos

Founded: 2000
Headquarters: Hatfield, UK
Category: Software Modules and Fulfillment 
Hardware

CEO: Luke Jensen
www.ocadosolutions.com
Company Type: Public Company
Innovation: Ocado Smart Platform

Provides services, technology and automation to grocery e-commerce businesses. Technology 
efforts cover real-time control systems, robotics, vision systems, machine learning, simulation, data 
science, forecasting systems, routing systems, inference engines, cloud, IoT, big data and more. 
Like Amazon, Ocado is pushing into the logistics sector from the grocery retail side paving the way 
for other verticals to make a similar move. 

Ocado Solutions
Founded: 2012
Headquarters: Lenexa, KS
Category: Dimensioning Solutions
CEO: Michael Eichenberg,

www.freightsnap.com
Company Type: Private Company
Innovation: Digital Dimensioning Solutions 
for Packages & Pallets

Established in 2012, FreightSnap, the Lenexa Kansas-based company, designs and builds package 
and pallet dimensioning solutions used by shippers, carriers, 3PLs, and freight forwarders. Using 
traditional methods, it takes a minute or more to measure, photograph, and transcribe key shipment 
information into a WMS or TMS system. With one of Freightsnap’s automated pallet or parcel 
dimensioning solutions, the process can be cut down to just a few seconds, quickly capturing 
measurements, photos, ID numbers, weight, and other important information.

Freightsnap LLC

Founded: 2002
Headquarters: Danbury, CT
Category: Logistics platform
CEO: Robert H. Shellman

www.odysseylogistics.com
Company Type: Private Company
 (parent Jordan Co.)
Innovation: WIN (Web Integrated Network)

Odyssey Logistics & Technology Corp is a global logistics solutions provider with freight network 
exceeding $3B. Odyssey’s strength is taking verticals like metals, food and chemicals and integrat-
ing them into the Odyssey Global Logistics Platform. Odyssey was bought by Jordan Co. (an equity 
investment firm) in 2017. Odyssey acquired AFF in 2018, a transport specialist in the Alaska mar-
ket. Odyssey operates in all modes with TL/LTL trucking, containership, rail, air, and bulk transport. 
Odyssey’s WIN (Web Integrated Network) offers a scalable technology solution for the network.

Odyssey Logistics & Technology
Founded: 2002
Headquarters: Berkshire, UK
Category: Software Solutions
CEO: Yuval Baruch

www.hermes-cargo.com
Company Type: Private company subsidiary 
Magic Software Enterprises (UK)
Innovation: Air Cargo Management Systems

Engages in developing, marketing, deploying, and supporting software solutions to the air cargo 
industry. It offers HERMES air cargo management system, which is a warehouse and proactive service 
management technology for streamlining air cargo handling activities. The solution manages consol-
idation, deconsolidation, documentation, non-airway cargo bills, house airway bills, transfers, tracks 
and traces, integrated billings, and trucking; and delivers real-time warehouse, barcodes and RFIDs, 
wireless mobile terminals, SLA management, irregularity management, automated EDIs, integrated 
DGR/ADR, ULD management, truck queue control, security management, and customs and NCTS. 

Hermes Logistics Technologies

Founded: 1977
Headquarters: Redwood Shores, CA
Category: Cloud-based Software Solution
CEO: Lawrence J. Ellison

www.oracle.com
Company Type: Public Company
Innovation: Oracle SCM Cloud

With capabilities that incorporate product development, vital material sourcing, outsourced manufac-
turing, integrated logistics, omnichannel fulfillment, and incorporated demand and supply planning, 
Oracle SCM Cloud is the most far-reaching SCM suite in the cloud. Oracle SCM Cloud has trans-
formed inventory network operations to address the difficulties of the demand-driven marketplace. 
The end-to-end platform of excellence is ranked as a leader in multiple segments and recognized as 
a dedicated partner to hundreds of companies preparing for their future.

Oracle
Founded: 1911
Headquarters: Armonk, NY
Category:  Software Solutions
CEO: Ginni Rometty

www.ibm.com
Company Type: Public Company
Innovation: TradeLens

IBM is the legacy company when it comes to the digital age. IBM has developed many software 
products for supply chain management – some employing Artificial Intelligence. With AI capabili-
ties, supply chain software can actually “learn” an ever-fluctuating production flow and can anticipate 
the need for changes. IBM products include: IBM Order Management, IBM Supply Chain Business 
Network and IBM Supply Chain Insights which has AI capabilities. In 2018 IBM and Maersk jointly 
developed TradeLens,  to apply blockchain to the world’s global supply chain. TradeLens is a block-
chain-enabled shipping solution designed to promote more efficient and secure global trade. 

IBM

Founded: 1993
Headquarters: Rochelle Park, NJ
Category: IoT Solutions
CEO: Marc J. Eisenberg

www.orbcomm.com
Company Type: Public Company
Innovation: multi-network connectivity

The company offers network connectivity, devices, device management, and Web reporting 
applications that are designed to track, monitor, control, and enhance security for various assets, 
such as trailers, trucks, rail cars, sea containers, power generators, fluid tanks, marine vessels, 
diesel or electric powered generators, oil and gas wells, pipeline monitoring equipment, irrigation 
control systems, and utility meters in transportation and supply chain, heavy equipment, fixed asset 
monitoring, and maritime industries, as well as for governments.

Orbcomm
Founded: 2001
Headquarters: North Brunswick, NJ
Category: Software Solutions
Founder/CEO: Rishi Parti

URL: www.infoxusa.com
Company Type: Private Company
Innovation: Bookings, Shipping Instructions, 
Track & Trace, eVGM

 Info-X has been providing web-based software solutions and back office documentation services to 
the Ocean Transport Intermediaries in USA and Europe. Info-X has established itself as a specialist 
in the NVOCC and Freight Forwarding sectors expanding from basic documentation to complete 
back office functions. The company also offers customized web development for its clients. Currently 
Info-X has more than 2000 users in more than 20 countries using its software services.

Info-X Software Technology

Founded: 2014
Headquarters: Chicago, IL
Category: Cloud based visibility platform
CEO: Jett McCandless

www.project44.com
Company Type: Private Company
Innovation: Advanced Supply Chain Visibility

Leveraging the power of the cloud-based project44 platform, organizations are able to increase 
operational efficiencies, reduce costs, improve shipping performance, and deliver an exceptional 
Amazon-like experience to their customers. Over 25,000 unique carriers have tracked shipments 
in the system and project 44 is connected to 92% of all ELD/telematics devices. project44 has also 
established partnerships and out-of-box integrations with 57 TMS vendors. project44 supports all 
transportation modes and shipping types, including Parcel, Final-Mile, Less-than-Truckload, Volume 
Less-than-Truckload, Truckload, Rail, Intermodal, and Ocean.

project44, Inc.
Founded: 2008
Headquarters: Maynard, MA
Category: Cloud-based Transportation Mgmnt 
Syste 

CEO: Dave Lemont
www.kuebix.com
Company Type: Private Company
Innovation: Kuebix TMS

The Kuebix TMS is suited for smaller companies and/or less complex supply chains, but can be 
scaled up for the largest and most complex supply chains. Kuebix is “democratizing” the rating, 
booking and tracking of freight with its free TMS, Kuebix Shipper. More complex supply chains 
choose from a wide array of Premier Applications and Integrations to configure the ideal solution. 
With Kuebix, companies only pay for what they need. Kuebix is a true cloud-based system and 
Premier Applications and Integrations are readily available. Additionally, Kuebix offers a Managed 
Service Programs to businesses looking to partially or fully outsource transportation management.

Kuebix, LLC

Founded: 1994
Headquarters: Eugene, Oregon
Category: Supply Chain & Inventory Mgmt. Solutions
CEO: Shai Lustgarten

www.questsolution.com
Company Type: Private
Innovation: Integration of hardware 
and software systems

Quest Solution is a Specialty Systems Integrator focused on Field and Supply Chain Mobility as well 
as a provider of Artificial Intelligence (AI) monitoring and surveillance solutions. Quest is also a man-
ufacturer and distributor of consumables (labels, tags, and ribbons), RFID solutions, and barcoding 
printers. Quest takes a consultative approach by offering end-to-end solutions that include hardware, 
software, communications, and full lifecycle management services. 

Quest Solution
Founded:2000
Headquarters: Doral, FL
Category: Software Solutions
CEO: Heider Santander

www.logisuite.com
Company Type: Private Company
Innovation: Develops real time based logistics 
software within the means of clients 

A leading provider of comprehensive and user-friendly logistics software solutions. Provides 
software for companies of all sizes within the Logistic & Transportation Industry. Offers a complete 
portfolio of solutions including Inventory Control, Supply-Chain Management, Third-Party Logistics 
(3PL), Freight Forwarding Software, Ocean Import, Air Import, Domestics Freight, Pickup & 
Delivery, Purchase Order Management and more. The Operations Software is fully integrated with 
Logisuite Financials, a complete accounting system designed for this specific industry.

Logisuite Corporation

Founded: 1999
Headquarters: Cary, NC
Category: Railroad IT 
CEO: E. Allen West

www.railinc.com
Company Type: For-Profit Subsidiary of AAR
Innovation: Asset Health Strategic Initiative 
(AHSI)

Railinc has established itself as the “glue” which ties diverse elements of the rail freight supply chain 
through its RailSight Suite of Applications. Railinc delivers more than 9 million messages each day 
over the EDI network. In 2012 Railinc launched the Asset Health Strategic Initiative (AHSI), which 
is a cooperative, industry-wide effort under the Association of American Railroads (AAR). AHSI 
considers the entire rolling stock health cycle, which incorporates prevention, detection, planning, 
movement, repair and settlement.

Railinc
Founded: 1990
Headquarters: Atlanta, GA
Category: Cloud based supply-chain software 
CEO: Eddie Capel

www.manh.com
Company Type: Public Company
Innovation: Omnichannel Supply Chain Solutions

Manhattan Associates is one of the veteran companies in the digital supply chain space. Manhattan 
has worked on closing the gap between digital selling and brick-and-mortar selling. The concept is 
to unite information across the enterprise, converging front-end sales with back-end supply chain 
execution. The merging of WMS with inventory control and e-commerce puts the company at the 
forefront of an evolving new class of omnichannel cloud-based solutions.

Manhattan Associates 

Founded: 1972
Headquarters: Walldorf, Germany
Category: Software
CEO: Bill McDermott

www.sap.com
Company Type: Public company
Innovation: ERP platform update

SAP is another of the industry’s true legacy companies. It’s the world leader in enterprise applica-
tion software. An amazing 77% of the world’s transaction revenue touches an SAP system. Re-
cently SAP released a series of updates to enterprise resource planning (ERP) software platform. 
It will make it easier to customize apps and to add artificial intelligence (AI) and robotics to logistics 
processes. It will also help automate business processes with more accurate prediction.  

SAP
Founded: 2000
Headquarters: Cary, NC
Category: Saas TMS provider
CEO: Joe Juliano

www.mercurygate.com
Company Type: Private Company
Innovation: DEM integration

MercuryGate is an independent provider of SaaS-based Transportation Management System (TMS) 
solutions for shippers, 3PLs, freight forwarders, brokers, and carriers. In May MercuryGate an-
nounced a partnership and technology integration with Convey Inc., the leading provider of Delivery 
Experience Management (DEM) software. The partnership integrates Convey’s Delivery Experience 
Management technology into MercuryGate’s TMS solutions to allow shippers to launch DEM pro-
grams that provide complete visibility through the last mile of delivery. In August of 2018 Summit 
Partners, a global investment company, bought MercuryGate. 

MercuryGate International, Inc.

Founded: 1935
Category: Association
Headquarters: Peachtree City, GA
CEO: Jack E. Middleton

www.smc3.com
Company Type: Private company
Innovation: SMC³ Platform 

SMC3 is a legacy company in logistics. SMC3 began as a trucking rate setting organization and 
has evolved into a state-of-the-art logistics platform. SMC3 translates pricing and transit detail 
into data-centric solutions. The SMC³ Platform empowers 3PLs and shippers to navigate the LTL 
sector. The SMC³ Platform is the underlying LTL fuel for transportation management systems and 
the single integration point for all carrier rate, transit and service info. It optimizes the complete LTL 
shipment lifecycle, the SMC³ Platform includes Analytical APIs RateWare® XL and CarrierConnect® 
XL with carrier-integrated Execution and Visibility LTL APIs.

SMC³
Founded: 1994 (year public)
Headquarters: Waltham, MA 
Category: Supply Chain Management services
CEO: John Whitenack

www.moduslink.com
100% subsidiary Steel Connect, Inc.
Innovation: Digital Commerce & Reverse 
Logistics

In February 2018 ModusLink Corporation became a 100% subsidiary of Steel Connect (a holding 
company). ModusLink became the umbrella organization for both ModusLink and newly acquired 
IWCO. ModusLink, the legacy company, provides digital and physical supply chain solutions across 
a diverse range of industries, including consumer electronics, telecommunications, computing and 
storage, software and content, consumer packaged goods, medical devices, retail and luxury and 
connected devices. 

ModusLink Corp.

(INNOVATORS – continued from page 19)
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Smart technologies are creating 
new shipping solutions

Matt Miller, AJOT

It’s just a matter of time, when not 
if, before the Internet of Things (IoT) 
takes over.  Propelled by 5G wireless 
technology, IoT will have a dramatic 
impact on business and commerce. 
Freight, transportation and logistics 
are no exceptions.

What will that future look like? 
Orbcomm’s Sue Rutherford, vice-
president of global marketing, offered 
one perspective. Orbcomm, one 
of AJOT’S 50, provides IoT and 
machine-to-machine communications 
devices and solutions to a variety of 
transportation-related industries. 

business roles and relationships and 
redefining customer expectations at 
ever increasing speed.”

Cold chain-related technology is, 
by its very nature, among the lead-
ers in cutting-edge logistics. David 
Correll, a research scientist at MIT’s 
Center for Transportation and Logis-
tics who studies the American truck-
ing industry, said there’s growing 
traction around the need for real-time 
monitoring of temperature that can 
determine not only if a cold chain 
was broken, but when, where, for how 
long and to what degree.

Orbcomm is a leader in cold-
chain-related technology and Ruth-
erford addressed that development as 
well. IoT “will power the hyper con-
nected, intelligent cold-chain of the 
future,” she predicted. “Leveraging 
data from the growing proliferation 
of sensors, telematics and other smart 
devices used across production, pack-
aging, supply chain, logistics, trans-
port and retail, a new generation of 
open, interoperable IoT platforms and 
software will enable multi-enterprise 
visibility on the location and status 
of perishable goods and refrigerated 
assets across the whole cycle from 
producer to consumer.”

The number of tracking devices is 
rapidly growing and that will facilitate 
this phenomenon, Rutherford said. 
She quoted the industry research firm 
Berg Insights, which estimated that 

Sue Rutherford, vice-president of global 
marketing, Orbcomm

“Over the coming few years 
we see digitalization, automation 
and other smart technologies trans-
forming just about every business 
on the planet,” she said in an email 
exchange. “New technologies are 
breaking down old walls, reshaping 

“If the data is going to come quicker 
and it’s going to be more relevant then 
it’s likely going to touch more than one 
functional area,” he explained. “What 
we’re seeing is that if those walls are 
not broken down [yet] they’re going to 
be broken down really soon because 
it’s an entire ecosystem that has to 
operate through this.”

The digital freight marketplace 
is one such broad-based applica-
tion. Technology companies such as 
Freightos now match carriers and 
shippers through online portals, which 
automate freight rate management, 
capacity, pricing, availability and rout-
ing. This threatens to upend traditional 
contracted shipping, although it’s now 
being used to supplement rather than 
replace existing relationships.

“Why not take the opportunity 
to lower the cost and gain the service 
capacity as well? You’re getting that 
data because there are trucks right 
there,” said Boyle. “It’s going to be 
somewhat of a fundamental shift in 
how we look at our commercial activ-
ity in the transportation space.”

Some carriers may try to resist 
this data-heavy exercise, but they do 
so at their own peril, Midkiff, for one, 
warned.  “In the next two to three years, 
you’re going to start seeing a rationaliza-
tion of carriers. Several will disappear 
because they have not been able to or 
they’ve made the decision that they did 
not want to dive into the data pool,” he 
said.  “You have to do minimal things 
to play. And I think that those carriers 
that have decided not to move forward 
as some of their competitors have in the 
world of data will disappear.”

www.smc3connections.com

Go beyond networking. 
Make connections.

June 24 – 26, 2019 • The Broadmoor
Colorado Springs, CO

An SMC3 Event

Early bird 
discount ends 

May 15

the installed base of tracking devices 
in road trailers, containers, rail, air 
cargo containers, cargo boxes and pal-
lets was 3.7 million in 2017. That will 
grow to 8.9 million by 2022. 

Devices and sensors are critical, 
and providers are focused on not only 
usage, but also size, connectivity, bat-
tery power and energy consumption, 
not to mention efforts to drive down 
the price. But as in other technology 
arenas, much of the development is 
centered on advanced software. Busi-
ness intelligence and analytics tools 
“help companies really harness the 
value of all of the data they are driv-
ing from assets through devices,” 
Rutherford said.  

shippers and transport operators, he 
added, and in obvious ways. Shippers 
want delivery as quickly as possible, 
or, at the very least, don’t want to be 
surprised by late arrivals. On the other 
hand, “If I’m operating a fleet, I get 
paid when the fleet is moving,” Boyle 
said. “I want that truck or those assets 
to be moving as much as possible.” 

Logistics-related data analytics 
isn’t a new phenomenon. However, 
it’s being applied in different and more 
compelling ways as data collection is 
bolstered and speeded up. For example, 
various data points have been chan-
neled into specific areas, for example, 
procurement, safety, operations. Now, 
said Boyle, there’s realization that the 
data serves cross-purposes and these 
individual silos are no longer relevant. 

(ADOPTION – continued from 
page 20)
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CONECT’s 23rd Annual Northeast Trade & Transportation Conference was held at Gurney’s Resort in Newport, RI on April 9-11.  Attendees enjoyed import, export and trade 
lane workshops and two keynote addresses. One regarding US trade with China and the other on the history of containerization & current key ocean carrier issues. Multiple panels 
of industry experts covered topics such as changing FTA’s, ocean, road & rail transport, vessel fires, Customs regulatory updates, e-commerce technologies and port congestion’s 
effects on BCO’s. The Annual Gala Dinner was a success at a new-to-CONECT venue – Belle Mer on Goat Island. More photos can be found at www.conect.org under Events, Event 
Photos, 2019 T & T Conference. Photo credit: Andrew Held

CONECT hosts 23rd Annual Northeast Trade 
& Transportation Conference at Gurney’s Resort in Newport, RI

(L to R) Pat Fay – BOC International, Jeffrey Sullivan – HSBC Bank USa, 
Rich Higgins – 1a  auto, Eric Gauthier – Brooks Brothers Group

(L to R) Paula Connelly – Law Offices of Paula Connelly, Christa Hurley – H.C. Starck, 
David murphy – GDLSK, Leslie Chakalis – Nova Biomedical Corp

(L to R) akanksha Jain-Taylor, Georgia markell, Sophie Thibault-Vazquez, Theresa mcmahon 
(all from Wayfair LLC)

(L to R) Terry Polino – arent Fox, James Swanson – US CBP, amy magnus – a.N. Deringer, 
Christa Hurley – H.C. Starck

(L to R) Beth Green – DXL, Rich moore – Gemini Shippers

(L to R) Cheryl martin, Donna Berard, David Prata 
(all from CVS Health)

(L to R) Bette Little – Talbots Imports, Jed artz – RCS Logistics

(L to R) alexandra Cohen, Vanessa Paige 
(both from Hasbro, Inc.)

(L to R) Trisha morris-archambault, michelle Fudalik 
(both from Puma North america)

(L to R) amanda Campisi – EFL Expofreight, 
Kevin Bruning – Clarks america, Inc.

(L to R) Jude Fokum – Port of Boston, 
Julie Doane – autopart International

(L to R) Jim mitchell – OOCL (USa), Inc., 
michelle Darling – BJ’s Wholesale Club, Inc.

(L to R) Glen Del Ross, Patrick Zimmerman 
(both from FGX International)
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A NEW ERA BEGINS AT THE PORT OF VIRGINIA.
The three-year, $320 million infrastructure investment at Virginia International Gateway is now complete. We’ve doubled 

our container capacity and doubled our rail service capabilities. The largest cranes in the western hemisphere are now 

working the largest vessels calling the U.S. East Coast on a newly-extended berth. We’ve made the investments necessary 

to provide you with the best experience in the industry. Move your cargo where your cargo can move.

THE CAPACITY FOR GREATNESS
WE’RE BUILDING

ASEAN Trade: 
The bloc in the middle
Figuratively, and literally, the members 
of  the ASEAN bloc are in the geo-political 
middle ground of  the simmering trade war 
between China and the U.S. 

(BLOC – continued on page 25)

By George Lauriat, AJOT

The eleven nation ASEAN 
(Association of Southeast Asian 
Nations) bloc figuratively and 
literally occupies the geo-polit-
ical middle ground in the trade 
dispute between the U.S. and 
China. The Southeast Asian 
group composed of the nations 
of Singapore, Thailand, Malay-
sia, Brunei, the Philippines, 
Indonesia, Thailand, Vietnam, 
Laos, Cambodia and Myanmar 
are by proximity and history 
within China’s regional sphere 
and through trade and geo-pol-
itics within the United States’ 
long shadow. So, it is with no 
surprise that with a Trumpian 
tariff tweet or Sino cryptic sign, 
ASEAN share markets – like the 
rest of the world - rise and fall 
with roller coaster regularity. It’s 
the new normal.

cHina, asean & tHe us
Perhaps, there is no move-

ment poised to reset the geo-
economic landscape more than 
China’s Belt Road Initiative 
(BRI) – an initiative People’s 
Republic of China (PRC) Presi-
dent Xi Jinping dubbed “project 
of the century.”  For the ASEAN 
nations, the BRI represents both 
an enormous opportunity and an 
unprecedented threat.

Jeffrey Sng, Bangkok-
based, a former banker and 
diplomat wrote in the ASEAN 
Miracle, “Geopolitical rivalries 
are the most obvious threat that 
ASEAN faces. In coming years, 
the Asia-Pacific region will see 
significant shifts of power, espe-
cially with the US giving up 
its position as the number one 
economy in the world to China 
by 2030 …Donald Trump’s 
mercurial nature could make 
things worse and increase the 
level of unpredictability in US/
China relations. ASEAN will 
face great stress in the coming 
decades because of the height-
ened US/China rivalry.”

China has been ASEAN’s 
largest trade partner for nearly a 
decade – running at an estimated 
$520 billion last year. And unlike 
China’s trade with the U.S. and 
Europe, it is a relatively balanced 
trade with ASEAN exports nearly 
matching the Beijing’s exports. 
By contrast, the U.S. trade with 
ASEAN is less than half China’s 
total. And the withdrawal from 
the TPP (Trans-Pacific Partner-
ship) and aggressive attitude 
towards trade partners has cre-
ated uncertainty in ASEAN about 
what it can expect from Washing-
ton. Philip Bowring, Hong Kong-
based, a long-time political and 
economic affairs writer with the 
Financial Times and Interna-
tional Herald Tribune said in an 
email summarizing the ASEAN’s 
quandary, “Until the US stops 
treating all major trade partners 
as actual or potential enemies, it 
will not find much regional trac-
tion for improving relations with 
ASEAN countries.”

What makes the trading 
relationship between the U.S. 

and ASEAN so murky is the 
combination of the impact of the 
President Trump’s tariff war with 
China (and others) along with 
the already changing patterns of 
trade in Asia. At this writing, the 
U.S. president has threatened to 
impose higher tariffs on $200 
billion (section 301) in Chinese 
goods to the U.S. – despite warn-
ings from all sides that the raising 
of tariffs will hurt U.S. importers 
and exporters. 

But where does ASEAN fit 
in the dog fight between Bei-
jing and Washington? Pretty 
much right in the middle. While 

PSa Singapore, part of the the eleven nation aSEaN bloc.

SoutheaSt aSia 
trade 2019



may 13 - 26, 2019 SoutheaSt aSia trade  25

OBITUARY: Joyce Abrahamson
Joyce Abrahamson Little-

hale of Hillsdale, NJ, passed 
away March 30, 2019 after a cou-
rageous battle with cancer and a 
rare autoimmune disease just 
days short of her 63rd birthday. 

Joyce leaves her husband, 
Allan Littlehale, three adult chil-
dren, Brian, David and Amanda, 
her mother Lucille, her brothers 
Harry and Tom and an untold 
number of family, friends and 
professional associates around 
the country.

A 1974 graduate of Park 
Ridge High School, Park Ridge, 
NJ, Joyce went on to complete a 
BA degree in Marketing at Ryder 
College in 1978. She began her 
professional career as a Market-
ing Manager with Hapag-Lloyd 
America in New York City during 
a period of booming international 
trade. She left to open a New 
York City office of a San Fran-
cisco advertising agency and, in 
1989, created and launched her 
own company, the Abrahamson 
Group, providing advertising, 

marketing and public relations 
services to the international 
cargo shipping market from her 
office in Hillsdale. Her clients 
included global steamship lines, 
agencies and logistics compa-
nies. Over the years, Abraha-
mson became well-known and 
widely respected in the interna-
tional transportation industry.  

While establishing a remark-
able four decades long profes-
sional career, Joyce was a loving 
wife of nearly 36 years, a devoted 
mother to her three children and 
active in all their school and extra-
curricular activities. She was their 
closest confidant, mentor and an 
exceptional role model. In lieu of 
flowers, she had asked for a dona-
tion to the Stand Up for Brian 
Trust, established to provide on-
going essential support for her 
oldest son, Brian, who was born 
with cerebral palsy and is 100% 
physically disabled. Donations 
can be sent to Stand Up for Brian 
Trust at 21Crestwood Place, Hill-
sdale, NJ 07642.

ASEAN has to worry that 
it too may become a Trump 
tariff target – there is also an 
opportunity to benefit from the 
squabble, providing the fallout 
doesn’t spread too far.

At the recent opening of the 
52nd meeting of the Asian Devel-
opment Bank, Takehiko Nakao, 
ADB president, said the bank 
forecasted, “Southeast Asia will 
sustain growth at close to five 
per cent until next year.” But 
Nakao’s ASEAN predictions 
could be shortening the impact 
of shifting industrialization or 
conversely too optimistic with 
a U.S.-China dispute spill over. 

As Joseph Incalcaterra, 
HSBC’s chief economist for 
ASEAN observed, “ASEAN 
countries stand to benefit from 
the China-US trade tensions. 
While the direct impact of 
higher tariffs is negative for all, 
the impact on the Association of 
Southeast Asian Nations is far 
less negative than for the rest of 
Asia as production and exports 
move from China to other coun-
tries.” Incalcaterra added the 
caveat, “However, export growth 
has slowed everywhere since the 
trade war started and there are 
few short-term signs that new 
production or export capacity 
is outweighing the downward 
momentum in exports caused by 
a slowing tech cycle and weaker 
global growth.”

The shift in manufactur-
ing is borne out by both trade 
and investment figures between 
China and individual ASEAN 
nations. For example, in recent 
years China has been Vietnam’s 
largest trading partner and its 
second largest export market. 
The two nations have a “flexible” 
cross-border trade and invest-
ment policy that underscores this 
trading relationship (politically, 
there is still the South China 
Sea controversy creating enmity 
between the two). Similarly, 
China’s foreign direct investment 
(FDI) in Indonesia, Thailand and 
Malaysia has soared.

malaysia gets off tHe 
cHina train

But there is an unsettling 
aspect to the BRI that is acutely 
felt in ASEAN. There is a sense 
that the BRI is a form of manifest 
destiny for China and everybody 
else is just along for the ride. 
Dr. Yu Jie wrote in the CIMB 
ASEAN Research Institute’s 
China’s Belt and Road Initiative 
(BRI) and Southeast Asia, “It 
may be unlikely that China will 
alter the BRI’s trajectory based 
on criticism and feedback from 
its neighbours. But Beijing must 
maintain a close understanding 
of how countries across South-
east Asia are reacting to the BRI, 
and respond to their concerns. 
The challenge for China going 
forward is as much about win-
ning hearts and minds as it is 
showering dollars and pounds.”

The first real test for China 
has come in the form of project 
cancellations in Malaysia.

In January, Malaysia said it 
was canceling the $20 billion East 
Coast Rail Link (ECRL) with con-
tractor China Communications 
Construction Co (CCCC). 

At the media event, 
Malaysia’s Economic Minister 
Mohamed Azmin Ali said the 
project’s cost was too great, 
but softened the blow saying, 

Malaysia would accept invest-
ment from China on a case by 
case basis. “The cabinet has 
made this decision because the 
cost to develop the ECRL is 
too big and we don’t have (the) 
financial capacity,” said Azmin. 
The ECRL wasn’t the only 
China backed project dropped 
in the budget cutting, a natural 
gas pipeline in the East Malaysia 
state of Sabah was also scrapped.

Although the cancellation 
wasn’t totally unexpected – 
after the elections in May 2018, 
Prime Minister Mahathir Moha-
mad had said last August that 
the rail project would be can-
celled – the project is a corner-
stone for China’s BRI efforts in 
Southeast Asia. The U.S. China 
Economic and Security Review 
Commission in November of 
2018 issued a report ranking the 
ECRL as the second-largest BRI 
project by estimated cost, only 
behind the $21.4 billion Mos-
cow-Kazan high-speed railway 
project in Russia.

While the triangular rela-
tionship with the U.S. and 

China is a major concern, the 
inking of the Regional Compre-
hensive Economic Partnership 
(RCEP) trade agreement this 
year is overdue and important 
to framing ASEAN’s trade rela-
tions – sans the U.S. and China. 
The RCEP includes all ASEAN 
members: Brunei Darussalam, 
Cambodia, Indonesia, Laos, 
Malaysia, Myanmar, the Philip-
pines, Singapore, Thailand and 
with the group’s free trade area 
partners Australia, China, India, 
Japan, New Zealand and South 
Korea. The RCEP’s senior offi-
cials are scheduled to meet in 
Bangkok to work out their dif-
ferences in the goods and ser-
vices segment of the agreement. 
Originally, it was thought the 
agreement would be signed in 
2018 but lingering issues have 
dogged completion. If ASEAN 
and its RCEP partners can 
pencil in the trade agreement by 
year’s end, maybe the Bloc will 
have succeeded in something 
neither China nor the U.S. has 
– an improvement of relations 
with trade partners.

(BLOC – continued from 
page 24)
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Industry leaders urge collaboration 
at JAXPORT’s logistics conference

By Paul Scott Abbott, AJOT

From ocean carrier execu-
tives to leaders in vehicle logis-
tics and Puerto Rico commerce, 
the message being deliv-
ered is clear: Collabora-
tion breeds supply chain 
success. 

Such is a key take-
away from the 2019 
JAXPORT Logistics & 
Intermodal Conference, 
held April 29-May 1 
at the Sawgrass Marri-
ott Golf Resort & Spa in Ponte 
Vedra Beach, Florida.

Communication by benefi-
cial cargo owners of their require-
ments and following through on 
bookings are critical to effective 
service delivery, according to a 
trio of carrier executives speak-
ing at the conference.

“It’s important our customers 
understand and are able to com-
municate their space needs to us,” 
said Maria Bodnar, senior director 
of North America BCO sales at 
Ocean Network Express (North 
America) Inc., the joint venture of 
Japanese container lines known as 
ONE for short.

Bodnar, appropriately clad 
in ONE’s eye-catching magenta, 
said it is imperative for carriers to 
work together with BCOs so as to 
improve accuracy of forecasting. 

Stuart Sandlin, senior vice 
president of Hapag-Lloyd, con-
curred that the ability of carriers 
as a whole to predict needs has 
historically been poor, comment-
ing, “I would agree the quality of 
forecasting has been terrible.”

Particularly in these times 
of carrier consolidation in mega-
alliances, Sandlin said, the value 
of good forecasting cannot be 
underestimated. Two of the big-
gest challenges for ocean carriers 
today relate to ability to forecast 
accurately and booking shortfalls 
caused by no-shows, he said.

Jeroen Brenters, vice presi-
dent of ZIM USA, noted that his 
company, which, although part-
nering in alliances in some trade 
lanes, prides itself on indepen-
dence, said forecasts of heavy 
demand helped ZIM executives 
in their decision to engage in 
the recent short-term charter of 
the containership Kota Peka-
rang. With a capacity of 11,923 
twenty-foot-equivalent units, 
the vessel became the largest 
boxship to call at the Port of 
Jacksonville when it arrived 
from Asia at JAXPORT’s Blount 
Island Marine Terminal a few 
days before the conference.

A BCO representative on the 
same panel, John F. Janson, logis-
tics director for Issaquah, Wash-
ington-based SanMar Corp., the 
nation’s largest wholesale dis-
tributor of apparel, said proper 
forecasting of vessel space needs 
is now essential.

“Predictability has become 

much more important,” Janson 
said.

 The ocean carrier panel 
moderator, Dave Arse-
nault, chief strategy offi-
cer for Direct Chassis 
Link Inc., the largest U.S. 
chassis provider, said 
having the right equip-
ment in the right place at 
the right time demands 
a more standardized 
approach to forecasting.

“No two carriers are com-
pletely doing it the same way, 
and I don’t think any two BCOs 
are doing it the same way,” 
Arsenault said.

The vehicle logistics sector 
faces similar challenges related 
to allocation of equipment 
resources, according to partici-
pants in another panel discussion.

Maryclare Kenney, vice 
president for intermodal and 

automotive at CSX Corp., which 
intermodally moves about 5 mil-
lion finished vehicles a year, 
said the Jacksonville-based rail 
firm works closely with origi-
nal equipment manufacturers to 
keep pace with OEM demands. 
This, she said, has brought about 
improved turn times.

Railroads, Kenney said, 
also have responded to OEM 
requirements related to the shift 
of consumer preferences from 
traditional passenger sedans to 
SUVs and trucks, including by 
converting many railcars from 
versions capable of carrying con-
ventional cars on three levels to 
bilevel units used in transport of 
the now-popular larger vehicles.

“But none of it’s any good 
if it’s not in the right place at the 
right time,” Kenney said.

Panel moderator Dave arsenault, far right, chief strategy officer of Direct 
Chassis Link, makes a point to ocean carrier executives, from left, Stuart 

Sandlin, senior vice president of Hapag-Lloyd; maria Bodnar, senior director 
of North america beneficial cargo owner sales at Ocean Network Express 

(North america); Jeroen Brenters, vice president of ZIm USa; John F. 
Janson, logistics director for Sanmar Corp. (Photo by Paul Scott abbott, aJOT)

(COLLABORATION – 
continued on page 30)

to the operations piece because 
every code which is done also 
gets codes that get converted into 
bookings… collated data intel-
ligence empowers our clients to 
improve sales with greater effi-
ciency. We asked, “How many 
codes were coded out? How many 
got converted? How many people 
are just looking at their rates and 
never booking with you?” And 
you can have your sales team go 
up to them and say, “Hey listen, 
you asked me last week for 10 
codes but they never even gave 
me one booking.” So, all that data 
intelligence we are collecting and 
we are pushing it out in front of 
a customer’s face because data is 
the new gold. You have data and 
you can work with the data. Every 
time you go to Amazon you don’t 
shop, but you click; you know that 
next time you go there it’s going 
to be on discount. Next day you 
go there, it’ll be same day deliv-
ery. They’re forcing you to buy 
that from them. That’s all data. So, 
what we did - was move into the 
operations. So, we had repackaged 
our entire product in a way that it’s 
a full turnkey custom package on 
the web, a web based application 
where if you will manage your 
rates, you do your codes, every-
thing goes into the booking, the 
booking goes into the documenta-
tion, the documentation goes into 
the accounting. The entire visibil-
ity of the cargo tracking to the cus-
tomer is on the web.

AJOT: You mentioned out-
sourcing – how does that work?

Rishi Parti: The idea from 
day one was always that you 
make your current existing team 
work on processes which are 
revenue based. [You examine] 
which processes are non-rev-
enue based and outsource the 
non-revenue based processes to 
Info-X. Make your people work 

more efficiently and on pro-
cesses which will create more 
revenue for the organization, on 
an average and without firing 
anybody the companies were 
growing 10 to 20%. The same 
manpower but the back office is 
coming into play.

AJOT: What does the setup 
involve for the NVO? 

Rishi Parti: Now we’re a 
complete custom package wherein 
again everything is on the cloud. 
So, there is a minimum setup fee 
for our customers. What we pro-
vide to some of our NVOCCs is 
working with Fortune 500 compa-
nies as their customers. We build 
them custom integrations that 
there is a direct ATS (Applicant 
Tracking System), links between 
Info-X application and their sys-
tems. We understand from our cli-
ents what are their needs, and then 
my software team, and depending 
if they need the back office or not, 
we give them a full service. So, 
we become their IT services hub 
also and we become their back-
office hub also if they need it. It’s 
an optional thing. It’s not that you 
need to take the back office. It just 
depends if you want it or not.

AJOT: How does Big Data 
fit into the equation?

Rishi Parti: What are my 
trends? Who are my customers? 
How many bookings am I doing 
towards a certain trade? What 
has been my average bookings? 
What are the kind of freight I’m 
moving to certain destinations? 
What are the climate affecting 
it? Are there any kind of wor-
ries in certain areas which will 
make an impact? All these data 
elements based upon what is 
happening worldwide can be 
collected and make an intelli-
gent decision that these are the 
macros which happen on the 
world frame and then relate it 
into logistics. That’s what I’m 
working on right now.

(TECHNOLOGY – continued 
from page 20)
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This is the first plane in history 
to fly without wing flaps

A drone developed with the backing 
of U.K. defense giant BAE Systems Plc 
has become the first plane since the dawn 
of aviation to be maneuvered without the 
aid of wing flaps.

The Magma model is flown by blow-
ing air from its engine at supersonic 
speeds through slots in the wings. The 
technology is lighter, more reliable and 
cheaper to operate than conventional con-
trol surfaces, BAE says, as well as making 
the plane all but invisible on radar thanks 
to a reduced number of gaps and edges.

Built by researchers at Manches-

ter University using titanium parts 
3D-printed by BAE, the aircraft has made 
a series of flights from Llanbedr Airfield 
in north Wales, a specialist site for drone 
testing run by Snowdonia Aerospace LLP.

The Magma model also maneuvers 
using thrust vectoring, in which exhaust 
gases in the engine itself are deflected in 
different directions to aid control. The 
plane and its technology could inform the 
development of Britain’s Future Combat 
Air System project, which is being led 
by BAE and includes the Tempest fighter 
model unveiled last year.

The magma model is flown by blowing air from its engine at supersonic speeds 
through slots in the wings.

Emirates SkyCargo transports 
a priceless historical artefact 
between Pakistan and Switzerland

Between December 2018 and March 
2019, visitors to the Museum Rietberg in 
Zurich, Switzerland, had the rare oppor-
tunity to come face to face with a colos-
sal statue of Buddha more than 2,000 
years old. The statue from the Peshawar 
Museum in Pakistan was safely trans-
ported from its home to Zurich and back 
by Emirates SkyCargo.

The ancient Gandhara Buddha statue 
was given on special loan by the Peshawar 
Museum to feature in the exhibition ‘Next 
Stop Nirvana- Approaches to Buddhism’ 
at the Museum Rietberg. It was the first 
time that the statue had travelled outside 
of Pakistan. Special care had to be taken 
by the museums during the packing and 
installation process, as well as by Emir-
ates SkyCargo during the transportation, 
to ensure that the monumental statue was 
not accidentally damaged.

Emirates SkyCargo pulled out all the 
stops to make sure that the statue weigh-
ing 1,700 kilograms, and reaching over 2 
metres in height, was transported safely in 
the bellyhold of its widebody passenger 
aircraft through handling processes and 
security measures outlined under Emir-
ates Valuable, its specialised product for 
transporting precious goods. However, 
the air cargo carrier also had to do some 
out of the box thinking.

“Our standard procedures mention 
that any precious cargo has to be trans-
ported in secure metal door containers. 
However, for a statue of this size, this 
was not really an option,” said Julius 
Mooney, Commercial Development Man-
ager – Speciality Products, Emirates Sky-
Cargo. “For us the priority was twofold, 
to ensure that the shipment was handled 
with utmost care to avoid any damage 
from impact and of course to ensure the 
security of the priceless statue. In the end 
we came up with the simple solution of 
affixing an Emirates tamper proof tape on 
the outer packaging of the wooden crate 
to make sure that we would not have any 
tampering of the shipment,” he added.

Emirates SkyCargo also worked with 
Emirates Group Security and Transguard 
to ensure seamless security screening, 
handling and clearance for the statue. 
During its transit at Dubai International 
Airport, the statue was quickly transferred 
on the ramp to its connecting aircraft. 
With detailed planning and coordination 
with Emirates Network Control, Emirates 

SkyCargo ensured that the arriving and 
departing aircraft were parked in close 
proximity so as to avoid any long transit 
delays. The shipment was also monitored 
continuously by Emirates SkyCargo’s 
24*7 operational Cargo Operations Com-
mand Centre to pre-empt and avoid any 
potential obstacles during transportation.

Emirates SkyCargo executed the first 
leg of the movement from Peshawar to 
Zurich in December 2018 and completed the 
return leg from Zurich in early April 2019.

“It was a landmark shipment for Emir-
ates SkyCargo. We are delighted that we 
were able to successfully transport the 
statue to the exhibition in Zurich. Audi-
ences in Switzerland had an opportunity 
to become familiar with an important part 
of Pakistan’s ancient heritage and Emirates 
SkyCargo had a part in creating this link 
between the two countries,” said Jassim 
Saif, Emirates Vice President Cargo Com-
mercial- West Asia and South East Asia.

“Emirates Group Security and Trans-
guard worked closely with Emirates Sky-
Cargo for the successful planning and 
the movement of this valuable statue. We 
have specialised and highly trained staff 
at Dubai and at all our stations, as well 
as comprehensive security protocols to 
ensure the safe and secure transportation 
of precious cargo,” said Dr Abdulla Al 
Hashimi, Divisional Senior Vice Presi-
dent, Emirates Group Security.

“Gandhara art played a significant 
role in the propagation of Buddhism 
around the world and Peshawar Museum, 
being the repository of the world’s rich-
est and finest collection of Buddha stat-
ues, has a prestigious status in the eyes 
of art lovers. Our mission is to highlight 
the soft image of Pakistan throughout the 
world by exhibiting these masterpieces of 
art and the exhibition of colossal Buddha 
statue in Museum Rietberg Switzerland is 
the beginning of a new era of friendship 
and cooperation,” said Muhammad Asif 
Raza, Curator of the Peshawar Museum.

“The government of Switzerland, via 
the Swiss Agency for Development and 
Cooperation, supported this initiative. It 
definitely strengthened the ties between 
Switzerland and Pakistan in an uncon-
ventional way, and we are very proud of 
having contributed to this special cultural 
exchange,” said Daniel Valenghi, Head 
of International Cooperation, Embassy of 
Switzerland in Pakistan.

The 2,000 year old statue of Buddha travelled from Peshawar to Zurich and back 
on Emirates SkyCargo
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JAXPORT launches rebrand in 
opening logistics conference 

By Paul Scott Abbott, AJOT

Northeast Florida’s Jacksonville 
Port Authority has a fresh brand identity, 
launched in the opening general session 
of the 2019 JAXPORT Logistics & Inter-
modal Conference.

 “It signals a new day at JAX-
PORT,” Kristen DeMarco, JAXPORT’s 
chief commercial officer, told AJOT prior 
to the April 30 unveiling.

“You can see that reflected in profound 
growth across all of our cargo segments, as 
well as multiple new capital development 
projects, a new senior leadership team, 
a revitalized culture and a customer base 
that needs us to show our confidence and 
vision, more than ever,” added DeMarco, 
who joined the JAXPORT team in July 
2018. “It is paramount that our branding 
reflect the essence of who we are and the 
vision of where we are going.”

The “brand reimagining,” as termed 
by Jeff Price, JAXPORT’s marketing 
manager, in an interview with AJOT, 
emerged from an internal effort of a four-
member team led by Price and including 
Amy Klinkenberg, JAXPORT’s creative 
services coordinator; Whitney Croxton, 
the authority’s senior coordinator of mar-
keting; and Chelsea Kavanagh, its public 
information officer.

Following months of research, brain-
storming sessions and interviews with port 
customers, Klinkenberg sketched out more 
than 100 ideas before ultimate advance-
ment of the selected brand image, cen-
tered around a logo showing a conic global 
projection with JAXPORT marked by an 
“X” amid lines drawn to link the port with 
major trade partners throughout the world.

“We do not underestimate the power 
and voice of a satisfied customer,” 
DeMarco said. “It’s not just about a flashy 
new logo, colors and website. It’s the sub-
stance and strategy behind it.

“Through social media, national and 
international press, trade shows, events, 
and a number of direct communications 
efforts with our customers, we will articu-
late the ecosystem of what Jacksonville 
and all of Northeast Florida is about,” she 
continued in comments to AJOT. “The 
message is that we are a gateway not only 
to Florida, but also to the Southeast, Gulf 
and Midwest.

“We are committed to being present 
and visible where it makes sense and in 
those markets which might lack famil-
iarity with our capabilities,” DeMarco 
added. “It’s our job to help those custom-
ers understand their opportunity at JAX-
PORT. Branding is an important part of 
that strategy.”

Of the internal team’s efforts, Robert 
A. Peek, JAXPORT’s director of market-
ing and general manager of business devel-
opment, said, “They hit it out of the park.”

Price explained, “The letter ‘X’ over-
lays the location of Jacksonville at the center 
of the global trade lanes. It leads the viewer 
to conclude that ‘X marks the spot,’ meaning 
JAXPORT is the place for shippers to move 
their cargo and enjoy a seamless transporta-
tion customer service experience.”

Peek noted that JAXPORT’s now 
former dark blue logo featuring a sil-
houetted ship hull was created back in 
2001, replacing a multimodal image, as 
Jacksonville International Airport was 
removed the year from under the Jackson-
ville Port Authority aegis. 

Since that time, of course, Jackson-
ville’s seaport has grown significantly, 
adding cruise business, an intermodal 
railyard and further facilities support-
ing a broad base of operations, includ-
ing dynamic containerized cargo services 
with Asia and other key markets, making 
it now the busiest containerport in Florida.

JAXPORT’s revamped executive 
staff is led by Eric Green, who in Sep-
tember 2017 was named chief executive 
officer after having held various vital 

The Jacksonville Port authority’s new logo is unveiled by Eric Green, left, JaXPORT’s chief 
executive officer, and Kristen Demarco, JaXPORT’s chief commercial officer, as the 2019 

JaXPORT Logistics & Intermodal Conference gets under way in Ponte Vedra Beach, Florida. 
(Photo by Paul Scott abbott, aJOT)(REBRAND – continued on page 30)
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OEM logistics leaders 
were in concurrence regarding 
the importance of collabora-
tion with transport providers on 
equipment availability, particu-
larly during seasonal peaks.

“Unfortunately, we’re short 
at times,” said Bobby Hara, 
manager of import-export oper-
ations at Nissan North America.

Port capacity also has had trou-
ble keeping pace with demands.

Mark Boucher, director of 
vehicle logistics for Volkswa-
gen Group of America, said VW, 
which builds most of its cars in 
Mexico, said Mexican ports, par-
ticularly Veracruz, aren’t suffi-
ciently geared up to meet demands.

“The ports aren’t big enough 
to handle the volume,” said 
Boucher, who, like other panel-
ists, also cited major concerns 
related to vandalism of vehicles 
on Mexican soil.

David Williams, head of 
operations of Region Americas 
for roll-on/roll-off vessel opera-
tor Höegh Autoliners, agreed 
that port infrastructure could 
be better and added that shift-

ing sourcing patterns by OEMs 
to more fragmented global pro-
duction – in part due to higher 
tariffs – has resulted in “kind of 
a tricky puzzle sometimes.” He 
said he believes global tonnage 
is sufficient to accommodate the 
market, but, again, it is a matter 
of having it in the right place at 
the right time.

Charles Franklin, manager 
of export logistics for the North 
American region of American 
Honda Motor Co. Inc., said 
increased U.S. tariffs have in 
many cases led OEMs to use 
more expensive American-made 
commodities in manufacturing. 
While OEMs are trying to mini-
mize impacts on consumers, 
Franklin realistically delivered 
the bad news: “Basically, cars 
will be more expensive in the 
future, period.”

According to presenters on 
yet another panel, the Trump 
administration’s practices also 
are detrimentally influencing 
recovery of Puerto Rico from 
devastation wrought in 2017 by 
multiple hurricanes, the third of 
which, Maria, caused damages 
estimated at nearly $100 billion.

Jose Ayala, vice president 
for Caribbean logistics for Crow-
ley Maritime Corp., said recovery 
has been slowed due to Trump’s 
failure to send to the island com-
monwealth billions of dollars of 
post-disaster assistance already 
approved by U.S. Congress.

Nonetheless, Ayala said, 
collaborative endeavors of Jones 
Act carriers and JAXPORT (by 
far the No. 1 gateway for com-
merce between the U.S. main-
land and Puerto Rico) have 
helped recovery, leading to a 
current spike in southbound 
moves of construction materials.

Eduardo Pagan, vice presi-
dent and general manager of 
Caribbean services at TOTE 
Maritime, commented regarding 
the cooperative effort of domes-
tic carriers, “We took our hats 
off as competitors.”

Jacob Wegrzyn, vice presi-
dent and general manager of 
Caribbean operations for Trailer 
Bridge Inc., said increased inven-
tory levels on the island should 
better position Puerto Rico in 
recovery from future disasters, 
but putting power infrastructure 
underground would have to be 
part of an appropriate longer-
term solution. He concurred 
with other panelists and a poll of 
conference attendees that recov-
ery from Maria is likely to take 
another 10 years.

Frederick Stromeyer, North 
American logistics director for 
operations of Bacardi North 
America Corp., which has plant 
facilities in Jacksonville for bot-
tling spirits distilled on the island, 
said the rum leader’s collabora-
tive contributions to recovery 
included shipping much-needed 
water to Puerto Rico.

In a separate discussion of 
political impacts on global com-
merce, Javier Muñoz, global 
trade compliance manager for 
San Diego-based Price Smart, 
a leading operator of member-
ship warehouse clubs in Latin 
America and the Caribbean, said 
increased U.S. import tariffs have 
compelled supply chain shifts.

“It’s a forced condition 
where you have to rethink how 
you conduct your business,” 
said Muñoz, who said his com-
pany is now averting elevated 

Discussing finished vehicle logistics are, from left, David Williams, head 
of operations of Region americas for Höegh autoliners; mark Boucher, 

director of vehicle logistics for Volkswagen Group of america; Bobby Hara, 
manager of import-export operations at Nissan North america; maryclare 
Kenney, vice president for intermodal and automotive at CSX Corp.; and 

Charles Franklin, manager of export logistics for the North american region 
of american Honda motor Co. Inc. (Photo by Paul Scott abbott, AJOT)

Frederick Stromeyer, far right, North american logistics director for 
operations of Bacardi North america Corp., discusses post-hurricane Puerto 

Rico commerce challenges with panelists, from left, Jacob Wegrzyn, vice 
president and general manager of Caribbean operations for Trailer Bridge 
Inc.; Eduardo Pagan, vice president and general manager of Caribbean 
services at TOTE maritime; and Jose ayala, vice president for Caribbean 

logistics for Crowley maritime Corp. (Photo by Paul Scott abbott, AJOT)

Javier muñoz, global trade 
compliance manager for 

PriceSmart, says higher US import 
tariffs have forced supply chain 

shifts. (Photo by Paul Scott abbott, AJOT)

tariffs by shipping more prod-
uct directly from Asia to Latin 
American and Caribbean desti-
nations – a strategy change that 
has an indirect negative bearing 
on the U.S. economy.

Impacts of technology also 
are being felt, and, in another 
panel presentation, W.H. “Bill” 
Oliver, senior director of global 
supply chain for Atlanta-based 
Georgia-Pacific LLC pulp unit 
GP Cellulose, said rapid inno-
vation has caused his com-
pany’s senior leadership to 
encourage taking of risks to 
help keep the firm ahead of the 
figurative curve.

“Now, it’s learn-as-you-go,” 
Oliver said. “We don’t want to 
be disrupted. We want to be the 
disruptor.”

W.H. “Bill” Oliver, senior director 
of global supply chain for GP 

Cellulose, stresses the importance 
of staying ahead of the technology 
curve. (Photo by Paul Scott abbott, AJOT)

Effective leadership may 
entail setting an example, 
according to Lt. Col. Charles 
“Chuck” Ferry, who retired from 
the U.S. Army in 2009 and now 
serves as president of Jackson-
ville-based turnkey power plant 

provider APR Energy.
In a keynote speech, Ferry, 

who served 26 years of active 
duty, earning medals for his 
combat valor in Iraq and Soma-
lia, passed along two pieces of 
advice he learned from his father, 
also a decorated Army officer.

“Before you can be a leader, 
you have to learn how to follow,” 
Ferry said, adding, “Don’t ask 
your men to do anything you’re 
not willing to do yourself, and 
sometimes you have to show 
them how to do it.”

Lt. Col. Charles “Chuck” Ferry, 
retired from the U.S. army in 

2009, talks about applying military 
leadership skills to his current role 
as president of aPR Energy. (Photo 

by Paul Scott abbott, AJOT)

positions since coming aboard at 
the port in 2005.

“Today, we begin the new 
era at JAXPORT,” said Green, 
who pointed to the port’s con-
tinuing growth in numerous 
sectors, including handling of 
containerized, roll-on/roll-off 
and breakbulk cargos, as well 
as LNG and cruising, and as the 
leading continental U.S. gate-
way for Puerto Rico commerce.

Green enthusiastically stated 
that the project to deepen JAX-
PORT’s channel to 47 feet is 
two years ahead of schedule and 
could be completed by 2023.

Of the logo, Green com-
mented, “It represents who we 
are as a port and also what we 
can do for our customers.” 

DeMarco put it this way: 
“Our goal is simple: We want 
to create an awareness of the 
positive changes taking place at 
JAXPORT.” 

(COLLABORATION – 
continued from page 26)

(REBRAND – continued from 
page 29)
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JAXPORT conference draws 350-plus industry leaders
By Paul Scott Abbott, AJOT

Before delving to a full day of business sessions followed by a morning on the Dye’s 
Valley Course at TPC Sawgrass, the 2019 JAXPORT Logistics & Intermodal Confer-
ence teed off with an opening reception at the Sawgrass Marriott Golf Resort & Spa in 
Ponte Vedra Beach, Florida.

The conference, held about 25 miles southeast of the Jacksonville Port Authority’s 
headquarters, was No. 6 in a series of biennial industry events hosted by JAXPORT.

This year’s April 29-May 1 gathering drew more than 350 transportation and logis-
tics professionals, many of whom had their images captured by AJOT while they net-
worked at the sun-bathed reception. (For reports on conference business sessions, see 
page 26.) (Photos by Paul Scott Abbott, AJOT)

(L to R) Harry Hussein – Liberty Global Logistics LLC, Richard Kilbride – amPORTS Inc., 
Gary Davis – Wallenius Wilhelmsen Solutions, matty appice – Port manatee

(L to R) Kent Williams – averitt Express, Eduardo Pagan – TOTE maritime, 
Joselin Ramos – CBX Global, Heather alves – TOTE maritime, John Ford – CBX Global

(L to R) Rick Schiappacasse – JaXPORT, Paul Robbins – Viking Cold Solutions, 
Thomas C. Grant – Crowley Logistics Inc., Doug menefee – JaXPORT

(L to R) Phil Wolfe – Direct Chassis Link Inc., Sherri Jackson – Interdom, 
michael Dillon – Direct Chassis Link Inc., Lisa Wheldon – Direct Chassis Link Inc.

(L to R) Jennifer Edwards – RoadOne IntermodaLogistics, 
Ken Kellaway – RoadOne IntermodaLogistics, maria Bodnar – Ocean Network Express (North 

america) Inc. (ONE), Kendall Kellaway – RoadOne IntermodaLogistics

(L to R) Jeff Price – JaXPORT, Scott Lane – Beaver Street 
Fisheries, mary Robbins – J.F. moran

(L to R) Christopher Sloope – The JZ Expedited Co./North 
Florida Warehouse FTZ, Chris Brown – aPR Energy, Robert 
Fox – The JZ Expedited Co./North Florida Warehouse FTZ

(L to R) Thomas mutz – PENN Warehousing & Distribution, 
Paul Gigis – BP Express LLC, 

Doug Connell – Georgia Pacific

(L to R) John murray – Florida East Coast Railway, Theo Valles – Central Oceans, 
alín Campián – Patriot Rail & Ports, alberto Cabrera – Patriot Rail & Ports

(L to R) Carlos Stolzenbach – Edwards moving & Rigging, 
Elke Stolzenbach – Edwards moving & Rigging, 

Joseph Waters – Carver Companies2

(L to R) Joanne Sudler – mediterranean Shipping Co., 
Kristen Demarco – JaXPORT

(L to R) Jake Brown – amPORTS Inc., 
Frederick P. Wong Jr. – JaXPORT



The Port is a facility of 
The Port Authority of NY & NJ

 Roadways, railways, 
seaways, all ways.

Whether it’s by truck, rail, ship, or barge, the Port of NY & NJ has your cargo needs 

covered. Our six terminals service all major ocean carriers and are ready to handle 

all types of cargo. We have access to over 3,000 trucking companies, four on-dock 

ExpressRail facilities, and are in close proximity to all major roadways and highways. 

Moving cargo by road, rail, or sea — consider it done. 

Visit www.portnynj.com to learn more.
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